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Abstract This empirical study evaluated the 2016 Cheonan KIEMSTA(Korea International Exhibition of Machinery,
Equipment, Science and Technology for Agriculture) based on an exhibitor's view. A total of 15 items of importance
and performance were selected and 4 quadrants were analyzed for further analysis. The results revealed the following
significant factors:concentration region with generating sales, exploring market opportunities in a new region, and
meeting key decision makers; the Overkill region with collecting information regarding thecompetitor's product,
demonstrating thecompany's capability, increasing staff's trade show experience, and training the sales teams; Low
priority region with discovering new products, exploring export opportunities in a foreign market, and gaining an edge
over competitors who are not exhibiting; and Keep up the work region bymaintaining relationships with existing
customers, collecting market information, benchmarking competitor's position, introducing new product, and

motivating sales people.

Keywords : Empirical Study, Firm, Trade Show, Exhibition, Importance-Performance Analysis(IPA), Korea
International Exhibition of Machinery Equipment, Science and Technology for Agriculture(KIEMSTA)
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Table 1. Trade Shows and Market Constituencies

Classification O‘ts)jeeliitril\%es I\(I)?br;zscetﬁ:sg

- Maintain Relationship

- Maintain Image

Current - Transmit Messages to Key Accounts - Test Products
Customers - Remedy Service Problems - Gather Competitive Intelligence
- Stimulate Add-on Sales - Widen Exposure
- Contact Prospects - Contact Prospects
Potential - Determine Needs - Foster Image Building
Customers - Transmit Messages - Test Products

- Commit to Callback or Sale

- Gather Competitive Intelligence

Source: Bonoma, T. V., “Get More Out of Your Trade Shows”,

Harvard Business Review, Vol.61, No.1, pp. 75-83, 1983.
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Fig. 1. Importance-Performance Analysis
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o
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& glstaat vt 22 5 7P AR (Research ATEAS 9% 222 20161 119 2U(F)FH 5
Questions) S = HataLAF Fit. EH F 4493 FHEE HAAA G N
KIEMSTA 20169] 45370(=-: 37670, =<1: 777H) 4
A7 1 KIEMSTA 2016 7F4A7F AZkehs 3 Al A4S dldes siole) vgd 3 BAddew & 2
HEAe) Fame AR AolE B 7ML REW HolH o] AALYL o) HE 2587
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QTR KIEMSTA 2016 F714A9) 27540 waje chea} ge Axol oa Aasgs. 44,
W] vAE uby G AolE el APEANH 54 Bs] A NERy
A8t} gk (Frequency Analysis)@ 212 4(Reliability) ¥ EF3d<S
Table 2. Description of Measurement Items
Factors N Measurement Items Scale Sources
Discover New Prospects
. . Maintain Relationship with Existing Customers
Sales Relationship
5 Generate Sales
Development —
Meet Key Decision Makers
Explore Market Opportunities in New Regions
Competitive Collect Market Information
Purpose of Intelligence 3 Collect Information about Competitor’s Products 5-Point
Participation Gathering Benchmark Competitive Position I;il?cl :t [30-32]
(IPA) Explore Export Opportunities in Foreign Market
Market Scale
) 3 Introduce New Products
Exploring - - o
Gain an Edge Over Competitors Who Are Not Exhibiting
Demonstrate Your Company’s Capability
Motivation Image 4 Increase Staff’s Trade Show Experience
Enhancing Train the Sales Team
Motivate Sales People to Interact with Customers
Overall Satisfaction 1 Overall Satisfaction about Exhibition -
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Table 3. Demographic Characteristics

Category Items/Frequency(%)
Gender Male/217(84.8%) ‘ Female/39(15.2%)
Age 20s/101(39.3%) 30°s/88(34.2%) 40’s/50(19.5%) 50s/16(6.2%) Older than 60’s/2(0.8%)
Position Employee/ Assistant Manager/ Manager/ Department Manager/ President/
32(12.5%) 36(14.1%) 60(23.5%) 71(27.8%) 56(22.0%)
Main Business General Customer/ Large Firm/ Medium Firm/ Foreign Firm/ Other/
Customer 158/50.2%) 19(6.0%) 71(22.5%) 21(6.7%) 46(14.6%)
Fi Seoul/ Cheonan/ Chungcheong/ Gyeonggi&Inchon/ Gangwon/
Locl;xilon 20(8.1%) 15(6.1%) 34(13.8%) 58(23.6%) 5(2.0%)
Jeonla/39(15.9%) | Gyeonsang/65(26.4%) | Jeju/2(0.8%) \ Others/8(3.3%)
Firm Size Small/207(88.8%) Medium/20(8.6%) Large/6(2.6%)

Number of Once/ Twice/ 3Times/ 4Times/ S5Times/ More than 6Times/
Experience 29(14.2%) 21(10.3%) 25(12.3%) 24(11.8%) 22(10.8%) 83(40.7%)
(Validity) 3<1S 9eh A5 (Reliability Analysis) — ©|2]3t A= wgslrl 4L njgonm & wAY &
3} 20184 (Factor Analysis)& AASGLE B, Ak HE FEY 5 = o FH akel) M Ao B
Bdo Fowel AFxmo] i 71&%A(Descriptive  ©ATE Z7FAAIQ) 63.3%7) 43] o] Ak B
Statistics)9} Hitx}o] A F(t-test) = A A5t IPA WE 7138 7M1 glow, 50.2%7F B2CE iAo R, 7]

g ~(IPA Matrix)E EZ3Hch AA, Z7F52<] 471 € oA 14.6%E A2g 352%7F B2B 2l %3t
A AF-290] TR nX= QAAE Fle] 9 & AoE Yy
8 th& 3] 14 (Multiple Regression)S 2 A8} T}

