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A Study on Effect of the University Student's Entrepreneurship on
Entrepreneurial Self-efficacy and Entrepreneurial Intention
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Abstract The aim of this study was to re-verify the importance of opportunity recognition as a mediating factor and
add the entreprencurial self-efficacy, which is recognized as another key factor that triggers start-up activities with
the entrepreneurial intention, as a dependent variable. For this reason, in this study, 373 university students in Seoul,
Gyeonggi-do Province, Inchon, were surveyed and analyzed empirically. The results of the study was as follows. First,
the entrepreneurship partially affects the entrepreneurial self-efficacy and entrepreneurial intention. Second, the
mediating effect of opportunity recognition between the entrepreneurship and entrepreneurial self-efficacy, and
between entrepreneurship and entrepreneurial intention was verified.

Keywords : Entrepreneurship, Opportunity Recognition, Entrepreneurial Self-Efficacy, Entrepreneurial Intention.
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Table 1. The composition of the questionnaire

Variabl Number measurement
o of Item method
Innovativeness 4
E
ntreEir;neurs Proactiveness 4
Risk-taking 4 Likert 5-Point
Scale Measurement
Opportunity Recognition 4
Entrepreneurial Self-efficacy 5
Entrepreneurial Intention 5
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Table 2. Characteristics of Sample

Spec. Respondents Percentage
Male 181 48.5
Gender Female 192 515
Under 20 52 14.0
Age 20 ~ 25 265 71.0
Over 25 56 15.0
1 73 19.5
2 95 25.5
Grade 3 104 279
4 101 27.1
Seoul 129 345
Area Gyeonggi-do 139 37.3
Inchon 105 28.2
Under 100 53 142
thousand won
100 ~ 300
Monthly 123 33.0
thousand won
Pocket 300 ~ 500
Money 144 38.6
thousand won
Over 500 53 142
thousand won
Under 3 110 295
million won
3 ~5
Monthly o 140 37.5
. million won
Family 5 ~ 7
Income . 71 19.0
million won
Over 7 52 14.0
million won
Entrepreneurs No 272 72.9
hip Education
Experience Yes 101 11.9
Total 373 100.0
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Table 3. Factor Analysis Results of Variables

Vari- Items Load- Eigen Cum. | Cronb-ac
ables ing Value | Variance | h’s a
v 1 .845
. v 2 .834
Innovativeness v 3 o34 2.702 24.565 .832
1V 4 597
RT 1 .820
Risk RTZ2 LT 1 ys31 | 47576 | 802
Taking RT 3 .686
RT 4 .673
PA 1 .830
Proactiveness PA 2 753 2.081 66.493 147
PA 3 747

0.808, p<.0010]] o, BE Z3o] a2lgk
Hol A)AH EL%S 121t} Cronbach’s a A5 0.730
o8 HlwA E=A YERE

Table 4. Factor Analysis Results of Variables

Vari- Item Load- Eigen Cum. |Cronb-ach’s
ables ems ing Value | Variance a
Opportu- OR 1 .891
nity OR 2 .848
. 2.872 71.807 730
Recogni- OR 3 .827
tion OR 4 .822
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O A
- O

ok 71.326%%3L, KMO o
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Table 5. Factor Analysis Results of Variables

Vari- It Load- Eigen Cum. |Cronb-ach’s
ables ems ing Value | Variance a
EI 1 .865
Entrepre- EI 2 .855
neurial EI 3 852 3.724 37.239 910
Intention EI 4 .807
EL 5 .657
ES 1 .846
Entrepre- ES 2 769
newrial RS 756 | 3409 | 71326 882
Self-
ES 4 751
efficacy
ES 5 747
414 SYLEH| #S
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Table 6. Effect of Entrepreneurship on Opportunity

