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Abstract This study examines whether the variables used in the Unified Theory of Acceptance and Use of
Technology(performance expectancy, effort expectancy, social influence, and facilitating conditions) is applicable to
continuous usage of uTradeHub at atime of expansion in the use of uTradeHub. In addition, the role of user
satisfaction(mediating effect) and CEO support(interaction effect) in the relationship is identified attempting to provide
basic data to help uTradeHub management strategy establishment. A total of 101 valid responses collected through
questionnaires were used for empirical analysis(using SPSS 24.0), and the results are as follows. First, forthe effect
of the integration technology acceptance factor on user satisfaction(H1), only performance expectancy, effort
expectancy, and social influence were significant, but facilitating conditions was not significant. Second, forthe effect
of user satisfaction on the continued use of uTradeHub(H2), there was a significant result. Third, the mediation effect
on verification of user satisfaction(H3) was full where performance expectancy, effort expectancy, and social influence
prompted continuous usage through user satisfaction. Fourth, for interactive effect verification of CEO support(H4),
an interaction effect was shown only in the influence relationship of performance expectancy and social influence on
user satisfaction.
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Table 1. Derived variables [ ik e - \ "
Vi( fiort ¥ Users Continuous
Variable Definition i ‘ Expectancy(H1-2) ‘ ﬁ_—’ Satisfaction ) Usage
The degree to which using the uTradeHub will i Socil !
provide benefits to users in performing certain E Influence (H-3) | i ML )
activities[5-19] i :'ﬁf P
Performance -Increase productivity i ‘ Conditons(H1-4) | | '
Expectancy p \ )i CEO's Support )
(PE) -Accomplish tasks more quickly - 5 o
-Sales growth Fig. 1. Research model
-Useful in my business
The degree of ease associated with the use of o MM
uTradeHub([6,8-17] 3.2 I
Effort -Easy to use 3.2.1 EE7I&+801nt AFEXl THE(H1)
Expectanc, _
Tepy | Easy for users HI1: A7) the ARg kol (el g vl
-Easy to become skillful 7?]1:]—
LA
-No takes a lot of effort _
_ — HI 2 : we7]ols AF8R il 4(He] 93 o
The extent to which users perceive that important -
others  believe  they  should use  the zl \3]—
uTadeHub[5-8,11] - - -
Social | X HI 3 : A4 gge AbgA) el Aol e
Influence -Important others 2t
(SD) -Influencers =
-Organization support H1 4 : '%‘;1(‘]7]}3_% /\}*g‘x]' ?_é‘oﬂ Xé(.i,—)Q] oggo}:% U]
-Senior assistance )
The extent to which an individual perceives the
availability of technical and organizational
Facilitating infrastructures required to use and intended 3.2.2 AI2X} k=) X[&E AF2(H2)
tem([5-7,10
Conditions | 2710 H2 : AR 5 A5 Aol A(e] B w2l
(FC) -Have knowledge
-Have resources E}‘
-System compatibility
The extent to which uTadeHub meets the needs 3.23 AI-%X} ot=o| of7j _ﬁ_ﬂl-(HS)
and desires of users according to the introduction L ~
and use experience[8] H3 : %%L7]ET%—8-?J(}\E} ‘_”]'7]‘:]'], »\ieﬁr 7]EH9 A]’ﬂle
Users -Degree of satisfaction with uTradeHub adoption g, 7T} XA ALE7Re] FA ol A
Satisfaction | ecision ’
(US) R . ARG WS w7l aakE et
-Degree of satisfaction with use according to
expectation
-Overall degree of satisfaction 3.2.4 CEOX|IQ| A5 X2 ;—,l_(H4)
L. o= =258 24
The degree of desire to continue to use the -
CEdly|E&2=Q 9o =
currently used uTradeHub in the future[17] H4,1 N 7]€T%L1—]j’} /\}%X ]' tﬂ—"‘ Z—}—Q] -‘,_7;“ Oﬂ
Continuous | -The degree of desire to continue to use without 2] CEOAIYL 4528 a3& Zeth
U interruption
s pion. HA 20 AR WER A%H AL el
-Intention to increase frequency of use more than _ _
current use according to need CEOZ]%% /};]'ﬁx—].‘ % :‘iﬂ‘% ;%’CE]'
-Recommendation intention
The degree of CEO's support in using o] AXI O] HA{H}H
CEO's uTradeHub[18] 3.3 Atre £8 H E=MYH
Support -Favorable attitude uTradeHub "6:‘% %‘ iﬂ% E;g E}'p_i }“j;(é 3]'0:1 ll\_jg]j:_i
(CEOS) -Support and interest EREHoR FAda] 300719 EES FE39,

