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Abstract This study aims to examine and analyze consumers’ perception level and purchase behavior of organic
clothing goods with . According to their purchase experience of organic clothing goods, it was found that organic
textile products for women like sanitary pad were most and purchase frequency of organic clothing goods was mostly
once. Among reasons to purchase organic clothing goods, ‘for my health’ was most. Non-purchase reason was mostly
‘I don’t know what organic goods are’. Therefore, there were significant awareness differences of organic clothing
goods in “health efficiency” between the purchasing group and the non-purchasing group. In addition, there were
significant awareness differences of demographic characteristics and organic clothing goods in sex, age, and “health
efficiency” of related major items and in “high quality recognition” and “health efficiency” of residential areas.

Key Words : organic clothing goods, perception, purchase behavior, health efficiency, university students
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Table 1. Research targets characteristic

(N=573)
Research targets characteristic N) (%)
male 187 32.6
Sex

female 386 67.4
21 below 325 56.7
Age 22-23 179 312
24 up 69 12.0
Major of yes 312 54.5
clothing no 261 455
Seoul 123 21.5
A residential Gyeonggi-do 321 56.0
district Chungcheong-do 35 6.1
Jeolla-do 94 16.4
4,000,000won below 227 39.6
4,000,000~6,000,000won 198 34.6

Income
6,000,000~8,000,000won 76 133
8,000,000 won up 72 12.6
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Table 2. Purchase experience of organic clothing products

(N=573)
Purchase experience N) (%)
Yes 184 33
No 389 67
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Table 3. Purchase of organic clothing products
(multiple response)

organic clothing products N) (%)
organic diaper 12 22
organic layette 24 44
organic underwear 69 12.7
organics leepwear 55 10.1
organic shirt 55 10.1
organic jacket 22 4.1
organic bedding 86 15.8
organic socks 38 7.0
organic sanitary napkin 146 27.0
organic stuffed toys 36 6.6

Table 4. Frequency of purchasing of organic clothing
products (N=184)
Frequency (%)

1 332

™)
61
37

20.1

21.7
5.4

19.6
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Table 5. Reason of purchase and non-purchase of organic clothing products

(N=184) (N=389)
reason of purchase N) (%) reason of non-purchase N) (%)
for my health 70 38.0 didn't know organic clothing products 221 56.8
difference of textile 24 13.1 not needed 70 18.0
have belief 21 114 too expensive 46 11.8
recommendation from an acquaintance 19 10.3 like design 20 52
for family health 15 8.2 not belief 11 2.8
etc 14 7.6 didn't like color 7 1.8
gift 10 54 didn't like the brand 7 1.8
for protection of the environment 7 38 | difficulty in cleaning and managing, 6 15
exclusivity 22 poor quality 1 03
sl & Zep 7t 56.8%% 7M=& HFS X e S74€ Tl Wal) 4% 413 Varimax 344
ol &b offtAlEel el e anjakge] ol osf 8lEA S AAleklor 8]l FE2 ufpke
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Table 6. Factor analysis of consumer's recognition of Organic clothing Products

Question Factor Eigen Tptql Cumulative Cronbach a
loading value variation

Factorl High quality
easily noticed organic wearers 811
easily noticed purchase organic clothing products .766

ble pri 538
feasonavle price , , 5.169 34.459 34.459 810
easily found organic clothing products in shop 528
know the merits of organic goods 516
easily handled cleaning and managing 402
Factor2 attractive
matched well another goods 792
express my. style ar'1d personality 710 1879 12.529 46.988 766
matched with my lifestyle .655
improves my image 617
Factor3 health effectiveness
have no chemicals 720

8.228 8.228 55.217 .659
better for skin health .696
higher effects compared to their prices 469
Table 7. Perception difference of Purchase experience of organic clothing products (N=573)
Purchase . Non-Purchase
experience Purchase experience experience t-test
Factor P
High quality 2.766 2.693 -1.662
Attractive 2.874 2.874 -.008
Health effectiveness 3.545 3.281 -5.837"

P<.05, "P<.01, "'P<.001
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Table 8. Perception difference of research targets characteristic (N=573)
Perception factor
High quality attractive health effectiveness
Research targets characteristic
male 2.749 2.816 3.180
Sex female 2.701 2.820 3.456
t-test 974 -.081 54917
21 below 2.722 2.820 3.275(B)
22-23 2.726 2.823 3.546(A)
Age
24 up 2.667 2.801 3.329(B)
F-value 357 034 147817
i Yes 2.755 2.848 3.463
Major of
. No 2.671 2.784 3.250
clothing o
t-test 1.882 1.253 4.602
Seoul 2.72(B) 2.83 3.38(B)
. Gyeonggi-do 2.67(B) 2.77 3.30(B)
A residential
district Chungcheong-do 2.94(A) 2.99 3.36(B)
1S
Jeolla-do 2.78(AB) 2.89 3.57(A)
F-value 337 1.98 578"
4,000,000 won below 2.711 2.840 3.354
4,000,000-6,000,000 won 2.669 2.807 3.375
Income 6,000,000-8,000,000 won 2.759 2.793 3.333
8,000,000 won up 2.819 2.809 3412
F-value 1.660 1.171 311

*P<.05, HP<.01, MP<.001, Duncan test A>AB>B
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