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Abstract The purpose of this study was to investigate the differences in the characteristics of the aesthetic salon
operation and job satisfaction according to important considerations in opening aesthetic salons as well as to provide
basic data for improving the operation of the salons. Toward this aim, a questionnaire survey was conducted for
owners of small aesthetic salons across South Korea from January- March, 2016. Results were as follows: Among
those who identified means of transportation and parking convenience as key considerations in launching aesthetic
salon businesses, length of service, length of business operation, monthly fixed revenue and proportion of the highest
profit were highest. Job satisfaction (F=3.223, p<.05) was highest (M=4.11) among those that responded 'floating
population' as a primary component in launching aesthetic salon businesses, and lowest among owners who mentioned
'cost of investment' (M=3.41). Specifically, job mobility (F=2.960, p<.05) was the highest among respondents who
selected means of transportation and parking convenience (M=3.95) as key criteria in launching aesthetic salon
business. For the stable operation of an aesthetic salon, a location with high floating population, good transportation,
parking convenience, high levels of customer access, and job satisfaction are critical factors. In addition, future studies
should examine marketing strategies by operating characteristics.
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Table 1. Reliability of Job Satisfaction

Classification Number of questions Cronbach's ¢

Job satisfaction 3 0.943
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549 Rl g
AN
A, AF 3R] A FRAR] e RuE Aols
Qolr 7] ko] A T2 (one-way ANOVA)S 2
A3t on, Scheffe?] ThsH$] 717 (Scheffe's multiple
range test)S E38}o] p< 05904 3t 2olE AA S}
Atk 2 AT AFRALS BFE foleE 5%0lA A

RIS

4.1 ACHaXEe| Lt Eo

) FAAF At dRby 543 WA (Frequency
Analysis)S F3l] AL 7&@% <Table 2>¥} 7t} <
T-oidAE 213 9] AubARl BEAS vhohgk Aol A A
WL o] A)” 1957(91.5%), 94370 187(8.5%) o= LIE}
WAL, AES 40-504] W)W o] 9878(46.0%), ‘30-4041
"R o] 73%(34.3%), S04 ©]/d”¢] 128%(3.1%), 20-30
Al wwol 147(6.6%) o2 uehdth ZEAEe
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Table 2. Aesthetic Salon Owners’ General aracristics

Classification nir;q% ;)ge:f;: )

female 195 91.5
Sex

male 18 8.5
20-30 years under 14 6.6
Age 30-40 years under 73 343
40-50 years under 98 46.0
50 years Over 28 13.1

