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A Study on the Consumption of Fashion Luxury by Generation Z
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Abstract The fashion luxury consumption in the past was limited to consumers in their forties and fifties.
Still, at present, people in their twenties and twenties, called the MZ generation, are emerging as the
primary consumers. This study examines the social change caused by the fashion luxury consumption
of the MZ generation and how the fashion luxury consumption of the generation Z is perceived from
the point of view of undergraduate students and its implications. The results of this study state that, first,
the social change caused by fashion luxury consumption of the MZ generation was found in the
diversification of luxury houses, excessive price increases, and the open run phenomenon, which is the
unaffordability to luxury and the spread of the reselling culture. Second, the positive perceptions of
fashion luxury consumption by the generation Z were mainly the investment for self-satisfaction,
revitalization of social economy, and the enhancement of experiential value. The negative perceptions
of fashion luxury consumption were mainly the fixation of incorrect consumption, expansion of the
counterfeit market, and the acceleration of fetishistic tendencies. Third, the attitude that generation Z
should possess in fashion luxury consumption involves the right perception and attitude to consuming
luxury as an auxiliary means for self-expression and self-satisfaction and a reasonable value

consumption suitable for the financial situation.

Keywords : Fashion Luxury Consumption, Generation Z, MZ Generation, Social Change, Undergraduate

Students' Perspectives

*Corresponding Author : Yu-Rim Lee(Shin-Gyeong Univ.)

email: rim@sgu.ac.kr

Received August 9, 2021 Revised August 19, 2021
Accepted December 6, 2021 Published December 31, 2021

124



ZAH S A gF Ao B AT

=

—

1. M
A APSlY] ARAEL 4 AFE 249 B9 &
SE= AFo] WEsks AAH 7k Hot ofuE
11 AHol= Aol Wl A UEhta Qict. ofet &
2 Ao tslo] Aol ALS]SHA} Baudrillards
9] 4] @Abo] Thed] QI7He] £ tigt $59
Avtog A9E & glom, AHEe] 853 71X AA
Qo] E 2 oulo] AAE P/l Aok FLorA
H1l. Al ABlE 719 o] EFEE HYFY
AEE, A7 o Bt o= Wt glo, 4]
A E44 B4 ol B3t 7HAE 2= ARl i
3t ARE ARt @A COVID-199] otz oz
A7l Eokal S5 A HEe vl gt
e £IEEA g glom, A fg%& A-fotarzt
= 8% o Eopta Qlok w4 PEolg od 7|7t
St 594 RY AMgoR 1O HAA °l BEeta, 1F
%4_ AHRR] A, 1710 7HA 5 HRt RAER AR
%LUHoF *Hlx}ﬂ Hﬂ" A l e AE23]02
g} o e 3
H] A S0 A %LUHﬁ s E
2 2ot @A ofAd |
7301:_3 tﬂﬁo ?uﬂo}‘— /\H
o} A A FE9] A Oﬂﬂérﬂ% 17}94 7o Ql
Sto] 40~50t19] AFT AHFE =3tE o] gt
[4], @Aol= MZAIdER BEElE 20~30t7F 48
AHFog2 SAS Stk MZAdE  “1980dd
Z~20009d 2 &4 ‘sz 84 g Aldiet 19909d 5
9~20009d Z5F 2% ZAIH' 518 Lok A2
20A1%E 40M17HAY] HolE Z= Aldiolth. 579,
1990t FHto A 2000t 2 249 ZAIH= Mﬂﬂ
ol &390 AdE, 2001254 AFYE 1y
SRk, ZAld el & v Aokl
FAHCE s HEY Anlof tsto] ojwgh Q14
I QA wlsHA meket Wa/go] A|7|Ho
olo] Z1oAl= MZAIRS] A BE Anlof] mHE A
314 skt 9 skl IoA ZAIHe] A HE
Zulo] diste] ojmt QUalS 2kl Y=A] metejE i,
XEH0F ZAH7E Z3olobd oA HE A9 39
A& AN EEE FHo] itk ol& EdiE ZAdzt
FEE s HE 4 fﬂﬁi A4S B
AHoZ olafdt 4= gloH, A HEAA A AHE
OF-E & Sl TR A4 9 584 9ot

nA"E $

O o

L
=

~

O
o=

125

Lo 72458 849 4 Utk 9ot gick
A7) e ol Aot Al AT B A& 4
B4 S Yotk ol2A ATl RH BE
A B e BE Anlo] BE AY AT, e B
B, Qe U ARARE Brlw 22 sl
AR AT MZAHS] BE o] FEsle] olo]
el A 087148 FH02 g, AR
AR AL AR Ao 3718, AR B
e 2490 HAGILO2 AE7190] ek ol 5
o]tk Fxut e AIE Tt
Aol gtk wek, FHgHoz, ZAe WA
o that HeHBES] QlAlE Alwz] S8 of
oz AeY SE 2AE Sustt

_‘oE.

|

XLE
mloau

F> MUl

ot

pal

1o oF, l’lr r_ﬁ,
> o

OE_,O

Al

oz
O

7

2. 0|2H HiZE

2.1 IHM
o e

Rl

2 H AlA ] /\H]X]‘“Oﬂﬂl NIA=1
Elo} QIX&E7} &al, 117t 7}73‘41% %‘ Skl
A AES A @ AElolA siA
4H] 2314 PR QAAEI AL A= AHEA
tgdS Asfigiths F9411 oulE Wzshr| = sHrHol.
”W BEL A" oy REY doiEE AnE

, Grossman and Shapiro2]= HE AZS E5}o]
1]‘«1 2% 9 AHlsHo] AR Al 4
‘I‘I’Z]"’] Aol AL EoiE &= Qloka dgsigich
Kapferer and Bastien[10]° <JstH AF9] 7154
S04 AR AP SHoA AH|RA B
F Fojsl= Zolztal 71&stginh. Choillll:s BE

T oW
A59] A%l W Fa 47U

=4 ARS
EOIA T, @Al AFolY &59
7@ =RER] Qal FEA] &R 4 9loH, &
fi ;HOF Sk AlEol2tal ¥rEsktt
Ql7to] AEE 93l s A8
} |Eoh= st ALE] QoA A
E/\]Oﬂ Alote] AH 845 A
Fgota ekl & 4= Qiek o] &
o] x5+ A EFH 71A][12]
Kapferer and Bastien[13]2 X

