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Abstract In this study, an empirical analysis was performed with regards to traditional markets in Seoul,
South Korea to find which physical maintenance elements, such as facility improvement for successful
urban restoration, have greater effects on the expectation and activation awareness of successful urban
restoration. This study targeted traditional markets located at the center of Seoul, which are visited by
many domestic and international tourists as well as general consumers and are revitalizing the
downtown area. A survey was conducted to collect a total of 515 completed questionnaires. Data
analysis was performed using SPSS 23.0 and AMOS 22.0. The results of the analyses in this study indicate
relevant urban invigoration factors (psychological, physical, diversity, functional, and stability factors),
and it was observed that the expectation of urban regeneration was under the direct influence of the
invigoration factors. Such a finding is meaningful in that it suggests a set of criteria to evaluate the
concept of traditional markets in a comprehensive manner for successful urban regeneration while
highlighting relevant invigoration factors for traditional marketplaces for the purpose of urban
regeneration.
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Table 1. Standards and Types of Traditional Markets

Category Standards Type
Market Act (1961),
Opening |Amended Market Act(1981)) Permanent market,

Wholesale and Retail Periodic market
Promotion Act (1980)
Special Act on the
Promotion of Traditional
IMarketplaces and Shopping]

Districts (2004)

period

Registered market,
Recognized market,
Other markets

Registration|

General market,
Specialized market

Handling

products No legal ground

ICorporate market, Private
market, Public market,
Common market

By market owner

Large market with full
authority in business
district, Central market in
wide area business
district, Small and
medium-sized market,
Neighborhood living type
market

By business
district size

Other
classificati
-ons

Shopping building type
market, Street stall type
market, Jangok-type
market, Shopping and
housing complex market
Neighborhood market,
Local market, Wide-area
market,
Ultra-wide market

By market type

By purchasing type
of users

Sources: Yang(2010)[15]
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Table 2. Factors that Activate Urban Regeneration

Category Factors

‘Internal Characteristics of Rest and

Psychological Type Amusement Facilities

‘Interior and exterior interior

Physical Type ‘Traffic around

-Variety of Hours

‘Diversity of purpose of visit
‘Diversity of Use Class
‘Diversity of Activities

Diversity Type

‘Information about facility
‘Employee's overall behavior
‘Information facility placement

Functional Type

‘Day and night lighting
‘Internal and external vehicle control
-Control the number of visitors

Stability Type

Sources: Reorganization based on Lee and Jin(2014)'s Study[20]
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Table 3. Difference test according to general
characteristics

Item

Psycho
-logicall

Physic
al

Diversi
ty

Functi
onal

Stabilit]
y

Expect
ation

Activat
ion

Sex

Man
(n=263)

3.57
(0.582)

358
0.555)

3.42
(0.666)

3.43
(0.704)

3.62
(0.647)

3.53
0.639)

356
(0.662)

Woman

(n=252)

3.66
(0.544)

3.66
(0.560)

3.38
0.620)

3.39
(0.603)

3.73
(0.581)

3.55
0.610)

3.69
0.557)

t/F

-1.762
(.079)

-1.621
(.106)

0.554
(.:580)

0.806
(421)

-2.107¥
(.036)

-0.348
(.728)

-2.481*
(013)

Year]

20's
(n=42)

3.58
(0.548)

3.70
(0.603)

3.41
0.811)

3.51
(0.686)

3.66
0.736)

3.59
(0.789)

3.59
0.712)

30's
(n=74)

3.44
(0.580)

3.50
0.517)

3.33
(0.594)

3.37
(0.653)

3.54
0.541)

3.42
(0.557)

3.42
(0.587)

40's
(n=102)

3.61
0.575)

3.63
(0.558)

3.46
0.657)

3.43
(0.661)

3.71
(0.574)

3.55
(0.585)

3.55
0.578)

50's
(n=171)

3.67
(0.565)

3.63
(0.525)

3.41
(0.634)

3.42
0.672)

3.73
(0.643)

3.57
(0.638)

3.57
(0.665)

60's old
or older

(n=126)

3.66
(0.540)

3.62
(0.609)

3.37
0.615)

3.38
(0.680)

3.67
0.614)

3.55
0.614)

3.55
(0.556)

t/F

2.323
(.056)

1.153
(33D

0.535
(710

0.390
(.816)

1.246
(:290)

0.839
(:501)

1.002
(.4006)

Once a
month

(n=10)

3.40
(0.459)

3.75
(0.601)

3.15
0.679)

3.10
(0.503)

3.48
(0.650)

3.30
(0.367)

3.47
(0.592)

1-2
times
per
month

3.65
(0.505)

3.61
(0.545)

3.51
0.575)

3.50
(0.682)

3.71
0.614)

356
(0.660)

3.65
(0.600)

Freq
u-en
cy off
visits|

(n=139)
3-4
times
per

month

(n=140)

