Journal of the Korea Academia-Industrial https://doi.org/10.5762/KAIS.2017.18.9.267

cooperation Society ISSN 1975-4701 / ¢ISSN 2288-4688
Vol. 18, No. 9 pp. 267-280, 2017

oAtiqe) 2 AFo] SHFF TSl wH= o

ZAHOI, ofelsp
Mt st olgol&stat *MEHtm olgolathat RE|E|2tm’n|0| S sta;

= = =

g

Effect of consumption propensity on purchase motive
of cosmetics of female college students
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Abstract The purpose of this study is to provide cosmetic companies and research institutes with basic data
regardingthe development of marketing by making out the influence and characteristics of consumption. A total of
506 questionnaires were used as analysis for the questionnaire survey of twenty female college students who
purchased cosmetics within sixmonths in Seoul and the metropolitan area. Consumption propensity varied
characteristics depending on the degree of makeup, average number of purchases, main reason for using cosmetics,
and where to buy cosmetics. Motivation for purchasing cosmetics varied characteristics depending on the largest skin
problem, the degree of usual makeup, the average number of times cosmetics were purchased, and the main reason
forusing cosmetics. The results revealed thepropensities of saving resources, planned purchases, consciousness to
others, and impulse buying have significant effects on the cosmetic purchase motives of product conversion, being
others-oriented, economicsand pursuing beauty(P<0.05).Consequently, this study hopes to contribute to the
development of cosmetics companies and research institutes by providingbasic data forfuture development of
productsas well as formarketing strategiesusing customer psychology by referring to various perspectives ofconsumer
direction and desired purchase behavior.
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Table 1. Configure questionnaire

. estion
Configuration Contents Qu
number
Skin type, The biggest worry of skin,
The usual degree of makeup, Average
General s . P s
.. number of cosmetics purchased per 6
characteristics . .
month, The main reasons for using
cosmetics, Where to buy mainly cosmetics
Resource conservation tendency, Panning
Consumption purchase tendency, Value orientation 20
propensity  tendency, Other person consciousness
tendency, Impulse buying tendency
motive to change products, economic
Purchase . B¢ P ) .
. motive, other-oriented motive, motive to 17
Motives
pursue beauty
Total 43




ofejale] Aulggel SHEE FoHEol WAL G

33 XzEM H 24

A% A9 FAAEE volE Z(data coding)
7} "lo]y A2]J(data cleaning) #S 713 SPSS 21.0

for Windows &7 #71#] 22135 88311 T4
4 BPye ve
A, AT Qurs e NERAS X
sgom, 29le EHL Pohus] 98] WA S A
AlBtiE SR, aH ST SIE FukEY)s) Qud
Sxol] me Aol cotuy] 98] AW 2 =
HEE t-testS 2 AISF3 2L Duncan testE 53 AFEH
82 AT AR, Anlgdeke] s TlE 7)ol
WA gt #AE cdoln] 918 BEAARAE A
Aataith
Table 2. General characteristics of the subjects
Division N %
Dry skin 121 239
Neutral skin 36 7.1
Oily skin 64 12.6
Skin type |Complex skin 233 46.0
Sensitive skin 40 79
Atopic skin 7 1.4
Etc 5 1.0
Dry skin 129 25.5
The biggest |Fine lines and low elasticity 43 85
worry of  [Pigmentation and dullness (dull skin)| 101 20.0
skin Acne and excess sebum secretion 214 423
Etc 19 3.8
™ | Basic makeup 36 7.1
¢ USUaL  gyin (expressive) makeup 48 9.5
degree of i
Partial make-up 133 26.3
makeup
Full makeup 289 57.1
Average Not at all 51 10.1
number of |[ess than 1-3 times 351 69.4
cosmetics
purchased  |More than 3 times 104 | 206
per month
Pr9tcct anAd' maintain your current 85 168
. . skin condition
The manf1 Use and advice of those aroun 18 3.6
Les?;;ns or Personality expression 68 13.4
cosmetics The disadvantage, defects 255 504
complement
To get better skin 80 15.8
Department store 49 9.7
Road shop 255 50.4
Brand St 65 12.8
Where to rand store
. Drugstore 96 19.0
buy mainly
. Internet 33 6.5
cosmetics
Others
(home shopping, hospital, beauty 8 1.6
salon)
Total 506 100.0
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Table 3. The dimension of consumption propensity

