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Empirical Study on the Influence of Quality Level of Service and
Assistance degree on Satisfaction consequent on Corporate Characteristics
: With focus on Start-up Business Incubator Center's Support Service
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'Graduate School of Venture, Hoseo University
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Abstract In industrial society, the conversation topic of this period is mainly business start up, and revitalization
of business start-up, through creation of new jobs, is playing an important role in employment maximization and
revitalization of economy in general; one of those inducements is a start-up business incubation system, in whose
center exists a start-up business incubator center. Hereupon, this study is intending to contribute to setting up the
efficient operation direction and polity line, and provide a clue to a discussion by empirically analyzing the influence
of quality level and degree of assistance of a start-up business incubator on satisfaction. For this purpose, this study
developed a questionnaire on the basis of the preceding researches and conducted its research targeting a total of 500
valid samples. As a result of doing research, it was found that the quality level and assistance degree of services
provided to a move-in company or a preparator of business start-up has a significant influence on satisfaction with
the center & support service, and a manager's capabilities and related technology characteristics had a significant
influence on satisfaction.

Key Words : Business Incubator, Support Services, Quality of Service, Assistance of Service, The Impact of Satisfaction,
Technical, Characteristics, Holding Capacity
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Table 1. Study of service quality
Scholar Definition
Lewis & Service level offered the extent consistent

Booms(1983) with customer expectations

Quality is subjectively recognized by the
consumer
In the overall attitudes of customers for service
Parasuraman Zeithaml |excellence and excellence, the difference
& Berry(1988) with the service that has been perceived
as a customer of the expected service
*Y.J. Kim(2013), The research dimension of the quality of public
services on the impact on customer satisfaction.(At the center of
its founding day care center support services)- Yonsei University
Living Graduate School of Environmental Studies, Master's
Thesis, pp,12-13 <Table 2-5> Re-quote

Gronroos(1984)

Lewis & Boons(1983)% Alu]2 42 AT Ay
22 gieo] 749] )d)(expectation) 9} Avi} U5k
7te] A % (measure)2t TEH[16], Gronroos(1984)+
0] A\Zkgl Au|zse} 7] o) AH) 2]
g 7ke] Ayelar F3519 2 ™M[17], Parasuraman,
Zeithaml & Berry (1988)% “AH|22Fd& Au]2~EHo|
Qg o] F]oje} Aizte] Aol ek ARSAIS],
AMAI2FZ(Q=AZE AHIAFEP)-71HE AR 2(E)

