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The Effects of Sports Game Outcomes on Spectators’ Ad Recall and
the Moderating Role of Suspense
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Abstract This study investigated the effects of sports game outcomes on spectators’ Ad recall, and the sports game
induced suspense was also investigated for its moderating effects between the variables. On the day after the 2012
London Olympic soccer games, university students (N=257) from the Busan area completed questionnaires and
MANOVA was utilized for data analysis. Results of this study revealed that outcome of sports game have significant
effects on recall of both brand name and contents which aired during a halftime break. In addition, significant
moderating effects of sports game induced suspense were found on brand name and contents recall. Based on the
results, some suggestions for marketing practitioners are discussed and future research directions are outlined.

Key Words : Ad recall, Game outcomes, Suspense, Olympic games

1. ME olH 1 FaAo] At & 4 gy ady Deu|A
Zead FoMe 2x=77]e gl nlE] Al
AlZgarEe] dgnld zeadloy dsts FE HA ZARe] glu Av|An wek oZs)7) ul$ oF Y] )
ot AL w4t XA R JAHEH[1-2], ©of R AZ2AVE AARE AHASS JukHe =g
2 49 #AL o]F mEEE Fat 2L AT @ RoE oo ek dye 2AS A 2 5
Eﬂﬂ et avRe AP R G wAA AT gk aga Ax=H) e A% 22
. wEtA BgE 2SS AT dud 22 J)se AARES dyud ko g fldks Hojd o
:L%Ur ofofAli= Fae] Eal A A7 vHIEEI e gla glo] B VYgEe] B H-S AEahHA
B e ol steaTl Al Ste] a7HAS,
*Corresponding Author : Seongyeon Shin(Dong-A Univ.)
Tel: +82-51-200-7489 email: daus@naver.com
Received November 19, 2014 Revised (1st March 20, 2015, 2nd March 31, 2015)

Accepted April 9, 2015 Published April 30, 2015

2520



vtk 222 Gouaux[10]E 7]

]