Ingredient
- Other Resource| Value
Division Plan | Impulse | people's L
purchase | purchase | consciou conserva ortentiat
tion on
sness
a7 1 plan to buy anything in advance. 785 -.286 .061 .062 -.020
a6 Before you shop, you should create a list to buy and buy only the items listed. 765 =312 -.005 .040 .050
a8 When purchasing a product, you can find out the cheapest way to buy it. .686 114 .035 .296 -.006
a5 We purchase products using discount period of products .677 .158 -.002 .366 -.041
a20 It is easy to change things easily and easily. -.089 707 .096 -.354 114
al9 As soon as new and unique products come out, I buy it immediately. .082 .696 .092 -.143 133
al7 There are many products that are not in plan even if they are noticed. -.266 .651 155 -.022 215
al4 It is fun to be conscious of others when using fashionable or expensive products. .096 .035 831 -.109 .004
al3 I feel good when I talk to other people about the luxury products I own. 115 .002 764 -.139 .180
al6 1 am'thmkmg a lot of face when deciding the amount of congratulations and other -019 130 617 105 052
donations.
al5 Look closely at what clothes people around you wear. -.088 .097 596 .084 .097
al Even if you use cheap things, you value them. .101 -.124 .037 749 -.067
a2 1 'fllways think that it is appropriate for my situation and circumstances when purchasing 269 117 040 651 177
things.
a4 am trying to use as much as possible what I have spent rather than buying new things.| .159 -429 -.084 564 .028
a3 It is a product that is necessary for me or I do not buy well. 293 -467 -.050 541 .038
all If you want to have expensive items, you can buy them by all means. -.018 138 180 -.142 716
al0 I feel happier living today than saving money for an opaque future. -297 254 -.017 .022 .653
al2 Regardless of the other's eyes, I tend to buy what I want to buy. 132 182 .044 .092 .648
a9 I think it is better to buy a suit of high quality brand name than a suit for. .057 -.179 171 -.241 596
Eigenvalue 2.549 2.233 2.132 2.107 1.879
Distributed description(%) 13.417 | 11.750 | 11.223 | 11.090 | 9.891
Cumulative explanation(%) 13.417 | 25.167 | 36.390 | 47.480 | 57.371
Reliability 773 .706 .685 738 .610
KMO .804
Barlett's sphere formation test 2620.384***(.000)
Tp<.001
Table 4. The dimension of cosmetics purchase motives
Ingredient
Division other-orient motive (o . motive fo
ed mofive pursue economic change
beauty products
c10 This is because cosmetics used by famous celebrities look good. .802 .043 .093 .038
c12 This is because they look good in cosmetics, magazines and TV commercials of others. 776 137 -015 .032
¢9 To match the cosmetics of friends and people around. 761 -.066 .095 .058
cll because Receive invitations from salesmen or people nearby.. .653 113 .031 .050
cl5 For skin disadvantages or defects. .035 .800 .055 108
cl4 To protect and maintain the skin. -072 .760 -.010 .075
c13 To make skin look beautiful and beautiful. 056 672 131 138
c16 I think this cosmetic will make my image better. 224 .501 .005 .027
c6 This is because it is a price that you can afford to buy. -.002 .088 .892 .084
c5 I can buy it at a low price. -.034 .047 887 036
¢7 This is because gift and service products are provided. 249 .034 .604 .086
c2 This is because cosmetics that you own are outdated. -.027 .094 184 703
c4 This is because it does not fit the cosmetics and skin that you own. .024 130 -016 678
cl I need other products for my skin to match my own cosmetics. -018 .193 .001 .643
c3 It is because the cosmetics that I possess are disgusted. 238 -.088 .066 .633
Eigenvalue 2431 2.041 2.025 1.829
Distributed description(%) 16.207 13.606 13.501 12.192
Cumulative explanation(%) 16.207 29.814 43314 55.506
Reliability 753 .633 722 .600
KMO 714
Barlett's sphere formation test 1688.916*”(.000)

