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The Influence of Shop Crowdedness in Dining Franchise Liquor
Shops upon the Perceived Values and Intent to Revisit
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Abstract The purpose of this study is to analyze the influence of the crowdedness of dining franchise
liquor shops on the perceived values and revisit intention. For this purpose, 361 customers who had
visited dining franchise liquor shops located in Seoul and Gyeonggi-do areas were surveyed, and data
was analyzed using AMOS 23.0 and SPSS 23.0 statistics programs. The analyses yielded the following
findings. First, a higher level of crowdedness in the shop turned out to lower the perceived value of
users. Second, a higher level of perceived value resulted in a higher level of revisit intent. Third, the
analysis on the mediating effect of the perceived value showed that, in the relationship between the
human crowdedness and revisit intention, both practical and hedonic values had mediating effects.
However, in the relationship between the spatial crowdedness and the intent of revisit, the practical
value had a mediating effect, while hedonic value did not exhibit such an effect. This study is meaningful
in that it is presented as a theoretical establishment and an empirical study on dining franchise liquor

shops.
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— | Factor4 | .768 | .235 |11.312
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—|Factor7| 777 | 240 | 114"
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Spatial
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Table 3. Correlation

Variables 1 2 3 4 5
Personal Crowding(1) 1
Spatial Crowding(2) | 616~ 1
Hedonistic Value(3) | -.559" | -.463" 1
Utilitarian Value(4) | -.584" | -.520" | 687" 1
Revisit Intention(5) | -578" | -577" | 5917 | 632" | 1
Mean | 234 | 245 | 375 | 3.62 | 351
Descriptive | SD 575 | 615 | 612 | 614 | .590
Statistic skew | -.238 | -392 | .128 | 447 | 277
kurtosis | -.202 | -.125 | -.088 | -.160 | -.155
“pCo1
43 7H483
2 A7 ARy HSS AT APeE AvE 2

3}, x2=709.46, df=237, GFI=0.866, AGFI=0.831,
RMR=0.052, IFI=0.920, RMSEA=0.074 Efﬂ H3tes}
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Table 4. Validation
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results of the hypothesis

Hypothesis

ST
B

S.E.

CR.

P | Sig.

Personal
Hi1-1 Crowding

Hedonisti|
¢ Value

-.537

.091

-7.062

.000 | Sig.

Spatial
H1-2 . —-
H1 Crowding

Hedonisti
¢ Value

-114

.083

-1.991

.046 | Sig.

Spatial
Crowding

Utilitarian
Value

-.202

.080

-3.363

.000 | Sig.

H1-4 | Personal | —

Utilitaria|-.617

.088

-7.674

.000| Sig.
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n

Crowding Value

Utilitarian Revisit .
0 H2-1 Valie |~ lintention .648.067 | 8.500 |.000 | Sig.

[Hedonistic] Revisit .
H2-2 Value —- Intention .1871.043 | 3.489 |.000 | Sig.

=001, **p<.01, *p<.05
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Table 5. Sobel-test result of Perceived Value

Independant arameter Sobel-test
Variable p Z-value P
Persor?al 3.125 002
Crowding Hedonistic Value

Spatial Crowding -1.727 .084
Personal -7.682 000
__ Crowding |Utilitarian Value
Spatial Crowding| -3.632 .001
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