B

3

[e>

3](10C)2] Global

R

£

297 912

JEHS-6]. =

PERTFERITHRNTHE PR o T & PT
FEFREISCIERETRRLENEEAE DAY T B ok g e
(i o i N
PB LT IR L VMEREPgTRESECL AR 5 & SRR
DENRNATREN=FRXITE R L oK E g e oo o
ﬁﬂmrﬂnriﬂﬂﬂ1%ﬂ@_tﬂ5¥ﬂmﬂmmﬂarﬁo% T 7 T B A
R I T e e i N N e B Y L wmXEEEE
mﬂﬂl__\moﬁuﬁﬂoiﬁwﬁanﬂ7uﬂo€%u%_zﬂoﬂm%éﬁo%muwm oW oa Neﬂngaﬂo
cﬁﬂon%%ﬂfr%ﬂ%NE%L_Lﬂao%%ﬂ;oﬂunr?wﬁoﬂ% %M%ar o A om oF
ut = N . —_ = mo ]]_ T —_— = =
Eﬂﬂﬂcl_ ovﬂﬂcE K A ELoEﬂM]lLt BO o dMPEMﬂ%iTﬂﬁooﬂ %7ET1WA Hﬁﬂmﬂw E,_,u__/lﬂﬁ
_naumﬂ%ﬂﬂaDT:LEWHﬂAﬂuﬂoovﬂﬂﬂ%LM;oWi%u_ufﬂ nmﬂ,lo#abtq/ TR o g W
O I B e T ﬂﬂﬂ%waw%mlurﬂ%éw R N MR
AR E T M e WOR Ay T = No T B o RO M N A e B ooy op Ky W T A E
—_ i o — B Gq ;olzt] Sﬁ]ﬁo \myl K 9 s Q. = _Q_ o~ 1 T
F g ER T e o p L (BT M2 R e L EREY WMT o2
I B8 o g 1H1W4o7n_rmdriz|_to,dﬂ] T o B o oo =
I . - S Bt R o =P s> WIz FLL
e LR TR IR P P R S
= ey s N2y — T e o = N < T T < NO — -
= y o Ol Aoy X o o 2 R S oo 5 I e o o
pHlZg e Eng 20 xS w bR Ps 2R 4R & ~C By Ehe ST
%zuﬂa1%zoﬂo%%oLlﬂ_g%?@ﬂ%a.?ﬂﬂﬂi%@ SRR T T R
TR g RN TR T T an TR R e W S A o
P ICHE G RIS R I e R S o MR o H i N
};mADTEW_L_ l_l,.wuuw_lmpalo n ) L,#A._Urinmlﬂﬁ;o,.rooge T ol 2,£Eo]abt
G Nl N S SO e W N B S T il AN DY N T X g
B TR O DT RVEFETTHATRRETRNPFATLRTT T N W SR
TTRRTIT T AT TR N KM o o5 K oF o = T
SHEAREPETRBEPETE TV EL T o g TRER e EN LEE
e\l [ gl —_ o TS N o - o Bl %o
A B S B A T TE L py RS ®
,Alhlvlma,mm.ol;ow,ﬂlwbtz}du ,HﬁﬂlﬂDﬁLii — ﬂoillﬂﬁ%jlﬂ_‘“o_u ~
N N T T t e s Sage s X opl P RO T BB EREE R
S A SRR RS i S S E LY W penETRETE ) n
<2 of N gy TRy g YR o T A @ : < X ° e
oo o, E I g TN K 7w N 1] R R N <
SITIELTEHIUEIREEEREIRIE. R TrpiTERRica
- 2 o X o= mo o o o o N
o T E A e AN o #dra/Mﬁiomﬁﬂ%maoLMﬂﬂwﬂ 5 R N N R TR R -
— 00 OSMLﬂ_AlﬂO#_o TN ~ R ooy e ok X mm ﬂ@llel_lb]ﬂﬂkoau
SFrped el ISP s g R PP R Vg ET L EE TR
T = = —_ ! T, N = o X — P
SE REITETEraciarELeT L R R L R
® c o K g T o Ty A 7 - R o _ > O R
R ST AN R e B S E ] E R G - - T B S = Rt
seCfgag RERRTRES RS  dWE g PEgaloxgriIty
R W R L RN N = 0o B T M o b pm X g P
8B R < TEV ML BT g Mg BT E W W &5 -2 %W e )
WﬂaAﬂoMﬁteﬂwﬂe‘mﬂimﬂE.olwgemﬂomﬂl;libﬂmn rey ﬁ?ﬂﬂomqﬁTduﬂ,Dr n_rm,m.o
Emmdoasn® o @] X g~ %50 % AR o TS =
S rrEzielgeaEEy o Il TR I -
§ oo T N by T ER ORIV RE R N RxxXETXpgx LT
LS| 9l N o= = B o) — B ° — T T o ool ™~ o
mﬂﬂwﬁgmjﬁ&ﬂr%m%1%@%%%@@%%% mﬁm_moﬂMmMobﬂﬁ%ﬂﬂ
—_—e N — —_
AR T AN W RS SN BN o e T W ' HﬂW%ﬁﬂ&ﬁﬂth%

2521



A}S 255
7|48 A A6 A|43, 2015

gl

k]

