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Abstract

participation. Recently, tourism products that integrate tourism with sport have already appeared. The products include

These days, the sports industry and related industries are growing very fast due to active sports

tourism behavior, such as sports activities, sports spectating, and visiting sports memorial halls and museums, etc. This
study examined the relationship among the tourist behavior, sports spectating factors, and team association
components. Based on the theoretical study, a field survey was performed by questionnaires. The sports spectating
factors and team association components have a slight influence on the tourist behavior after analysis using the SPSS
program. The implications are as follows. First, sports teams should make efforts not only on the team's win at the
sports game, but also to develop marketing strategies about the sports complex, and star players of their team. Second,
sports teams have to develop tourist products that collaborate with the local tourism industry linked to tourist
attractions, accommodations, souvenir shop, and entertainment facilities for sports spectators.
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Table 1. Sports spectating factor analysis and reliability

test
reliability
. factor .
factor and variable loaded mgcg value
variance
factorl: team condition
team result 813 863
rival teams 789 7.46
manager and coach 741
46.65
star player 735
team style 730
factor2: sports facility
stand seat 755 880
parking lot 47 1.99
sports complex 718 12.41
sports additional facility 714
accessability 713
factor3: sports promotion
.883
sports events 853 1.23
sports sales promotion 823 771
reservation to tickets 789
factor4: cost
.881
transportation cost -899 1.16
ticket cost 785
7.24
food cost 760
SEZ FRARIE ofoll gk 1ol 4= 24
EAL 2B = 0.863 oo UEuTh | e
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Table 2. Team association factor analysis and reliability

test
. factor Fehablhty
factors and variable eigen value
loaded .
variance

factorl: team’s achievement
the importance of my support team 765
the loyalty of my support team 734 .895
the ranking of my support team 675 8.44
the champion cup after the season .643 56.24
the outcome of my support team .633
my support team itself 455
factor2: game satisfaction

961
my team is enjoyable 860 1.19
my team plays very exciting 853 791
my team is interesting. 843
factor3: star player

.888
star player has very important role. 813 112
spactator likes star players 713 7.46
my team has lots of star player 680
factor 4: reminiscence
reminiscence related to family and .851
friend .796 1.03
reminiscence related to the team 762 6.88
reminiscence related to the star player .688

Table 3. Revisiting intention and tourists behavior
factor analysis and reliability test

reliability
factors and variable lf)?égrd eigen value
variance
revisiting intention
L .808
word of mouth positively 876 2533
revisit the sports complex 867 56 66
repurchase of sports game .850 :
visit the other sports complex 382
tourists behavior
planning to use the hotel and resort 784 750
tour around sports complex 770 3.11
planning to buy something 764 62.24
local tour around sports complex 703
planning to take some rest 497
422 FHKQQI Efgd "ot
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Table 4. Confirmatory factor analysis
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(10)
70
7
05
7
02
2
02
07

9
Sl
53

®)
A4l
73

73
.63
.64

.89
.64
71

.56
.66
.61
.60

72
31
.20
36

72
33
21
40

2
62
38
26
42

O]
.56
.61
.55
.65
T

28

factor
AVE
(O]
(6)
®)
9
(10)

(1) team condition, (2) sports facility, (3) sports promotion, (4) cost,
(5) team’s achievement (6) game satisfaction, (7) star player, (8)

reminiscence, (9) revisiting intention, (10) tourists behavior

Table 5. Correlation test
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P
.004
.594
183
154
.051
.082
.005
.002
.038
.000
905
.000
.000
721
187
171
.000

-53
1.33
1.42
1.95

169 2.87

-.031
184 278

204 3.05
138 2.07
217 3.66

.070
075
147
-129 -1.74
.007

estimate C.R.

AFel7| el B A) A8 A2E, 2017
hypothesis

team condition » revisiting intention
sports facility » revisiting intention
sports promotion » revisiting intention
team’s achievement » revisiting intention
game satisfaction » revisiting intention

cost » revisiting intention
team condition » tourists behavior

sports facility » tourists behavior
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