Recognition
]221 T:l;ilee:t Opportunity Recognition
Independent
Va:piables b t P VIF
Gender 024 532 595 | 1.148
Age 019 337 | 736 | 1.760
Grade -054 | -950 | 343 | 1815
Area 1" -010 | -.183 | .855 | 1.664
Area 2 7 002 029 | 977 | 1.561
Demographic |Monthly Pocket
Characteristic Moyney 023 486 | 627 | 1.286
Monthly 016 | 345 | 730 | 1244
Family Income
Entrepreneurshi
p Education | .144 | 3.358" | .001 | 1.039
Experience”
Innovativeness | .514 |10.1997 | .000 | 1.432
E“tre:;;;"eur' Risk Taking | .063 | 1221 | 223 | 1.502
Proactiveness .016 327 744 1.352
F 18.400™"
R2 359
Adj. R? 340
p<.05, “p<01, “p<.001

”Gcndcr(chaic:O, Maie=1), 2’Arca(InchonZO), Area 1(Seoul=1),
Area 2(Gyeonggi-do=1), 3)Entrcprcncurship Education
Experience(No=0, Yes=1)
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Table 8. Effect of Opportunity Recognition on
Entrepreneurial Intention

Table 7. Effect of Opportumty Recognition on Dep §n§em Entreprencurial Self-efficacy
Entrepreneurial Self-efficacy Variables
Indep_endent s ¢ P VIF
Dependent Entrepreneurial Self-efficac Variables
Variables P Y Gender " 102 | 2455 | 015 | 1115
Indep_endent B ) P VIF Age -.021 -.408 684 | 1.746
Variables Grade -.030 -.567 571 | 1.786
Gender -.004 -107 | 915 | L.115 Area 1 107 | 2.138° | 033 | 1.642
Age 018 354 723 | 1.746 Area 2 7 105 2144 | 033 | 1.556
Grade -.019 -354 706 | 1.786 Demographic |Monthly Pocket
.. .032 724 4 1.2
Area 1" 048 984 | 326 | 1.642 Characteristic Money 03 7 70 76
p)
' Area 2 .053 1.106 269 | 1.556 Monthly 020 467 641 | 1241
Demographic [Monthly Pocket 037 €8 530 | 1276 Family Income
Characteristic Money : : : : Entrepreneurshi
Educati .020 494 622 | 1.070
Monthly 026 | 614 | 540 | 1.241 b Bducatiol
Family Income Experience
Entrepreneurshi Opportunity Recognition 622 | 1525077 | .000 | 1.080
p Education | .070 1.783 | 075 | 1.070 F 31.902""
Experience3> R? 442
Opportunity Recognition 658 | 16,607 | .000 | 1.080 Adj. R® 428
- 36.005 "p<.05, “p<.01, 'p<.001
B 472 YGender(Femaie=0, Maie=1), 2Area(Inchon=0), Area 1(Seoul=1),
Adj. R? 459 Area 2(Gyeonggi-do=1), 3)Entrcprcncurship Education
p<.05, “p<01, "p<.001 Experience(No=0, Yes=1)

1'Gcndcr(chaic:O, Maie=1), 2)Arca(InchonZO), Area 1(Seoul=1),
Area 2(Gyeonggi-do=1), 3'En’crcprcncurship Education
Experience(No=0, Yes=1)
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Table 9. Effect of Entrepreneurship on Entrepreneurial

Self-efficacy
li/e;’?:gil:t Entrepreneurial Self-efficacy
Independent
Variables B ¢ P VIF
Gender " .006 136 892 | 1.148
Age 026 452 651 | 1.760
Grade -041 | -687 | 493 | 1.815
Area 1 " 016 284 777 | 1.664
Arca 2 2 042 758 449 | 1.561
Demographic |Monthly Pocket
Characg:e :i)stic Moyncy 034 675 500 | 1.286
Monthly 032 | 661 | 509 | 1.244
Family Income
Entrepreneurshi
p Education | .149 | 3305 | .001 | 1.039
Expen’ence3)
Entreprencur- Inn.ovative?ess 384 7.272:: 000 | 1.432
ship Risk Taking 206 | 3.810 .000 | 1.502
Proactiveness -.051 -.989 323 1.352
F 13.930""
R2 298
Adj. R? 277

p<.05, "p<.01,  p<.001

DGender(Femaie=0, Maie=1), *Area(Inchon=0), Area 1(Seoul=1),
Area 2(Gyeonggi-do=1), 3)Entrepreneurship Education
Experience(No=0, Yes=1)
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Table 10. Effect of Entrepreneurship on Entrepreneurial