H B ZE 2K .
]HHXX.#QLNL]E .
gmnﬁﬁaﬂnﬂoﬂu@% o ® Al M oAk N Ao N
ch_MmﬂﬂﬂﬂoN_,mwwawwﬁ%ﬁmﬂ,_mu%mmmmmmﬂ%% TN N
SR I T L U R g = R ek AATE
T EERT® dr%%%%ﬁu%]x% B OB Lo B op AR T NS
T = T W R B W R &%a‘ﬂ1¢1a§ g B o T2
]L(L:ooTJi]Hnn;o7EAiLU1 T o BT o .:dr7 ol SIS
7uﬂu_.m9|]ﬁo{1nuﬂ,m_.ﬂl1r] =3 T " ® 2 3o o o k.:
oo N A9 = ' ﬂﬂ1ﬁe%oﬁ.}%%éﬁié T of & R
N o UK woE AP o BN B moe e S = . A X o A m R
5 X 1}ﬂ1_@ﬂo@7ﬂ%5mgﬂvHT} ¥ OKEN I
Eoﬂuuzto;oaex CRRCTII = T E) =R X B ) :LAOT7
U N SR S o T BT T ?W%]ﬂ%%%? = o ¥ = w9
:fmomAlL%Vﬂﬂmo&;oﬂlc_emﬁﬂéﬂﬁmonoif%}@ro = W FE 4T
0 ) A [=1
@%%WOHEM%1@5w_ﬂwwmo_cmo%%ﬂﬁﬁﬂww M%MM ﬂM%a_ el
_ ;o;o].l.ﬂmo A \_Io]r,q == J:.VI]_E o T 1_.1%-1_I1_E|
— o e m Y B arNE X o PaeERe® X Vo wm om0 =
T, e urmu%;oﬂﬂinurarQWzmAyrﬂo5@% AL mEAT z0
ﬂMﬂ%%]%ﬂE%_ﬂHoi%ﬂ@w%@ﬂﬂ@rﬁﬂofr ET® %ﬂﬂhwu +
iiiﬁﬂﬂﬂfzEmﬁiif ESTEREE B
T X o = < o o X X NI = M N © oy
%ﬂu.%mdﬂw%Mﬁ_m%ﬁﬂiEW%%%EMMQWE% MEMMMW.WQE% o
i%wwm@%M%MHMqa%?W@MW@&H@_c RYTTERTRLE
@ﬁ@%mwﬂﬂmﬁ%mLM%%W%%.éﬂﬂ%_éﬂmhﬂﬂ ﬁoi%ﬁaﬁﬁo@%ﬂw
— 0 e o o ‘"
= .m}oﬁro,muﬂgoq% GliﬂLﬁoﬁoﬂewml JowA « ~
Fzﬁ_eﬂzﬁﬁréil% drﬂaumlmﬁmomriﬂ7 T
A 7ﬂm17rﬂﬂololxigorﬂe ~ i
o FEEmEEEE N
TT R T
H ~ & B H_ B T ool o o)) o N
C oo g B A Ne o o R0 o T OE W o N o oRs
o WL T g B T Mol R RN M- Ho Ho
RN Ew 2T AL R S N %@011%@%www?11
M&ﬁoov%ﬂgiaﬁ _fz:auruﬂr%#ﬂ%a ﬂaar@@m_%%%mmﬁd%#%g
= — Ao = i P o
PER Lo P 0 xR 7omoﬂm_#ﬂo%%iw a oo P cfmeAizT%ww
W N R e By K of Wp = B urmoi% 0%%} Pxw R =
N ER Qe m%%ﬁ%ﬂﬂﬂsﬂrwm%ﬂﬂﬁ
— 2 o) = Ko = RS f o — _— o0 = = N
e NIRRT R %%@%Wrwmpﬂwm @J%W%MWMEAQMMMEN
ﬂ%nEzdﬁol_cﬁi I N N %ad]qszsﬂ ToRE P
SRR E L S L E R AmnMM§;ﬂﬂMW%aMﬂw
- g oy N — N o = O\J;Ow_uD.
Ewquﬂc_awi_ﬂo Mawmﬂ,_z%mﬂww amp%mwimﬁwawmﬁwqm%
= " o " A =T W}L#Lﬂﬁ_eur — T ﬂ/uﬂdrﬁ HEOFEsﬂLﬂEoﬂLﬂ_.
o RO _tﬂoxq dulAXLl]Ll7Mﬂ7 .zrcr LtLIMﬂ.: RN g x B =~
o %L_Liﬂﬂ%%ﬂ.ﬂo»ﬂosQW%%ET%WJ'V_%AWr_@WécE%AmaﬂAA1%
M%drgU}mnu%édrﬁﬂfﬂ&r%ﬂdu_.ﬁﬁrmonanuﬁxi ﬂﬂLEﬂa:mwaEﬁ%
Mnﬂ%@myviﬂ@%%3%Mmolmomgz_#mcﬂ@%%Har.%u YT s iR
7ﬂ_4@|1una7g_ﬂi - %oldiﬁufo_o A%éxm%%aﬁxéo‘_ojudﬂz.%
ﬁ%ﬂﬂ%Rf%J%H?m&m&vAw%odr%ur%imanmzr%?%;ﬁoi@iéwgﬂ
E%%%%miﬁﬂ%%@ﬁr%ﬂ%]%%ﬂﬂEWJ%z,iwzréﬂmu.@.bgge%ﬂ%
iﬂ._dditi%a;eﬂzsﬂ%mﬁﬂmmo%%q_éﬂ L T o R
LR E g — = o Mo N AR N " MW 5w B o T B < ™ T o B Mo o N T
HzﬂurmiW7Eaﬂ_ﬂoEi%ﬂ?i%ﬂﬂﬁﬂlnﬂ%%_i]ﬂ1Hﬂﬂ% WE%]E%
A KT oy o . TR~ M H JIMAE]OTHL]HH,W Yz Al
i%ﬂmﬁ:ﬁog_ﬁ@m%%%7L%WoﬁomﬁWwAmiMﬂ]u%
s — = uy
e Y saw EemT iR
R L - Y

