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Abstract With the purpose of studying the effects of K-wave event sponsorship on corporate image, surveys were
conducted against visitors at K-wave marketing events in Tokyo and Nagoya which yielded 199 viable samples. These
samples were subjected to descriptive and multivariate statistics analysis. Average and standard deviation were
calculated and measured for total correlation coefficient to find out characterize of study variables.

A Cronbach’s alpha coefficient exceeding 0.7 indicated a good to excellent credibility of the measuring instrument.
In addition, exploratory factor analysis was employed to establish validity of the measuring instrument. In order to
determine the characteristics of K-wave events and the cause and relation of the subsequent effects on corporate image
that stems from the aforementioned characteristics, 4 sub hypotheses were derived from 1 major hypothesis, of which
3 were determined to have a substantial and meaningful influence on the final outcome while 1 was rejected.
However, due to lack of advance research, additional and continuous studies are warranted to establish a systemized
theory in this field and further on, to observe such theories bear fruit in real world applications in the industry.
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[Table 11[19] The researchers defined by sponsorship
(by year)

Crompton(1987) Require cost and support fun-ds
Sandler& Shahi supq)l“t by affiliate in ever?ts or
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(1989) . .
marketing or media purpose.
Business relationship between the
Sleight(1989) organizers to provide rights and
exchanges to use for commercial profit.
Harvey(1991) To get support by providing financial,

human resource for commercial profit.

Participant or principal departments and
the potential purchase of the rights and
benefits of the unshaped consultations
available

Geldard & Sinclair
(1996)

Marketing service provide by organizer
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[Table 2] Measured model’s goodness of fit index

