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Abstract This study examined service failure and recovery of domestic ethnic food restaurants based on
a model of the repercussions of service failure dealing with seriousness and control and the
cause-and-effect relationships among the variables relevant to the quality of relationships -trust,
satisfaction, and loyalty. This study provides valuable information for Korean restaurant managers
regarding food service failure and response plans by collecting data from actual Japanese tourists visiting
ethnic food restaurants. The results suggested that it is important to develop a strategy to present the
distributional fairness to customers who recognize the seriousness of service failure to control the
situation promptly. These results can be used to establish more systematic business plans, improving
customer management and firm performance. The advantage of this research is that it is time for
substantial research data on the booming domestic restaurant industry and service quality to overcome

the current recession and grow and solidify the current restaurant market.
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2 5 It 2003).

A Q17]g]o] 1AEo] 2 Q= Ethnic Food?
APAA Qjul= o]=AQl Aol U= Al 3AIAIS 1/3t
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whebd, oFelSoe] T2 et 42 Aug o A
22 9 374, g2e] Bojot 45 FastA H2et
o, ) A% =I5 A o2y F= 8Qlo] Fa
3 24 Ae B7lekn ggstel, e %t olHAgl
+4& ASshe Aoz YEHTHKIm et al 2010). 3
Qoo HiFs}, Il AF A=l S7F LHRE
Mz ool et 2714 S7F 5o =uidl AlA 2=
24E AR HAET P FFeT Lo, ¥
Y, 9%, vlste] WAT, wy|ast
5 A3AA 27k 9 oleT kel WE S4¥Eo)
T AAAge] AEIT Y Aol olF daE

E2 AE 27} o] 2l AY YRR EF 2 U}
2o S5 Balxel S BESHEA et 4B
oto] e EfER A shal Sle FAlolH o]
S ST 5 e YA Aldo] FA3] S
3 Qe Hpol,

oL LSAIAHLS
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2.3 HAEY AMAOl MH|A AIY

U EE TG AR A AAE Zﬂ*oPL %
ot 45T 93 AASE AL BT el
ot B3] AUk YFo| EEHD 4 Uk ALY

of o3 Als=EH, Aula AlgAe] g # B, 3
L 5ol mt 2o A AsEe Avlie dHA XS
o] LT AHIAE HAY 4 Qlar, AASE HUFS
ol wet vls SdRt Auart AT E o SRk
50 rle ARl27E e 4= Q7] Wi2el 24 AlE
Hot 22 A FERic(dss, 2002). mebA 214
AQA7} okl 9] kg vt stHzi= 4 d
712 53t do] WAL = k. 17 Fout AE| A A
,31;(]_ = o-]l_. &0]13y 011]3 A]l\g ‘}.r:—] O]U] oTo—]L]— A)
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(defect)” o]} 1A40] 71918t Au|A AWz vlfs AL
go Sk, AHA HA0 AB|EE k¥ FT
3} "Hrk(Steve Baron & Kim Harris, 2002).
HAEFY] e, FAo] FET A+E T & QL
3, FF AR A Hg77E ARbE= oA 5EE
o] QIS 4k gloug AH|AS B g7o] FH4t
ghaishA TejE S glth FolEt: 439 I
AH| 2 Adfi(service failure)2] HAYS Eol8+= S
33 AuIA A7 BARS o, AuA HES B
Sh7] 91’ aEAQl AulA B puog FAUES
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FHA7]E Aolti(FEaclgB-oldY, 2015). 1AE
ofIA 1A= = AH|A Aufi(service faﬂure)‘“* A A7}
A2 FF=R] EAY RIRHA 3% AAE AH|A
7 A&l Aot 7|Hgt 2 uAoA HL=A| ¢k
of Au]A AGIg 9] Qlajo] 1A HAHgE AH|A 7]
o} TRtA] ok @ASHA HriWeun, 2007). F@
F(2000)2 Au]x Aozt ‘TAoA E@I BN
A ohe, 1A Es AHA 7]YGo] AASHE AHIA
A 2 Fololar, ofn] ARt M| A AE F47
Aol v FAA AR Ui AFoAE AH|IA A
22 AOE YeRItHAAIA, 1999). T3 -5-21H2003)=
AHA ATRE AHA A FALY] BE PAE B3l BA

RIE THAE 5 Sl 8% ool AuA At
4 9 AollA 1ol 2] B S 2= Aol
71 Rlo] FQlolE 7ol AHIAAZAT} A Zksto] 3=
Stojok sk EAIZA] QlAE|ofof gty Fct.