marital single 78 36.6
status married 135 63.4
Primary school graduate 2 9

High school graduate 48 22.5

Education Graduated college 50 23.5
Four-year graduation 59 27.7

Graduate school graduation 54 254

All 213 100.0
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hetic Salon Operation 42 m|RH2|d 28 £ q
isti thetic ~ - enc
Table 3. Characteristics of Aes - p— g2 £ EA thate] WIEEA (Frequ ]3’
equency T - 2k o
Classification ™) (%) analysis) 3] A2 A3}= <Table 3>9} 2t} !
0,
n 3 years 40 18.8 ] 2Ry == 0y o]}\O]—’O] 90%(423 %)L
Less than 3 0 14.1 vlgE A 2R ul
Less than 3-5 years 3 3y mjwp 40\3:](18.8%)’ 3-5d H|9
; 26 12.2 7};}. “}0}3’. 3 L <]
Working Less than 5-7 years 129 = & T AN, . _ 7%) 574 U] o}
T Lot 710 e o 307(14. 1%), 7-101 1] 278(12. e
o I sem1209% 02 it ARAdLe S8
number 0 68 E 3 . o qupe 50:33(23.5%),
ber 1 50 23.5 o] A&k 3l97= ‘0w ] 68™(31.9%), ‘1% o
T AN
Number of fumbe 39 183 %), 3’2 327(15.0%), 4 o]
times shop number 2 15.0 28-S 3975(18.3%), 3W’2 o as el
32 ’ - A o =
moved number 3 . 13 2 24%(11.3%) w02 YERdth o)A o] =
More than 4 2 = N Jok31, <33}o] 0] 38
i oS Aol 5478(37.20%) 0.2 7Hd B, Sl
Local move 4 . 1l
ition 8 5.5 oo] % 0] 37u1(25.5%) AR o] As|A
Reason for Because of the competitio 262 %(26.2%), 4;<] _10] = g s ) e
“jiagratio“ Expand Before ;81 372 o} 71eP = ZH7t 89(5.5%) 0.2 UEhgtl dA 14 4
= nal issues . 500 ‘i’l’
(All=145) perso . 3 5.5 2290 4150-3007+9) T]wF o] 767(35.7%), 300-5
THT o
0 9.4 AP o H(21.1%)
Less than 150 Yuan 36 257 o ulup 62'33(29-1%)’ 7009 o)A o] 45 o(]— ] 1(;
- Y . gl g o 1 12‘1__’0
Monthly Less than 150-300 Yuan 62 29.1 1501+ m|wh o] 297(9.4%), “500-700%+] W]
han 300-500 Yuan 1507 gl o] ol Ap
fixed Less than 10 47 ) el e 10007 o)A
income Less than 500-700 Yuan . i H(4.7%) =02 Yepdth Hu4y wel wlubel
Over 700 Yuan 4 5 o 70uﬂ(34 30002 % %L%]\_ﬂ, 300-500%+ W) gl
Less than 10-300 Yuan zi 20~7 [} 0/) 100 3001:]—04 U] U]—’El]— ‘500_700?_}-% U]
- ) H(20.7% -V P
Less than 300-500 Yuan 44 o( , . roz
0 5 1 juz] K T~
Highest ) s than 500-700 Yuan 32 :zo P, 700-10002H] 1Rl o] ZHzk 327(15.0%) )
2 : = - o o
MM s than 700-1000 Yuan 3 343 vl A9 5 Z9o] gl 190 AF 29271 10
More than 1000 Yuan L ' S "0] 821 (38.5%), ‘3-4
° 49.8 } woky <10d o] 82 o( .5%),
none 106 H(49.8%) 2 71 Bkl © ' oo
opgees 2o 5 w1 ol 25911 Eoler, A A3 nee
25 . © : ESAEX)
e -t peopie 52 244 AR AL A2 wRE o] 877H(40.8%), MIES
Rising sales =K S i i 0207% —"Y,:—O]gi
Expand new customers o iﬁ; o] 527(24.4%), ‘ALt St 7k 4478(20.7%) L
N = 37 LR
The shop Service Satisfaction 87 T W, I 167(7.5%). A=) FAP = 8
is running technique e ' - ! o) 2 7|7ke 1.3 mub
6.6 B3 AEAF &9 £ (A
T T @RI AT P 427(19.7%), 108 o]
: > 170 g
bess than | year o o] 58%(27.2%), 3-5' TIRF 427( T e
Less than 1-3 years 38 lor (19.2%), 579 HP 28W(13.1%), ‘113 19
o pess than 39 years s o o [l 712t 227(10.3%) 0.2 et
i 2 : | w)wbo] Z}z} 227(10. R
operation than 5-7 years “7-.104 1} a1 o1
criod S 2 103 = T F 137 67.6%2 7P B
’ bess than 710 years 192 ] ] HlEE 5 .
More than 10 years = ; . %), A7 o e 24
27 127 i, 5 23 279(12.7%), Az ]
Twice a week 6 45 T ol wHyE AlZE <03
Once a week 144 67. H(11.3%)0l2lem, Ao ury {r
Main k 12 56 . <9 10A-12A1°7}F 589(27.2%)
customers - 0ne every two eels s 19 6-941"7} 89(41.8%), * 241 o
; Once a month N o i
s care o think 24 113 o], 7P 2278(10.3%) o= LpERRL
frequency One time when you 0 AA-LS,
Etc 2 2'72
58 : _
10 am - 12 am ) o 43@#7‘&%"A|§9*|‘§
12:00 - 2:00 pm . ) 5i5) ©.
00 - 4:00 pm 20 o4 AF 3 Al F8AFRS M= R (Frequency Analysis)
Customer's - 2 94 noen 2ok AR A Al P
skin care 46 pm 89 4138 2 A AilE <Table 4> - A or
) Tl
fime zone o0 om 2 9 Koz AZbe AL A 0] 46.9%= 71 Bk,
e 103 e e , 2%, “FrEdT-7t 14.1%,
Etc 22 : olo]A] «Fa}e] Lo]A o] 19. 0, TS
All 213 100.0
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Table 4. Important Aspects in Launching Aesthetic
Salon Business