T p<.001
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Table 5. Difference in consumption propensity of according to general characteristics

Ingredient
Variables RcsourcF: Plan purchase |Value orientation Othcrlpcoplc's mpulse purchase Total
conservation consciousness

M SD M SD M SD M SD M SD | M | SD

Dry skin 358 | 817 | 342 | 980 [ 3.08 | 692 | 3.04 | 770 | 271 | 841 |3.19 .39

Neutral skin 3.67 | 707 | 333 | 808 | 291 | 567 | 294 | 728 | 2.53 | .664 |3.11|.345

Oily skin 346 | 777 | 334 | 805 | 3.10 | 685 | 3.04 | 714 | 2.67 | .844 |3.14 | .340

Skin type Complex skin 358 | 704 | 342 | 819 | 296 | 684 | 299 | 739 | 269 | .823 |3.15 | .347

Sensitive skin 3.68 | 541 | 344 | 769 | 289 | 855 | 2.88 | .786 | 2.65 | .747 |3.13 | 427

Atopic skin 361 | 911 | 318 | 932 | 286 | 815 | 293 | 910 | 276 | .833 |3.08 | .229

Etc 375 | 729 | 385 | 698 | 325 | 637 | 3.05 | 570 | 273 | 983 |3.36 | .267

F-value(p) 0.554(.767) 0.441(.852) 1.063(.384) 0.293(.940) 0.265(.953) | 0.650(.690)

Dry skin 347 | 752 | 344 | 897 | 3.09 | 741 | 301 | 800 | 2.86 | .826 |3.19 | .388

Fine lines and low elasticity| 3.55 | .799 | 3.35 | .863 | 3.02 | .836 | 2.88 | .667 | 256 | .751 |3.10 | .370

The Pigmentation and dullness | 3 o7 | qo7 | 340 | 021 | 203 | 612 | 298 | 753 | 260 | 810 |3.14 | 341
biggest (dull skin)

‘s’lvgrllry of iccl:zﬁzid excess scbum 364 | 715 | 342 | 782 | 297 | 693 | 304 | 742 | 262 | 806 | 3.16 | 355

Etc 330 | 739 | 3.16 | 947 | 3.04 | 410 | 280 | 438 | 274 | .81 |3.02|.306

F-value(p) 2.117(.077) 0.487(.745) 0.924(.450) 0.738(.566) 2.299(.058) | 1.237(.294)

Basic makeup 346 | 675 | 331 | 973 | 3.19 | 716 | 298 | 599 | 2.81° | .770 | 3.17 | .380

The usual |Skin (expressive) makeup 3.69 | 628 | 346 | .687 | 299 | 790 | 2.83" | .698 | 2.40° | .801 |3.11 | .310

degree of |Partial make-up 368 | 661 | 337 | 921 | 296 | .684 | 287" | 764 | 2.60" | .780 | 3.12 | .340

makeup  |Full makeup 353 | 781 | 342 | 831 | 3.00 | .681 | 3.08 | .750 | 274" | 824 |3.18 | .375

F-value(p) 1.968(.118) 0.328(.805) 1.047(.372) 3.332°(.019) 3.354°(.019) | 0.988(.398)

