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Abstract This study investigated the effects of music and actor evaluation on musical watching intention
by performing a survey on 187 undergraduate and graduate students in Korea and China. Controlling
respondents’ gender, major, interests on arts, annual number of musicals attended and musical
participation motivation grouped by music and actor, we found three things. First, a high evaluation of
music and actor leads to high watching intention. Second, when a person is motivated by music, high
evaluation on music increases the watching intention, but this is not the case for the actor. Third,
Chinese people do not show any interaction effects of watching motivation between musical evaluation
and watching intention. In conclusion, people are found to have a greater musical watching intention
when they are motivated by music and evaluate high on music, rather than when they are motivated by
the actor and evaluate high on actor. Also, the differential effects of evaluation on the musical do not

exist in China, where a different musical participation culture prevails.
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e Watching 80 1 5 321 | 110
2019":1 Zoéoﬂ H}E 20 815 ‘_5:-’:1'6 —/,\—/}__,JEHZ/\M] U}E intention . ’
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Mo
AT B, oiekg B 52 AR 18799 ARE  cain | | 1 | 5| 346 095
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Major 187 0 1 0.13 0.34 Z% 5)of tigt 9 ZEo igl, 181 wiH=
Artistic - -
attention rate 187 1 7 4.47 1.46 £ v gt A PR A ‘o] BX Ao ST
Watching times 187 0 60 191 4.67 L & vijof digh 9 A5 fig] FAE 57 Fx
Musical
motivation 187 1 5 3.60 1.18 (1:%1] 0]-1;]— 5= uHO i{;]—)i 7~Z<]0]_Oﬂ]:]-
?n‘jgimon 187 | 1 5 298 | 120 BARsEE FAE T 9% A = e
Vusic T T om0 RUSE SWS WA 4ERA oo A9E T
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Table 2. Statistics (Korean) e ) -° ]—M_ S 7oA 2he e
<o W HHEE FF5] s 78 JAE H=E
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Table 4. Correlations (Total)

1 2 3 4 5 6 7 8 9
1.Watching intention 1
2.Sex .208** 1
3.Major .098 -.018 1
4 Artistic attention rate 278" .160* 353 1
5.Watching times .058 118 .089 152% 1
6.Musical motivation 266 274* 054 369** 217% 1
7.Actor motivation .220%* .288™* .005 177 .167* 151 1
8.Music evaluation 334 247 .018 .220™%* .008 406™* .181* 1
9.Actor evaluation 349 .097 .036 122 -.001 140 397 422 1

*p<0.05, **p<0.01
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Table 5. Regression results (Total)

ojo] BAZL QoI SOt 7 B B(He) 2AR
2 ety 2R 7H 22 AAEA M2bol
A FAZ] 2 Brhel Btolwe] A Yot
o8 1] R B 2UEIt gl Ao e
weh. 2eue A4 2bi AAER et BE WaE
£% Full B9o]4 Sopviel M 9B SUAe
2 Peolro] n)x: Jeeo] A Ao et
A 2E 5715 2o 1) o] Feeo] 2A ke

Ze & 5 o

MO Mla M1b M2a M2b Full
Constant 1.653** 1.171** 1.117** 2.654** 1.836™* 2.929™*
(319 (351) (.335) (.736) (.525) (.756)
Sex 220 .159 244 194 255 251
(.162) (.160) (.156) (.159) (.155) (.155)
Major .107 119 .082 123 .086 .098
(.234) (.229) (.225) (.227) (224 (.220)
Artistic attention rate .126* 114 121% .116* 123* .118*
(.059) (.058) (.057) (.057) (.057) (.056)
Watching times -.010 -.004 -.004 -.003 -.003 .001
(.016) (016) (016) (016) (016) (016)
Musical motivation 147 073 121 -366 117 -372
(071) (.073) (.068) (205) (.068) (205)
Actor motivation 128 109 024 132* -247 -142
(.066) (.065) (.069) (.065) (.168) (171)
Music evaluation 249 ~242 ~362
(.083) (:230) (237)
Actor evaluation 299 038 083
(076) (.165) (173)
Music evaluation X 131* .134*
Musical motivation (.057) (.058)
Actor evaluation X .092 .065
Actor motivation (.052) (.053)
N 187 187 187 187 187 187
F-value 5.050** 5.808** 6.897** 5.855** 6.499** 6.238"*
adj R 116 .153 182 173 .191 220

