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Impact of Purchasing Behavior on Development Requirement for
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Abstract This study sought to examine the impact of consumer behavior on the purchasing trends and
product development needs of consumers in Jeju, South Korea. Based on this, we have suggested ways
to develop Nurungji snacks. To achieve the research objectives, the SPSS 18.0 statistical package
program was used to conduct a frequency analysis of Nurungji purchases, analysis of the purchasing
behavior, reliability between development requirement items, and exploratory factors, and multiple
regression analysis. According to the results, to develop the Nurungji snack products, distribution, and
marketing policies should be implemented mainly through the sale of snack-type products at local marts.
The purchasing behavior of consumers who pursue well-being prefer healthy food products and check
food ingredients in detail and require safe food products. These findings show that consumer behavior
is an important factor in product development. Hence, the importance of consumer behavior research
was presented through empirical analysis which will aid in the development of healthy functional

Nurungji products.
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1.1 g9l HQN

o] HAEojx] 1 ITH?2].

AL 7 AE F odll dERE 250 o|27|71A
ohst AlFo] AFEo] AlHEe] @31 qrt. 2018¥9]
=] 1909 & 4H]TS 61.0 kg/Ho R, HuHL Ue
W 197099] 136.4 kg/ ol Blste] Ayt o)A ZHassd
o, T 309(1989-20189) 5<%t AHF 2.3%7F &
A5HATH3). ol2gt A sidE $iste] 2000 =
WHRE] Bo] AMBRRS F7HA 717 915 TRt 781
I} 7RSAIEC] AFEL loH[4], olF F5A= At
Lol §iglE Qlsf A3 7oA+ +3AE 2ot
He A7 o180 Jlon, R3AE e A9 £
8% Ha; Foltxe & FOoU(5], HOAES =871 &
7¥oPHA] obd AAIHE, 744, $4] 50 = o] AHET
e FAleltHol. olof 737 HAI(HMR, Home Meal
Replacer) A1739] gt} tlEo] F3A= &Y AHlE
SHAZ = e sk Bte s R34 AR &
Slofl gt 7ks/o] e AFLE st SicH7l

Tl tgt e FEAY FHukxdo] ihE £

g 78], S4 A9 oleketd 401, 5% Ax
& 7oA E7R AER0], vh 2] H7H

A9 BA11], ¥ 5o o2 F5A9 B A+
[12], +BAE o83 A= AR 7|1&/NE13], =
W Al =AY At A AF14], FeA BT
A7rek Auke] EHEA(15], TRt A7 7k 5
29 olstst 4 £4[16] 5 a0l et AxolA
71673 H7Y, AEEA T ot EopollA A= olsk
o AAIFE NS gt AR B RARE A7t T
H]gk Aot

“2018Y% aTFIS” AW W& zpgo] olsbd <
Zupete] AUR AARY] R 20189 7% 3%
2,4469 Yo 20164 3% 1909 ¥} w|wshd
7.5% S7Fotit. AW} SRER e RS A
B AWo R gkE AFo] 36.2%% 7HE B HFS
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B oH, hyog 854a v AE(28.3%), &
AH21.5%) o= A9 371 552 ol 86.8%= 24
THAF APe] i RR-S AFAskaL Qe

AU(snack) WS Sl 7HHE A} EAJR,

| A3 R glo

1 9 4 e 2e Uet
1.

QY AP 84T 7|E841E o wiEY F45H
Hsteta glow, AFANLoIA A thst g
(wants) 7199] A9 RS 93t 7 Fash ot
Aolw, AAFo R 7 Fe40] FH o AX1 Yt

(18].

ANAEE A5} BUSE B, A0 ol
4F 400] QoiH FHe Senrks 4= 24, 1

231 P AR S A AN FHE Wt}
I 9low[19], €Y Ed=o] wata 17
of w2 T} Ql4]o] zobA kAL TH20].

EZH AAVel whet WAl tigt i) EoAH
A ABREe] 7HieF 8= oA Sl FAIE(13,
21] oJof] g0} thofst AlFo] /= glom, 7P
AR A AR Zstelr] SJaiA ot AnlRte] 8
TAES BHgSh AvR SAHQ0 AENEY HEF =9
I} et 895 SIAAE 5 e AENde] e
stoH22].

