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Abstract This research investigated the online purchase status and intention of Korean and Chinese
female University students to buy wedding dress. This study aimed to further compare and study,
between the Korean and Chinese students , the purchase of wedding dresses online as there is a lack
of research on this topic currently . A questionnaire was composed based on the theoretical background.
The difference in the intention to purchase wedding dress of female University students in Korea and
China was then compared using an objective data statistical analysis. As stated already, the research tool
for this purpose was a questionnaire, and 191 Korean female University students and 199 Chinese female
University students were surveyed. The SPSS 25.0 was used for the statistical analysis, and the frequency
analysis, crossover analysis, and t-test were performed on the data. To summarize the analysis results
of this study, first, if you look at the status of wedding dress purchases, it can be seen that Chinese
female University students place much more importance on wedding dresses than Korean female
University students. It is also true that Chinese students purchase or prefer high-quality and expensive
wedding dresses. Second, when looking at the intention to purchase wedding dresses online, Chinese
female University students' 11.1% purchase intention was higher than Korean female University students'
2.6%.
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Fig. 1. Korean wedding expenses from 1999 to 2016
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Fig. 2. The Present Situation of Wedding Companies
in Korea

AL AP FH(2016)= HAF 30% ol Eote 2

457

of o]28 1 o] ul=9] 4.88), L& 9] 3. 28] it
I 5] =) 99 Al @H2017)e AWEY
Fig. 20014 H= viel o] 99 A4d 13117), A¥=
A& 21067, AE2FH2 202670, Soj&HolAY 4F
8537M, *H=AF 709270, cl=AF 130170, B A
42070, AE ofPAF 1197712 HAEIT. Ale]Eo] &
SHoIUA o2 FAES ZIthd g Al =
= 2 202 JqSHtHol

2.1.2 29 A9 A g

AT =Rl T2 AloHAgt FAE B A4S
At AYARE QIFF7E 16208 ofHs
A7F WO AR 1EE Z $Ho|
ZAA) #8747 el 7o wRE Qs AA =
o= A Foron 9 AAE A&Ho R sk
Ut

= 97 ROl THSE 201749, AFS] Aula gE
A A BaAo] w2 g 11 FAjel 29l Al 7]
o] gt 291 A3 A1 =71 1063.15F Ao M4
iH] 7.0% £, 20179, A=H 22 1063.19F 42
Q1 A7t Aot gty AEL2 7.7%% A4
tE] 0.6% ZAEYL, 25~2049] E91 AvA7} A4
Z2E QA9 36.9%Z 7HF & 1SS AASHATHTI.

F=9 ATE&2 v RolR 1 QIA|NE AEshe A
HE9 48 FA= 0] solua Atk 919 4]
2 A g oA @ES golgd] wad ujd of
1,0005t #o] AEst=d @2 AEE0] Ay 30%
olE A8 TRASte] AH|gT L HEh ATt A9
T AH] R oF 2,5009 99t Gote 1 F A9
ZEA AHE A7 609 $to] Fettka o). oA
d Ade 99 A2 4T 2] 88, A9 oF, B4
I GA 5 A9 B A g3 dEE Exlsta
ict.

20174, Hiolsidl AL Aol A=(Fig. 3) 4
g2t 30.4%7F A4 AA| Aato] 4~67F <L,
2 6~85 fiQtolztar HFTh o= A Yk
Z49] 718 B2 4~8HE Qo2 ojXo] A&
o] Z85HA AZshs A& & 5 Utk o] o4

- a8

>~

1

il

|

ol rlol
ol
— 4
Fo 2 A rlo mo m¥ ox oo

N,
i rlo
o
o
=
i,
lo
[o
pY
ot
ol
2
OII}‘N
rlo
>
I
il

o1

=3
=2 T
ot EER ATA2 LHAA we- S8

]_

BoRonE
S
rol‘

I}
32
i)



AR &85 =8 A A22d8 A9E, 2021

5= Y & ol 42 Xo|(The:
12
w4 97
40 76 08
20 1" 143 119
- =
27 u IE”S
= a4
0 -~ -
. . . = X :
. {}“?"f .\-'ﬁ?‘/ .__-é}\./ _R?“"’ ; 1@?« . ':‘\'{i.'-‘
e & \.;_&}.z

