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A Study on the Development of Children’s Clothing Design as a
Cultural Korean Wave Product -Focusing on the Production Work

Mi-Yeon Byun", Min-Sook Baek'
'Division of Fashion Coordination&Colorist, Daejeon Health Science College
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Abstract With the popularity of Korean Wave, making cultural goods specific for Hallyu tourists is getting more
important. However, there are mainly daily life goods using celebrity character-based ones. Remarkably, there are only
a few cultural goods especially in practicality-based clothing category. In particular, few cultural goods related to
children's wear have been developed. Therefore, if children's wear is developed as Korean Wave cultural goods
considering Chinese consumers' pattern and Korean Wave cultural goods, it will be helpful for revitalizing the Korean
Wave and Korea's fashion market. In this regard, the purpose of this study is to develop children's wear design as
Korean Wave cultural goods, thereby presenting empirical research results and fulfilling its following objectives: First,
it is to identify the concept of Korean Wave cultural goods, to analyze the current status to finally establish data
to develop Korean Wave cultural goods needed at this time. Second, it is to make real-life size works through
development of designs to provide the empirical data for Korean Wave cultural goods market. For the research method
and contents the review of the previous research, in-depth interview for qualitative research, and empirical research
using market research and development of work were performed. Through the final research outcomes, Korean Wave
cultural goods, the children's wear that can meet the consumer's needs were presented as empirical data. The study
can be used as basic data for domestic fashion market and cultural product market and it is meaningful as a reference
for the analysis on the Chinese consumers’ needs.

Keywrds : Children's Wear, Cultural Goods, Design, Design Development, Korean Wave

o] =i 2014 % o R Aeta wy Au] Aol o3k =74
"Corresponding Author : Mi-Yeon Byun(Deajeon Health Science College)
Tel: +82-42-670-9270 email: myb@hit.ac.kr

Received October 2, 2015 Revised October 8, 2015
Accepted November 6, 2015 Published November 30, 2015

7485



FFAS & =B A6A ANLS, 2015

1. M2

1.1 d7te| =X

SF A E3le AAE A e HES 4o
2,20159 AR g5 Bat AEH o s
Jom 21 Sk et uf - w2 A MaE 1 ) o]
SHF ke Tl T W] 1A= Ao] oY
gt ZAlE o) Qv U AAE A 5 e 713
gk gick

AAZ A sHR2ERe] ot 3 ARIZ] TS ¢
3] 2= 39 WEo] Wolye| wef o] 5 EPlOR %

BAE B T 5ol 120 A Ao] o) e

KeR
= A=
g A2gFol 5 olFaL slon, A&l 7]
o FAlEe] EaMdES AAs A2so® Yyt
53] obsi} dE TS 7o) e A B9k
of o]& TR T35 4 WH} IF 3 A
o A8AA B o I ZISEEN O ofE el
A dohd @] 2Ast 2o AR = =
ol & Aow AtgEtt

SHAlI A = g EspdEel tigk A7k xldsof

& 3 Q¥

g} RS Ao SREeE e
A9l 472 s 4

P A ek A7 A

2 2
+ x
< A
P2
rx
0%

I
2 i
% [
o
g
£
jat
PO
o
o
[o

BE TEetaat doly =4, o s
e ARbete] 4 EEPEE Al A

ALzt ol

=
2 B3] @ Al BF BAIE )
i
A

7486

1.2 A72| i A UH

AT AgAT Hi 3 2H ArE A9 ddid
4% WA (in-depth interview), Al7FZ2A} 2E 7)ate]
T A7=E A=A

A, R 2 FEIED olER vF 12L 9l

T AEEARE A AgRARE 2014 12

Bonle 2

ol

U,

XN
=
A B, FE A, B A, olsteld], A&

S
>
i
=
)
%
ot

obEE Tl 7

R

AN TR 7)8lelee) wet % 4 A

=
e

=
ox
o
o feu
4§ w
¥ & oo

1o o
2
ot
oX,
o,
N
)
o
ol

2.1 Bt20f Bet ol2

o
_>|:r_?£
~
i
3
iirlr
3
mEr‘E
ofN
=

oy =

\J

mﬁﬁﬁon

o{ul:

=
_°
%Toﬁ
méﬂlorﬁ
=

o
=
©
Hl
=
olN
o
‘n —|_"
s
S
o
o2
o -
1o
=

8

o o
o
t
>
Au)
i)
pony
o
i)
e X
o A
(o
fru
—+ ot
MN £y e
LAY FE e
o
txzy
0T o
w3
ne rr > o
Ho

fr o
o2
o
o
e
ol
o
o
ro
=
ftl
Ho

2, Sopol 5o

=
7191 24 FF 2wkt A2 Kepop B} BE
WA 2, Fheh Tl AEAs B olol



Aoz

o =
o

=

A&
Cultural Goods
Spiritual value>
Material value
Cultural results
Distinctiveness

Field work

hv
=

Information-oriented
Practicality<Esthetics
Small quantity batch production

Table 1.3} 7t}

o

=]

@ AT -4

o] 3
bl o

v}
=2
S

= A
goods|[8]
Spiritual value<
Material value
Industrialization
Material results
Universality
Concurrency

General Goods

3
it

Practicality>Esthetics
Massive production

8.5
=

[¢]

gl
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Fig. 1. Market research results
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