3.66
0579

3.63
0.532)

3.42
(0.584)

3.44
0.617)

3.74
0.554)

3.57
(0.571)

3.68
(0.582)

Once a
week

(n=140)

3.61
(0.603)

3.58
0.579)

3.33
0.718)

3.34
(0.661)

3.67
(0.704)

3.48
(0.695)

3.58
(0.663)

2 or
more
times
iper week|
(n=90)

3.54
0.578)

3.64
(0.589)

3.35
(0.689)

3.36
(0.736)

3.56
0.558)

3.58
(0.546)

3.59
(0.622)

t/F

1114
(349)

0.332
(.857

1.991
(.095)

1762
(135)

1.466
(21D

0.922
(451)

0.717
(581)

9:00-
12:00
(n=103)

3.53
(0.568)

3.61
(0.582)

3.35
0.653)

333
(0.752)

3.58
(0.566)

3.56
(0.563)

3.55
0.620)

12:00-
13:00
(n=74)

3.62
(0.481)

3.65
(0.505)

3.52
(0.603)

3.50
0.627)

3.64
(0.524)

3.59
(0.609)

3.64
(0.584)

Visit
time

13:00-
18:00
(n=142)

3.69
0575

3.65
(0.564)

3.49
0.626)

3.53
(0.644)

378
(0.602)

3.57
(0.668)

3.68
0.642)

After
20:00
(n=133)

3.61
(0.623)

3.57
(0.550)

3.32
(0.661)

332
(0.630)

3.69
0.684)

3.50
(0.636)

3.59
(0.594)

Regardle
ss of
time

(n=63)

3.62
(0.487)

3.60
(0.593)

3.31
0.649)

3.37
0.673)

3.62
0.672)

3.48
0.622)

3.64
0.637)

1.203

t/F

(308)

0.468
(759)

2323

(.056)

2,622
(.034)

1.747

(.138)

0.458
(.766)

0.758

(553)

"p001, “pC01, "pCos
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3, 7154, 448 78, 7194, 283t A2l gt At
| 23} Table 3, g0l w} g4 3ol ozt
o7k FAgEH odo] A HEREEE RIS
(=-2.107, p<.05), & Al w2t 71520 840
izt Q14 o7k e, F 134]-184](M=3.53)7}
7P A vehd 2e & & AATHE2.622, p05).

=<
B A0 SAHETR AEAAS] A B 2
919l A2, BelA, ooy, 715, A 29, 71
/5]

Q19] /R gAlEE?l CR(composite reliability: CR)Z+
Yd-EAREER|$Q] AVE(average variance extracted:
AVEAIEIE gro]l Z¥ZF 71%X]]1 0.7°014, 0.5014 0%
et BE ST gt WEIdedS Rlstich
Table 33 Zo] A=Y IRl QRIEAE AARE
A} AF2FY Al gk FPert BF d@3eEd
FRI5l31al, Table 59F Zo] QRIFSHH )Y #hel 8
B4 A3t 0.635~0.96002 Yepdo @2 7+ g2lo]
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Table 4. Model fit of Confirmatory Factor Analysis
X2(p) df RMR GFI AGFI IFI CFI  RMSEA

&S'Sé& 278 033 884 853 919 918  .067
4.2 MEEA 2N

2

2 Qv AEARe) EAA 45 299 A2

A, 2, TRy, 715, A 68, V1N, 24t

Q4] 7ke] TAE BASP] S18) AUEAS AN

o, A= the Table 63} Pt

AeH, B, by, 7154, A, 7, 24
7

A2 EAAAY 2248t 291 F AT A A
o] 7MY w2 Aoz YEeH, d¥¥2 217} 62.0%,
67.8%= ZRIEE & 9] SAHrEo] e
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Table 5. Confirmatory Factor Analysis Study Model