SHH, AF4(2002)= AHIA AHE 94 79T &
H|ZL Afoloflx] o]Fojx|= Zlo] ofet F9] AH[AL
O3t Az AR A 7hEsfjof ghttal F6] % SR
o} QAAIES HFESH] AHIAS] F8750] =2 7Y

of lojAl Au|A Aufji= 1 AT 2|49 AIAE
OP 11-% 742t 7141 71 49] =)/ doll T
5, o|9t 22 7|d9] 4% ofi= 1A
«1 ABIAE Aot 1AE TS|
OHE]- 7]044 ZA—];_I]H_E _n_z]ol-_g
< A= 23Tt & Aot
(EOH%—OlOH—r, 2015).
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2.4 YHAEZ QAIAO| AMHIA F|=

AH| A BEolg, 1 AMo] gt AEE FES 40t
3 ERROR, MISS 591 2l uhao] A5 g2 249
BAE 3EsH= Aotk Z46], AHA9] 352 oA
FAEOE dxd A4 AAske Aoly, 1A% vt
A E 293 AL 79 AL 3|E3sly] Ysto]
T 7o) HAHo g TSt wo] AL viZ A= Ao
%93l Thomas Connellan & Ron Zemke, 2002).
AH|A AMQO] TAL APA ZIHPE AE AHEHE,
TIAE SHA5] AujAste Fo o]oF Al7Iste] g<jst
= AR Blnd At g S0 39 HAEFoIY i
F dAEFY S, ‘1A 2277 JUARE A7) =
3= Al 11:]-7(] L] gri= Zlo|tHHatakeyama
Yoshio, 1992).
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A2 B8 upo zixo] Ade] ojst ubo] o= 2.5 TIZHO| X|ZtE ZEA
}= o] HAlolu], olst AT po] I3t Au|A 1) KHIA 3= 2R
3jE e ksl AAstEle] 7He wdle] 898 %
A2 FEAAHS AuA AZAE AHA A
2A]A Z7] ot} T Wl 2+ Au]A 7|9 B4 1= f f‘ 1];1{ 7 ATl el v
ub Ao BEHES gRHo Hs] = 4 Qe £ 14 E9E gl 93t &5oltkSpreng et al,
AN AR m e A ST 0005). BEAS Aol wsA sl o2 ZAsH
Wgo] A5 o|Rof Aok 5t o]2 B3| AH|A F] = - s o
L ) SJESEE 57 9UEE ¢, 17o] o 3jE=
B e AASAZ Bast ek & ALHQ AH|A
geo hem 2L A JHA e 5 4 Ag

B E2 oju]| FufE AFI AH|A Fof gt F3tE A
7+ olEo] Aok 41 AFEY M9 oA 7199
53t om0 gt 5.9JHQl RZHS o]&rt.

SAFSHAl Heskett, Sasser & Hart(1990)°] <Jshd
AT 3|8 AIA”E ZEe AH|A 7]dRto] ZoRt &4
Aot e AujA Ao gt E3HHQ1 7]
FY A7IAQI A3 BARA =2 ol5S
IARNSE 2Adshe, 18 A &5
FAAo] et 1 AT FAUY] DS

O|AY AH|A BB Au|A FA}
8%t 274 821 F shtolH, A4
= A= A= ABlA BERY 82 T
Y FHoflA FEIR] Eolly W2
FHHFE-AUE, 2015). o
AEA 3150 858 FF HABIR
Stk Iy AH|A S1ES F36HH, o]
A& ATE = S AR 7
oiZolct. o] AL 7|9sh= A A
A FORIZPE AREAE W 7170l 25 fl8 7o
£ ot¥=7} o= FoltKSewell & Brown, 1990).

