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Abstract This study reviewed critically the music regulations of broadcasting advertising and analyzed the post
reviews of Korea Communications Standards Commission(KCSC) to find their problems and suggest alternatives for
their improvements. As general core regulations, lyrics changes of children's song is banned except in non-commercial
public advertising and lyrics changes to folk songs are permitted unless it includes the product related expressions,
such as brand name; both of their arrangements are permitted. According to the items, the lyrics of the CM song
of drug advertising should not include its brand name; alcoholic beverage advertising is banned if the lyrics of the
CM song include product-related brand name or an expression encouraging drinking. The rationales of these
regulations of restrictions or prohibitions of music in broadcasting advertising are unclear and are insufficient.
Therefore, it will be necessary to improve them based on the evidence or knowledge by more valid research in the
future.

Keywords : Advertising Music Regulation, Advertising Regulation, CM Song Regulation, Music Regulation of

Broadcasting Advertising, Regulation of Broadcasting Advertising
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Fig. 1.

“Broadband LTE" of KT was given an 'advice' by
Korea Communications Standards Commission
(KCSC) due to lyrics change and arrangement of
the folk song “Milyang Arirang" on Dec. 26,
2013. (Source: Captured from the website of KT)
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CM song, "It's all because of liver" receiving
fervent response of consumers. (Source: Captured
from the website of Daewoong Pharmaceutical Co.,

Fig. 2. “URSA” of Daewoong Pharmaceutical Co. with the
Ltd.)
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Table 1. Analysis of the post reviews of KCSC based on
Broadcasting Advertising Review Regulations

(BARR)
No| DC];;ilcon Core Violation \gnoliactlcc d Decision
2013, Change of the lyrics of
1 children's song "Turn |Article 22(2) advice
5.29.
round and round".
2013. |A child to deliver a part of| subp, aragfap h .
2 6.27. CM song in the ad. I'of Article | warning
23(2)
Lyrics change and
2013. arrangement of the . .
3 10.30. children's song, "Little Article 22(2) advice
star”
Lyrics change and
2013. arrangement of the . .
4 12. 4. children's song, Article 22(2)] - advice
"Top-Spinning"
2013, Lyrics change and
5 1296 arrangement of the folk |Article 22(2) advice
" | song “Milyang Arirang"
2014, Lyrics change of the
6 017 children's song, Article 22(2) advice
o "Top-Spinning"
Singing the rap written and
7 2014. composed personally in | Article 3(1) submission of
9.24. alcoholic drinks and 33(3) opinion
(winning event)
g 2015. | Mistaken gs e.ncouraging Article 33(3) submi§sjon of
4. 1. drinking opinion

Note: No.1~5 based on BARR of No. 91; No.6~7 based on BARR
of No. 101; and No.8 based on BARR of No. 114 of Korea

Communications Standards Commission (KCSC).
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