HiLo

JRSN

g



SHEARSH7| &38R R A2238 Al123, 2021

&y

=
)

o8 EoF

o

)
Iy
12
A

o) WA AL, AYES
Fe RS ek Sk
o A=E| AfEolAd M
A AL 271 473 =8

ZL shto] wjpAE

—{Oll
e
o2

=40

o g

[e)

A
(i
1o
>
2
u)

=)

lo

H

g
o
Hope

ofl
o

o
4
(o

P
N

Dot o Jx
o
&
o =
?1

ol

flo Mt

# Mo

oo
&
i

H

I‘Iﬂ.l;g
=

cE7 EET, pEst
119 ?"ﬂ/ﬂL AE A
Chevaher

= 4EY
P
st

and Mazzalovo[lZ]
EAT ASHS
Dubois and Duquense[14] 74

BEo2AY S4at BAHY 542 1
9o, Nia and Zaikowsky[15]9] L]
& shue] S EFo] ofd 4Bt A2t
9] FAAR] BAHEE XA sk= Aol 0}93\‘:}
A HE2 Hold 243 =2 7H, 2 AR P%
Ao ZH BRI 1IR3 &4
ARl HEEA ABROlA FHHoR

BEY FFEE A& 5 U< 9 ]:5 ‘3}.

A BEL HHE AYATES AuEY, A F
71 WS L S, R A, A e
of TAQIo BRI} B R4S ool 1 54
2 25t a7 SAEAHIG- 18], T WAz, A
B A 221l W19 S 2 2 2o
209 BANE BHEE @77 AAHACHIO-21)

ojlAY wAd HEI TWHHE ot A A=

=S og

=
A

OO

QAT B A BES oS Aule] Azt
websta gl welehE Al i BE Tojo] 9ol Z

Alhe] 8 AHeiel dhepgel WA BE Fufol of
o ofust 914E 2R Setshs A7k Asloloke
1 24o] A7t

2.2 Ij BZQ| AH|0| CHeh MOl E

A AA *P%M TFEE 20204 7]& 320%90]
), 3] HE mj&L 14399609 92 A AlA HE

A O] 7918 A ZR021S TS, o

AT EF YEO] ATEA S Boim & 4 9k
oMY anldEe] WH WES HISH: HHow

ASIE AS 8 5

l_.

g

Vignerron and Johnson[23]

@3] Sle A N, BB SEAS FAGE 5
£4 71, Ao olulx] EES 9Ie ASIA THH), A

Qo] o) BAAR 21 Sig sheH 1A,

o

126

3T It

Fol AU U FA K9 5744 891 ) BE
4v] WFol uepdthy Fgsigith Kim and
Whang[24]9] @70} oJsie BEAH|9] 7px|go] 3]
Apgoltt A mTHE Ffeld FHHeh ofn)g sk,
olg 541717 918 Ao AL ek A

9t Kim and Kim[25]2 54 B& 4H| A5 @4
2 9u AFHRI ALEA 97| E A|E EEstkA
3}5 2HIEY £ gAY A" A4AE 714
23 Q)= A BE BEHEY] RYEEA BE 4|
7} At ekl 7]&skgint
o|X¥ M BES AHlo| thet AT FEZ IA A
3= Boto] BRI AE EAY }%9}0}7] A =
Al $938 A, B A4 7HE SHA71LL, 498
PEO] 7HAE Edo]| Fojst= EFDFH AHgFolA H|
ZHcky 8 2 9}
o] Z2 A FEY 4H| AT S HZL HE &
HE FEotAE 50604 thollA 203041 A A%

207 g1 Qith 20209k -2yt wiskd 34+
9] 2030MHH BF AH|9] v SRR 5 49.2%
2 BE dhae] e AANL Yo, [ASEL

2018L3_ 38.1%N4 2020¥ 46%= Wi HAZQ1 &7}

AIE Hola gItH26). 5], 5o 20 vh& 414
E2 20209 37.7% 20184 27.5%0] BI3} ¥okA 1
9lom o= 20209 30tH9] Wi% A1E 28.1%5c} oF

I%E & =2 FAl27]0Itt. F=ro] 20TH 9] RS

SR, A Ao] FEA Yrhe ZUS TejshE
e 17ke] i HES Pojdchs Ae @ddos
418 o] oke}. oo Thate] Jung and Kim[28)& f
o] B2l 4u)7} ofd geld sl wag
B35t 712 ABE S7vk2 519t} SR T tisgEo]
BEC] TS giof ShRTHs ofzuo]Ee} Ze 7R
2 FEol thARTAL, A187FEe] TEEE A goR
AQEIEA} Hle = 2ol At ZHEy 9=

TTomi v
AAe 7RBlECE, A WEe) Fa 4WEoR B2t

=1 Qs eSS il HE 4o tig 14 ot
ofsiE "a/dol A7jdrth
= sid HE A9 BEE APATE 1F
SEH, Jung, et al.[29]12 tHEMIEQ] T HE El=
Fuf ¥of ozt A% A4} Fujgse] T3 AFE
AFstH o, Jung and Kim[28]&= fAHEEAT &

A3} b e] BAe Q4] sjATA =} JLufjlLo] A
HBAE |14 Stk Koh[301= $-vet 20T
2vlate] WE Wl mubEo] Au|gHo] Bt T o



ZAH S A gF Ao B AT

S YAt

ool A% dF=2 HiskES WA BF & F
& % A gE Hiet A2A Heh S A Eed
FHEe 7 e, tiegEe] WA gE vl of
3 ot Ql4e 2l Sl tiet dA+= IF=A
&2 AAolnt. E3h 204|H9) HE 48] Aol A
2 olqr= RAFI SlEe s, dishdEe]
= 2H]9] o] 285 FaL, ofof Hit tieEe] <
A2 SHE AuEs 7 7EHaL S

M

—

3. MZMIcHe| o 2H[0f THE AteH

By

£ QoA AE7IAE EXE MZAHY] i HE
A2 QIEte] of w3t HSl; e EA] s aAt
STt 20201 o] F MZAIHS] s HE Aot T
AE7IAE 152208 otaler, Aleet Wid 42
7Igte s MZAIH O] il BF A& IRt ARS)A] Ha}
2 A, FEES] g & A8ES 5, =4, &
=% M s 2 | @4, A, B9 sl
2l Eoe) gHtel Al 7= Ferd