Zeithaml, Berry & Parasuraman(1993)9] g+
IASL FFo, 11 1 5 FARIT: deiE H1
Ut vHto] Debd, A9 QI F2 29| AH|A
Aof| gt IAXZ] & FF= HA Aolth. &, v¢
2 R AHA 52 AH|A Fof| et A A 7S
s, IARES AeAA 14T} o £5AQ]
AE F5oto] oS WAsH| ol v Fast
o E3h AHIA B8-S O] &4 FA T oo, A
H|A A7} g o] %9 AH|A IFS Ao #e
Skl QlolA ARgE|O] A 4= Sl ule- FoJRk o]
o} oo AuA AsjERE a&AQl JE2 Ao
2 7|49 1A AgS 5837 FEOZA 5ot
SHHBell & Zemke, 1987). FEZRA|Z Au|A 3152
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(MaxhamlIl, 2008). 2=

[e]

T (perceived justice)
ARJAAQ] wedgol T4 7t B 1A X3t
L7l= A=ty & & Qltk o9 22 A7k 3
A B84 oY #E8aE & £ qlew, 43
(balance)¥t A&J(correctness)OlZb= F 71 ¥
o oot} H7HET} (Sheppard, Lewicki & Minton,
2002).

—
=
=

Table 1. The concept of fairness

Classification Concept

Perceived fairness of the
procedures used to correct service
failure: company policies, policies,
etc.-Appropriateness of procedures

Procedural Justice

Apology, explanation, etc. for our
fair attitude towards customers-The
quality of the relationship

Interactional Justice

Perceived Fairness for
Results:Refunds, price discounts,
free gifts, etc.-Practical output

Distributive Justice

2) MH|A Amfo|

A A Asjo] AZHd(severity)Z 1LZo] A Z ek
AEA BEAY ATE Ju)dthWeun, Beatty &
Jones, 2004). AB|A Az AT oA RE ule-
AZTE Aof o]27|71A] Azt Ao wet wf- thefst
A Yeft=dl(Kelley & Davis, 1994), o]t AH]A
A9 7S NAAAFFA 8 4of wet o]sfishs A
o] A&zt AH|A 3|5 AE AAst= b Glo] F835)
ot & 4 Qlth(Heskett, Sasser & Hart, 1990). <,
AU A Aafo] tisl] T<es] Bt b AT} AH|A 3 E
of tief E thA] 3t & AL g2] thFojof s, A
HA Aufo] Ao wabs 3|Eok= WHE depAof

Mzhat

SHid

o

1
R

3} AoltiJohnston & Fern, 1999). AJH]A Aujjo] &
AL A9 71ge] et B, EH gk &5 2

A 7 o] FFe mAA Hedl, A AHIAE 7

et A4S I Ao 719 SA &7k it

1=



SHARSH7| &38| =R A A2238 A6, 2021

I H1E O AH B4 7t 9 o o
L BEL-51A "k (Folkes, 1984; Folkes et al. 1987).

ESE AHA Aol AQ1E 71Yho] BAY 4= AT+
I QSRS 1AL B ENESH, olgt BN
I E4 A4S Yoo JFS F11 AUrkBitner,
1990)

3) 1Mol AZ| ohE

Dwyer et al.(1987)2 AIZE “TAo Zofgt 3t &

g5
7L @28 & Aol ek vhetst Aele Tl 14

3ol 9Jo] 2 QA 3 Aojgfs wWerow

=

Anderson & Weitz(1989)= ‘Ao Zoist ot FHt
A7t gt Paol QoA Zpale] £5271 u|Ho] F5E

Aolgl= wLro g a5ttt

Crosby et al.(1990)2 AIFE “mujdo] 1Z4ofA
7182 o5& AlFSHA 2 WA oE Py Aol
WS 4 Qe #H1A Ad(confidence belief)’ 22 &
-’]O}Mqﬁ

T3 Anderson & Narus(1990)= A1 ol 4
9] ol et Wgo] ZotE o] A Sl
AAQ s TRt Wdo] ST ok,
5] 719l gt A== 378411 AT 7R & Aol
2= 710l Higk WEolzka sheich

IAREEL, AT =ojzl AH|A sl 7Rx]9] £
A gGro 7] =ty -1 N R Ry o) e o S b o
Sk Ao] 7HsoHF#BA], 2015). AATEE A
7171 siAts, ARIAEAT 7HEo] AFojE AujA9
I ZA7FXE CONTROL 3= Zlo] " Qsjthal oAzt
(Minakata Tatusaki & Sakai Osamu, 20006).