-Financial support
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Table 3. Convergent validity and internal consistency

94 Tom L}E}‘;}‘LE} —}':%c‘go] i}/ﬂé}% H]%—g O%O] Variables LFa(c;or Cronbach's a
A 50%VITH38.6%), 10%°14 30%11TH27.7%), 50% — ST
o4 80%7TH17.8%), 10%7]17H9.9%) 59 o= 1} Performance PE 2 853 881
ERdth uTradeHubS EQiate] Abga 7108 gen ey L B3 i
W, 5dol Al 7N TH32.7%), 331 TH28.7%), 3ol EE 1 893
SENRH23.7%), 7014 (14.9%) =02 LER Exﬁif;,cy EE? §£ 840
EE 4 792
Table 2. Profile of respondents (n=101) SL1 A1l
Social SI 2 .894
Variables n % Influence SI 3 865 819
General machinery/Equipment 39 | 38.6 SI 4 852
Electricity/Electronics 18 1178 Facilitating FC 1 754
Nonferrous metals 13 | 129 Conditions FC 2 .698 647
Type Textile/Clothing 10 | 99 FC 3 714
of Leather/Foot-ware 7 6.9 Users US 1 796
business Petro-chemistry 6 5.9 Satisfaction US 2 787 725
Lumber/Furniture 3] 30 US 3 729
] CU 1 838
Agro-fishery products 4 | 40 Continuous U 2 317 738
Food and beverage 2 2.0 Usage CU 3 735
Less than 10 people 6 5.9 , CEOS 1 843
N More than 10-Less than 50 11 ] 109 SCu ];;)0; CEOS 2 .802 821
umber More than 50-Less than 100 EE CEOS 3 781
emp?ofyees More than 100-Less than 200 31 | 307
More than 200 - Less than 300 27 | 26.7 3
Vore than 300 people WEY) Table 4. Correlation between constructs
Less than 10% 10 | 99 PE EE SE FC [N CU | CEOS
Share More than 10%-Less than 30% 28 | 277 PE 1
fo(r’:ign More than30%-Less than 50% 39 | 38.6 EE 493 1
trade More than 50%-Less than 80% 18 | 178 SE 389 371 1
More than 80% 6 59
FC 385 497 | 422 1
) Less than 3 years 29 | 287
Period More than 3-Less than 5 years 24 | 237 us 691 063 | 357 498 !
;fe More than 5-Less than 7 years 33 | 327 Cu 657 609 | 593 | 482 707 1
More than 7 years 15 14.9 CEOS 210 204 | 307 239 230 237 1
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Table 5. Results of hypothesis(H1, H2)

DV v B t R F
PE
ML 1) 389 4741 152 22475
EE 276 3.905" 118 15249
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*h St 212 2.962" 074 8.775°
(H1.3) . : | .
FC
(H1 4) 124 2383 069 5.678
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) Us 719 9.705 A8 94.187

Note 1) DV: Dependent Variable, IV: Independent Variable
Note 2) * p<.05, ** p<.0l, *** p<.001
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Table 6. Results of hypothesis(H3)

Table 7. Results of hypothesis(H4)

DV v B R F
Stepl Us EE | 389" | 152 | 224757
PE Step2 cu EE | 350 115 | 15712
EE | .130
Step3 cu Us | o5 | 422 | soom
Stepl Us PE | 2767 | 118 | 15249™
EE Step2 e} PE | 2487 093 11.906™
PE | .100
Step3 CU | g | og | 420 | 49756
Stepl Us SE | 212" 074 8.775"
SE Step2 e} SE | 2697 086 10.785™
SE | .168
Step3 CU Us 00 427 51.117
Stepl Us FC | .124 069 5.678
- Step2 cu FC | A7 076 6.822
FC | .128
Step3 CU | g | g | 47 | 0144
Note 1) DV: Dependent Variable, IV: Independent Variable
Note 2) * p<.05, ** p<.01, *** p<.001
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2 R’
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CEOS) 110
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