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A Study on the Determinants of Strategic Marketing
Alliance Performance Measured by Continuous Use
Intention : Focused on Korean Credit Card Industry
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Dept. of Business Administration, Sahmyook University
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Abstract This study analyzes determinants of strategic marketing alliances' performance using 'continuous use
intention' of consumers in the Korean credit card industry. Specifically, this study aims to provide comprehensive and
synthetic understanding of these factors divided into firm- level and consumer- level variables. Thirty alliance cards
were chosen randomly. For firm- level data, managers from the thirty selected cards were interviewed concerning their
respective firm and alliance operation. For collection of consumer- level data, 610 card holders from these thirty cards
were surveyed concerning card benefits, benefits information, brand image, and continuous use intention. The
hierarchical linear model (HLM) was employed to analyze this multi-level data, yielding the following results: First,
consumers identified three factors that positively influence continuous use intention. Second, with respect to firm-
level factors, alliance partner's marketing capability is not positively related to intention, whereas fit of alliance goal
influences consumer's continuous use of card. Third, contrary to expectation, the positive interaction effects between

consumer level variables and firm level variables were found to be not present.
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Table 1. Variables
. . . R« dent
Variables Domain Subject esponcent
Level
Card benefits Product Card Consumer
product
Benefit:
. enel's Product Card Consumer
information product
P;
Brand image Firm artner Consumer
firm
Marketing . Partner Firm
o Firm
capability firm manager
Fitness Individual Alliance Firm
of goal alliance operation manager
Firm data

Consumer data

= X1 (Card benefits)

* XZ (Benefits
information)

* X3 (Brand image)

Fig. 1. Research

= ¥4 (Marketing
capability)
= X5 (Fitness of goal)
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Table 2. General characteristics of sample(consumer)

n (%)
Male 229 375
Gender
Female 381 62.5
20~29 107 17.5
30~39 196 321
Age
40~49 185 30.3
50 or above 122 20.0
Salaried worker 270 443
Student 50 82
Occupation Self-employed 93 152
Housewife 170 279
Others 27 44
High school diploma 204 334
Educational
backeround Undergraduate degree 335 54.9
Graduate course or more 71 11.6
Total 610
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Table 3. General characteristics of sample(firm respondent)

n (%)
Assistant manager 6 20.0
position Section chief 8 26.7
Deputy department head 16 55.3
1~5 2 6.7
Service years 6~10 6 20.0
above 11 22 73.3
Total 30
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Table 4. Descriptive statistics and correlation matrix

M SD 1 2 3 4

<Consumer, N=610>
1. Card benefits 348 .69
2. Benefits information 3398 697 574w
3. Brand image 3614 668 S507HE 480
4. Continuous use 3757 722 551wk ARk g54vix

<Firm, N=30>

1. Marketing capability 2866 785

2. Fitness of goal 352 720 676%*
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Table 5. Results of HLM analysis

Model 1 Model 2 Model 3

Model 4

<Consumer>
X1 264(.048)%F%  262(.048)F** 265(.048)***
X2

X3

160(.040)%%% 162(.040)%** 162(.040)***

A442(.053)*¥**  439(.052)*** .440(.053)***

.258(.042)%**
163(.032)%**

437(.048)%**

<Firm>
X4
X5

-142(091)  -018(.092)

A81(.085)*  .181(.085)*

-141(.091)
181(.009)+

<Interactions™>
X1*X4 -.018(.061)
X2*X4

X3*X4

017(.052)
1036(.065)

X1*X5
X2*X5
X3*X5

-.097(.044)*
1022(.035)
029(.053)

R2 427 435 434

436

% Values are regression coefficients(SE),
" p<.001, * p<.01, p<.01
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