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Abstract This study was conducted from December 26, 2018 to January 4, 2019 in order to analyze the
effects of hospital internal marketing on job performance and loyalty based on nurses' perception. The
participants were 250 nurses at general hospitals located in Gyeonggi-do. The results of this study are
as follows: First, internal marketing in hospitals had a statistically significant effect on organizational and
future vision, education and training systems, communication, organizational attributes, and job
performance (F=29.118, p{.001). The training system, organizational and future vision, compensation and
welfare system, and work management environment were found to have a statistically significant effect
(F=38.671, p <.001) on loyalty, and the effect of job performance on loyalty was statistically significant
(F=87.324, p<{.001). Second, the relationship between hospital internal marketing based on nurses'
perception and loyalty was found to have a statistically significant positive (+) effect on stage 1 job
performance (p{.001) and a statistically significant positive effect on stage 2 loyalty (+) (P <.001). The
third-level internal marketing regression coefficient was significant, and job performance was also
significant (P <.001). Based on these results, there is a need for hospital management to strengthen

internal marketing in order to increase performance level and loyalty among nurses.
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Table 1. General characteristics of the subject

Division Frequency(N) | Percent(%)

20-29 116 52.2

Age 30-39 69 31.1
40= 37 16.7

A secton 168 757

Position Administrative 45 203

Manager

Section Chief= 9 4.0

=1 44 19.8

Current 1-2 56 25.2
working 3-4 33 14.9
period 5-9 36 162
10= 53 239

Marital Married 74 333
status Single 148 66.7
Moving Yes 99 44.6

experience

during work No 123 554
Sum 222 100.0
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Table 2. Validation and reliability of hospital internal marketing

Ingredient
Division Question Factor | Factor | Factor | Factor | Factor | Factor
1 2 3 4 5 6
I think the pay system is reasonable and fair. 847 .040 .098 | -.022 | .134 .187
T.he welfare system of our. hospital is satisfactory given the 754 117 086 006 233 347
. . circumstances of the hospital.
actor
Compensatio My top manager gives appropriate feedback on the HR department. .691 154 .076 322 .062 045
n and welfare| gy, hospital can take full advantage of leisure time (vacation, rest). | .672 | .070 | .209 | .023 | 276 | .048
system
Activation and support level of consumption is smooth. 672 112 203 193 113 .037
The personnel management and evaluation system is fair and 620 228 215 304 172 233
reasonable.
I communicate well with my colleagues. -.047 | .787 118 .088 | -.067 | .092
I am in good communication with seniors. 139 | .705 144 .256 .070 .093
Factor2
I am quickly getting news of the hospital news. 100 | .691 170 | 067 | 196 | .153
Communicati | The meeting I attend is clear in topic or purpose. 220 | 655 | .093 | 276 | .181 .198
on
I trust the decisions of top managers. 141 .641 106 | 370 | .168 | .238
Our hospital communicates well with other departments. 332 533 418 .004 .053 120
Our hospital makes decisions quickly. 146 | 064 | 731 167 183 119
Factor3 Our hospital organization is making innovative efforts to manage
Organizationa| change. 078 | 156 | .728 | .053 | .154 | .333
1 attributes . .
and systems Our hospitals have clear roles and responsibilities among departments.| .203 177 724 .187 170 123
Our hospital has good cooperation between departments. 229 | 312 .688 .050 .042 .118
OLér Thdos'plitals are given equal educational opportunities for each 241 246 207 727 171 064
Factor4 |individual.
Education |Bosses are caring for the development of employees' skills. 195 340 124 | 696 | .200 .109
and training o . .
system Our hospital is investing a lot in talent development. 378 126 .285 .640 .062 .098
I am trying to develop myself for my job. -061 | .109 | -.024 | 595 | .035 | .187
Factors The working environment of our hospital is comfortable. 209 | 142 .209 155 809 | .165
actor
Work Our hospital has a well-equipped space for employees to rest. 354 | .055 .096 .007 779 | .063
Environment Our hospital i 11 ipped with the latest i t
Management | O, hospital is well equipped wi e latest equipment necessary to| 50 | o0 | 108 | 255 | 720 | 101
perform business.
Factor6 The goals of our hospital and the goals (values) I pursue are consistent.| .200 | .255 265 .200 .061 .803
Organization | am proud to be a hospital employee. 240 | 196 | 212 | 175 | .151 | 762
Viston and |, ospital clearly provid I ith a mid- to long-
Future Award Vi;}:mosplta clearly provides our employees with a mid- to long-term 232 307 267 209 165 .675
Eigenvalue 3.966 | 3.434 | 2.901 | 2.573 | 2.314 | 2.302
Distributed explanation(%) 15.254(13.209 | 11.157 | 9.896 | 8.900 | 8.854
Cumulative explanation(%) 15.254 | 28.463 | 39.620 | 49.516 | 58.416 | 67.270
Reliability 874 | 847 | 819 | 779 | .823 | .882