Fig. 3. Total budget for Chinese wedding ceremonies
according to gender differences
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Research targets characteristics Nationalie Korean Chinese
First grader 44(23.0) 37(18.6)
Second grade 34(17.9) 42(21.1)
3rd grade 42(22.0) 46(23.1)
Grader
4th grade 44(23.0) 41(20.6)
Graduate school 27(14.1) 33(16.6)
Total 191(100.0) 199(100.0)
Less than 2 million won 26(13.8) 63(31.7)
Less than 2~3 million won 23(12.3) 39(19.6)
Less than 3~4 million won 42(22.3) 34(17.1)
Fam?ly monthly Less than 4~5 million won 37(19.6) 18(9.0)
income
Less than 5~6 million won 27(14.4) 15(7.5)
More than 6 million won 33(17.6) 30(15.1)
Total 188(100.0) 199(100.0)
Top 1(0.5) 7(3.5)
Family economic Medium 152(79.6) 137(69.2)
level Low 38(19.9) 54(27.3)
Total 191(100.0) 198(100.0)
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N (%)
. X Wedding R L
Purchase Wedd1f1g dress Wedding On l}ne Wedding Wedding
consulting o . wedding hall o Total x2
. R speciality studio exhibition
Nationality company ctore shop package
K 26 102 46 5 3 9 191
orean (13.60) (53.40) (24.10) (2.60) (1.60) (4.70) (100.00)
. 10 136 20 22 1 10 199 otk
Chinese (5.00) (68.30) (10.10) 11.10) (0.50) (5.00) (00.00 | 87
Total 36 238 66 27 4 19 390
. (9.20) (61.00) (16.90) (6.90) (1.00) (4.90) (100.00)
**p<.001
Table 3. Difference of wedding dress purchase cost
%)
Cost - 500,000~ 1,000,000~
500,000 1.000.000 1,500,000 1,500,000 2,000,000 won Total 22
. ) won under 2,000,000 won over
Nationality won won
K 12 48 50 55 25 190
orean (6.30) (25.30) (26.30) (28.90) (13.20) (100.00)
. 15 45 49 37 53 199 s
Chinese (7.50) (22.60) (24.60) (18.60) (26.60) (100.00) 13.81
Total 27 93 99 92 78 389
(6.90) (23.90) (25.40) (23.70) (20.10) (100.00)
*p<.01
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Table 4. Purchase difference of wedding dress set in wedding

(%)

Nationality Set 1set 2set 3set 3set over Total x2
« 4 99 36 14 191
orean (22.00) (51.80) (18.80) (7.30) (100.00)
] 8 50 101 40 199
Chinese (4.00) (25.10) (50.80) (20.10) (100.00) 82.463
Total 50 149 137 54 390
i (12.80) (38.20) (35.10) (13.80) (100.00)
#5001

Table 5. Difference of purchasing system of wedding dress

(%)

Purchasing

system General Ordered Ordered DIY Receiv.e by Total 22
X . rental rental Purchase relatives
Nationality
Korean 32 109 35 12 0 188
(17.00) (58.00) (18.60) (6.40) (0.00) (100.00)
. 25 65 89 19 1 199 ot
Chinese (12.60) (32.70) (44.70) 9.50) (0.50) (00.00) | 37801
Total 57 174 124 31 1 387
a (14.70) (45.00) (32.00) (8.00) (0.30) (100.00)

*p<.001
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Table 6. Difference of have seen wedding dress advertisement in on-line

(%)

. . Response Yes No Total x2
Nationality
Korean 76(41.50) 107(58.50) 183(100.00)
Chinese 128(64.30) 71(35.70) 199(100.00) 19.901"**
Total 204(53.40) 178(46.60) 382(100.00)
w5001
Table 7. Perception difference of wedding dress advertisement in on-line
) ) Perception (N) Mean Deviation t-test
Nationality
Korean 191 3.2775 0.69672
-2.109*
Chinese 199 3.4077 0.51158
*p<.05
Table 8. Difference of interesting & utility degree of wedding dress advertisement in on-line
Advemsemem in Nationality N) mean Deviation t-test
on-line
Korean 190 2.6000 1.04299
Interest — -5.031"*
Chinese 199 3.0553 0.71912
Korez 191 2.806 0.97288
Utility orean 3 -2.690™*
Chinese 199 3.0603 0.89125
*pd.01, **p{. 001
Table 9. Difference of purchase intent of wedding dress in on-line
. . urchase intent N mean Deviation t-test
Nationality
Korea 191 .1910 0.58964
ke 319 89 -2.067*
Chinese 199 3.3066 0.51332

*p<.05
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