31 3

]

37 W JES 7ke] Aoz Qs
S22 PYEE TR 24T, A5 il 4
HlEsE FEals Mz S4L Fe avle F
st WEo| tEslo] o2 YA et o]
of Wt 7l2e] BE HAEL T 953 253 of
H|RoA o, MZAIE7E 2751 7 e
olalsa, W] Rtelo] 571 sk 714l
H51E AEati 9leh. YRRl ZHolA Fejofol
© dege] @43 zAd7} Sotels Ralole] @9,
T 2313 olu|xe} AgsiE 2ol Gujsiel 2
Hol 1 F& 7S WAL TR FEL AmslA
31], ®& Zolut A9, Al 5 oluHe AES T

= oA Cifst £ M

o o

1w+ O

A o]
B R B

—

~Bolg eaalH32), MZATSS) 2514 482 B
3 74 AES Walzka Sk olXY 7129 WAl
£ BAEEs0] thilshe: WAISIE Sl Fhed), MZAT
59] oj%g WFAIL 4 BE HASI FRASL
Qe AWEL ABHANE SHH A, WS
Fo %4 9 FPHQ 0313302 MZAIY &

127

HIE o]ZoiHiH, BF A Az WHelE =Hska
ATk o1- ™ MZAH] oA HE Avls 7120 BAE
o ¢ WA P& Al =2 Hstet 22 A

9] =S ol x¥PRo] AT 435t 9t

3.2 LT 71 MBI OF B FY

COVID-19 4] ureh 21459 7of A7t 9
S0l Broka, WA FEES dole 71 elgos
W79 42 AAS 155t Uk WA BE BASE
2 7120 744 o] oF 5%~10%714 744 QAL

Sk glowl, 3 & Fe 24 28] o)y A4S A% %
AL, 674 B sxele) 7S gt BE B

HETE e =R RINISH| o]FoA|1L Sl FAloIt
(34]. o]#" <ol 71 Aol E7total, A HE
o] AH[E2 FOAAL Sl AAoIH. o= 4HARE0
Al TsA] Rom 7HAo0] B 28 A g2 A e
FE 7Y FFoR 5o ofd HES A+ ®l
+ THEE ASshe AT EE

& Qlrk. olAH A BES It 7 AT &
HIARES] 524 aBlAEE HE el ksl A
FE S5 Mole o d IS FI6ia e, HiAl
EZ AAY Fulid3e siF= F= of=HelEZA] 4
Fotal Qs Aotk o] g2 dio] WT ddlew
72815 A Fohe MZAIH O] 48] J150] w0
W2 g EEA Fapt 9@ viFtal Asia
tH34,35]. &, MZAIHE BRRIOA] Al A
i, o AR 4 Sl A BES AL
olt, o]& HEol FXA olYe U=
g2 7Hvlet 7HgE] & o FEoial
& ek A, wid BEE
751 AlE FEO HF/NY ASOIME oF | A
Foke 5 TS L8R e APstaL glo A

= 1=l o
‘59/] E?J_'T:

o
=

EOHALL A

3.3 BEO| slAMT} 214 25H0| St

WH HE BASSS ATl JES AmolAt
AT0) 274 Flo] AulAtEo] ANE 4 Y 4%
2 Ageka gk ol AHow WA HEY Fau
o aEe) 0% SO WA PE] et B2

‘d& E0l2L Sl o] Z2 A HE| 3laide 7INte
Z AAF o9 ZAEshe oleel soluEA AHA
o] 2l E3Pt FAHE AL Q. o] SHdle 22l



A7 &5tE =R A A229 A12%, 2021

3slA

ol seiglel A 2
e Fa5H o7,
%317 Tersi szﬂqnsem ) A3
Aﬂqt FaEe] WAt okl Foles PO
24 A FEali QUrh ALt AvEAE B4 A
H137100 2Jsia MZAITE SEAARE o] nae
o} 4ol w2Elo] AuolE AAHo = AWt A
2 A2e BEL Ak $1E0] Uris A7 o
sk ghgol w8 At AR BEE v
sl AdelsiA] etk BAs. ol9] AHolE 2
Bl A e RE SR Yol A
so 9iet. =, WA HES Ale] Hgolt e o
A % A AR 17, Lol A 215 A
7] Aol WEA7TA SHe MZAIEhe] Aofle] &
2] 3 Itk AL ojulaet. ol 4g WAl BE] cier
9 @ WEY sa4e AAH ojole] stold,
snzol gt AN E S BAAR B850 o
£ MzAIEe] 427t shtel A%l @aow WAl

Aokl & 4 3l

Oﬂ

o|AY MZAIHY] HE Av]= HE AF9] thisE
EX]/\]?]DJ] A] Eg% _151_%}_:_9,] J o‘% EEO]-,]_ 2}\__4_

SAlOl 2l Ae] A Ao = JAE A9
27gdafo] 71o9sta et SpARE, 4mjAkEe] i e
£ o8sto] FEsHA 7HAE Vs SRt A
A5 ASshe BE HH=EQ] vl FH E3t
"}E‘r‘%l AT oFdolA AmE uiet o] ZAH 2

aHlE drjAElelA EEHES] AEA e &
Eo}i *Hi—or ARl AMAE 57 73AIA 2243l of
HRARItE SHolA S BdE FEs]= SHA
gh 1 ofwo] ol iRt AHAEe] It H2t A4
BIAES A BE HHES H: H HE A
HEkE v AR S EId EAISHL 52
siade ]F Ao olE siEs] AsiAE ZAIH
HES Tulish7lol b 7Rkl I 7R o] Fgtot
A YA 2451, AAshe AlSRE A 87

-9
=
SHl

ZARS W BE 2wl
Arz7] 918 97739 hehyES

128

o A ) % o oA
o) A3 44EA 71 &otEs
Jgstoict. At Ay Qe
24 sk AEAE
3} AL oS eA] Bk
olekes gae Wast 9)

Ano] g5t tetEo] 24
S WAL A3}, 519(52.58%)
c;;guq 46%3(47.42%90] 24
2 vepge.

