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Abstract This research utilized empirical analysis to determine Korean competitiveness regarding the
export of consumer goods with focus on the ASEAN market. To observe changes in the competitiveness
of exports, UN Comtrade six-digit HScode data were used to analyze Export Similarity Index (ESI) and
Constant Market Share of five promising export consumer goods traded in the last decade (2010-2019).
First, the intensity of exports between Japan and Korea is intensifying and competition is becoming
heated in the items of daily necessities, medical supplies, and cosmetics. Second, the study shows that
Korea's ASEAN exports are greatly influenced by Second Order and Scale Effects. Third, the demand for
cosmetics and daily necessities has increased in the ASEAN market. Exports from Korea, China, and
Japan of cosmetics and daily necessities in the ASEAN market increased after 2019. Competition between
Korea and Japan in the ASEAN market is intensifying and the rapid development of China poses an
obvious threat. In particular, although Korea's exports of cosmetics and daily necessities have increased,
competition between rival nations is becoming severe. Accordingly, product competitiveness

reinforcement for consumer export items and a strategy for improving brand images are required.
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ASEAN (Unit: US$ million)
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Table 3. CMS decomposition of China’s export to
ASEAN (Unit: US$ million)
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