I frequency  percentage
lassifi
Classification ™) %)
Floating population 30 14.1
1 rtant
fmportar Commercial 100 469
Aspects in
Launchir_lg Convenience of 16 75
Aesthetic transportation ’
Salon
Business Ease of parking 41 19.2
Cost of investment 26 12.2
All 213 100.0
4.4 HUEE
AANZE )3k AFEE Cronbach's ] 742
vhste] ¥ E Ad= <Table 5> 2Tl
AuEE Qe WS 38302, Aol ve 2
R (M=3.92), ‘AT = (M=3.88), ‘2] AAH <
F(M=3.69) wo2 AYNEEI} 29k}

Table 5. Confidence in Job Satisfaction

Classification Mean SD
task satisfaction 3.88 1.13
Job. Pride in a job 392 107
satisfaction
intention to reselect the job 3.69 1.13
Job satisfaction 3.83 1.05
45 A7 EZH A
451 FH Al Ak mE o|fE|d 2F
£49| xlo|
AR A F AR e wRae ¢ 549
Aol Avinr] giske] sholzAlo] RS AN
A= <Table 6>9F 2t} 4F FY Al T4 ] w2
TEA(x=38.286, p<001)2} 4F oA o] fH(x>=22.296,
p<Ol), 9 TAHFY(X=23.758, p<0l), H:F(x
2=51.475, p<.001), A F(x>=16.976, p<.01), HF< &
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Table 6. Differences in the Characteristics of Aesthetic Salon Operation by Important Aspects in Launching
Aesthetic Salon Business

. transportation
Floatlrllg Commercial /Parking . Cost of All X*(p)
Classification population Convenience investment
N % N % N % N % N %
Less than 3 years 4 13.3 16 16.0 8 14.0 12 46.2 40 18.8
Less than 3-5 years 8 267 12 120 8 140 217 30 141 35086
Working =
years Less than 5-7 years 6 200 6 60 10 175 4 154 26 122
Less than 7-10 years 0 00 2 220 5 88 0 00 27 127 (.000)
More than 10 years 12 400 44 44.0 26 456 8 30.8 90 423
number 0 8 267 36 360 14 246 10 385 68 319
Number of number 1 10 333 20 200 12 211 8 308 50 235 10942
times shop (294)
moved number 2 267 18 180 15 263 4 154 39 183 .
More than 3 10 333 26 260 16 281 4 154 56 263
Local move 4 182 18 281 15 349 0 00 37 255
Reason for Expand Before 8 364 16 250 12 279 2 125 38 262 22296
migration personal issues 8 364 26 40.6 8 186 12 750 54 372 (.008)
Etc 2 91 4 63 8 186 2 125 16 110
Less than 300 Yuan 14 467 54 540 16 281 12 462 9 45.1
Mt?m};ly Less than 300-500 Yuan 6 200 26 260 18 316 12 462 6 291  23758"
1Xe
income Less than 500-700 Yuan 0 00 6 60 4 70 0 00 10 47 (.005)
Over 700 Yuan 10 333 14 140 19 333 217 45 211
Less than 100-300 Yuan 2 67 12 120 4 70 14 538 2 150
Highest Less than 300-500 Yuan 10 333 2 220 8 140 4 154 4207 s1a75"
return Less than 500-700 Yuan 4 133 16 16.0 12 211 0 00 2150 ’
Less than 700-1000 Yuan 267 2 220 6 105 2 7.7 2150 (:000)
More than 1000 Yuan 12 400 28 280 27 474 6 231 73 343
Number none 12 400 54 540 24 421 16 615 106 498 .
of 1-2 people 12 400 32 320 2 561 6 231 82 385 1(6'090796)
employees 3-4 people 6 200 14 140 118 4 154 25 117
Rising sales 2 67 2 320 14 246 4 154 52 244
) Expand new customers 8 26.7 16 16.0 10 17.5 10 385 44 20.7 .
The shop is Service Satisfaction 16 533 42 420 19 333 10 385 87 408 6%
running (.012)
technique 2 6.7 8 8.0 6 10.5 0 0.0 16 7.5
Relationship with Employees 2 6.7 2 2.0 8 14.0 2 7.7 14 6.6
Less than 3 years 14 46.7 36 36.0 14 246 16 61.5 80 37.6
Shop Less than 3-5 years 2 6.7 22 22.0 14 246 4 15.4 42 19.7 41.637"
operation Less than 5-7 years 4 133 18 18.0 6 10.5 0 0.0 28 13.1 ’
period Less than 7-10 years 2 67 12 120 2 35 6 231 2 103 (:000)
More than 10 years 8 267 12 120 21 368 0 00 41 192
Main Twice a week 4 133 12120 9 158 217 27 127
customer's Once a week 2 733 72 720 28 491 22 846 144 676 19.398
skin Less than once a week 2 6.7 6 6.0 8 14.0 0 0.0 16 7.5 (.079)
care fre One time when you think 2 67 10 100 10 175 217 2% 113
quency Etc 0 00 0 00 2 35 0 00 2 09
10 am - 12 am 6 200 30 300 18 316 4 154 8 272
Customer's 12:00 - 6:00 pm 8 267 22 220 8 140 4 154 4 197 14255
skin care
i After 6 pm 10 333 44 440 23 404 14 538 91 427 (114)
1me zone
Etc 6 200 4 40 8 140 4 154 2 103
All 30 1000 100 1000 57 1000 26 1000 213  100.0
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Table 7. Differences in Job Satisfaction by Important Aspects in Launching Aesthetic Salon Business