Initial Final Goodness-of-fit index
Factors Mea§med Mea§ured X2 p-value GFI AGFI RMR PFI
variable variable
Korean ?Vave Business-Attraction 3 3 a5 00001 0998 0997 0001 0987
events -
characteristic Event-Planning 2 2 - - 1.000 1.000 0.000 1.000
Kor:‘el zNa"e Business: Marketing 4 4 577 00001 0945 0910 0047 0921
nts -
Sponsorship Event-Fund Support 2 2 - - 1.000 1.000 0.000 1.000
Criteria p-value> v >0.90 >0.90 <0.10 >0.60
Note : " 1p<0.01
[Table 3] Reliability Analysis of Korean Wave event characteristic’s effect.
Question analysis Total Reliability
Question Average Standard | correlation | Remove item’s Total
¢ | Deviation | coefficient | Cronbach's o | Reliability
1. Event is the key elements of Korean Wave Events characteristic. 4.373 0.725 0.326 0.760
2. Planrl'm;?7 is the key elements of Korean Wave Events 4949 0773 0576 0669
characteristic.
3. Busmgs_s is the key elements of Korean Wave Events 3035 0.809 0620 0652
characteristic. 0.741
4. Attra(;tlf)n is the key elements of Korean Wave Events 3970 0814 0600 0659
characteristic.
S One*gff'factor is the key elements of Korean Wave Events 3617 0,899 0420 0777
characteristic.
[Table 4] Reliability Analysis of Factors of Korean Wave event’s Sponsorship
Question analysis Total Reliability
Question Average Standard | Correlation | Remove item’s Total
€€ | Deviation | Coefficient | Cronhach's @ | Reliability
1. Event is the key elements of Korean Wave event's Sponsorship 4.357 0.709 0.486 0.843
2. Fmanagl support is the key elements of Korean Wave event's 193 0808 063 0815
Sponsorship
3. Achlequg goal is the key elements of Korean Wave event's 39% 0751 060 0806
Sponsorship
4. Busmes's partnership is the key elements of Korean Wave event’s 3939 0806 0742 0794 0.843
Sponsorship
:J‘A Commt}rucatlon is the key elements of Korean Wave event's 3945 0778 0666 0.809
Sponsorship
6; Marketmg Service is the key elements of Korean Wave event's 075 0534 083
Sponsorship 3.965
Note : " :p<0.01
s} OELM % eR Ao, FRSATHEUR) o et E3 B
Table 3& gHF3AF 50 ek 7|2EAZ 28 AL 43P eirt Fosithe £33 36290 A
upat obA¢ L‘rE}kﬂ Aol M TS Likert 5 Ao W A4S Hoch HF3A 540 gk 1A
A AER F7o| o|Folgon GFYPAL EHL o] AL 074EA due AFEE Hon 5¥3|
827} FRdbE Sl AFHOR e} 1Y MRS AN v B gan
E’—;—L Z*—’FE’ Yehglon ket 54 A Table 4= H-F3AL 2EAA ] digh 7|25 A%
a7k FaSHABA), FRBA SHS GAY 24 Cronbach's L3AFE ekl Azboltt
7 FaSHEITA), BRANG BHS AQHeat B F ARDA 2EAYGA oEE Fod
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e SHol 436802 e 7P =2 AeE Ue A8 S AAske vl E s Al 249 g5
WAL, g aAbe] 2EA A ARAALS FeEt AFAE EESon, wrddagE ] giasgEd KMO
4243y 9% = etk 2 9ol £ AF FEE 03-09 Alololl HXFoEA 1o T Hhe B
394049 SHEEE YEMSITE R 2EA o i B2 AP A g 23 =EEH
Aol bk A AlE e 084302 4] ek 22| EE Tk Barttlet®] 734 A4 A3 BE Bg 119 Aol
Holow Edd] AEE A vk w32 gtk QAEAS @ wkE AAEe 30 ke & S ok
SAETY B T 22 1999 HNEEAEE AuddS F5te] IR A dig g4 aclE
Fu3h7] 913k AhdAl F B Q1 E A (exploratory A A= Table 53 2tk 29184 A7 11-f-gh(eigen
factor analysis, EFA)S AAISIAtE 2080 T5  value)©] 1 o]0l % 2719] F% 2.¢1(common factor)©]
Q19 AR AR FAS HAUg FolWA B FEHIUT A WA a9 afrghd 24698 HAY
T AFES 7Hee 3 42 5o FF Q910 Fo 44%E Aeta, 7 A 8919 IHaS LIBEA
= d 540 Jd& FAEH(principal component AA L} 237%E A3t Stk o] 24 2719 FE8
method)& o] &3ttt B3k 2159 As=gd4dS F o o] AHEE e At 1B1%E A%t
AstAA 2159 ov] e HAS GA & F dEE 1 UATh T8 §AF eliA A dRAAF 549
2 a5] A orthogonal rotation)s AAISHH oM, Auws]  HAAR F 5/ EF F 2AXAFe] 047|Rto|H, F
A Ay F e AR AZo] HER IHATE EA0] 047 RA o= edldk AAEA] k2 &
Varimax *'H& o]-&3te] 481} 2914 s B3t &2 gtk
o] af7k(eigen value)o] 1.0 o] F%E 2 2)(common 2709 a0l A =uEl A AFE A& ) e
factor) & FZstHom, HEA 9] Hde 814 8RIE0] 070122 Yeht 7} 8Q1E9 MFEe &
A @ (factor loading matrix)o] 04 oAl 495 7150 Fslvkar o = vk QQ1EA Ayl AP0l 3HF3
23t RS A3 7|2 AR AP AR A AR B4 tig 27 TE el 2 AoE AY-A
Ao HPAS AR e IR L (anti-image A4, OHE- A 02 HEy
correlation matrix)& A gton widAlwsiE o]
ZrgEl KMO#E©] 1.0d 2338ke 71 gedgo= 3.3 718 HS
A R A3 S ddakich B3 Barttlet®] 1) ATESio| ®MEA
%73 A4 (Barttlet's sphericity test)& €3to] & W B =R ME SRl B4 utel SR A%
T e Aol 81T S & W AT FEd e M dFS nHE ATRES HAsT)
7+e gheskgith Table 3, Table 4041 AIAI&F vke} 2 oo et ATRHG AR 93 oA T2 9A
of RARNE A8 7124 A AR ARAL) 4 Rl mode)S Fal BAFAT B4 WpEe )
[Table 5] Validation of Korean Wave event characteristic’s Exploratory Factor Analysis.
factor loading matrix
Question business * event- communality
attraction planning
1. Event is the key elements of Korean Wave Events characteristic. 0.794 0.697
2. Planning is the key elements of Korean Wave Events characteristic. 0.838 0.731
3. Business is the key elements of Korean Wave Events characteristic. 0.79% 0.631
4. Attraction is the key elements of Korean Wave Events characteristic. 0.921 0.848
5. One-off factor is the key elements of Korean Wave Events characteristic. 0.789 0.745
Eigen Value 2.469 1.18
variance(%) 49.37 23.69
Cumulative variance(%) 49.37 73.07
Cronbach's 0.766 0.708

KMO=0847, Bartlet power of test —>=3568

*

* ok

Note : " :p<0.01
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[Table 6] Fit indices for the structural model

Fit indices
Structual X2 p-value| GFI | AGFI | RMR | PFI
Model 38441 ‘
ok 0.0001 | 0926 | 0903 | 0045 | 0.897
Criteria p-value> >090 | >090 | <010 | >0.60
Note : " :p<0.01,”" : p<0.05
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[Table 7] Effect Relationship of Korean Wave event characteristic and Korean Wave event’s Sponsorship

Route Name of Route Rgﬁigdggg%tz'iitii:rﬁs St;:r(ia:d t-value
Business- Attraction (f 1 ) — Business:Marketing (7]] ) Y11 0.344 0.063 497"
Event-Planning( & ) — Business* Marketing (’171 ) Y12 0.141 0.067 203"
Business- Attraction (6 1 ) — Event- Financial Support (’172 ) Yo1 0.017 0.064 0.26
Event-Planning (62 ) — Event: Fianacial Support (772 ) Ya2 0.493 0.069 738"

Note : " :p<0.01
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