Q: quality, P: perceived, E: expectation
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Table 2. Core competencies of Business Incubation
Center Manager
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Factor Knowledge Dimension Skill Dimension
- How to market
research - Provision of overseas
- Public relations market information
advertising methods |- Overseas BI and investor
Marketing |~ DcvcloPmcnt of coopcrationA
marketing strategy - Ensure foreign confidence,
Relevance .
Abilit - Export Import-related | attract investors
¥ knowledge - Validity analysis of business
- Development methods |- Validation of market
of strategic alliance product
- Use of foreign - Marketing map
language
- Knowledge of the
industrial property - The Leverage technique
Funds and rlghts managcmgnt funding policy
indust - Business valuation - I understand the trend of
Pro c:;y method technological advances
riphtsy - Knowledge for the |- Procedure of technology
rclftc d venture finance process and, prior to the
capacit - Investmentmanagement| procedure
pacity and fund - Overcome method of
management patent disputes
tax practice
- Founded related laws
and  regulations and
procedures - T understand the characteristics
- Understanding of the| of the venture companies
Business-re | Business Incubation |- Benchmark you use the
lated function success  stories
capacity |- Knowledge of the creation |- Founded laws familiar
of business plan - Work of control
- Contracts  and real| administration of center
estate-related
knowledge
. - Practical experience
- C 1 hol
) ﬁ:;f)lzs g;};n:m(;i; taught as a Mentor
. . - Technology for the
Communica| techniques ) .
. . harmonious  interpersonal
tion - One-to-onecounseling . .
. relationship
network techniques . .
o . - Cooperation with other
capability |- Tenants. Construction . .
. Business Incubation Center
of graduation of the .
- Network construction of
corporate network
expert group
- Human resource
management
development
techniques
Manageme
- f t
nt ability Knowledges: frenagement| Education planning skills
of of companics - Leadershi
|- Established P
companies .
procedures Institute
of Technology
- Knowledge of financial
management
242 71&% 54
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2 AE Y 2 A BEE Ves HATE 7HA2. ZARSAE AYMu s g Al B
Zolgkal AoJstal vk 71eAdse & B4 719 AE| 0] vl 3RS 1A Aot
SAS w3ty 7]EAR skl wstko] Jolly(1997)% 71 7HA3. FPESAE ADAH A A a5 2 B
o] 7 SUA7IE d¥e 9 E5S TIeAd st A7t A g Aqn|awEd nXe dEe
Aoleta, 7144 S0 sEEve] BAS sk Aol 3 7124 54 we} 9o %ol
Aol 1&gl ate] Salolekan Sthas]. 1o 4
- - N HE AMX al A K|
F19)E 7|A8HE 7)%8ae] 3 FHoR W, 3.2 B2 H¥ A XE =F
MBS 7]1%S SRl o2 888 AL T AA 2 AT 2011 A A FPRSAE A 95
£ O)E R Whagelt FFYS ddse 1 TIAS e Su9 A4S seln. 59 Hdd
sgoleba SHATh44]. oA HEEQo0NE V)& w H 10002 FYRAAE Zmagle] i@ |
S 42 Beste] AAE AAAS FEe 0w 18 R A ENAoR dRsr AR &
QoA Des)%e] Gl Aea] e Aue] g o1& Hekstel 1S L4 mon-probability sampling)
S, A7 A slEo] AFoIt Aulaz A Tl (convenionce sampling) St A
of JEHow ZAF T, s dde] ggegn 2011 19FH 20121 697k 187H44F AAesic
Ho S| H =R=1 =]
3]_%1\1;]_[45] FZAPE L A Ao s £ 2 ,000-5- & Wjazste]
AR QBT AL B SHE
1,498F5 Alek & 50275 HAFARE Lol
3. APy
3.3 METN U Eauy
31 Hnmy U 3.3.1 M2y
B AR S AME A AFTEAL Y A H]) 2] HAdTE ARESAY AF7I9E o QTE
ARz e AT} AEWE Aqu)x nhEe njx)= AT EA, Al AR2AX]FEY B4R, AE
dapl g A5 BAS B 4AH golE ANS R AIZURE 223 71909 B dAs)Es
Lo 1 BHo] 9t} oo AAMu 20 A 4z v A tE WES B AT Aow dEA 74
SACE BeMen Al zhzte] W] e A o A 4R 0 R U ojx] 9tk o]i= Table 37 2tk
A4 g Asste] AE 2 Al spEe] 13t o
A FEstaAt vk =k o] FHAHA YEA Table 3. The configuration of the questionnaire
(E_%Q:} %‘:, & 7] —?-_‘;%*j)ol ZHHlow gt Ao Constitution The contents of the questionnaire Nfltrilrger
2 guslal ols EHFE A A - Business Incubator Center
D hic |” Corporate Profile
emogrép .IC - Founded department 12
characteristics
- Number of employees
Quality of - Sales, etc.
Service Tmpact of -Support Services 9
. . -Service development
Satisfaction Quality of |-Development of marketing strategy
- - Center Service and |-Securing funds
Assistance of | - Service Assistance  |-Provision of information 25
Service about -Management
-Elementsofbusiness operations
- Manager Capability -Manager
. Techmical Characteristics Level of  |-Centerofsatisfaction 7
satisfaction  |-Satisfaction of providing services 6
Holdi . .
Fig. 1. Research model capaiit}lfnind -Ability of the CEO and founding team 12
technical -Techniques associated ~ with the 6
7M1 ARARSAE APJAn]x ZAH e A features product / service
u e 2se] g Qdake A Aolt,
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Table 4. Demographic characteristic

Property Division F(r;g(l)];jlne (;y Ratio(%)
Male 341 68
Gender I male 161 32
Age 30-39 311 62
under 30 191 38
Business form Founder 38 8
Preliminary founder 464 92
Human 5 or more people 0 0
resourcesscale |Less than 5 502 100

4.2 M=l A EtEd

AT AFl A, AN 247
0 A2y B0 avE Z4ETe AEs}
T8 B B AL ol e sl
oY A7} ol ek web B e
SAYRe) BYE BAS WA Sas 3935
o e A aeas 354 298y
& Eao] lon, Hod adle) AL HeE B
A

Table 5. Validity

Cumulative

Factor Item Number variable(%)
Quality of Service 25 53.553
Assistance about 25 54.142
Satisfied withcenter 7 51.110
Service satisfaction 6 55.899
Holding capacity 12 54.615
Technical features 6 64.295

4,22 M=
B Agelae] AF= #4 A3 Table 637 7o &
£ 28RS} 06010 YEp} dgnt E5H0
st
Table 6. Reliability verification
Divisi Item Cronbach'
1V1S10Nn Number ronbach a
Support service Quality 25 839
Support service Assistance about 25 743
Servicesati Satisfied withcenter 7 704
sfaction Service satisfaction 6 713
Holding capacity 12 813
Technical features 6 .790
4.3 7144835
FARSAE ] A dAn 2o AA £330 B4 %
7F AlE B Au v e Qg 719 B
g 9 #v)so SAd wet oudt dEs vAEA
= 243 98 AL ANG
HEAFE G AANRAE et 2 T el
HFE AA EAe] o] Folxlrh A WA TAOAM F&
WS Eyudel 87124 so] fold WA shot
ST T oA WAl EENSE BYase 2
AW5E BAO FYstel AFRAL AT