transportation/Parking Cost of investment

Floating fopulation Cominercial Convenience .
Classification (N=30) (N=100) (N=57) (N=26) P
M SD M SD M SD M SD
task satisfaction 4.50 1.00 3;18 1.09 4:;7 1.24 3.36 1.10 2.840" 039
Saﬁ);;ac Pride in & job 427 94 3.82 1.02 411 122 3.54 95 207 029
tion a ab ab b
mtentt;)enj:; rieselect 3i7 1.17 3;;0 1.08 3.:5 1.22 3.53 91 2.960" 033
job satisfaction 4.;1 99 32.1]733 98 4:})34 1.19 3.;11 95 323" 024
" p<.05, Scheffe's test : a>b
452 A A S2AE0 M2 HADEEO| Xjo| gol 2k 47.4%= 71 =9k ol#d B4 Ans 5
2 A Al St e Auksre Aols & 3 & AelAE A Y Al 7P FrEsHA Aeske
ol 7] 918 YUYW A (one-way ANOVA)S AAlst 8912 wesd 3 A os vskon, a3
, Scheffe®] tE®S A A(Scheffe's multiple range  AA A A4S £F5te SAES LW ZHFATS AF
test) S E3dlo] AR AylE <Table 7>9F 2t At 297K, 52 € 345 YH Haee vgo] Eof
E5E AF Y A FoAEo R FETF(M=4.11), 2 HILH Al ¥9& AL dvke AS EA HU
Eadk 9 23 HEl(M=4.04), AHAM=3.73), FAH] Lee[12]9] AToA = 3Akg, A4 2 379
EM=341) TO2 575 T AAe= ¢4 AFHEA o8 A wEe WY HIeTt 333%E
Ape] APt 7P w9, FAES T wEd $a40l EA UEtaL, Hwang[34]9] W8 A
AZels Egzte] AYgutEert 71 v Aoz vep Hae] GA S0 #3 Al A F240]
SWITHE=3.223, p<.05). AlRd o2 QR (F=2.840, &o|IFE IFAT A9 wjFo] 20007+ oo R =
p<.05) 3} <A gfol thgh AR (F=3.073, p<.05)> fr5 Al HERATR o= AF A Al sPASl ol A=t viE
ATE Fos AAeHE 2927 7 =9, 4y SIS M e AXAY Aol Fagk aow #gE
Ade o3P (F=2.960, p<.05) e 3 =4k He]  F Slee nETh
A& AF A Al TesH Adske 29 7MY w2 AF AR A FaAE e AATEEe Aol & 4
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