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Abstract The objectives of this study were to investigate the relationship among consumption value, flow,
revisit intention and word-of-mouth intention in the musical audience and analyze the mediation effect
of the flow in the relationship among consumption value, revisit intention and word-of-mouth intention.
A survey was conducted with the subjects that had experiences watching musical performances in Korea,
and a total of 411 copies of survey responses were used for the final analysis. The consumption value
of the musical audience showed a positive impact on the flow. Emotional, situational and social values
of the musical audience showed a significant positive impact on their revisit intention and
word-of-mouth intention. The functional value showed a significant positive impact on their revisit
intention only, and the exploratory value did not show a significant impact on revisit intention or
word-of-mouth intention. The musical watching flow showed a significant positive impact on revisit
intention of the musical and word-of-mouth intention. The flow played a role of partial mediation or
complete mediation depending on the sub-elements of consumption value in the relationship among
consumption value, revisit intention of the musical and word-of-mouth intention of the musical
audience.
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ABH2019)7 Greendt Brock(ZOOO)«] Oq:rL[37 63]

oA AR 5 S B A7l s YR 51
Fsta] 5EFo R LA AlRE BA Aul BAA

12 229 Cronbach’s @=.8482 UERHT)

FAE 399 AAFes FAE 39 dgEs 59
Al BES 71 BAo] o9 RAE AES BEeH

L oEg golg 4 Uk ABPelE] SHETE A
T 17342009)9] ATULINA A8 2 TR
54 Besle] & 4RgoR LS AHE B4

73;} @ 9% Cronbach’s @=.8352 UERT]
A 3A9 FAes FAZE 3A B Aol

S BY7o] FAL gl T oS A2k ¥
A7 WA 59 Al BuE Agshis s

FARI matal FoJgt & ot FHYES] A=
F-= Goyette, Ricard, Bergeron®}t Marticotte(2010)
ATF[64]o04 AR &5 RS B Ao HeE

A 4 -Hdsto] F 3EFFOZ AT AFe &
A A3 FAE 399 A9 % Cronbach’s #=.8472

o
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et
3.4 Xz #F 2 FA g

2 A= 202149 49 169%E 59 797 =4
FAE TAS TS Fdol A= T 45082 iy
oF AAFIFRoH A" HEA 4375(97.1%) F &

AR5 35t 2682 A3t 4113491.3%)7F 2F 40
AEEIITE B 7] AR HAdol 37.2%(153
), o140l 62.8%(258%)& UEFFoH, dFoz 20t)
20.4%(8478), 300 19.0%(78%), 409 25.5%(105%),
50t 24.8%(1029), 60t o} 10.2%(428) 2 ekt
AE ofE= njZo] 37.5%(154%), 71&°] 62.5%(257
B)old, stz FEols}t 28.7%(118%), AR &
35.3%(145%), 494 Hst £ 33.1%(136%), ek
ol 2.9%(12%)e]tt.

= OWOML %X]
of gF&
A3te] SPSS 23.0, AMOS 2
TEASH B4 Rlx A4S HAsta, d7R3e
Aot efgAS st ot SH=e] 74 74
MNEs 25 Eoke gR14 8847 AHEsS A

deelme} Aol
Aol g A= RS
02 BEA. 94,

Atgon, Weo] dit leEA BT Aue
242 A8 vixeto R AT nEe B

2 FEH B3 olgdle] /e AB, B

2.9 wiAaYE AuE7] 93] Baron® Kenny(1986)

7} AQtst Sobel-testg AA|5HAT
4. ALAD

4.1 SXEA9| EfLN A=

B A7 SAETRl A B 4k, &
29, APgelE, FHowo] A, BYEg B45
7] Sidte] Sl AIRAS S B4 2, o
o] ol TRE AvtE A= #=1105.874(p=0.000,
df=528), RMR=0.033, GFI=0.859, AGFI=0.831,

IF1=0.928, TLI=0.918, CFI=0.927, RMSEA=0.052%
veht mgo) Hgwl Fosittil W=tk Table
1). T3 Table 29} Zo] 8R1%A A4 BE 99l
Hotg(2)0] 0.514004 0.8282 vreht 2+ gl st
B34S dsotled, RAE dEA auvH], &
=, AgelE, ez NS et Bk
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A BFA9 LH7HA7F FAE B E2%(flow) R ABFE, Ak A= FF

