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Abstract The purpose of this study is to investigate the relationships between physical factors, economic
factors, and cultural factors of tourism gentrification (TG) in urban areas. Based on the results of an
empirical analysis, we provide the basic theory and practical implications of the relationship between
tourism phenomena and city image. This study used a questionnaire for residents of the Jeju area. From
September 1, 2018, to October 3, 2018, the survey was conducted in Nuemori Street, Yeongdong Street,
Gucheong Eup, and Moon Town. Thus, we use 479 samples for analysis out of 500 samples obtained.
This study produced two important results. First, the physical, economic, and cultural factors of tourism
gentrification have significant effects on cognitive image and emotional image. Second, economic factors
have statistical significance in cognitive image and emotional image. These results and implications can
be useful for practical implications of the theoretical implications of tourism gentrification and regional
specialization promotion policies. In addition, from the economic point of view, what should be
considered is that development-centered area development can have a negative impact on urban image.
Despite these research results, there are limitations in the research, such as cross-sectional studies and
short-term studies, and we look forward to a longitudinal study in the future from a long-term
perspective.
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Fig. 1. Research Model for Tourism Gentrification
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Table 1. Demographics of Survey Respondents

Spec. Respondents Percentage
Gender Male 204 42,6
Female 275 57.4
20-25 74 154
25-30 83 17.3
30-35 64 13.4
Generation
35-40 94 19.6
40-50 112 23.4
50¢ 52 10.9
<200 65 13.6
200-300 83 17.3
Income 300-400 103 215
500-600 125 26.1
600¢ 103 215
All 479 100
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4.2 LU ZTt
2 Agolie éé o] PALBEE 5] 9

A AIZ| = A%l Cronbach'e 2 0.6 o]0z A
Aottt 1 Ay s st B4 At Aat
£ Table 23} Zo| UelgTt

Table 2. Internal Consistency Analysis

Observed variables Cron' s o*

Noise

Garbage
PF Undefine development 0.901

Environmental Destruction.

Tourist Residential Environment Mixed.

Rent Increase

EF Property Price 0.816

Undefined Tourism Policy.

Low-cost rental art activities.

Cultural History Identity.
CF 0.840
Cultural History Specialty Shopping Mall.

Destruction of tradition and culture

International.

Beautiful.

Attractive

Safe.
CI Kind.
Environmentally Friendly.

0.926

Traditional.

Excited

Modern.

Free.

Pleasant.

Clean.
Al 0.919
Special.

luxurious.

Futuristic.
* Cron's @= Cronbach's Alpha ) 0.7

4.3 SRIQOIZM(CFA) Znt

4 MEE9 9 A HAE AL, B3
AY=E 545171 915kl RMR, GFI, AGFI, NFI, CFI,
RMSEA9] 72 ARRSH9IT ESH Y& 93-S =4S
flste] 4 JidE ANd ARZ(CR2 JF B
A% A3} 241 5 X5(AVE) Table 29F o] e}
P

ZF 4 7SS /HEAIE=(CR: Construct reliability)
9} BHEAEEAEG(AVE: Average variance extracted)=
Fornell & Larcker(1981)°] A|AISt A= 7|& 0.7,
0.5 olio]7] wiiZo] & A1 4 7ig A== Axt
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Hog 8ISt =F o2 YEYT) E3 ZF 391 B
24 X7} 0.5 o]do|H[39], CR(Critical Ratio)#tol
1.96& gol %9 42 0.05 oJHof4] % BAZo=E
Soslng, B ArEo] £3 gL S |A3H}H40].