ABNEL LHAA AHESE] HesheA], AE9
AES FIA7IE Ee 716748S Fofste AnREY]
Ho} o 2284 & 4 JLE AAE AEEZ023], &
H|S iAo st iy 845 80| wge AnRt
FAY AFAY A7t FrEA] T AF ol

1.2 ARy

# ATE TEALYALE Yste] AFAAL
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FIAAUALS 3 48RS FuigE aQlo] AFALLTE vAE FF - AFAY LHAE FHOE
2. M#HAR oflAf AHAHY] YZ(needs)7t BHY=R] 2 AE2 &
YA gon, 7oA et &4 ZHsHA ich
2.1 Fjgis A AT 71e841E ol- wiTt FA5HA Halst
anle] FoREL Anle] Bt Fu e - W= ARG Aok B2 WA 22 S needs)=
ZujolEolo] S £ AME] gt AugEe Bol  AETEF EFAIAL eSS -1EEs 5 ABAY
o HlE = wolat Z2olo] 7|gis] st A1) xzke A FHAIR AT A4S 7|9 OR stelg o Ee
OSIME IS wrom T HEo] oJeke =L ga U A2 HISLR I1FL AFS MIotEE a6t
L ookt T o:]_‘;LE]Oh:HZA] AHRpe] Lo I, 719 1A 'gr:rL‘;; AestA etsta, A471H40
ToA] o3t oSS AX| T SAFARL B, A Al-gstofof qH31]. o] AH AFAAEL 7199 B2
A ZUE AEol Mu|A0] MR} WAZ oj@A H @ 8o= AT B —‘1 HAol7lef st A Ade &
Fslen] Amat 4 Qo Fod 1 284o] xy Ol AT 7HeAE FATIE Zlol Fa3HHH301.
of ZTH251. b AE PERAAE 719 FEYEC] 22 U=
tjekel 7| 9 7|5 A aFo g Eglgorst

avle] YL A, FHCIS TRe] BTEHS
Slel Akl wASH B4 aele] webd Aeny o
JbagIgE B At W Aulso] o) %L ALg
331 olo] W2 AP vl HEHL A BE
JEAYO2N6], FHFEL LA} AT U 5
3 BAE] ojg Bst BEOR olojA HoOR
521, A% BANAe) 2ulate] B RS oJulsha
glom, 7jele] 878 WAL BA0R HES B,
T, A48, WS 59 e B Eysel, 54
AE 9 AE|2o] e WSS} T sk PoleEs
Bk olefat BF Plel=rt A4 P57t
2] olojAlt g oulshel, Al o] xS 35
A7 il ASiE0R BB o) A B
291 59 Ao} sl FRE HsHe o] 424 7
HOR[27), 2847t Aot Aulse] 7o WA
QalskaL Fofskarat ke AEolut Au|2o] eie
g4, oAl o Bk PR, T 3 w7t 5 Q9
Tl W @ % 9l Bsoleh & 4 ehsl

b E Ao TYES 87552 919 A
o4 graen 84 A Aol JrE Aeishs
Nt A Bol AR W Aulag g2 7
ul, ALgste] olo] mE AR Bl ekl Fgolet
1 golshgieH29).

2.2 ME/HEQE
/\lxﬂﬁ.J N ojule ofmet APge] Ao =Y
S AlEe SJulshs Aolal ot 71 ArdelA=
22 g, A4 9 guiddte AE 9uiReH30]
Al el 9lojA v B2 3l dske A
ololn, oj@dA| sl ©L Welety 985t AR
& WS ALAl iRt F7= Fast. A

o] &
49l AEL
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a7} gloH, 7| AA Hkd ZHQ) 23= o]2EE

FAA9 olslAE ZAsfoF st, AE Y AL
9] A4S Bk, 7 7 EUS Bl oSt Al¥S
13 Z<=s)joksit}32].

