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Abstract This study investigated the problems of the tourism industry mostly focusing on the Chinese market and
proposed strategic orientations by analyzing the inbound tourists from various countries. The study analyzed the
relationships among satisfactions and expenditures of shopping, food, transportation, accommodation and intention to
revisit for the inbound tourists in Korea and explored the differences in the relationships across the countries. The
study results were analyzed via structural equation modeling (SEM) using AMOS with the data for inbound tourists
in 2015. The results are summarized as follows. First, for Japanese tourists, the expenditures of accommodation,
shopping and transportation were significantly related to their satisfaction, respectively, while for Chinese tourists, all
the expenditures were significantly related to satisfaction in all areas. Expenditures of shopping and food for Southeast
Asian tourists, of accommodation and shopping for North American tourists, and of shopping and transportation for
European tourists had significant effects on satisfactions. Second, for Japanese tourists, shopping, food, and
transportation satisfactions were significantly related to intention to revisit, while for North American and European
tourists, all satisfactions but transportation satisfaction were significantly related to intention to revisit. The study
results reveal the need to develop new products for various reasons of visit Korea for various countries and that our
government will have to determine and solve the problems and meet the demands from the inbound tourists from
various countries in terms of shopping and transportation.
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Table 1. Effect of expenditures on satisfaction

Japan China South'east USA & Europe
Asia Canada AY
Epr:d‘m (N=1562) |(N=2568)| (N=3284) |(N=1304)| (N=996)
N 044 | 068 012 | 063 | 038 |6216
(L68)+ |(3.53y%*|  (77) | 249** | (1.28) | (ns)
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037 | -046 | -001 | .015 | -.069
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| CMIN/DF=4.183, p<0.001, CFI=.981, TLI=.946,
Model Fit RMSEA=.018(0.016~0.020)

(A:accommodation; S:shopping; F:food; T:transpoertation)
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Table 2. Effect of satisfaction on intention to revisit
. Southeast | USA/
Japan China Asia Canada Europe A
Sa“si“" (N=1562) |(N=2568) | (N=3284) |(N=1304)| (N=996)
N 013 075 078 a2 [ oo oo
(0.453) |(3.286)%**|(3.855)*+*|(3.353)++*|(2.928)**
s 054 180 129 079 | 068 [45.771
(2.132)% [(8.062)%*|(7.135)*#*| (2.872y%* | (2.208) | *++
. 204 27 197 147 | 243 |3.541
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N 100 083 159 025 | 029 [19.055
(3.683)%++{(3.860)*+*|(8.446)***| (856) | (937) | **+
. CMIN/DF=4.183, p<0.001, CFI=.981, TLI=.946,
Model Fit RMSEA=.018(0.016~0.020)

(A:accommodation; S:shopping; F:food; T:transpoertation)
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