BE aA9Fo] FOZ ou|st=Al= & S FARL
o]Zo] 71949 YAlA ofmgt kAl A} BFE
AASF=X oAM= B3 Holt
(Myers, 1995). wetA 4121 7HE-E Kt ZA|sHA
A5 Zart itk & & Qlvh 1 A== A
A& 7199 1A A7]HQ] IAE FAdot
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A= Shan BR SN
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A, WA W S e BRT 842 FRT 90
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s Sistel 17 WSRO RE $24 @1 14 34
/b SUloloF Rk A5k Uk 12 B4
GG vlAE Wt e Brh 5] 14 3= 2

H 891 % Vg 3% 208 2ulArt Auls A
2R e Aus dEe 5 S ook o)A Aula
slEolela sk A Aula B3 go] Hosly =
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2 4 At Bitner(1990) AH|AEEL WA
A2 A, 4] FEE EYE o v, EUEold 3
ZgE ] of_t MH]A FEL Aus %"E}Eoﬂ EAESRS

9 FFL vl
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20006).
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S0l UHE 48X 3758
AAEIET e RA Ax) o=
< A R BHORE FPFHO] 63.4%=
7P w9kor, 1 el R HIAUA(18.6%), 375
2(8.5%), ALEG.6%), 71EH3.9%)E UERdo

=gologL A7} 42.9.%% 7P &9k 1 theo g
= 71E(16.0%), AAER(13.1%), 7IEF (11.9%), 9l

(8.5%), AW FE3(7.7%)= EFTE

R A AFY $EE ¥F 16.2¥9FEFEA
52.66)% UEIom, QA RIS HRREE= 14
(H, 2R 5ol 34.6%, AEU(27.6%), PAH23.7%),
718H2.9%), F3THTEQ2.7%)w 22 UEyTh

olay FE=F olg PARE HEW AFo]
68.3%% 7FE &% 1 thEo 2= B4 (14.3%),
JAEAIH5.8%), FAF(HL HAEF EFH 3.6%,
AT A F(3.4%), ATIAAH2.4%), 71EHIDH2.2%)
9] &o7 gyt 1909 13] ot AAHgogE: |
~3%kdo] 43.6%& 7FF =9k 1 thEo R 18Hd
u]2H40.9%), 3~59+4(12.1%), 5~109+9(2.9%), 10
T o]AH0.5%)= 202 UEETE
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ofay A oA A8 FlEo R Ho] 53.8%
2 7P E9HT 1 ot A1H(13.8%), WAL

(RE11.4%), AAAES(7.5%), E9716.1%), HZ(5.8%),
718t (1.7%)9] =28 yEhdtt,

Turkey, Pakistan,
Egypt, Iran
(4 countries) \

\

Mexico, Brazil,
Peru (3 countries)

m Asia 84.1%

B Europe 6%

= Middle East 5%
Vietnam, India, Thailand,
Mongolia, Indonesia,
Nepal,Singapore (7 countries)

Greece, Switzerland,
Spain, Russia
(4 countries)

H Central and South

America 5%

Fig. 2. Catering companies using ethnic food
restaurants according to the characteristics of
tourism behavior

Criteria for selecting a restaurant

m Taste 53.8%

® Price 13.8%

= Kindness 11.4%

® Communication 7.5%
= Atmosphere 6.1%

= Cleanliness 5.8%

uEte 1.7%

Fig. 3. Ethnic food restaurants according to the
characteristics of tourism behavior Criteria
for selecting a restaurant

Switzerland
Greece
Mongolia
Mexico
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Fig. 4. Number of stores and restaurant brands by
country
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Number of Lol
Country number of Brand name (number of stores)
brands
stores
Hoabin (38), Pobei (30), Pohoa (15), Injeongwon (11),
Vietnam 13 117 Potai (8), Pho (5), Pohaisan (3), Posaigon, Little Saigon,
Mr. Po, Shiro,Ao Dai,The scent of green papaya
Delhi (11), Ganga (6), Chakra (3). India Gate (2), Road to
India 14 35 India (2), Taj Mahal, Ashoka, Suwagar, Boom Bay, Moon,
New Delhi, Tan, Puja, Tagore
Keichang (4), Thai Orchid (3), Khaosan (2), Thai Suki (2),
" Pattaya (2), After the Lane (2), Silk Spice, Ryotai, Taiboran,
Thailand 15 2 . .
naan 2 Pattaya, Budapest Valley, Riya, Home shame, little tie,
alloy alloy
Turkey 5 5 Pasha (2), [stanbul Kebab (2), Salam, Merhava, Bay
. Casa Loca, Casamaya, Kungga Conga, Ponchos, Chili, La
c 7 7 == =
W Palaga, Chili Chili
. Goai, Atilla, Mongolian Life, Genghis Khan, Mongolian
Mongolia 5 5
Grill
Greece 4 4 Sentorini, Giros, Greek House, Greek Joy
Switzerland 4 4 Small Swiss. Swiss wine restaurant, Chalet Swiss.N cheese

