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Abstract The paper attempts an empirical analysis on the relationship between entrepreneurship
educational service quality and the acceptance and spread through word of mouth of opinions on
service value and student satisfaction. Data were collected from a survey of 214 respondents who had
taken entrepreneurship education. The results from the analysis are that entrepreneurship educational
service quality has an influence on service value and service value has the most influence on student
satisfaction. Student satisfaction affects the acceptance of word of mouth and spread of word of mouth
opinions simultaneously, and has a greater effect on spread through word of mouth. Generation Z, who
are mobile-friendly, accept recommendations and advice on entrepreneurship educational service
quality; however, this can be seen more as an act of spreading the word of mouth opinions. The results
of the study suggest that improving entrepreneurship educational service quality by considering the
characteristics of generation Z with the mobile-based spread of word of mouth opinions can contribute
to the revitalization of entrepreneurial education in universities.
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Table 1. Results for Construct Validity and Reliability

Standa
Ite rdized Cron
. S.E. t-value | bach’ CR AVE
ms | Estimat
es “
El 757 .070 12.833
E2 779 .067 | 13.353
T™™ | E4 793 .072 | 13.725 .899 982 | .605
E5 736 .071 12.315
E6 .820
E7 .832 .094 12.501
E8 .822 .089 | 12.343
LC | E9 770 .098 | 11.455 .900 976 | .624
E10 787 .096 | 13.342
Ell 736
E15 .813 .082 | 13.456
E16 712 .082 11.343
E17 741 .075 | 11.962
PA 917 982 | .603
E20 765 .081 12.567
E21 .820 .075 | 13.689
E23 .801
E24 .881 .065 16.184
E25 .848 .062 | 15.181
CcC 911 984 | .729
E26 .807 .068 | 15.645
E27 .819
S43 .695
S44 782 .082 | 13.735
SV | S45 .825 .102 11.417 914 977 | .665
S46 .902 .100 | 12.356
S47 .858 .097 11.853
T55 .877
T56 .855 .063 | 17.158
SS .929 985 | .752
T57 .881 .057 18.276
T58 .855 .060 | 17.123
W65 .878
W66 .843 .046 20.109
AW 922 986 | .744
wo7 .882 .054 | 18.322
W68 .847 .067 | 15.696
W69 .824 .052 | 16.723
W70 .909 .048 | 18.170
SW 927 .988 | .776
W71 .900 .048 19.962
W72 .888
X*/df=590.730(524),  p=0.023, CMIN/DF=1.127,  GFI=0.876,

[F1=0.992, TLI=0.989, CFI=0.991, RMSEA=0.024

Note : TM(Teaching Method), LC(Lecture Content), PA(Professor
Attitude), CC(Communication), SV(Service Value), SS(Student
Satisfaction), AW(Acceptance of Word of Mouth), SW(Spread of
Word of Mouth), CR(Composite Reliability)
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Z7} 0.992, 0.9912 UEY 71&4]
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AVE(Average Variance Ectracted)& ZIoHA] I=

Aoz veht wEetio] SREgty & 4 9l
Table 2. Correlation Matrix
T™™ | IC | PA | CC | SV | SS | AW | sw
™ | 0.777
IC | .478" | 0.836
PA | .225" | 429" |0.776
CC | .3217 | 4927 | .158 | 0.853
SV | 3367 | 3747 |.1957| 339" | 0.815
SS | .104 | .012 | .012 |.185"| .146 |0.867
AW | .085 | .089 |.372"|-.043| .000 | .116 |0.862
SW | .095 | .142" |.350"| .075 |-.003| .083 |.311"|0.880

** Correlations are significant at the level ot 0.01

* Correlations are significant at the level ot 0.05

Note : TM(Teaching Method), LC(Lecture Content), PA(Professor
Attitude), CC(Communication), SV(Service Value), SS(Student
Satisfaction), AW(Acceptance of Word of Mouth), SW(Spread of
Word of Mouth), CR(Composite Reliability)
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Table 3. Results of Hypothesis Testing

Standa
2?;;1 ]1;3; f:i S.E. t-value | p-value Result
tes

1 |EE — SV| .815 .096 8.870 .001 accepted

2 |SV — SS| 1.076 114 10.648 .001 accepted

3 |SS — AW| .904 .063 15.690 .001 accepted

4 [SS — SW| .973 .073 15.787 .001 | accepted
X%/df=592.928(546), p=0.081, CMIN/DF=1.086, GFI=0.878,
IFI=0.994, TLI=0.993, CFI=0.994, RMSEA=0.020
Note EE(Entrepreneurship  Educational —Service Quality),

SV(Service Value), SS(Student Satisfaction), AW(Acceptance of
Word of Mouth), SW(Spread of Word of Mouth), CR(Composite
Reliability)
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