4.2 M2 2 Elgd 8F

® ATE dolE] 4FH B42 aTshe 9F o

[e}
4. HBEM Zot TRA AR BAAAde A Aol Feat,
olF 93l Arle A=A 9 e AFS Table 49
41 RS8N EY sokate] A4S Eh
o Al UukA ALge Table 39F 2tk 2 714 A A2 918 dubE o2 ALgEl= Cronbach’s
FES gk A ARy, SEAhs AUHeR A Apha A4 4 07819 £AE UeRjo] 7]F9
wo| =& I, F-4, taEgo] A 73.3%E A=A >0.7[33]2 438k eh
3 27 A 88.8%7F 4719 Ao yERiT Bl A5 g4 a9l#-4(Exploratory Factor

Table 4. Results of Exploratory Factor Analysis(EFA) and Reliability Test

Factors Measurement Items Factor | Eigenvalue | Variance | Cronbach’s
Loading (\) (%) Alpha
SRD1 Discover New Prospects 0.565
Sales SRD2 Maintain Relationship with Existing Customers 0.665
Relationship SRD3 Generate Sales 0.791 3.334 22.227 0.866
Development SRD4 Meet Key Decision Makers 0.690
SRD5 Explore Market Opportunities in New Regions 0.640
Competitive CIG1 Collect Market Information 0.836
Intelligence CIG2 Collect Information about Competitor’s Products 0.805 3.094 20.623 0.894
Gathering CIG3 Benchmark Competitive Position 0.682
Market MEX1 Explore Export Opportunities in Foreign Market 0.818
B al‘;fn MEX2 | Introduce New Products 0613 | 268 17.877 0.781
P € MEX3 Gain an Edge Over Competitors Who Are Not Exhibiting 0.696
L MIE1L Demonstrate Your Company’s Capability 0.646
Motivation .
MIE2 Increase Staff’s Trade Show Experience 0.725
Image - 2.322 15.483 0917
. MIE3 Train the Sales Team 0.862
Enhancing - -
MIE4 Motivate Sales People to Interact with Customers 0.823

KMO(Kaiser-Meyer-Olkin)=0.911, Bartlett’s Test= 2210.779, DF=105 / p<0.01
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Table 5. Results of t-test Between Importance and Performance Items

2]

(CIGY), 71EnA o] T
ZEHMIE4), AH3ke] 737
Bo] akwor.

Importance Performance t-test
Factors Items
Mean S.D Rank Mean S.D Rank M.D t-value p
SRDI 382 | 0756 10 326 | 0.729 10 0.56 8125 | *
Sales Relationshi SRD2 396 | 0752 5 348 | 0771 4 0.48 8209 | *
a'es Relationsiip SRD3 398 | 0.829 3 311 | 0837 14 087 | 11452 | ***
Development
SRD4 388 | 0876 7 325 | 0.848 11 0.63 9345 | *xx
SRD5 396 | 0.852 5 313 | 0927 13 083 | 10031 | ***
commetitive Intll CIGI 404 | 0732 2 347 | 0.822 5 057 8661 | *
ompetitive fethgence CIG2 380 | 0.890 11 338 | 0.886 9 042 | 6124 | *
Gathering
CIG3 397 | 0794 4 346 | 0.801 6 051 7358 | *x
Market MEXI 351 | 1.085 15 278 | 1.010 15 0.73 8562 | *
arkee MEX2 405 | 0.799 1 349 | 0937 2 056 | 8782 | ***
Exploring
MEX3 372 | 0846 13 322 | 03863 12 0.50 8165 | *
MIE] 383 | 0.784 9 346 | 0.801 6 037 6358 | ***
Motivation Image MIE2 376 | 0.892 12 350 | 0831 1 026 | 4513 | *=*
Enhancing MIE3 370 | 0.906 14 345 | 0836 8 025 | 4284 | **x
MIE4 3.88 | 0.885 7 349 | 0.832 2 039 | 6226 | ***

**4kp<0.01, **p<0.05, *p<0.1
S.D=Standard Deviation, M.D= Mean Difference
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Non-Standardized | Standardized Collinearity Adiusted
Factors Coefficient Coefficient t-value P Statistics R? ;%2 F D-W
3 S.E 3 Tolerance | VIF
Constant 1.033 0313 3.301 0.001
Sales Relationship 0360 | 0.143 0.262 252 | 00137 | 0366 |2733
Development
Competitive Intelligence | 1) | 418 0.197 2065 | 00407 | 0433 |2.308|0264| 0248 [16.656™ [1.919
Gathering
Market Exploring 20.088 | 0.105 20.075 20833 | 0406 0487 | 2.053
Motivation Image 0214 | 0.120 0.172 1779 | 0077° | 0423 |2.365
Enhancing

#4xp<0.01, **p<0.05, *p<0.1

S.E=Standard Error, VIF=Variance Inflation Factor, D-W=Durbin-Watson
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