=0l 01111
of et el 9l

A A AR ZoF

29 A

A HoR dolis it e, oo

o] LR - I 15E] RS- ] ] U -
SR - " - - o] P APt YIS 54
Sho 1" S A 0L FIE 0] S 176
pgo] 7jof - - - ke SEAT RS AnPh A et

HAolA}, 4ol A& AR £Y & e SA4Ed
FFEel dish AFstaL Aot &, 2A=00A FEolt
L BA4 B SRt B9 B9 A% 5o AAR
5ol st Aela] B71Rolg AAAHORA 249 ¢
st agAe /1(;-./_\_/\];'1 2 9l Yxgo] Hrl=
g Pk olSolis A
s o}l gosl, BAHY Yo
ZARESIAS 55 34 22 e
SHEHAE ZAHEIA BF 2817t
So Hejst 20
4 WAS AN BE A A2 ik
ATeta & 4 Ak ZAe) Avl7Ee
S719] JgEIot SRSl Z1Es] Avlesks 2o,
HA19] A1delut o] MEFES ojtle] o Rt
Z4o] ©T39,40. &, 200h59] WE Av: 244
U e ol @A 9] Aol et Aot vl
o] Zpoto]| gt A2 F7lo] Hey FAE T e
Oz——HE'_ h:]-.
ZAIH9 A gE vl it 2784 4 F

A v ARl Aol g-gslelet. - - - fafgkoz "7
& Gl =50 )= - - 2lES grogy] o]

_:



ZAH S A gF Ao B AT

] AL L= el oA PR G
. BES AT R BEIE - - o) SR o
L AT HE AnVh A Hio] B B8
ee APl ek I WA BB Fa

ol
[
=)

(N
o »

™ koo

HE-2 40~50th9] FHEFOR, 200]2] AH|7L o}
U= ¥ B8R A9 g4go] fa%ke RRith
olet A Arirtele] 20HES THoE BES FHrot
I AH]sp|Hohe ol& AE| 3 B o= Hdoles A
Eot YA AcH41). ol T E= EEE g

E2 AAA AE|=o] oo Beskaat s 20t
AR Holt g} Uehbs @0, F3 B0 A%
o Fyste usty ek oY ZAINY A BE
AH|9} 3 o] Rojx) AAH BASRE ol T4 7]
Q5o Fotet chulsle Selsty] $I%k shtel Aol
2 % 9l ofu] sfelola MZAIHe) T e AR
Ao BE HREZo] FAS A, BE A
Ago] WSkE S 9t o] 2L W] et
o o AEF A A $Y AEH FE B
EEe SRS TEAHE olu S G5
Qgow MZA} Asshs Basole] Aek
2 s, S34e] JhelE BAHe HRelS Aol
QUeH42). oA ZASo] FEshe T WES &
Ml AHREE i) B 2] A4 BASE AR
AR avke BEeta glom, A Aol Sa1H
sfo} vlops] WS Eusks S Glge sk 9k

ZARhe] s B Aol iRk FHA Q149 A ¥
A A0 AR ] Aol *- - - pEsgjo] Hol]
At PO S AR - - FES F Aflo] R E
HFO S o G 89 o= 2]
o] Rhe L SR SJeghe e g
F2 QLIS O] £ E A - A
B R e I R o
FE] $Jg S5l FH0ZA - - - Olete SR 7
Alee] mEAr)s AR T Aol o] A
3 BES SHFE A9H 79 23o] 5
st olek. WA BESS 17k AT
o] uhe] AAIZEo] A9 A% 201
7e Ato] w2 7o) okl 47} 9l
o} S, AAA Seo] @A RES 200 BE
Folo] OAkE AT A, A1) WSlel che AAA-AY
54 gelie RoloA i, A% vl 54 &
sl gt A1, AW Q4] dhat AR 052 7
FsiA =t o] B A A% ool st 2

ET owu

=

o

@ o
4o

Rloo2 ot

» o«
’
P

“

0
24
;_‘<

%

129

of 24 5L FYAIM, A4S A 4L Bt Y
A3 vleke 4 ol AN AL 719FA e
T, WA HEY 20 WES 20T 5 Uk A
BokA A3t 0] 3SR A9l Fo] 2
u|gicH43], ARl Gyasalialddl7t "g4le] <
20] Bmg WEG T AFARRC], H8E o2
o] 2= ApEAgL Ajle] Aol AZte) T2, 6
opt 4] BEsb AHAEG & G AT 947t

.

=

o %, 209H5S WEC| 2482 Fsto] oo AU B
Ve 2% ZolH, Aote] A AXE A 9]

o 4] WSE ERY 4k B2 48 5
£ et AW £L o] FAAEE @ A
A 20909] HE Aul7} o4 skt ao] A
o A,

Ao dAE =i s

1
g

4.2 ZMCHO| T TE A0l TS SR Q4| &

dshgSo] ofwt A oR QIste] ZA
F 2vlo] oig 344 4k
Az e 4 ok

29 WA HE Aol iR 584 Q8o R W
A WigoR, s avjme] mslolt), ¢ - - 2o 2
] gl BE L) - T] FRE YR - ]
A EL PG - B LIS S oJ2Ho)EE 5
Z o] B8 A FRE -1 - - Rlo] 2] 2R G
LIS BRI HISo] BEAG] FF
She- -9 go] 2000] WE vl Fav] FoIE S
& 9ot glom, BE FEolt AEH 295 opla

oH. 1z

Zka

T S Sl Ao @Hl ARRle o= Hole 9
RS F25HA BZshke 7HAe] sy lZof whet

==]1

o X&sk=  7HIEA
YoutubeolA B AFEFS T4
o] 23} WA o], PR gt Mzt
Ao A HS WA AH|S= HAH
HFHE FE6t Qdek oof thste] Kwak(46]
olFRFO & QR|ol= AEF B3 IA} St 77 &
H] 528 Ui =givta AFsieith ol A9
AH|E0] JRFo R Q19 AH|PFo] BRI AH|Y
2 ol AHE itk AAARTH47]Z d