Fig. 5. Restaurant brand status by major country

Ea]. glg.o] _Tr_]_JalynE.o] “—flﬂ oﬂ/\u u:x% Q]MQ:]
Ao 71 gol EhE w7l= JE mofstr| flsto]
3|3t 413579 AEA] Hof] HEg ERtEY viEE
Ag AAstan =9l TFAEL e YAPAE
of thafiAl 24.5%= 4ol 7 B2 Exto] Q= A2
2 yeigon, 2148(22.3%)3 5H(17.9%)°] 11 o &=
O & Uit gatas EAE 13.3%E YEeH 7t

2 10.7%, E71= 9.0%, 71Eb= 2.4%% UERtT
lé QERA A3 Q=] ﬂ%ﬂ‘%l SEuEr A9 A
A 5 7P AdstA AR A2 AW H2-9148

EA At (facility sanitation problem)

3.3 QOIEA} MRjsENy
Al Al 0] AT EA ) e BES
ofn] 9IA Fokst] gistel RARAS UASHE &
QA Wewas wEoz sHsigon, KMOS
Bartlett®] 7€ AAsteIck. Al Hubggo] dhat
29184 A3 24T BAMolRE 2709 2elo] 3
QI gie.

Table 2. Factor analysis of service failure situation

Component
1 2
Factor name: control
Control in advance .877
Controllable factors .871
Lack of prior control of the company .828
Factor name: Severity
Serious problem for me .817

Experiencing discomfort .804

Waste of time .787

Total variance explained = 74.637
KMO verification = 0.815
Bartlett's Test = 0.000

E3 $AY 2919 A= At
Q9] AT ASE 0.7772 ek theoR Auls
Asjel the A2 Y] e WAEL ol WA
Foely] fgto] AIEAEG UAISATY.

= 0.871, AV Q

Table 3. Factor analysis of perceived fairness

Component
1 2 3

Factor name: interactive
fairness

774

Hear enough opinions 771

Attitude of doing the best 740

Consider the customer's
position

.699

A polite attitude

Factor Name: Distributive

Fairness 805

Adequacy of compensation 741

Recovery results beyond
expectations

726

Satisfactory result for
reward

.700

Fairness of compensation

Factor name: procedural
fairness

.854

Fair and prompt response .627

Fair policies and
procedures

.590

Processing in an
appropriate manner

Fairly reflected policies and
procedures

Total variance explained = 76.230
KMO verification = 0.815
Bartlett's Test = 0.000

A2 Aultol digh a9lEA 23 J2a84 3
74, =i 44, B S840k 3719 a<lol
RIS

ER A2 AEA 344 2919 AFE Alg= 0.910,
212 344 8219 A¥E A= 0.897, B &
4748919 A= A= 0.8562.% LERHT.

(©)
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Table 4. Factor analysis of service recovery results

SES 9] 9)

3|74 d3tolct
3FEN 23S AuEY 3PEH9] FEES 0.2270]

4% R squaregt -0.004= UElFoH, {94
0.797°1t}. &, SAT A4S Ae5a84
0] F9t FAFE PIAA s ACE YET

pze] 37
FLI

[¢]

