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The Potential Risk of Sports Sponsorship: Categorization of Crisis and
Developing Contingency Plans in Perspective of SCCT
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Abstract This study was conducted to identify the negative effects of sports sponsorships on consumer attitudes
towards sports celebrities and the products advertised by them. The results of this study verified the main effects of
sports celebrities' responsibility level on consumer attitudes toward the sports celebrity and his/her products in cases
of negative incidents. Furthermore, the moderating roles of sports celebrities' response strategies were identified. Data
were collected from 135 undergraduate students in the Republic of Korea using a questionnaire. The data from nine
participants were discarded because of disingenuous answers to the questionnaire; thus, the final sample consisted of
126 participants. Multivariate analysis of variance (MANOVA) of the obtained data revealed that a sports celebrity's
responsibility level has negative effects on consumer attitude toward the sports celebrity and the product. The
moderating effects of the sports celebrity's response strategies were also significant.
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BITH15-16]. o] 22 o424 FAER QI8 B2 719 AXE FF2A 971 AFdAeld o] E(SCChE 1
Eo] 2EZAAE Y HEFoR &gstal glrh o8 Axz= 2EAMN] 7S Bt o uhE
AN 2¥x = 2ZAAE FiF 2 wE 1o 2 gi§xEe] a3 gelstaat g
< AAAQ HEE EAg MAATFNAE 2EA ] Coombs[18-191° 2]3l# SCCTolM= EA7FsA
o] #AeE FAHAQ Aol MASE A9 1 9% (controllability) 2t 914 (locus of casuality) 52 &
go] 2EMT|Golut AFANARA dold 4= glvk= A ]lell 719k sk} 7]])e) Azl uket ArlREe &
& FARJASATH6L[17]. A AA olsfAAASNA T4 FekaL vk J12]al < 1>9] AlAE A3} 3Eo] SCCT
& QA F eol7] $29] ek BEAR dleleh, B oA 54 Aol Hld Z190e] A A=A
Abg TV SRl AR e okl SxE A Al SEA)s) QARARS ol whet Aol hep
AL WEASH HEAW Az 2SR Q8] 4719 AW, AjlEo] vhE wle o)A HER-/ /AT
SIS vebllar e o] Aiaee gl il shE FHska Yol mobdas 84 AR
g 593 25 Holghd S ARl oW A g =3 S Fste o] dHAS AAEL ATH7,18-22].
of FUAMRALE T18]al 2WER Q13 BAEIEA] ol& SCCTE 2=¥2 2~EAAN 483l f ~x
&S 9ue) 29t 2EZMAS W B FRH A 29lo] Folg Apzlo] WAEIAS w Abrlel thEk A<
A A%S A7ISTh oA FAAQ Aol o] el wiet 9719 fES EFRE Atk dE &
RS W= ojvjdoldel] o) 1 geFHo] AEA W, IRoT W) ofmshA] oA AMYE I} A sto]
U AR Holum, ARiel 3o wpebA Bl Aue A0ES doT)E AN A oE BAE Ads
FEFE2 G 5 Qdue][17]. ¥ ArelMe 7 Aokehs s 22 WHE AAEE A2 AL
22X 213 g Ado] M S ) i fFrele] Aol Wik Ajle o] gk = qlrke Aotk 1y
Q) o] A QAo vA= FRFE S syl AL f 2219 AYeEo] BE5E AHAHES <)
sl vol ol B4 wide ol AHE S AAstak Eol disl AR BieE FAE, UM AAE v
gt Mol mdo] ojstyd g 2Ql Ape] gaFo] s A
7b sk AlEllAE S vE vk S
2.2 MAULZo| =51} g g Sl webd ge] AgHdS Fal A AL
B AT A 9748 2EA 73} AokRAs o] TSNS W 1 ¥l AdeEe] dE
FA51a = 8 ~Ex0l0] Byl RAA Apoew &I b Farshs AlFel vAs @S ASeta
s WA o7 oatElE ~EAY FAA wE= W A Frh
Table 1. Crisis type and response strategies in SCCT
- Crisis .
Responsibility types Examples Response strategies Examples Response
High Orgén?sa?ional misdeed with Apology Organization takes full resp'onsibility accep'tir'lg'
Preventable | (no)injuries . / asks stakeholders for forgiveness responsibility
. Rebuild
(cluster) |Human-error accidents or
product harm Compensation |Offers money / other gifts to victims
Justification |Minimizes the perceived damage
Accidental |Technical-error accidents orf[ .. . . Minimizes organizational responsibility by
Diminish . LT
(cluster) [product harm Challenges Excuse denying intent to do harm / claiming inability
to control the events
Blames some person or group outside of the
. Scapegoat o
Victim Product tampering organization
(cluster) Workplace violence Deny Denial Asserts that there is no crisis
L Rumor Natural disaster Attack the |Confronts the person or group claiming defensive
oW accuser  |something is not right -focused

Source: Partially modified from Zamani, Giaglis, & Kasimat(2015)
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= U 2k A FAAR Ade] wAE 4.2 7M8AS
S wf f 2X 2200 A Flete A9l Aol A FA4H Aol A 7 2xxQ10] 7EX|= U450
el wal sty F pEos 2ARA At s a1 AR AFel e FEIAG} thexi)
S AR A & frelel diFelAl A9 91 AsaaFas AZey] e thHSEEAEAS A
& Hske AFyAeld Blel oA il ARE sl
A48t AskE 8- (accommodative  strategy)
¥ wigsta gtelstele Wolxl(defensive strategy) Table 3. Hypotheses tests
T o et ¢, § Ax =09 17t 3 - =
= ig.
W= A 3Eo 3 HEE BT 74 AE HE 453} df
st ‘X—HE Hi@ el 2 7 e - Celebrity | Product | Celebrity | Product
o7 FAEYeH, ¥ =¥ X%Ql(Cronbach’s a = Corroctod
B, 3| 14019 | 6033 000 001
967)¥} 17} F18t= 53K Cronbach’s a = .967)0l Model
Tﬂﬂ' EHL:_—‘,:— A B [ 17]/] x_i_tl:_g /\}_g_g}_gi . Intercept 1 | 1010.797 | 1557.669 .000 .000
Responsibility | 1 | 41.588 | 16.532 000 000
Responsibility
3.2 XAI24E o Scxt EN « Response | 2| 3556 3.197 032 044

st o EAA%E Tob] 9585 A2t & 12655 & B4 AT} (Table 3)0] AAE 23} o] Me420]
Aol ZEstaith. euAEe] Fidels 227400, om Az o) ;Hap Hxo] njx= oakee ol
S HAC] 48.4%, ool SL6%E TR HIEE  jow slelHgr. 4w Axxole MolfFo] wo
UeERTE 28] SHANES 9 W 2.83)9] 74 2o 7} ke 7§T5'—‘jr D Qo] ek BrAss} Lk
718 AAshE AeR SRlEH A et 1S A AT Me=2.954 vs. Mus

=4.250, F=41.588, p=.000). 18] F ~¥E=Ql0] 3

ek Al et B A Hdargo] =2 Aol

4, A AN} whe 9w B Uehd 742 9] A A AtHM
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