KMO=0.918, Bartlett's test x*=3199.602 (df=325, p=0.000)
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Table 3. Validation and reliability of job performance
Ingredient
Division Question EE—
Factorl
I work actively in the team. .904
Fajctgrl I am doing something that does not 858
° violate my conscience. .
performan
ce I am working innovatively to manage
. - 752
change in the organization.
Eigenvalue 2.119
Distributed explanation(%) 70.631
Cumulative explanation(%) 70.631
Reliability .788

KMO=0.640, Bartlett's test x’=229.478 (df=3, p=0.000)
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Table 4. Validation and reliability of loyalty

Ingredient
Division Question EEE—
Factorl
I recommend my family and close 945
friends to work in our hospital. .
Factor] |We are generally satisfied with our
. 942
Loyalty |hospital.
I am willing to continue working in our
. 932
hospital.
Figenvalue 2.648
Distributed explanation(%) 88.282
Cumulative explanation(%) 88.282
Reliability 932

KMO=0.766, Bartlett's test x*=551.519 (df=3, p=0.000)
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Table 5. Technical statistics and correlation verification

Hospital Internal Marketing
'org;;;?l.zat Organizatio E Work Compens | Education Job
Division M+SD ‘Onanljlon nal Communi nvmznmen ation and and performa| Loyalty
attributes cation welfare training nce
Future and systems Managemen system system
Award t t 4 ¥
Organization Vision and 2.80+ 804 1
Future Award
Organizational attributes 2704683 | 578" 1
and systems
Communication 3.21+.582 5917k 5427 1
Xs;igi‘g;‘inmem 2154838 | 435 | 4G0™ | 409m 1
Scy‘;?;ile“”“o“ and welfare| 5151 711 | s38me | 4osme | dege | s4gme 1
Education and IS | gopx650 | si7e | o1 | s |k | S0 1
Job performance 3.48+.700 | .573™* 510 549 336™* 349 522 1
Loyalty 2.60+.970 588" 496"+ 5017 499+ 570™* 594 5337 1
5001
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Table 6. Factors affecting job performance

Dependent variable Job performance

Independent variable B SE 8

t p
4926 | .000

(constant) 1.029 | .209
Organization Vision and
Future Award

254 | 062 | 292 | 4.095** | .000

Organizational

attributes and systems 189 | .070 | .184

2.719* | .007

Communication 230 | .085 | .192 | 2.696** | .008

Work Environment 003 | 053 | 004 056 956
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Table 7. Factors affecting loyalty

Dépendent variable Loyalty

Independent Variable B SE 8

t p
-2.380 | .018

-.643 | 270

(constant)

Organization Vision

and Future Award 285 | 080 |.236

3.546™* | .000

Organizational

. .095 | .090 | .067 1.056 292
attributes and systems
Communication 037 | 111 |.022 335 738
Work Environment 155 | 069 | 134 | 2.250% | .025
Management
Compensation and 256 | 087 |.187 | 2932+ | .004

welfare system

Education and training
system

R?=.519, Adj. R*=.506, F=38.671"**, p=.000
*p<.05, **p{.01, **p<.001

406 | .094 | 273 | 4.307"* | .000
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Management
Compensation and 104 | 067 | -106 | -1.548 | 123 Table 8. Factors affecting job performance and loyalty
welfare system

. . i Loyalt
R'=.448, Adj. R*=.433, F=29.118"", p=.000 (constant) 027 | 280 097 | 923
#0501, **p(.001 Job performance 739 079 | .533 | 9.345™* | .000
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. Mediating Effect _ B .
Division Test Stage B t p F-value R Adoption
Stage 1 573 10.374** .000 107.611%* 328

Organization Stage 2 588 10.792%* .000 116.460** 346
Vision and Future S 3(nd) o1 6612 000 Partial mediation
tage 3(In . G127+ |
Avard 73.997* 403
Stage 3(Med) 292 4,579 .000
Stage 1 510 8.800™* .000 77.446** .260
Organizational Stage 2 496 8.469"+ .000 71.718%* 246
attributes and s 3(ind) 303 ey 000 Partial mediation
tage 3(In . . .
systems 59,451 % 352
Stage 3(Med) 379 5.986™** .000
Stage 1 .549 9.736™* .000 94,784+ 301
Stage 2 501 8.596™** .000 73.886*** 251
Communication Partial mediation
Stage 3(Ind) 299 4,575 .000
58.082"** 347
Stage 3(Med) .369 5.648%* .000
Stage 1 336 5,293 .000 28.013%* 113
Work Environment Stage 2 499 8.550™** .000 73.097** 249
Partial mediation
Management Stage 3(Ind) 361 6.495™** .000
72.927"* 400
Stage 3(Med) 412 7.407%* .000
Stage 1 349 5.517%* .000 30.433%* 122
Compensation and Stage 2 570 10,2817 000 105.701%* 325
Partial mediation
welfare system Stage 3(Ind) 437 8.186™"* .000
90.271%* 452
Stage 3(Med) 381 7.133% .000
Stage 1 522 9.067*** .000 82.214™ 272
Education and Stage 2 .594 10.950*** .000 119.913*** 353
L Partial mediation
training system Stage 3(Ind) 434 7.203%* .000
79.701** 421
Stage 3(Med) 307 5.090"** .000

“**p<.001
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