Average  |Not at all 363° | 770 | 361 | 811 | 3.09 | 714 | 315" | 838 | 2.62* | .794 |325°| 376

number of |Less than 1-3 times 365 | 717 | 340 | 851 | 297 | 697 | 291 | 719 | 2.57° | .768 |3.13"| 353

cosmetics |More than 3 times 334 | 721 | 332 | 869 | 3.07 | 679 | 3.19° | .738 | 3.05° | .863 |3.20™| .369

g :icﬂszi F-value(p) 7.4397(.001) 1.958(.142) 1.342(.262) 7.0787(.001) | 14.503°7(.000) |3.738(.024)

Protect and maintain your

oot b condition 368 | 719 | 356 | 784 | 291 | 635 | 289 | 748 | 246" | 731 | 3.3 | 357

The main ;Zi;md advice of those 379 | 778 | 335 | 989 | 3.07 | 794 | 325 | 786 | 265" | 946 | 325 418

:Z?;‘;“S for | personality expression 350 | 826 | 342 | 812 | 295 | 650 | 293 | .749 | 2.92° | 919 |3.16 | .346

cosmetics | ¢ disadvantage, defects |3 o7 | 39 | 335 | gss | 301 | 689 | 302 | 744 | 270" | 797 |36 | 370
complement

To get better skin 354 | 625 | 332 | o110 | 310 | 786 | 3.02 | .726 | 2.64® | 770 | 3.15 | 340

Fvalue(p) 0.974(421) 1.028(.392) 0.949(.435) 1.178(.319) 3.152°(.014) | 0.409(.802)

Department store 329° | 765 | 3.03° | 865 | 333° [ 619 | 295 | 673 | 3.00 | 918 |3.13] .265

Road shop 3.62° | 730 | 343%™ | 810 | 291° | 692 | 293 | 731 | 264 | 796 |3.13 | 368

Where o g 2nd Store 343%™ | 651 | 3.16™ | 836 | 3.12™ | 686 | 3.07 | 826 | 275 | 739 |3.12| .387

Egnly Drugstore 3.62™ | 750 | 3.58™ | 906 | 3.03" | 698 | 3.13 | .747 | 263 | 816 |3.23 | .356

cosmotics | mtemet 3.92° | 651 | 3.69° | 791 | 2.83° | 657 | 3.07 | 769 | 2.51 | 850 |3.24 | 382

Others 375% | 641 | 338" | 835 | 338" | 681 | 2.69 | 623 | 2.67 | .690 |3.20 | .320

Fvalue(p) 3.9847(.001) | 4.743(000) | 4.480°(.001) 1.473(.197) 2.191(054) | 1.571(.167)