Bl 7o) 4ol th3k

3.1 XI&

2522

0
T 7S] LR FAE0] Qrh2e]. o

43l



AE2A7) AR7E Fuade| vX e FFIL ALdie) 2Pad

_1_\21
i
ofp
£

2

7 % A s)
A

Lk
50
=3

IR R Wk 7747 2
du] S B3] Ax7to R HYE AH
IAAES oz MEZAIE AT 2 719

371e 7}—*1(8%;! 2¢ )4 BeAEY 8d)7te] 47
2t 7o) B7)elA A

8l WA Al A SH ARSI £ A
ol thgk Adnst I SwheRs delFolen SuAt
7l Aol A= s A% Ake] RoR HRg

e oo
rlr = o

ol

52,
T e
E)
>
)

>
N
N
_O|L
I
>
P

(e.g., A71& AW
©.1 Haugtvedt,
ste] s TIRE
EHslact agx
7194elut Al#2)

&2 g gl

p

"U

*”glm

M o @ o v &
fd

£
1>’ (i of¢
i i b ot
o Hl
o B

1 [E
U
) o)
= lo
2
X
o
oo
e
Mo

,ﬂ
a3

%H_

e
Al
©
N
ofL
o
o
N
=
2
d
Ac)
!
& o

o
fu
1z
T
ool
©
X0,
32
2 =

o
etty and Cacioppo[30]2] I+& #aL

Azon 499 8913

Bl Ezﬂ e Fus S

l f
O

=2
=
r%‘ﬂ
=
toby
ox
u
Ac)
=l

(o
o
=
é
_Ll
w
o}
=
fru
o,
£
©
o,
|

2523

41 7H9AS

771 A3l we} Fasl gl Zol7t AEAE St
7] 95e] ThASEAEAS A3 2T} Table 19 Al
A v} o) A7)e] Ak Basdel folg 3
g mAE Aoz vekdth ew 471230} B3
Aol A YA Hzlsel 2AET A fold
Aoz gelEgch
Table 1. Hypotheses test

F Sig.

Brand | Contents | Brand | Contents
4.322 .005 3.390 .019

Corrected Model

3
Intercept 1 | 93.050 .000 72.831 .000
Outcome of Game 1 9.775 .002 5.263 .023
Suspense 1 .008 930 .081 776
Outcome x Suspense| 1 5.181 .024 6.464 .012
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Table 2. Main Effects (Outcome of Game)

Outcome of Game Brand Contents
Tie Game 799 .632
Lose Game 408 .359
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Table 3. Moderating Role of Suspense

Brand
651
.946
544
271

Contents
460
786
489
229

Outcome of Game Suspense
Low
High
Low
High

Tie Game

Lose Game
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