AENTaTEe} FeiE AT 9, I
A, A, 2E8E(202002 diE SAN AL 9%t
HMR AZ av[AEe}t AZHA 87ES AA6kIc
(35]. 8N 23] FL(2019)92 FHot w4 A
Fo| 7 B4, AL 27%, WO A ¥t
e A, A=A 915k QA 2 AZTokd oAl

A2 (33], SHAA((2018)2 &HAREC] AlF
e b S5 Azske 249 4, 24, "o
£0 =2 AES AL st ool g0l AIEA
Shohal shieH48]. oldE, T
(017)2 &5 &HRE ez 7HAAEA
(HMR) AlE9] Anldejet HMR AE Mg 8755 ot
otslal, AAE glo|TAElo] WE HMR AIAAESH
Aeke AASIAH34]. 28R, S44~(2017) FFot
oA FFEel T FH AAE ATt Ash
FrEo] gfol 7PAAEAHMR)IS Frlisks A
oz yeht o] AlES w0l Alssfor etk
SFATH49).

AANQ017)S S5 A= AT PG W2

oZ: rulo mlm

ulo] WQ 0.7

s (NSRS BV

A= fiZo] grot AlEel dishA 7H R o= bdAd
2 AFE vgoR o g Zeu] AlF o] 2.

Shotar sFITH371.

A4, FAR(2017) iﬂlx}% HMR A&S A
o o Az A, AR A8, 2 E /5717
Z2]9] Hold 55 ol gl sk e H(50], QHA
8(2017)2 HOHolA AlFe F4o] HE=o] 7MY &
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FAFE vAY, SA9 A} 7154, 24T BRHE, ¢
BT WO, 714, 24 5ol F8AISH: A0 E UE
v, el A ARl THARRE AAISH
[51]. Mir-Marqués 5(2015)= AHQ19] A8 Ho]
HIEE o] 299 %4 A=A E= A3 &
Ho| Q7] whEo] AEANE Ao A9 Bt d A3t
asirtar AQkstTH36].
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3.1 ¢t

2 A AFAGY dutav e e s At
Act. AEZRAL 7|17+ 20209 3¥€20€ ~3€2997}A]
1097t A4 Y= U

HESFSTHS HEE 223N HoRiEssE
He ZE5i3e 2471714 4)(Self-administered
questionaries) A&0] o]FojFct, FFZO0F 40059
AEA7} BleE|lom, o]F ARt ERIgh A3t A
EoHo] EAS AEA 258 Atk 398(99.5%)

ng Hz8so] Bt

3.2 g

3.2.1 d=2X] 74

2 AFolA AFAHY AHAY ST YT
NERTE 121 o-8AEE Totstr] f15to] Table
13} Zo] AEAE F+35Hih

TR S, AL, 27 5ol ot AEHeR
9 P55k Aol ol T4 weko] i 7H H
ohH ojZlo] & puiydR HEIHTh 2uF PF
(Consumer Behavior)e|dt &H|A7F JE59] £ 1t
£ A1717] ol Uehd= AR, AlH)A, otolt]ofof tigk
g, ARSE7E =719 52 &[47], FTHARRY
olg7} otz Ex4gt Al8Rlel SsiA FAgHTt. wht
Al 2 die TS 991(2012)[38], AN, 23]
2, 34(2019)[33], HF=], T4, 4w, 25H
(20203519 A+E iAo Fuisdat AN
517] 9k ol Attt SRET o Hd
< AFoks Holot 9] F208Fe R 59y 4 &
gt B OFEA Y (multiple - item scale)9l
Likert 9] 7 Scale2 AM&SHY] wi¢- 18X QrhE 1
3, BEolh 47, Wi IZE 7308 HI|5I o,
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AENERTEE W27, o]8E, TL(2017)(34],
151201491391, 4a=(2016)3012] A7 wFo=
IE7NS 213t 872 Aoeiqict. F3A| AlFl o
g AN 8F=E Tolsy| fIsto], AZEH +5
| AE N & F152ge 2 A8 74 23 871
IS S (multiple - item scale)?l Likert
73 ScaleZ ARESI] Hl9 OGS 7H0E, HE
olthE 47, "¢ 1¥A guE 170 E H7|6I}]H .