Sum 358 | 733 | 340 | 852 | 300 [ 695 | 299 [ 744 | 268 | 812 [3.16] 361

*p<.05, “p<.01,Wp<.001Duncan:a<b<c<d<c
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Table 6. Difference in purchase motives of cosmetics according to general characteristics
Ingredient
. motive to change . other-oriented motive to pursue Total
Variables economic R
products motive beauty
M SD M SD M SD M SD M | SD
Dry skin 3.29 613 3.26 763 231 788 3.93 632 | 3.19 | 418
Neutral skin 3.20 623 3.19 692 232 774 3.78 643 | 312 | 422
Oily skin 3.18 531 334 799 2.50 802 3.91 566 | 3.23 | 405
Skin type Complex skin 331 553 3.23 756 2.29 806 3.91 586 | 3.18 | 425
Sensitive skin 331 459 3.16 788 221 763 3.96 627 | 3.16 | 407
Atopic skin 3.50 250 3.10 897 2.14 453 3.75 456 | 3.12 | 254
Etc 3.25 559 3.80 447 2.50 935 4.15 627 | 340 | 583
F-value(p) 0.733(.623) 0.805(.566) 0.793(.575) 0.584(.743) 0.540(.778)
Dry skin 3.22° 620 3.18 808 2.40 804 3.89 583 317" 454
Fine lines and low 324° | 652 3.17 801 220 923 3.78 669 |3.00| 441
elasticity
i Pigmentation and dullness b b
The biggest (dull skin) 325 531 322 694 222 713 3.86 635 |3.13"| 388
worry of skin Acne and excess sebum b b
) 3.37 519 333 764 235 802 3.99 574 | 325" | 400
secretion
Etc 3.00" 344 323 619 2.26 674 3.75 589 | 3.05" | 371
F-value(p) 2.985'(.019) 1.002(.406) 1.075(.368) 1.906(.108) 2.925"(.021)
Basic makeup 321 516 3.25 710 2.26 897 3.58 638 | 3.06° | 382
The usual Skin (expressive) makeup 3.27 482 3.08 757 2.36 720 3.67" 604 3.09° | .369
degree of  |Partial make-up 3.24 560 3.20 754 2.26 806 3.83% 530 |3.13"| 385
makeup Full makeup 331 578 3.30 768 235 786 4.03° 594 | 3.24°| 436
F-value(p) 0.706(.549) 1.519(.209) 0.535(.658) 11.39977°(.000) | 4.6257(.003)
Average Not at all 3.12° 544 321 772 234 787 3.68" 585 | 3.08" | 367
number of  |Less than 1-3 times 3.28" 541 3.27 740 2.28 791 3.90° 581 [3.18"™| 407
cosmetics More than 3 times 338 617 3.19 825 242 797 4.06° 634 | 327" | 465
purchased per . - N
month F-value(p) 3.673°(.026) 0.560(.572) 1.205(.300) 7.0857(.001) 3.632'(.027)
Protect and maintain your| 5 g0 | 500 | 345 | gar | 2020 | 74 | 3720 | 606 | 304 375
current skin condition
The main if;jnd advice of those |5 6o | 597 3.67 943 | 249 | 735 | 388 | 693 |3.35| 420
reasons for p onality expression 3.15° 672 330 769 | 2.19% | 731 | 382 | 715 |3.10%| 465
using . The disadvantage, defects b b ab be
cosmetics 333 557 325 712 245 783 3.98 553|325 400
complement
To get better skin 331" 490 3.21 754 219" 860 3.96" 569 |3.16"| 425
F-value(p) 2.531°(.040) 1.839(.120) 4.2047°(.002) 3.5887°(.007) | 5.868" (.000)
Department store 3.18 584 2.89° 859 2.30 79 3.87° 536 | 3.07 | 431
Road shop 3.26 569 3.33° 728 235 795 3.86° 594 | 3.19 | 419
Where to buy |Brand Store 3.25 485 3.14" 812 2.49 814 3.99 573 | 3.22 | 400
mainly Drugstore 3.42 551 3.25% 728 2.26 760 4.04° 610 | 324 | 387
cosmetics Internet 3.21 .606 3.38° .646 1.98 770 3.91° .676 3.11 | 484
Others 3.38 482 3.08" 955 2.16 834 344" 623 | 3.01 | 418
F-value(p) 1.747(.122) 3.4157(.005) 2.092(.065) 2.638(.023) 1.740(.124)
Sum 328 | 560 325 761 232 | 793 391 | 600 | 319 ] 418

‘p<.05, A(*p<.01,mp<.OOlDuncan:a<b
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Table 7. The effect of cosmetics consumption propensity
on the purchase motives of cosmetics

[Non-standardizaf S_t an(_jar
ion factor | 2N ltol
Division factor t p O Vi
limit
B Standard| B
error
(a constant)| 2.007 | .164 12.247™ 000
Resource | o5 1 029 | 132 | 2.5847 | 010
conservation|
Plan 1 o016 | 023 | 093 | 1.980° | 048
purchase
Value 162 |19352
Orientation | 031 | 027 [ 052 | -LI61 | 246 | (|54
Other
people’s | 154 | 024 | 273 [6.3157 | .000
consciousness|
fmpulse 1405 | s | 281 | 57217 | 000
purchase

Dependent variable :

"p<.001

Overall purchase motives of cosmetics

p<.05, “p<01, "
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