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Abstract Many people today suffer from stress originated from diseases, daily life, workplace, or
environmental pollution. People want a comfortable and stable life along with physical and mental
relaxation. As the number of people pursuing a comfortable life increases, terms of well-being and
wellness have become more common, and wellness-related industries are also developing. Among the
wellness and well-being industries, the wellness entertainment contents are one of the highest growing
industries. This study aims to investigate how wellness contents contribute to improving the
psychological well-being level of users through the mediating effect of telepresence in online.
Specifically, this study suggests a hypothesized research model on the influence of online wellness
entertainment content, which consists of sensory-, emotional-, and cognitive-attributes, on telepresence,
followed by psychological well-being and word-of-mouth. With an empirical test using data on the
experience of meditation app experience for 305 people, the result showed that the hypotheses in the
research model were supported. The result of this study showed that wellness content induces users'
telepresence and word-of-mouth, suggesting that wellness contents are needed to develop into a profit
model rather than being limited to simple mental and physical stability.
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Table 1. Operational definition

Constructs Operational definition

OWEC's attributes that engaged users’
senses

OWEC's attributes that triggered users’
emotions and feelings

OWEC'’s attributes that described creative
characteristics of the contents

sensory attribute

emotional attribute

cognitive attribute

a sensation of being present, created by
the use of OWEC

The level of satisfaction with one’s
emotional life

telepresence

psychological
well-being

User’s intention to pass of positive aspects
of OWEC to others

online wellness entertainment contents(OWEC)

word-of-mouth

e

Table 29 AAE HEET2 58 JAZE fF2
2 A= dyA AEHRIHE F-=29] 3744 2
AR, THEQED, N HHQ2ED)2 Leel26]
ALEGS Fxstg o, gy AAE Mahfouz et
al.[2719] 75 =Rt 494 99 47 HE3E

2 Hills & Argylel46]9] A7, 181 37 &
HEIE Kim et al.[36]9] AFE =z

Table 2. Measurement items

Measurement items

[1] online wellness entertainment contents(OWEC)

sensory attribute
. OWEC tries to engage my sense.
. OWEC is perceptually interesting.
. OWEC provides sensory appeal for me.

emotional attribute
. OWEC makes me respond in an emotional manner.
. OWEC tries to appeal to my feelings.
cognitive attribute
. OWEC tries to intrigue me.
. OWEC stimulates my curiosity for wellness.

[2] telepresence
. I forget about my immediate surroundings when I use OWEC.
. I feel I am in a world created by OWEC I use.

DO =

[3] psychological well-being
. life is rewarding
. pleased with self
. find beauty in things
. satisfied with life

BN —

[4] word-of-mouth
. T'll say positive things about OWEC to other people.
. T'll recommend OWEC to someone who seeks my advice.
. T'll spread positive word-of-mouth about OWEC.

B —
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Table 3. Unidimensionality test

. standardized
items Blt-value) cronbach « AVE
sensory 1 0.89(fixed)
sensory 2 0.91(24.04) 0.91 0.79
sensory 3 0.87(21.91)
emotional 1 0.83(fixed)
0.86 0.71
emotional 2 0.86(17.27)
cognitive 1 0.80(fixed)
0.95 0.74
cognitive 2 0.92(17.53)
telepresence 1 0.96(fixed)
0.83 0.88
telepresence 2 0.92(21.65)
psy well-being 1 0.79(fixed)
s 1l-being 2 0.89(16.8
by werrbemne (1683 0.87 0.65
psy well-being 3 0.86(16.34)
psy well-being 4 0.67(12.10)
WOM 1 0.82(fixed)
WOM 2 0.71(12.51) 0.83 0.62
WOM 3 0.83(14.18)

Chi-square=137.28(p<.01), df = 89(N=305); GFI=0.95, AGFI=0.92,
TLI=0.98, CFI=0.99, RMSEA=0.04
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Table 4. Discriminant Validity and Correlation Estimates

1 2 3 4 5 6 MEAN S.D.

1. sensory attribute 0.79 3.97 0.97

2. emotional attribute 077" 0.71 3.88 0.98

3. cognitive attribute 0.76" 0.73" 0.74 4.12 0.88

4. telepresence 051" 0.49" 039" 0.88 4.03 0.82

5. psychological well-being 020" 022" 022" 031" 0.65 452 056

6. WOM 037" 037" 033" 048" 035" 0.62 3.88 0.73

% Off-diagonals show the correlations among the constructs: *p € .05, **p { .01, ** { .001

% Diagonals show AVE(Average Variance Extracted).
p<0.01), 7Md2(8=0.43, p<0.05), 7Fd3(8=0.29, p0.1}>  &o T ATE =& 4 AUTh
LF ot Zow SHHI E1F DAt A AR, & A7 Eys FHl= Fope] A meAs
o4 ol vl Qo] Bk MIAE RO AR B oA ATAE WA AWae et
ASHUHB=036, p.00D. THARtOR Held P & HolA FEe] SmAAL oleg S A8t

3 AN 7F TA] Tt M5 9A] Relst ARe
HojFth(8=0.41, p<0.001).

Lot A e Aart A2, 3794, AAF &4
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4 A e neac] miaT= Al S443 AEE
A 7+ TACNA BAZRLE FofoiA] P2 AOoFE 1}
EPgtH(Table 5%%).

Table 5. Mediation effect test

path total-effect  direct- indirect- significance

sensory
—well-being

0.22 0.37 0.15 0.07™

emotional
—well-being

0.24 0.09 0.14 0.14™

cognitive
—well-being

0.26 0.36 0.17™
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