d

2

N

g

(¢)

Table 1.Configuration of a Survey

Factors content Number of Survey
question(Scale)| Background
Choi, Yang,
I prefer Lim, Oh(2020),
X vegetables or Park(2011)[40],
Pg;;k;i?;;g seaweed to (270) Lee(2020)[41],
meat. Kim(2018)[42],
etc. 19 Lee,
Yoon(2009)[43]
Choi, Yang,
Low Calorie Lim, Oh(2020),
Development Product 15 Paik, Lee,
Requirement | Development 7 Hong(2017),
etc. 14 Jang, Choi,
Hong(2019)
Choi, Nam,
Respondents' Nurungji 8 Kim(2017)[44],
Use of Experience (Nominal Jung, Kim,
Nurungji etc. 7 scale) Kang,
Jang(2019)[45]
General Age/ Gender/ 4
- Occupation/ .
characteristics Monthly (Nominal
of the subject X scale)
income

3.2.2 XizEN

2 =RoAe 479 £4& fotd 3" AR
BAAEE dHlole Id(data coding) L AA,
SPSS 18.0 BAW7A] =23 sl g} ¢
o] £Aslct. A, FEHAY LA ST} &
SA o] 8AHE wolslr] 93t WIEEA(frequency
analysis)& AASIATE &4, AFAG B[R9 &5
2o gt LS T8 7 e TE FE 7k J|&
A 2 A ARY AFgHE 9% AFx HF
(Reliability Analysis)& AAISFFATE. AlA, W0 W)
o 7 & o 821 FE517] s 2 QRlEA
= AASITE YA, AFAY 4H|RLe] uldE 1
I AN 8% 7] FFIAE mofsr] sl o
Z3)AEA (multiple regression analysis)& AAISI

o,
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S(.EL rlo

A 28 57 o] §AE 24} A3 Table 2
o} o] Uehgom, ol +EAE B AL R 7

AR He A0 = Ueton, 39714(100g 71892
2= 50009 "o R UEigth FELHECR
A FAEI AP & Ao2 Yehtor, IdHE=
AGutEZl Y &2 AoE Ve

Table 2. General characteristics of the subject

(N=398)
General information Freq;enc %
Less than 20 50 12.6
20-29 66 16.6
Age 30-39 48 12.1
40-49 110 27.7
50-59 90 22.7
Over 60 34 8.5
Gender Male 156 39.2
Female 242 60.9
Professional 42 10.6
Student 168 42.2
White collar 88 22.1
Occupation Worker 6 1.5
Sales/service 38 9.5
House wife 48 12.1
Others 8 2.0
Less than 100 80 20.1
Monthly 100-200 124 31.2
&‘iﬁii 200-300 102 25.7
won) 300-400 60 15.1
Over 400 32 8.0
Nurungji Yes 304 76.4
Experience No 94 23.6
Because it's not tasty. 64 16.1
why you It doesn't look good. 28 7.0
don't eat The color's not good. 24 6.0
I haven't tried it. 82 20.6
etc. 136 34.2
Ialfon t want to buy it at 2% 65
Intent I don't want to buy it 44 11.1
to Buy It's normal. 182 45.7
I want to buy it. 106 26.6
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I want to buy it very 40 101
much.
Meal 72 18.1
Bati Side dish of alcohol 32 8.0
A8 USe [ snack 240 603
etc. 54 13.6
Desired Less than 5,000 232 58.3
price 5,001-8,000 132 33.2
(won) 8,001-11,000 20 5.0
(Based on
100g) Over 11,001 14 3.5
Morning 110 27.6
Lunch 30 7.5
When Dinner 36 9.0
to eat
Midnight meal 56 14.1
Anytime. 166 41.7
Recomme'zndation for 118 296
surroundings
TV, ne.wspapers, 68 17.1
magazines
Information -
s Store Promotional
acquisition . 116 29.1
Advertising
Recommendation for 2% 65
employees
etc. 70 17.6
Large supermarket 134 33.7
Home shopping 14 3.5
Place of Local mart 152 38.2
purchase Convenience store 28 7.1
Traditional market 22 5.5
etc. 48 12.1
Total 398 100

