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Abstract The retail market size of Korean fruit and vegetable juices fell 5 percent annually to 663.5
billion won during the 2012-2019 period. The contraction in the processed juice market also has a
negative impact on the agricultural sector and raw fruit prices. This study analyzed the characteristics
and trends of the fruit and vegetable beverage market by identifying factors such as annual sales
changes, size and proportion of sales by sales channel, and seasonal differences using beverage retail
market data and also presented a basis for the recovery of the processed fruit beverage market in the
future. There has been a significant decline in sales in the domestic fruit juice market, excluding pear
and grapefruit juices. Fruit and vegetable juices show a relatively low proportion of convenience store
sales and weak consumer preference in peak summer. The first of the domestic and global trends in the
fruit juice market is that preference for fresh and high-quality juices is increasing. The second trend is
that the expansion of low-cost juice stores is negatively affecting the processed juice market, and the
third trend is that the market for products using the cold process is growing. The fourth is that
functional products are gaining popularity, and the last trend is the increase in processed juices demand
based on local specialty products. The recovery of the fruit beverage market requires the expansion of
premium products and functional beverages, which will also serve to add momentum to the growth in
the demand for domestic raw fruits.

Keywords : Fruit Juice, Beverage Market, Market Trend, Market Characteristics, Implications

o] =72 20208MdE AlFohgtn shaxlgATH] A LAl ofote] A= S
*Corresponding Author : Seong-Bo Ko(Jeju National Univ.)

email: ksb5263@jejunu.ac.kr

Received May 26, 2021 Revised June 17, 2021
Accepted July 2, 2021 Published July 31, 2021

199



AR &85 =R A A22d Al7E, 2021

1. M2

S A SER A FRE 201249 4285 B4
20199 5239 E0 & 22% S71ct [1,2]. o% AnS
2, U, Sk, BASR 59| Aol S8k, &
2% A% 7R S0 AAsgT. 12 dEdes
SRS 2Esld ISR A ZHaAt W
w0} gridom AAo] 2A HEET A QA
Z20] Tg A7} ol v TSR 1 HlZo]
o AeoR SERE Fa0) suFo] FaAE e
W o] Akl RAH ke 1 et 3-5)

IR QRFO Akt 7k FASIEL Y ol
FARjolet. R WA ol A Lw AHo] ARHA F
AL ek 7] ol F WAE 191 717
o] 27} whgol}. 19l 7l 4B Au|aE} ol
et v [6,7). Ak 48 4718 ol8d) Bl
7% S5t thRES 128 olgo] HE(PEDEOR 4
HJEAE 191 1 oleiet i8I0l Bl SRAE
A45 A [8]. Vet R 2ulAEe] A7) it
Qel7t AXL 7] Wl FA S8} Fo] Wol
sheE0] Stk Aol LAY AL Felshe 2%
s2 e 4vE Azel Ut [9,10]

et 95ET Qe BReR Ao 543 Ede
£ Bajsiol Aol B 4 gt EYE ni Ba
7 k. TR ARAe] @3e mele] flshae
AR SBAIY AAOIA A|SHe )% 8 o],
e gn EEo) EdE W vw 52 59 Sudo
= a2 Wast o

AE0| 7% @ 74 TAR2013-145)0] s,
HeRE B U A4E FARE sjo 71EF Ao
24, 4 B s4510] S8 A0w HEIAE,
A5, BALRE QiR 3] HAgRlE T
Zr0) wZlQRATL BPELY, TlaRAE Jeow
Wol $EHE Frolw, HlaFAL F Yiom
S$EsE 540] 95t Bl

B gpolde S AuA% dold
uhE Wl Bl TRt uE, A
2912 B4, AR Ao EAT
A Aol ol2ig £47} £
2 A1) siEo] £go] B 4 gl
Aoltt.