*p<0.05, **p<0.01
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F7HH0 2 (& 8)ollA= FAZ HEt Sergriet Table 7. Regression results (Chinese)
BYE AN w9579 2AmTel, ]SS} ———
T FAA 4579 2ER/AE FUIE BY Cometant 1597 | 2252° | 2.003" 2.682"
3 23} okal fofat WAL e glsith 5 R By Lm0 L 8
o] izt Briet BHE7E TYT FI(LQY E= Sex (239 | (23D | (231 (230
- - ) 442 395 311 311
o = o 5 o o} A
PO AoAEe ke AS & 5 A Major (31D | (299 | (300) (296)
E3 RAZC] gk Brrek Tk A JloiA Artistic 032 052 062 070
VB9 ZREHE T FF) Yol AT e | (089 | (080 | (089 | (089
Aolgle 7L slolsla v T (F o Watching .020 .024 016 .021
Aol 7hdS SRletant. Gb 63 CGE 7)2] M3adl times (067 | (064 | (064) (063)
A ZRIE 4= ko] =l SEARIAT FAEY & Musical 129 -351 082 -303
ot Talole o] o oloJa] Col%= A= motivation (.096) (.267) (.093) (.267)
oty 7ot T L] FA O ojA FAE7I7E 2EE Actor S0 o7 241 - 169
= 7= oz yepdth J8ug 7MY 32 AA =k motivation (094 (095) (216) (221)
Music -.156 -.201
evaluation (333) (.344)
. Actor -.036 -.063
Table 6. Regression results (Korean) evaluation 211 (221
MO M3a M3b Full Musie
evaluation 121 106
Constant | L93L™ | 3591 | 1630 3245+ X (080) (080)
(.442) (1.130) (.969) (1.242) Musical ! :
Sox -114 -.161 -.069 -.108 motivation
(221) (220) (221) (222) ACtTf _
t
\aor 429 | -381 | -279 -277 g e 111 096
(353) (344) (353) (345) Actor (066) (067)
Artistic " " " " motivation
Mo | | [ [ e e e e W
rate ! : ) ’ F-value 5.081™* 5.167** 5.381™* 4.838**
Watching -.004 003 -.001 004 adj R* 237 297 307 327
times (018) (017) (017) (017) *p<0.05, **p<0.01
Musical .181 -479 .170 -.545
motivation (.102) (318) (.100) (.327)
Actor .003 023 -162 043 Table 8. Additional regression results
motivation (.093) (.091) (.290) (.299)
MO M5 M6 Full
Music -.415 -.577
. 1.653™* 1.352* 1.779** 1.499*
evaluation (327) (.346) Constant (319 (642) (653) (741)
Actor 149 300 220 164 257 213
evaluation (291) (304) Sex (162) (161) (156) (158)
Music Major .107 119 .090 .103
evaluation 169* 191* (234) (.230) (225) (225)
ﬁus.cal (084) (087) ‘:trt t;ttlco N 126* 114 116" 108
eal ! (059) (059) (057) (057)
motivation rate
Actor Watching -010 -.004 -.003 -.001
valeation times 016 | (019 | (016 | (016
X 040 -019 Musical 147" 075 -.062 -143
Actor (091) (.094) motivation (.071) (.074) (.169) (.185)
motivation Actor 128 .036 023 117
motivation (.066) (.225) (.069) (.236)
N 107 107 107 107 Music 192 221
F-value 2.296* 2.787** 2.460* 2.682** evaluation (.188) (.199)
adj R* 068 119 099 137 Actor 069 -.033
- — evaluation (.209) (.226)
p<0.05, **p<0.01 Music
evaluation 021 _026
x (063) (067)
Musical ) )
motivation
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Actor

evaluation 064 078

A (059 | (059)

Actor ! !

motivation

N 187 187 187 187

F-value 5.050** 5.071* 0.223** 5.322**

adj R 116 .149 .183 .189

*p<0.05, **p<0.01
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