42 HEE: AT F EIEd 48

T eyEol wE
lill__’_ 0 QO]M—

I+ KMO% 0.882 *3
o OOO_E ZE3 egA
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AR A% 2 R
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23 5 20709 =% 5 137H —r°‘°1 47H—4 510]

oz 7L7l—_,] KeRsl-ReR
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Oy —1L— 1=
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r
X,
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73.604%, $-218HE0.0000 % FE HRAL 717 %
A ehtor], aolEd At & 15709 B3 % 12
) Bgo] 27he] @Qlow Z7te] gRlEe A%A AE
st Qbaa] AEALR 27 FusisiriTable 3)

ol HWATI21, 2219 ABMLLTE 2210l 1734
AL} QHAAl ABADT} SLsA e, Ao
AT AL L TEE TAAA] Auxie} BAglo] SARE
Acw vepgeh

(©)

(0]

=2

HSSFAH3T].
SEA BAA A4 e oF 4417}1%*( 740),
T A8 TP(523), EYBI A

FI AFA AFAE(541)0] A 741
o2 YeEPgTHTable 4).

-

H
o

om@m‘é

4.4 FORSHE0| JHLQPEO| O)X|=

AFA o] FogEo] A4 ABAL 8T
o] vz FFE= AWE 23 {Fo5E p<0.0590
AtDtabAIE M =
4.3 RS A DYH0.467)0] AFA ABALLTEA FHH
HUEAL W ol GO WAL 2T FFS FE A0 Ueh)
BAACE Fgt £FA ZF 8219 AdHASTT 0.9 3 ARF-L Fghol p=0.000014 Fgte] 20.9789] 4=
olslz UERFIL Slof T4/ Tioll mefeo] 948 AZ Rol lew, Bl ohet R=0.552] 4
Table 3. Reliability and validity analysis
Factor Variable Factor Average Standard | Cronbach | Eigen | Variance | Cumulative
a ana loading 38€| deviation alpha value (%) %)
Natural food favorite 0.619 4.270 1.547 0.912
Check food safety data 0.687 3.327 1.622 0.915
Functional health food 0.725 3.847 1.753 0.916
Well-being Well-being food 0.602 4.510 1.590 0.914 8.166 | 40.831 40.831
type Processed Food Avoidance 0.725 3.954 1.550 0.917
Purchase organic 0695 | 3960 | 1515 | 0915
low-pesticide food
purchase Purchase healthy food 0.723 3.444 1.602 0.916
behavior Practical the pursuit of practicality 0.736 4.898 1.313 0.919
navigation 1.842 9.210 50.041
type Exploring information 0.639 4.250 1.416 0.917
Food Check food additives 0.747 4.383 1.608 0.914
verification 1.564 7.822 57.863
type Check the contents 0.862 4.724 1.480 0.917
Brand Brand Product Preference 0.863 4.066 1.492 0.921
1.167 5.833 63.695
Preferred type| fxcellent brand product 0.861 4.255 1.438 0.919
Total Cumulative: 63.695%, KMO= .882, Bartlett x2=2156.486(p= .000)
Low calorie 0.839 4.662 1.587 0.957
Low salt 0.821 4.717 1.587 0.957
Health food Functional product 0.852 4.626 1.525 0.957
products Health supplement 0.825 4.753 1.496 0.957 9.765 | 65.103 65.103
Product development Premium product 0.749 4.444 1.553 0.959
developme Low fat product 0633 | 4975 | 1.441 0.957
nt
Requireme Healthy snack 0.683 4.919 1.423 0.957
nt. Low-priced seaweed snacks 0.778 4.854 1.529 0.959
Safety Easy to store snacks 0.870 5.182 1.487 0.957
product Sanitary product snack 0.857 5.298 1.483 0.958 1.275 8.503 73.605
development '\ yis 0807 | 5207 | 1536 | 0958
Quality Consistency 0.810 5.202 1.587 0.957