= oo

A

=
=



ApAlo] AL BastAY dsiA she &
H|7} obd EfRle] Awmlo] Fxsto] 7]E] Av|eEEn
U w2 2RSS 27 FHof 2] P54 A
BAA Bt golv AEA B SFARIY. 29
o2, Agtel gigt 4n7} F= PEAET AL 4ol
SIS TRSARIOE, ol A g2 AHlolH, ekt
vEHE HF7E A2 2 AU frdsiordt g
ZAIH S W g Amlol] tigt FgF Q149 &= R
A W o R, BEE AP wtsolnt. SNS2F LEfe/
FHE SN FE BEEEY EY BTGP0k -
. ,:’ “. ]ﬁ}ﬁ_]]__]_ﬂ;—(f[ggjgﬁ . ‘E’%%Q/‘ . ._ELX%_/E—LTO
280 .- " B ggep]- - ] " - -ofBpREe]
=Y TRE Holmd - - - B SEAHE gE] gt
7HA] FEolut EA| Alge] ghdje] g2 S A,
ol& JAFHS] 20H9] HE Eokd el flSE
HolaL St dEE2 WA BES A THAF w2
Aetz A5l ol Afstaat ske & A

AR Bk B3, BAH o157t Qs 2005
WgolAl AGE 72 Fgekn Ut BEe) mEE

el ook 9% slo] WEC 4688 s =

glom, BE HAcY
A g G vl
B B9l e )
A% % TS HoE E
£, SQATEEIA 9z
il of get ol ul7h
%AcH4s]. o4

22X

P
T

PR BXEO dufls AHRRL 4L
A BEolA BAAQ FFE 7121 ASlE BAE
A £ Q2o BRE Fujo gigh 200159 4%
g ZA7E 8tE

ZAIH ] A HE AHof] gt Fg A Q149 Al |
7 W, BAIY g Zi&slolck. - - - FHES TEY
R] T AGEL S GRS - T AR RORES
LT RIS Ly R Wb " . XJZRRD]
0] A HEo] Y THRE RS &
to] FAA 19 7t
Agskar ok ARE
= = FE & A4l
ZRIAZIT. AHE] AAS] JYUEo] Bl
k= AHHQ 43S UEA siFs Feg o]
F9] &#o] g3H} Veblen[49]°] &

sk

-
J&m

[e]

N

¢
g

O O

|

ol
oft
n R

%0,
rl
H1
N
i)
_-
atal
)
2
|o
30

B
i

TR
(5

20

=

rlo

ol

3

i |

130

9]

QJES} AH

b RSl et 2] FE= ARRIA AAE A
SP7] f1sh AHd @lo] olFolTAL S, &, A A
oM BEF2 oful= A2 ARRloA HIR9] AlelE
B/Fesal, AAEE BB Al A== sl 4
AL & 5= Aok 561, 20089 FE Al FAA
JBE 1B & A, S FEcke
Uetdi= seeto] HARL 852 2
% ARl S Aldsi, A

T=2ua

849 497hE LA Hrk Ac) AslelA Fhg

=%
)

SHAl UrehaL Sl ARl 7HRl e25e s 1 &
e A= A=, 7H9d -5l Kakaostory',

‘Facebook’, ‘Instagram’ 2] & SA+E whA] THE A1%0]
2 SNSAel yehd 819 &% &2 HotdAl =&
T4 ZRITH501. &, &p4lo] AEsHA] &
M HES Fuisks ERRIA
L7A =i, Aol A AL Bl
&g A5 E= Aot} o= AH
B89 Azt &, HEo] 7] 7HHet &4

qlom], 29| of#] ol H

i

r

5. ZMIH7h ZEO0I0F8! TH HE Ao
et sl
2 AolA= A AHE s BF Lo ThE AR

o
=

A Wkl o) EQZ ZAt7} 250
ofgl mAd WE AH|Y TS AAdstaxt oh, of=
ot 2

AR, AAAE 599 AP W

H] BiI=E ZH5ofof St} ShAf A

SPE0] 014

o=

(ot



ZAH S A gF Ao B AT

T =Rkel g At A8SEAr51,5211 71&Estal
ATE =, ARAle] gt gefd] HARGE S¢Ae &
AolM A= We F3iddolu Bk At o

IRk 7 A BARS olujsic), 20the] HWE AH]
A 7 Fasp] 87EE AL A4 BE 9t
&2 AAo] ofd, AAloIA A gEo] 0wt ZHAE
ZE=A], ool tigt 77 A1) AR Aol FEA
FoIStaL Y=Alofl ek o] dA AfaLolt}. Afskal
o 2749 Ful= sfol9] RSA|Tt AL =M

o
=
whEck A §E) oA DA 35 439 B

o]

2 THssIRERE Ao e 7HIeh AR S e
so] A4S LulE WE A¥ HES 4D 5k &

At 7l 2504
£9] 2go| elelurt 99
o AH4lo] HYHA R

U= 24T Al

o]l

AR
= 2~ ol%

el A2 g AHHdkE € o %l

Apgatet. shAle, il BEolZke =284 &Rt B
Hoh S-4he oulshs 4ol HAls ¥on, AAlE
Aot ASol 58S Sohe Ak of

=

]l

E} — —?‘

Utk BEL o7 A4le] 7S ol BEAQ)
o]

=

ol

=]

AT st &
S5l

o

h

Az 7 wEE &+ e
2 = Ytk 7HE F85H A arsford
A7l Sl ol BRI IZHY 7RIS
Fol Bl 7hes s A% 22 W oA
7 wdshe 2HE 7RI A B A B A

A7] A%t 5EHQA AA|S] Aol daghe AlAF
gt ZAIHE 20d9] 2E4 Uol= V=, o144
o= wjegel TRt & & Sl vl o] ARl Helke
olgoiutd ZAId7F s Bl AuE Fofshrlol &
A Azl #dof digt 2HkE TS HAA R A
HafuRtehd, BE AHlof gk FgE QA AldS A4
2 92 But ofyzh A ARgle] g of

ol 23]

P S |
FSAA AAT I Al S5 v U 5 3o

22t A
AR, ZfobgAldoll gt ghargt Alge] atETh
Ryu and Kim[53]2 Z19] AAof|A “Apdo] wt= A2