Results

Table 7. Research Model fit

x2(p) df GFI AGFI CFI NFI IFI TLI RMR RMSEA
917.749
(5=0.000) 278 884 .853 918 .887 919 .904 .033 .067

- C"p“fe Cronb E A9 7MEASE g FREY AEASE AT
path s | SE e AV s o 2 AT} Table 8, 7|hgo]l A¥AOR JFS mHE
ity 1231
T TE i A AR 443t Q1o 2= EEE(4=.305,
g . 1X -
Psycho- [ | PC 2 0649 091 [12.016] o | 1o |00 p<.001), AFA(g=212, p{.01), 7152(8=.191, p<.01),
logical | —| PC 3 [0.683 |p.090 [12.486]" ‘ ‘ P A(8=.164, p<.05), TFFA(4=.161, p{05)E &k
—~| PC 4 [0.724 0.093 [13.018 R ; N
~|ps1 635 | Fix | - wom, E/43} Qo) 2 A oZ P v|R= ZAA
Physical [— gz; 82; g‘ggg 3%2 87 0627 0774 Ay 25t gelo g MEA(4=.231, p<.001), eH4
= Ps 4 0.680 0.089 [12.329 (#2196, pX.01), BFA(4=.171, pX.05), 71524098,
e L pC05)2 Vet T3t 7]eizke 24t Q14 H(+)
Diversity 15y 31754 pors 175402 P74 865 9] JFFZ A= AoF ERGTH4=.493, p<.001).
—~| DV 4 [0.931 [0.087 [16.994
~| FT 1 669 | Fix | -
Function| —| FT 2 0.888 [0.073 [17.942 Table 8. Validation results of the hypothesis
943 0.807 (0.900
al [ =] FT 3 0.820 [0.075 [16.783 Hypothesis ST [ se | cr | 7 | s
—| FT 4 0.960 0.077 [18.870 Y g | > :
—~|'sB1 ps21 | Fix | - Psychological] — 212 | 082 | 3.078 | .002 | Sig.
.| =] SB 2 p.673 0.053 [16.444 Physical | — 305 | .087 | 4.246 ] .000 | Sig.
Stability 3013 Dod7 pds3 0% 751 0856 Diversity | — | Expectation| .161 | 058 | 3.071°] .002 | Sig.
—| SB 4 0.735 0.052 [18.434 Functional | — 191 | .050 4.053": 000 | Sig.
Exoocr - EXP 10738 | Fix | - Stability | — 164 | 059 | 2587°] 010] Sig.
’;‘t’li‘; —|EXP 200.758 D.064 [16.218/0.879 0.707 (0.798 Psychological| —~ 231 | .086 | 3.4417] 000 | Sig.
—~|Exp 3)0.765 [0.065 [16.374 Physical [—~| [ 171 ] 092 | 24167 016] Sie.
| —|ACV 10.767 | Fix - Diversity | —=|, " 022 | .058 | 0.442 | .658 |No Sig
Activatio Functional | —| o098 | 051 | 2.177] 029 si
Ol ~JAcv 2[p.746 D057 [16826/0.873 [0.696 (0.788 unctiona . . 177 ] ig.
—|acv 30.716 0.056 [16.104 Stability | — 196 | .059 | 3.289°| .001 | Sig.
"p(001, “pC01, “p05 Activation
Expectation| — |Recognitio| .493 | .095 | 5.576 | .000 | Sig.
n
Table 6. Correlation pLO01, “pCOL, pC05
1 2 3 4 5 6 7
BT The Table 9% AEAIG] =AY 48 8191
3 B34 54 1 A, B4, O, 7164, g9 &3t 1419
4 4257 489" 549" 1 TARNA 7] R 8L gt EAEatoln
5 6117 5727 5447 5310 1 AeA, Z2A, ok, 7154, ok ATt B3} 0149
6 5377 588" 0% 5737 60 1
= = = = U A 7)1 7ZH 5} 7}% r
7 08 606 550 486 678 685 1 TARIA 71zl s 2R avhe p(059] sEolA

1-5: Activation factor, 1=psychological factor, 2=material
factor, 3=Diversity, 4=functional factor, 5=Stability,
6=expectation, 7=activation recognition

“pCo1

43 7t4H83

E AT d7RY A5 A% AYEE
M= Table 73 270, x2, GFI, AGFI, CFI, NFI, IFI,
TLI, RMR, RMSEA 59 A7t A2 Fe4st3d
=g

A 4

us BAHoE % Ao ettt

Table 9. Indirect effect analysis of Expectation

Indeptenda dependant | Direct effect [Indirect effecq Total effect
n .
Variable Variable Y4 P V4 P V4 P
Psyci‘flogi 231 | .000 | .004 | .006 | 325 | .000
Physical |2ctivation 5771761677 150 | 004 | 321 | .000
——— 1 Recogniti
Diversity on .022 | .658 | .080 | .010 | .102 | .005
Functional .098 | .029 | .105 | .005 | .203 | .000
Stability .196 | .001 | .079 | .009 | .275 | .000
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£ AFoME ABAPT ZAAAY 445 29191 A
24, E94, b, 7154, FF8T 24835 Q149
AN 71 Wi ETE Lot 7] 15t Baron
I} Kenny(1986)7F AJAISt Sobel-testE AAJeIH 2.H
[35], E4Z23= oF2 Table 103 2t} 7]diztol it
A RT= AEAPE ZAIAAY 445 89191 A8, &
g3, A, 7153, AT S48} Q1419 TA A
oA MiAEHT} e ALE YEhd AZ & 5 Ut

Table 10. Sobel-test result of Expectation

Independant dependant Sobel-test
Variable Variable 7Z-value P
Psychological 2.696 0.007
Physical o 3.686 0.000
Diversity Activation 2.685 0.007
— - | Recognition
Functional 3.266 0.001
Stability 2.337 0.019
5. 22

ﬂﬂr Wésﬂr 01*4011 o 29 oc}'-— o] X =2of| sl A5
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