=:]
=

y

>~ 1
[
I
r J
L
[o

200

Y FHSE A EF2 472 722 S 3
o A B2 AA S E AWAR FEIF HAst
I Slths oot AFAIYGE AR E(QTFIS)Ol W=,
20129 1290 Subold ISR ATFEZE 20179
£0] 7,000 LHHE SHEI T 201960l 6,3659192
2 AAFHFig. 1). dHHoRE A 7t & oFA
2829 X7 AlFo] 34 34 Ak Eolth o
% = 9IE AREsto] ZgEl AF A9 ol
FFe F= 7E 229 "= 20124 915 UolA]
A&Hog ZAs] 20199 60199 FFo IHT
(Table 1). L#AAZE A% ¢, 2012~ 201999
717t % AW 9.2% TAF ols tE S5 vl
HEF 59 Algko] AnelA ASER] okl Qs
< 9ugith. mEA ISR TREAIY 35S 96
J= FAeE7F e Zg99l 3t 7E 384 7]

ol sl A=2<1 g&7F Do Aol

d

S

(100 million Won)

9,003

T CAGR (12~°19)
8,129 T 5.0%

T 000 51997""--._. -
) 6,668
6,500 6,365

2012 2013 2014 2015 2016 2017 2018 2019

Fig. 1. Retail Market Size of Fruit and Vegetable
Beverage

Table 1. Market Size and Share by Juice Product in

2019
(100 million Won, %)

Ranking Product Market Size Share

1 Orange 1,252 19.7

2 Other veg. juice 1,023 16.1

3 Other fruit Juice 823 12.9

4 Grape 707 11.1

5 Tangerine (citrus) 601 9.4

6 Apple 472 7.4

7 Mango 304 4.8
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8 Tomato 298 4.7
9 Pear 262 4.1
10 Apricot 175 2.8
11 Grapefruit 125 2.0
12 Lemon 120 1.9
13 Peach 112 1.8
14 Pomegranate 47 0.7
15 Pineapple 44 0.7

Total 6,365 100

Source: aTFIS(www.atfis.or.kr)
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Fig. 2. Retail Market Size of Pear Beverage
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Table 2. Sales Channel by Beverage Product in 2019
(100 million Won, %)

Soda attes Liquid liquid
tea coffee
Department 47 60 15 20
Store (0.4%) 0.9%) (0.5%) 0.1%)
Discount 1,637 1,505 243 820
store (13.6%) (23.7%) (7.6%) 6.1%)
Chain 1,421 903 192 748
Super 11.8% | (14.2%) (6.0%) (5.5%)
Convenience 5,435 2,298 2,166 9,802
store (45.2%) (36.1%) (68.2%) (72.7%)
Independent 1,715 914 238 898
Super (14.2% | (14.4% | (7.5% 6.7%)
General food 1,779 684 324 1,192
store (14.8%) (10.8%) (10.2%) (8.8%)
12,033 6,365 3,178 13,479
Total
(100%) (100%) (100%) (100%)

Table 3. Sales Channel by Juice Product in 2019
(100 million Won, %)

Orange Grape T?g%zgle Pear
Department 13 4 1 1
Store (1.0%) (0.5%) (0.2%) 0.3%)
Discount 387 168 81 15
store (30.9%) (23.7%) (13.6%) (5.7%)
Chain 206 112 95 26
Super (16.4%) | (15.9%) (15.8%) (9.9%)
Convenience 337 219 260 136
store (26.9%) | (30.9%) 43.2% | G17%)
Independent 182 121 109 40
Super 14.5% 17.1% 18.2% 15.3%
General food 128 84 55 45
store 10.2% 11.8% 9.1% 17.1%
1252 707 601 262
Total
(100%) (100%) (100%) (100%)

Source: aTFIS(www.atfis.or.kr)
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Table 4. Market Trends and Strategies of Fruit and
Vegetable Juice

Trends Market Strategies
Increased preference for
1 . Ad d strat ired
fresh, high-quality juices vanced strategy require
2 Expanded low-cost juice Understand the market
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