Table 3. Confirmatory Factor Analysis(CFA)

Metrics SRW * [ CR® AVE® CR*
Noise 0.822 | 26.253
Garbage 0.849 | 25919
de[i:ie;;l:m 0865 | 26.929
PF 0.689 0.916
Environmental 0.893 c
Destruction.
Tourist Residential
Environment Mixed. 0.606 | 14.987
Rent Increase 0.705 | 16.303
EF ProPerty Pric‘e 0.786 | 18.702 0.639 0.841
Undefined Tourism b
R 0.814 -
Policy.
Low—cos't 'rc?ntal art 0528 | 11.866
activities.
Cultural History 0.862 b
Identity.
Cultural History
cF Specialty Shopping | 0.776 | 19.534 0.575 0840
Mall.
Destruction of
tradition and 0.815 | 20.931
culture
International. 0.752 | 19.170
Beautiful. 0.702 | 17.425
Attractive 0.724 | 18.151
Safe. 0.712 | 17.745
I Kind. 0.817 | 21.678 0.599 0.931
Environmentally 0.831 b
Friendly.
Traditional. 0.767 | 19.714
Excited 0.824 | 21.987
Modern. 0.741 | 18.752
Free. 0.800 | 19.198
Pleasant. 0.858 | 21.022
Clean. 0.850 | 20.799
Al Special. 0.751 | 17.757 0641 0514
luxurious. 0.835 | 20.301
Futuristic. 0.780 -

Model fit: )(2:2007462(314, 0.00), Q=6.39 GFI=0.749, AGFI=0.698,
RMSEA=0.06 CFI=0.840

a Standardized Regression Weights ) 0.5

b CR=Critical Ratio. ) 1.96
¢ The parameter estimate of the measurement variable is fixed at 1

d AVE=Average variance extracted= Y A%/ [ DAY Var (6i)],
i :Standardized Regression Weights )0.5

OoADY [0+ Y Var (8i)

1 :Standardized Regression Weights 0.7

e CR= Composit reliability=
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5 57H 89l % 71_} }1
A IHAE Table 43} o] Ho|

R =

WEHEPG T (discriminant validity)= 74 709 7+
AIIAE ol8sto] S5kt &, SR #9E 4
HEE Ato]] AAlg== 0.17°1A4 0.86 Alel2 £
of #F E21 0.85 °oJHj[40-41], BE A AFE0]
RO 4(p<0.05)°14 18T 22 Z o AAlx|o]
Hetd g2 SREQT Y E 4 QlrH42, 431

=2

Table 4. Correlation and Discrimination Validity

Factor PF EF CF I 5 VE
o ! 0.689
574
BF o9 ! 0.639
544 | 525%
cr 0295|0279 ! 0.575
212" | .146™ | 184
“ 0044|0021 | 0.033)| 0.599
201" | 120" | 194 | 723
Al (0.040) | (0.016) | (0.037) | (0.522) 1 0.641
F1 : " p €0.001
45 71443 24t
AFRPO| 7HIAS A= Fig. 2004 B0l HE

7hae el

Physical
factor

Cognitive
image

Economical
factor

Affective
image

Cultural
factor

+ Acceptance(>196) ————

Model Fit \ 2007324315, 0,00}, G550 GFI=0,745, AGFI=0,604, RMSEA=007 CFI0,335

Fig. 2. Verification result Structure model diagram
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FAH R AmEA A, 7Hd19] 94 20—~
A olu|A 9 A= HAEASLTE 10341012, CR %
o] 2.779( >1.96)% Yeht 84 8212 QIAH ofy]|
Ao Folgt Y VA= A= R =4, 7t
A 29 94 390-HAA on|x]Y BA= HEAS
7} 12.3920]3, C.R gol 2.470( >1.96)Z Ueh} &
A 2912 AAA ou|Ro] fo3t JFE FA= AL
2 AeEgict. o]2fet Aif= AGFRIEC] A6k &
g3 @A4o] QIRAA olm|x|et FAH ol X|o TA7}
U ouigith. wets E2F d/dol tigt olsiet o
Eol TA| ou|A] #ejrt dasital & 4= vt
S84 dA2 Kesar et al2015)7F AASH AAH TG
AE A o]A 4] QRlog & £ ot