AT

131

Ysl= oS st 7hE, @A Al 7R sl L5t
£ o olg} AFst, AriALE] ] BHEO] gk o&H
A v Ao R viEE kT i) tigh vl
ERRIFS] ApHAolu B =2 ARE Y& A9
FAA E39] Ado| AT, HES 2HEet A4l B
2173t Apofe] Fmo] opd ERRpe] Al o5 2+
= 3AJoltt, A8kl Heidegger[541°] 2514 “EFQ1
2 4ot A AY] G4l Ba2 9E9 A
I SR ol QI7te] W4ETHESHA eI A
Alotofsi= ALSH FE0]7] Wiolrth oA
ok RS 2R8It A ElRIoA 3L oju|XE
ofuw, Apgmich ZFZhao] AA| 2 2
o]t AEQT A5 ek AU Kol= B 24
o} BEO Ao o] F3o] HPsHAY BRI A
o] A9-71 &Hl= A9 WS YolHET FAl
3|7 EAzdo] Fou|axl FUstH Aots FAloh=
I} thEo] gitt. BEY AH|= Ao} A gt &
gt AldS EE ANk AR ghals| 1&gt
off ERloA & oj&T= FEZ liske AAZE A4
o] 4 9 BRI B BAlOl 24E S SeS
A Sof gt E3L, ZAHE BEY A8lE Bt &
A19] A& YER7] BEote ZAlRke] 521490 A7F
o7 AT 7HAE FHE 4 =S TS 9
gt A7)l ARIske AA B3 @HTE 419 Q1
Aol lofA] F=Rlo] Ei= FAIHQI &2 AASoRRt st
H, o& oAl Aol digt 24%k olsi7t 42l
AR UL 719sfokst et

rl

= wo
Ho

i

A

2o

> o R

-

[¢)

6. Z8

2 A7E MZAY A BE wle) wE A8l
Wshyt hehge] A ZAde] WA BE L)
ol e Q14 BT A TR, 24
7t golokd WA BE Avle FlHS Actelng
shed] Bajo] giek, & @79 Awe ohewt 2k

A, ARAE B2 Mz A B o]
wHE AR)E WSS TAHE Ak P shese o
Bish & AWES) 54, et 44 45T o A @
A, W] S22 Bote) el A A Fof
s % 9ick. o] e Wk P B BE Tt A
49| 44 MEstol, AuA5] Az 2F 12A
A= Ao ek,

of
!

o1
=



SHEARSH7| &38R R A2238 Al123, 2021

£, ZAKhe] WA WE Lvlo] thet 2HA 2l
© AolgiEg % FA, A1E BAS B3, B
719 AnY Adt 72 2EHU 2R )
BE ol g 2Rl QAL 252E wlate)
o, RF AP vl BAE P 7o)
W7k %2 0|7k

HEHoR 74N fA HE vl 2 ALY
wakgat i BE o] Hhet Q42 EdE 1 el
e AR, A7) AAlo] TRt Hek AR
7 Bastcly BeEch WA BES A4 el o
B SR 4|2} Fjle] 8L BELke
A, o] AH A3} AEHE
FHHY GBS s FUES Y
. ole] et @AY HEHBES AE7YA
AL 23, AL AT B
Agslof gk, T, A410] 7
% % 9l ZEolR, Aok
22 9% HRAQY SUOR WES Avlstudt sl
20k 943} BEE 2% o] Baskty ¥
olo} el S A1) Est GEACR 9H9]
Folo] el YAV EH 45 2

U ST A b

A
01__

o
X
e

ol
b

I
s
K
=
:?g

N

ol
okt
e
o
o
1o

-0,
[
3

N
N
)
i
o)
:%".
_orh‘
|
>

AUl
Al oF
<t

)
=)
=2

ol,
o)

71l S A ZA9e) SHoE sl
SAHo] ZAG, ool T4 AL MZAY
2009t 300he] ATHE Bsle] il w2
] E] i AR Wl AEHL A7

o|%0]47]8 Z|Hh3He Hiolck,

o

Of

b ooR 2 © o o

o ol 2xorlr o e

References

[1] J. Baudrillard, “A society of consumption: its myths
and structures”, Moonye Publishing Co., pp.1-318,
2015.

[21 G. M. Grossman, C. Shapiro, “Counterfeit-product
trade”, The American Economic Review, Vol.78, No.1,

pp.59-75, 1988.
(3]

I. Jeon, E. Kim, “A three-stage model of reputation
brand : PPCA Model”, Journal of Consumer Studies,

132

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[171

Vol.16, No.1, pp.209-227, 2005.

S. Han, “Study on consumer purchase behavior based
on purchase experience of luxury goods”, Journal of
Families and Better Life, Vol.25, No.3, pp.137-149,
2007.

MZ generation [Internet]. Dictionary of hankyung
[cited n. d.], Available From:
https://dic.hankyung.com/economy/view/?seq=14683
(Accessed August. 19, 2021)

Newspaper [Internet]. Encyclopedia of Korean Culture
[cited n. d.], Available From:
http://encykorea.aks.ac.kr/Contents/Item/E0032944
(Accessed June. 28, 2021)

Fashion [Internet]l. Naver dictionary [cited n. d.],
Available From:
https://ko.dict.naver.com/#/entry/koko/0436340a83e
34a80b467b02948c10d9d (Accessed May. 22, 2021)

Luxury [Internet]. Naver dictionary [cited n. d.],
Available From:
https://ko.dict.naver.com/#/entry/koko/7cb3581770e

b48c2ab3298e47fe2be5e (Accessed May. 22, 2021)

J. Armitage, J. Roberts, “Critical luxury studies: Art,
design, media”, Edinburgh University Press, pp.1-242,
2016.

J. N. Kapferer, V. Bastien, “The specificity of luxury
management: Turning marketing upside down”,
Journal of Brand Management, Vol.16, No.-,
pp.311-322, 2009.

DOI: http://doi.org/10.1057/BM.2008.51

S. Choi, “The effect of emotional response to clothing
products on attitude formation”, Ph.D dissertation,
Seoul National University, Seoul, Korea, pp.1-163,
1993.

M. Chevalier, G. Mazzalovo,
management : A world of privilege”,
Publishing Co., pp.1-543, 2007.

“Luxury  brand
Miraebook

J. N. Kapferer, V. Bastien, “The luxury strategy: Break
the rules of marketing to build luxury brands”, Kogan
page publishers, pp.1-408, 2012.

B. Dubois, P. Duquesne, “The market for luxury
goods: income versus culture’, Furopean Journal of
Marketing, Vol.27, No.1, pp.35-44, 1993.