Component
) i CRSO|(E 6y AulA Anlgso] AulA B2 34y
Factor name: Satisfaction 9’] —L;Q/g o A HH;Q _T’_Xﬂ}\éoﬂ ] ].‘-_—. %6}% %ﬁ?—]—— El
A pleasing response .840 '1!.‘&] Zﬂj_jq’olq
Satisfaction with recovery 793 S|AEA Ad3E ArREY 3HEA9 FZE 5.2679]
Appropriate level of solution 787 H, £4= R square%}:o 0.0202 UEljon, 8o
Recovery resul.ts beyond 775 =2 . OOGO]E]‘
expectations
Factor name: Trust
Honesty -857 Table 6. Regression analysis result between service
Belief 815 failure situation and distributional fairness
Confidence 711 factor
Qualitative .707 Regression| regression ]
Total Variance Explained = 85.799 Mt coefficient t Sig
KMO verification = 0.947 Ethnic variable
Bartlett's Test = 0.000 Distributive fairness
Independent variable
Factor 1 controllability 0.153-0.0 |3.133-0.8 | 0.002
k]H]‘}‘\‘ ﬂvg_ 7&}’4—01] EH—(?J: _9_?_]_13__/\_41 7&3’4’ /}_]_E]Q]— ?—é Factor 2 severity 41 48 0.397
O]E}h 27H9’] _g_O]o] :6:}-0]5]91 ‘ﬂ’é‘ —8-?_9’] Al F value=5.267 Sig=0.006 Modified R square=0.020
= Ale= 0.947, A8 8919 /ﬂﬂ A=0.9372
HER. R Au o A% F 4K 9L 2
a1 3] 3] > v
3.4 ST ZHES 95t B 5787300 frolet IS vIAAL Qe Alew YETh

cheo] G 7> Auls Asjaige] Arla sjEatgol

Auls dudRrel Aadat BAVdel AMulA B8 I gy = gxpd 24 n)Xs GRS BASH 3]
B9 5784 89S0l vlAle 9= el flotel ma Asolry.
R3] ARA S AASHT
S|P HAE 710] SlAA o] IH AL JHEy
_Q?]—‘Ej"‘ “T? ] E'_T"' Coeso= t OO]-_] Table 7. Results of regression analysis between
Hoto] 451491 BP-E 7Pgstal SHHE AREE o8t service failure situation and procedural
o £A% 348 Wshs FAugolh fairness factors
2OKI 5)2 AH|A Aol AulA 35 31 \mRez%f%S:SiOH regression . sig
o FYH F HTRGAT YN vl G Baet  Nausble  TRWRISU] cocfficien
Ethnic variable
i ) X X Procedural fairness
Table 5. Between service failure situations and p— "
interactive fairness factors Regression Independent variable
analysis result Factor 1 controllability 0.329 7.236 | 0.000**
Factor 2 severity 0.204 4.487 | 0.000**

\s‘%r;\iﬂ regression i . N "

Variable Tnalys ult] coefficient sig f* value:36.2051 *Sng0.000‘Mo.cpﬁed R squareZOO.146

Fihnic variable means 99%, * means significant at the 95% level
Interactive fairness

Independent variable

Factor 1 controllability 0.023-0.0 |0.0470-0.4| 0.639 SAEA A3E A EY JPEA9 FEFE 36.251
Factor 2 severity 24 84 0.629

F value=0.227 Sig=0.797 Modified R square=-0.004

olH, 44 R squaregtZ 0.146& YelgoH, 59
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Table 8. Regression analysis result between

perceived fairness and trust
Regression| regression i

) . : N o t sig
Variable al resull coefficient
Ethnic variable
Trust
Independent variable
Factor 1 interactive fairness 0.342 8.65010.1 | 0.000**
Factor 2 Distributive Fairness 0.401 42 0.000**
Factor 3 procedural fairness 0.286 7.232 0.000**

F value=76.659 Sig=0.000 Modified R square=0.355
** means 99%, * means significant at the 95% level

A A duEY 39242 Fe2 76.659

olH, £ R squaregtZ 0.3558 UEoH, {9
FE2 0.000°]tF.

42T A 4E 584 R?l% T Al aRlof
ot Y= VAL 3= AC=E YERET

Tl (B 92 AHIA 315 3] A7HE S0l
79| =] il JFe AT SRS Aol

Table 9. Regression analysis result between
perceived fairness and satisfaction

Regression| regression )
th coefficient t S8
Ethnic variable
Satisfied
Independent variable
Factor 1 interactive fairness 0.392 10.182 | 0.000**
Factor 2 Distributive Fairness 0.468 12.169 | 0.000™*
Factor 3 procedural fairness 0.150 3.887 | 0.000**

F value=88.956 Sig=0.000 Modified R square=0.390
** means 99%, * means significant at the 95% level

SAES A3E AR 3849 F%l’— 88.956
oln}, 4= R squaredt2 0.3900.8 YElLC
9J4=&2 0.0000°]tt.
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