431 MHIAZEAZD BtEEot0| B
YRS AN 2] DA o] AAA] 2
AE ] P)A= S AFeA7] SAste] 37)RA
AAsI e 1 Ay Table 7
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= R = 21 [
Folatda FEWMSE At By AYER)T don, AYAH|: ERATEE AlE B AR 2T
A B 2TES(28.7%), AERHS(21.9%)2 YERTE 59 folg Zo=2 YEeRdth
Wl ol gele] FEUAQ) WA v = o
e BE foldt Ao® st (MAwE B 433 MHAZEAEESESMHIARNESD 29
=536. P < .001, AIE|RHE: B=468. P < .001) A2k 7|SEMuo| 2|
FARKAE A2 A 57 L B, A
Table 7. The relationship between Quality and satisfaction e s
W] mAeld W ]E5qe] MAE 98 A%
deper}dent Indepel:ndent B| g ¢ R, F 7] 98t FAEAES AAEY o 1 23 Table
variable variable
Satisfied 99} Zt}
with 2 = =) 5 5 e} >~z =
= 3] Ao A 3 1:!:]% oAzk A A U
support | Quality |.553| 468 | 11.780%* F5138726179*** | FAREE BHGE 88 Er
serice | % BAHOR felsdy FHNFE sk v
center ~ 2 =
G : gol AWHR)S FAHOR FolSedn FHUFE
PP ) R’ = 287 I )
Vlceslatlsfac Quality |.637] .536 | 14.121%** F = 199 4]16+** Al e A Q(R )% M| AmkEe] g e
tion
e —— A 351%, 5 AW 184%= Au|2=AlE wEro]
A e A 28.1%, e AT 11.9%%= et
o] AT ¥ o JARYe EAHos Folat BAS AW R SYuiel o 3d gaee] Haw
Row AdMu| s dA FES AEG MHA el 5201 AE @ AuadtEL) n)x]E JFe fojd A
fo)9 Aoz Jepgrh o= Uehg
Ee By BTt BAF 0 R RSl &
4.3.2 Mu|AESEEQ} GhRae| 2 SRS AdEs Rgo] ARHR)S Ayl w5
FARSAE AeAp| 2] EaAderh A/Aul s A9 vhe Hd 21.9%, 2 A9 214%2 AJH Al
Rkl mlAl= 9EE ASe] A RS AA wiEe] A9 ke Aw 204%, B2 AT 23.0%% U
aglem o1 A Table 89 2, stk BAS A BYWsel o4d Jgdel &
AR HARGE BEAt BE AR Lwdel AE 0 s W] vAE GFS folB
2 felalda F50SE Adeh mae A9UR) Ao uepduh
& MRS E(23.7%), AEIREER(23.1%) 2 LERL
SHHUFY oA o] TEHBFRI TEE Table 9. Holding capacity and the relationship between
2= Gk BF 93k Zlo g eIt AH| Rt the factors
< B=487. P < .001, AlEINS: (=481. P < .001) dependent | Independent [ Ability [T, ) © F
variable| variable | level ’
Lo . Support Low e | R =351
Table 8. Relationship with the Assistance about and service ouai Group 699 |.593 | 11.252 126,606
. . ; . y - T _
satisfactjon satisfacti High | ool |7 ssgre | K = 184
— — - on Group F = 57.098***
ependent | Independent 2 p 5
. ; B B t R°, F Satisfied Low R = 281
1 ’ . . . .546%**
va'nabe variable with Group 520 | 487 | 9.546 F = 0] 135%%+
Satlsﬁed support | Quality ] N
with 1 ssistance R = 231 service High | 597 345 | s.ge5ess | R =119
s,k - - . . - sk
ss‘::flzg about | 3| A 12205 R g gsguen center Group Fo
Support Low R* = 219
469 | 468 | 8.091***
S cent:tr service | Assistance | Group 8.09 F = 65.468%**
upportser . 2 : : : 2 _
Assistance R?> = 237 satisfacti|  about High R = 214
i i ook 524 | 463 | 8.325%**
Vlce:atlsfac about .520 | .487 |12.408 F = 153.960%%* on Group F = 69.208%%*
10N . 2
Satisfied Low R™ = 204
sokok 464 | AS1 | 7.520%**
P <001 with | Assistance | Group 7 F = 56.553%**
it bout i P=
Suppo abou High 492 | 479 | 8.980%#+ R 230
- _ o o w1~ center Group F = 80.809***
O] T':}'\jlﬁa‘ﬂ]'i % HH §1?]—1Jj—6c:>]f %ﬁ]@—g—i Tl“o/]sl' *rk P o< (0]
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Table 11. Hypothesis testing overall result
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