AR, 714 39] ZA1A 291—-X| 4 ou|z|e] TA =
AZAS7} -11.647°13L, CR ko] -2.780( > 1.960)=
Yeht ZAAA 2912 AR A ou|R]of] {o3t JFS
A= AR A= dA, 7Hd 49] FAAH 821
—HAZ olux9 IAE HZAGLTE -14.136°]1,
C.R #ol -2.478( >1.96)2 UetY A 8902 HA
A olu|Rof Fogt JFE FIA= ALE HHEIIH.
olfgt A= AFFRIEC| ALtz FAH A4l <
A A oJu]|x|et HAH oJu|x]o] LA} UFS SJu]gitt.
THA| oA =2 A&7 SASHAY 54t 7143
O =& TAJoW|R|7} oA = RAA ZHORE Yt A
ojt}y. &3] R4ty dAH" dNES
al.(2007), Liang & Bao(2015)7} AAISE AAH FQ35t
8R10=A AWETh

oA, 7Hd 59] E3H4 211X 4 oln]X|9] A
L ARAS7) 3.7730]4L, CR ol 2.62701.960)F
Bt 2314 812 QIAH olm|A|o] Fofdt FFF T
Az ZA0E golxo] ALt Ao R oA,
7Hd 69 £3H8 20—-HAA olm|x]9] WA= HEA
$7F 4.6210]1L, CR %ol 2.38701.96)& et &3}
A 82l AAH ou|Ao Fogt JFE A= AL
2 =Sl o]2fdt Adls A FFHlEe] sk &
3t @do] QIXH olm|R|e}k FAH ofm|zo LAt
A== 9u]gitt. ol TP META o] &) A
TALL 99 £ FAE L8 72AERE 8
2 5 St B3 TAAAAEAY do g E3A F
A AMdE] FE 4 ok

0|9} Zo] B AL AIN= Table 543 7Hd 6717 &
5 A==l

Herrera et

391

Table 5. Hypothesis Verification

theory Route Estimate C.R. p-value
1 Physical-—Cognitive 10.341 2.779 0.005*
2 Physical-—Affective 12.392 2.470 0.014*
3 Economical—~Cognitive | -11.647 | -2.780 0.005*
4 Economical—Affective | -14.136 | -2.478 | 0.013*
5 Cultural=Cognitive 3.773 2.627 0.009*
6 Cultural—Affective 4.621 2.387 0.017*

* p €0.05

Model Fit X2:2047,824(315, 0.00), Q=6.50 GFI=0.745,
AGFI=0.694, RMSEA=0.07 CFI=0.836

5. Zit I AIAHY

>

AEz|mAleldof o8] W= &

Holo] x|zkEl HEr} EA] om0
S EE o Yot o5 flsid £

Aol AFEEFL A

FRIE0] AFshs A8

A& olu|R](8=10.341)2F 7
A& o]m|2|(8=12.392)° FoFt FFE vA= AR
Yepdtt, ol2jet ZAite g MEDgAo|HoR L
L A7), BEE Y, Y, g F
" 50] EA] olm|A]of FAHRI JFE vX=
oJmgict. 3t 84 A2 Kesar et al(2015)
7} AR AAE T AMEmA o] HA a]lel=t
2 4 k. webd B84 glog Yehbs Aol o
gt AlFqke] ApH Ao EESE B3t GANE BEska
olg de] U= theFet eo] RIS AAlSHL 9l
. o|F Bo AFEStol gt AFAlT IFTAof 9
AR ou]|A] A& 45| AE=Z HiQto] uf
A=]ojof Tt Atm T

=4, BAAE 892 QAAH ou]x|(8=-11.647 )<t
A7 oJu|A|(8=-14.136)°l Rt FFE vX= A

o2 el oleiet ATk B AE w00

fr

Uehhs 554 71 4%, B GUE A, T
& WY Sol £A| olul o] FAHS FFL nl

L

= AL guEit}. ols Bt 7HAANS ) FEEET B
BRAA 7 U aA =2 dYE7t o] = @A
olgtx I Herrera et al.(2007), Liang &
Bao(2015)9] 43 ARt Adfo|th11, 25]. wabA
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