DOI: https://doi.org/10.1108/03090569310024530

A. Nia, J. L. Zaichkowsky, “Do counterfeits devalue
the ownership of luxury brand?”, Journal of Product
& Brand Manaement, Vol.9, No.7, pp.485-497, 2000.
DOI: https://doi.org/10.1108/10610420010351402

M. Im, “Expanding fashion brand identity utilizing
advergame-Focused on luxury fashion brands-’,
Korean Society of Fashion Design, Vol.20, No.4,
pp.39-57, 2020.

DOI: https://dx.doi.org/10.18652/2020.20.4.3

S. Choi, “Dailiness and non-dailiness in luxury
fashion”, Journal of Korea Design Forum, Vol.25,



https://ko.dict.naver.com/#/entry/koko/0436340a83e34a80b467b0a948c10d9d
https://ko.dict.naver.com/#/entry/koko/7cb3581770eb48c2ab3298e47fe2be5e

ZAH S A gF Ao B AT

(18]

(19]

[20]

[21]

(22]

(23]

[24]

(25]

[20]

(27]

No.3, pp.133-146, 2020.
DOI: https://doi.org/10.21326/ksdt.2020.25.3.012

E. Cho, D. Chang, “A study on digital contents
artification of luxury fashion brand-Focusing on
fashion brand Gucci-", A Journal of Brand Design
Association of Korea, Vol.18, No.3, pp.157-172, 2020.
DOLI: https://doi.org/10.18852/bdak.2020.18.3.157

M. Kim, “The effect of attribute evaluation and
consumption value on the purchase involvement in
the global luxury fashion brands’, The Research
Journal of the Costume Culture, Vol.28, No.2,
pp.215-228, 2020.

DOI: https://doi.org/10.29049/rjcc.2020.28.2.215

Y. Jung, E. Kang, E. Park, “Comparison between 2030
and 5060 segmented markets for loyalty in the fashion
accessory market of luxury brand”, Journal of the
Korea Fashion & Costume Design Association, Vol.22,
No.3, pp.19-32, 2020.

DOI: https://doi.org/10.30751/kfcda.2020.22.3.19

J. Kim, “Actual self-incongruity —and ideal
self-congruity effects of luxury fashion brands”, 7he
Review of Eurasian Studies, Vol.16, No.2, pp.83-100,
2019.

DOLI: https://doi.org/10.31203/aepa.2019.16.2.005

The secret to the success of luxury goods that went
beyond Corona 19 is 'unconventional' marketing that
breaks the taboo [Internet]. Weeklyhankook [cited
2021. May 10], Available From:
https://weekly.hankooki.com/Ipage/life/202105/wk20
210510083345147420.htm?s _ref=nv (Accessed July. 22,
2021)

F. Vigneron, L. W. Johnson, ‘A review and a
conceptual framework of prestige-seeking consumer
behavior’, Academy of Marketing Science Review,
Vol.2, No.1, pp.1-15, 1999.

J. Kim, S. Whang. “A study on the types and the
characteristics of luxury consumption in Korean
society”, Journal of Korean Society for the Scientific
Study of Subjectivity, Vol.-, No.19, pp.43-59, 2009.

S. Kim, G. Kim, “The effect of consumer's brand
attachment of fashion luxury product on brand
loyalty”, The Research Journal of the Costume
Culture, Vol.17, No.1, pp.1-14, 2009.

DOI: https://doi.org/10.29049/ricc.2009.17.1.1

A major consumer of luxury goods in the 2030
generation...Accounted for half of the sales of luxury
goods in department stores [Internet]. SBS Biz [cited
2021 March 7], Available From:
https://biz.sbs.co.kr/article/20000006403
July. 22, 2021)

(Accessed

"If you don't have a luxury product, you can't be
recognized'...The son who was satisfied with Nike has
changed [Internet]. Joongangilbo [cited 2021 February
3], Available From:
https://news.joins.com/article/23984726
July. 22, 2021)

(Accessed

133

[28]

[29]

(301

311

[32]

1331

(34]

1351

1361

1371

[38]

J. Jung, S. Kim, “A study on the relationship between
fashion and the purchasing needs attention, attributes
of fashion designer brands, brand awareness of
college students”, Journal of Integrated Design
Research, Vol.14, No.2, pp.41-50, 2015.

DOI: https://doi.org/10.21195/iidr.2015.14.2.004

J. Jung, I. Kim, S. Hwang, “A study on the relationship
of the purchase frequency of fashion luxury brands to
risk perception and purchase behavior-The case of
college students across the nation-", A Journal of
Brand Design Association of Korea, Vol.13, No.2,
pp.67-78, 2015.

DOI: https://doi.org/10.18852/bdak.2015.13.2.67

I. Koh, “An exploratory study on Korean 20's
consuming behaviors in luxuries and imitations”,
Asia-Pacific Journal of Business Venturing and
Entrepreneurship, Vol.10, No.2, pp.77-84, 2015.

DOI: https://doi.org/10.16972/apibve.10.2.201504.77

The extraordinary design that broke the 100-year
frame... "We are also brand new' [Internet].
Moneytoday [cited 2021. March 14], Available From:
https://news.mt.co.kr/mtview.php?no=2021031321492
386461 (Accessed July. 22, 2021)

MZ generation strategy of luxury brand pop-up store
[Internet]. Bizhankook [cited 2021. July 21], Available

From: http://www.bizhankook.com/bk/article/22262
Accessed July. 29, 2021)

2030 ‘Janus Consumption’*Chanel or Hermes? We
buy AMI or Margiela [Internet]. Chungangilbo [cited
2021. February 6], Available From:

https://news.joins.com/article/23987123 (Accessed
July. 29, 2021)
Luxury price increase cycle is getting shorter

[Internet]. Geumgang Ilbo [cited 2021. June 1],
Available From:
http://www.ggilbo.com/news/articleView.html?idxno=

850322 (Accessed July. 22, 2021)

"What about Chanel?" Chanel's love that doesn't cool
down despite the successive price increases [Internet].
Womentimes [cited 2021. July 2], Available From:

http://www.womentimes.co.kr/news/articleView.html|?

idxno=53078 (Accessed July. 22, 2021)