Total Cumulative:73.604%, KMO= .935, Bartlett x2=3038.046(p= .000)
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Table 4. Correlation analysis of purchasing behavior

Well-being Practical ,F(,)Od, Brand Health food Safety
vpe navigation type verification Preferred type products product
P type development development
Well-being type 1
Practical navigation 0523 1
type
Food verification type 0.544" 0.413™ 1
Brand Preferred type 0.370" 0.215" 0.279" 1
Health food products 0.541" 0.346™ 0.391" 0.204” 1
development
Safety product 0351 0.319" 0.351" 0.121 0.740™ 1
development

**p<0.01, ***p<0.001

< Hol1 9t} TARHAIE B 0.101449] 1§ Hof
F3AMdol = BAVE Qe Ao wat & &
Durbin-Watson= 1.9982 3] R o] st #oz

/K—IE]OJT;]-

531, FoYEe] WYYel AEols, A%
AR, 7154 AAE, DUAE,

s, §

7)Aok AlZ19lo] A7 Al AZANY Q70 A

Be RS vAE o Uehgth ol AFA A
Aul BolA WYY TOHYES Kol Ak A7)

ABNLES 275He Ao vehrt

ol MWAT22, S4A LS ETsh ol
52 714 AHAE ABLO] YoIHE A% AE
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3 ol A
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md 4or

24 ABRE SAT A
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S 7HA AHIAES 935t -

o2 Ve wHetd 443
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A BAECl AZA AR RS Hrlste] AZEto]
8% o vehg,
AFAS 2)ake] Lol QA AEAL 8T

o

AL G A 3t foln

‘1—‘: p<0.05

mE‘.jQ,o&.

°f

A AEER1F(0.189)°] 4 AF L= 34

4ol g F

Aow vehgrt

3 ARFL FZol p=0.000°14 FZro]l 10.0789] 4=

A8 o
T Sl FAAE
B Al

o
=

247}

12 lom, g4lo] gt R?=0.417<] A%¥E
T 0.10149] A&
SR

Hoj

gle Ao=E Wt & 4= glor,
Durbin-Watsone 2.0052 3|AZgo] Agst Aoz

Table 5. Analysis of influence between purchasing behavior and seaweed recognition

Unstandardized Standardized
Independent Dependent coefficients coefficients t I VIF
variables variables
B S.E. B
(Constant) 2.047 0.383 5.351 0.000
Well-being type 0.467 0.086 0.436 5.421%* 0.000 1.779
Practical navigation | Health food 0.073 0.082 0.064 0.896 0.371 1.419
type products
Food verification type | development 0.115 0.067 0.126 1.722 0.087 1.483
Brand Preferred type -0.003 0.063 -0.003 -0.042 0.967 1.170
R2=.552, F=20.978, P=.000, Durbin-Watson=1.998
(Constant) 2.845 0.430 6.610 0.000
Well-being type 0.189 0.097 0.171 1.945 0.053 1.779
g;;“cal navigation | ¢ ety product 0.178 0.092 0.151 1.932 0.055 1.419
- development
Food verification type 0.189 0.075 0.201 2.515™* 0.013 1.483
Brand Preferred type -0.028 0.071 -0.028 -0.395 0.693 1.170

R2=.417, F=10.078, P=.000, Durbin-Watson=2.005

"p<0.05, “p<0.01
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