Intention
Izlcap;:ticczt Entrepreneurial Intention
Independent
Variables b ¢ P VIF
Gender 103 | 21227 | 035 | 1.148
Age -006 | -.102 | 919 | 1.760
Grade -054 | -889 | 375 | 1815
Area 1 " 088 1518 | 130 | 1.664
Area 2 7 1100 1.768 | 078 | 1.561
Demographic |Monthly Pocket
Characteristic Moyney 033 654 | 514 | 1244
Monthly 025 | 487 | 627 | 1244
Family Income
Entrepreneurshi
p Education | .100 | 2163 | .031 | 1.039
Experience”
Innovativeness | .361 | 6.681° | .000 | 1.432
Emrziri;“e”r' Risk Taking | 081 | 1456 | .146 | 1.502
Proactiveness .069 1.322 187 1.352
F 11767
R? 264
Adj. R? 241

p<.05, “p<.01, "p<.001

YGender(Femaie=0, Maie=1), ?Area(Inchon=0), Area 1(Seoul=1),
Area 2(Gyeonggi-do=1), 3)Emrepreneurship Education
Experience(No=0, Yes=1)
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Table 11. Mediating Effect of Opportunity Recognition
Between Entrepreneurship and Entrepreneurial
Self-efficacy

Dependent

2
Variables Step b t F R

Model 1

Entrepreneurship
—

513 [ 1149777 132,187 | 263

Opportunity
Recognition
Model 1T

Entrepreneurship | 476 | 10.4237" | 108.645 | 227
— Entrepreneurial
Self-efficacy

Mdoel III

Entrepreneurial
Self-efficacy

Entrepreneurship
—

|73 | 3.978™
Entrepreneurial

Self-efficacy 173578 | 484
Opportunity
Recognition

—

591 | 13.591°

Entrepreneurial
Self-efficacy

p<.05, “p<.01, "p<.001
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Table 12. Mediating Effect of Opportunity Recognition
Between Entrepreneurship and Entrepreneurial
Intention

Dependent

RZ
Variables

Step

Model 1

Entrepreneurship
—

513 | 114977 | 132.187™" | 263

Opportunity
Recognition
Model 1I

Entrepreneurship | .454 | 9.815™" | 96.341™" | 206

— Entrepreneurial
Intention
Mdoel IIT

Entrepreneurial
Intention

Entrepreneurship
—

165 | 3.646 "

Entrepreneurial

Intention

145.601°" | 440

Opportunity
Recognition
—

564 | 12,446

Entrepreneurial
Intention

"p<.001

p<.05, “p<01,
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Table 13. Reusult of Hypothesis Verification
Hypothesis Result
H 1 |Entreprencurship — Opportunity Recognition | L orialy
P P ty £ Accepted
Opportunity Recognition — Entrpreneurial
H2 Self-Efficacy, Entrepreneurial Intention Accepted
H3 Entrepreneurship — Partially
Entrepreneurial Self-Efficacy Accepted
H 4 Entrepreneurship — Partially
Entrepreneurial Intention Accepted
Entrepreneurship —
H 5 |Opportunity Recognition (mediating effect)| Accepted
— Entrepreneurial Self-Efficacy
Entrepreneurship —
H 6 |Opportunity Recognition (mediating effect) —|  Accepted
Entrepreneurial Intention
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