“Why are you buying a Chanel Rolex? I want to resell
it--” ‘Recelltech’ that makes money through scarcity
[Internet]. Opinion news [cited 2021. August 4],
Available From:

http://www.opinionnews.co.kr/news/articleView.html

?2idxno=53576 (Accessed August. 6, 2021)

Generation MZ has become a 'big hand' in the used
luxury market [Internet]. Sisajournal [cited 2021.
January 11], Available From:
http://www.sisajournal.com/news/articleView.html?id
xno0=210401 (Accessed July. 29, 2021)

Questionnaire method [Internet]. Namuwiki [cited
2020 July. 12], Available From:
https://namu.wiki/w/%EC%A7 %88 %EB%BAC%BEUECKHA


https://weekly.hankooki.com/lpage/life/202105/wk20210510083345147420.htm?s_ref=nv
https://news.mt.co.kr/mtview.php?no=2021031321492386461
http://www.ggilbo.com/news/articleView.html?idxno=850322
http://www.womentimes.co.kr/news/articleView.html?idxno=53078
http://www.opinionnews.co.kr/news/articleView.html?idxno=53576
http://www.sisajournal.com/news/articleView.html?idxno=210401
https://namu.wiki/w/%EC%A7%88%EB%AC%B8%EC%A7%80%EB%B2%95

SHEARSH7| &38R R A2238 Al123, 2021

(39]

[40]

(41]

[42]

[43]

[44]

[45]

[46]

(471

(48]

(49]

(501

7%80%EB%B2%95 (Accessed August. 19, 2021)

Eco-friendly, vegan-- Fashion and beauty also focus
on 'value' [Internet]. Dailian [cited 2021. June 4l
Available From:
https://dailian.co.kr/news/view/997737
July. 22, 2021)

(Accessed

Value consumption of millennials “Eat and drink in
faith” [Internet]. Hankookilbo [cited 2020. November
11], Available From:
https://www.hankookilbo.com/News/Read/A20201106
15010002118(Accessed July. 22, 2021)

Hermes stock shines as bright as Hermes bags
[Internet]. Elle [cited 2021. July 8], Available From:
https://www.elle.co.kr/article/56703(Accessed  July.
22, 2021)

The extraordinary design that broke the 100-year
frame... "We are also a new luxury'lInternet].
Moneytoday [cited 2021. March 14], Available From:
https://news.mt.co.kr/mtview.php?no=2021031321492
386461 (Accessed July. 22, 2021)

J. Park, W. Ryoo, “A study of luxury bag consumption
as media :Focused on the consumer experiences of
the 2030 generation”, Korean _Journal of
Communication &  Information, Vol.71, No.3,
pp.157-193, 2015.

"The clothes you wear shape the 'attitude'"-Demna
Gvasalia [Internet]. Moneytoday [cited 2016. April 5],
Available From:
https://news.mt.co.kr/mtview.php?no=2016040115452
392421 (Accessed July. 22, 2021)

[ flexed [Internet]. Womandonga [cited 2020. January
28], Available From:
https://woman.donga.com/3/all/12/1963702/1
(Accessed July. 22, 2021)

This summer, instead of traveling abroad, I go on a
'backcance'. [Internet]. Asiaeconomy [cited 2020.
August 11], Available From:
https://www.asiae.co.kr/article/2020081110080292112
(Accessed July. 22, 2021)

Demonstration effect [Internet]. Naver dictionary
[cited n. d.], Available From:
https://terms.naver.com/entry.naver?docld=779543&c

id=42085&categoryld=42085 (Accessed May. 22, 2021)

Arrest of 'imitation clothing' sales organization...
Damages 4 billion won [Internet]. KTV [cited 2019.
April 19], Available From:
https://www.ktv.go.kr/content/view?content id=574027
(Accessed July. 22, 2021)

T. Veblen, “The theory of the leisure class: an
economic study of institutions”, Mentor Books,
pp.1-261, 1958.

Kafain depression [Internet]. Naver dictionary [cited
n. d.], Available From:

https://terms.naver.com/entry.naver?docld=3582636&
cid=43667&categoryld=43667 (Accessed May. 22,

2021)

[51] ‘MZ generation” self-explanatory consumption cultur
e Paradoxical expression of the escape psychology
from economic instability [Internet]. Munhwailbo
[cited 2020. June 4], Available From:
http://www.munhwa.com/news/view.html?no=202006

2401031803006001 (Accessed July. 22, 2021)

[52] “It's not a sin to fall for luxury goods!!” twenties who
claims to be a luxury love [Internet]l. Herald
Coporation [cited 2020. May 25], Available From:
http://news.heraldcorp.com/view.php?ud=202005250
00789 (Accessed July. 22, 2021)

[53] M. Ryu, Y. Kim, “Luxury fantasy-How fashion came to
rule the world From Chanel to Uniglo”, Redianmedia,
pp.1-430, 2011.

[54] M. Heidegger, “Being and time”, Institute of
Philosophy in Seoul National University, pp.1-310,
2003.

2 A $i(Jang-Hyeon Kim) [H3l3]
+ 20109 8¢ : FYUstw gytth
kel o3} (9FEHAAD
2015 89 : FYHt Uty
el RIS (v do&st
)

* 20194 8¢ ~ @A : bRl HE
2 dx

@8
ST, Amzsideel, oA TRl

0] & &(Yu-Rim Lee) [Hslg]
+ 201349 29 : AAdE w8
<5ty vlgd&dat (v]8dse
A AD

20199 84 : FUoStw Uutch
S tRRRIsH (TARISEMAD
20209 9¥€ ~ &4 : Al

HelTiRelske £ms

TAEoR
Hol=y, s, SPE, mR

5


https://namu.wiki/w/%EC%A7%88%EB%AC%B8%EC%A7%80%EB%B2%95
https://www.hankookilbo.com/News/Read/A2020110615010002118
https://news.mt.co.kr/mtview.php?no=2021031321492386461
https://news.mt.co.kr/mtview.php?no=2016040115452392421
https://terms.naver.com/entry.naver?docId=779543&cid=42085&categoryId=42085
https://terms.naver.com/entry.naver?docId=3582636&cid=43667&categoryId=43667
http://www.munhwa.com/news/view.html?no=2020062401031803006001
http://news.heraldcorp.com/view.php?ud=20200525000789

