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Policy Achievements and Tasks for Using Big-Data in Regional
Tourism
-The Case of Jeju Special Self-Governing Province-

Koh, Sun-Young, JEONG, GEUNOH'

Tourism Research Center, Jeju Tourism Organization

2 % 2 die oIt h”tﬂolEie AT BHol &8t AFFEAA = AHE Ed=, w3 delH ] &84
et FAE AA SIS M E & JJ}% Ja“iltﬂoﬁé S SHsle WFEA=S} WFIAY FF= AN
3 FAHCR metd £ A Q 71& WEAE Buskstet 28T 5 AT Aol o714 H yobrt
Al HHolH o &8 WHs ¥3 @VJ ojsfo] #EZ ol AR HEF Avls EAF 57 Y92 SIS
ot olAo] 7Y ol HolH 4 3 24 & #5530 A & - 39 @94 AWdart 247 dEelth
FE sfidsior & A= AA, U3k Ho ]EW\ Aol FHo= it oEHolge At A, AtERFS] T4
SR AMJALSFMEL 52 A HYSE HolH 4 1=, JPEESY 59 A=A ZA49 sjdolt.
mAee g, dole 43 Hloly A E‘*EVVJ}XH 243 71e4 dASe] goF At

Abstract This study examines the application of big data and tasks of tourism based on the case of Jeju
Special Self-Governing Province, which used big data for regional tourism policy. Through the use of big
data, it is possible to understand rapidly changing tourism trends and trends in the tourism industry in
a timely and detailed manner. and also could be used to elaborate existing tourism statistics. In addition,
beyond the level of big data analysis to understand tourism phenomena, its scope has expanded to
provide a platform for providing real-time customized services. This was made possible by the
cooperative governance of industry, government, and academia for data building, analysis, infrastructure,
and utilization. As a task, the limitation of budget dependence and institutional problems such as the
infrastructure for building personal-level data for personalized services, which are the ultimate goal of
smart tourism, and the Personal Information Protection Act remain. In addition, expertise and technical

limitations for data analysis and data linkage remain.
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Fig. 2. Trends in Credit Card Consumption Structure
of Domestic Tourists by Age Group [19]
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Fig. 3. Trends in Credit Card Consumption Structure of Domestic/Foreign Tourists by Industry [19]
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