Z£4]4=91 AVE(average variance extracted: AVE) 4l
F& 72 24 71&4]91 0.7 o4, 0.5 ol yEht
A=}t HHFEAFEATE G35t AE Ik
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Table 1. Confirmatory factor analysis study model
fit
X2 df | RMR | GFI | AGFI| IFI TLI CFI

1105.874
(p=0.000)

RMSEA

528| .033 | .859 | .831 | .928 | .918 | .927 | .052

Table 2. Confirmatory factor analysis study model

results
Conce
Path S/‘}T SE. | t-value regbﬂ AVE
ity
—~TFAL | 712 | FIX B
i —| FA2 | 759 | .073 [14.289"
Functional ™=, 500 T 071 (145177 | 925 | 713
value
—| FA4 | 785 | .073 [14.736
—| FA5 | 763 | .077 [ 14362
—| Ev1 | 709 | FIX -
. —| EV2 | .809 | .082 [15.090"
E”glfe“al ~ [ BV 3 | 806 | 082 |15.042" | 929 | 723
—| EV4 | 773 | 081 |14.472"
—| EV5 | 725 | .085 | 13.619"
—~|stv 1| 702 | FIX -
o —| STV 2| .809 | .074 |15.225"
S‘“ji{;"e“a] ~ STV 3| 775 | .075 | 14.634 | 943 | 769
— | STV 4 | 828 | .075 | 15561
— | STV 5| .813 | .078 [15.303"
—|scv1]| 554 | FIX -
Social | —|SCV 2| .606 | .108 | 9.163
value |~ |scv 3| .790 | 116 |10.639~ | 82 | €72
—|scv4| .775 | .108 | 10.549™
—~| Ev1 | .601 | FIX -
- BV 2 | .69 | .079 |15.131"
Exploratory =775y 3800 | 112 | 11.036 | 891 | .625
value
—| EV4 | 675 | .109 [10.141
—| EV5 | 514 | .109 | 8.187
— | Flow 1| .605 | FIX -
— | Flow 2| .748 | .087 | 13.993™
Flow ' Thow 3| 828 | 108 [12.208 | 203 | 793
— | Flow 4| .821 | .112 | 12.179"
—~|l w1 |.773 ] rx -
Intention to| — | IV2 | .752 | .068 | 15.069
visit | =] V3 | 750 | 064 [152127 | 12| 7
—-| w4 | 711 | 067 | 141777
—~|lwMm1]| .785 | FIX -
Word of 5 T 812 | 060 | 167957 | 912 | 776
mouth
— | wMm 3] .819 | .058 [16.936
(001
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Sto] AJTHEAS AASIITKTable 3). ¥4 23}, ¥4
7k ATAS AdIgHS 0.135~0.6269] MR UrER
o, nE W7 Fogt F(+)e] ATIAE e Ao
2 Ueigth AT Zatola W 7ol AT
0.90 odd A9 & 7i9] wert A9 Zoha & 5= 9l
7] w2l Aol BAE 4o & e 74
o] qict. I8y B AFoAE AFAFE] BAZHC
ot o ANt A7} 0.90 Flvte 2 YERY
wEelgAgo] SR Ao st = Stk EgE 74
A WA AnZHA (754 71, AAE 71, A
7, AEA 7H], €84 7)), 229, AREYE,
T Yro] Azt 0.01170.271, H=9] &
3t 0.020 7 0.6629 HAE Ueht HIES 27}
g/l =R ggs ERId 4 Qirt

Table 3. Correlation
Variabl

es

® 1

® 03787 1

® 0507 0478" 1
@ 0505 0.469° 0.522° 1

0.477" 0.482" 1
0.426" 0.431" 0.429" 1

® 0.549" 0.367"
® 05027 0.135"

® 0525 02977 0.626" 0.525" 0.426" 0.505" 1
® 04827 02147 0.546" 0.496 0.410° 0.6117 0577 1

M 3.62 313 349 358 356 384 360 3.77
SD  0.600 0.667 0.581 0.551 0.610 0.663 0.576 0.639
Skew -0.174 -0.138 0.271 0.109 -0.196 0.011 0.251 -0.051

Kurtosi

0.662 0.052 -0.248 0.104 0.342 -0.531 0.020 -0.126

“pCol

Consumption Value: @ Functional @ Emotional ® Situational @ Social
® Exploratory

® Flow @ Intention to Visit ® Word of Mouth

4.3 7M4483

B Aol 7Hd A5 el FRg4 nge] A
T2 BA3 A7 Table 49 Zth 2=1112.623
(p=0.000, df=529), RMR=0.033, GFI=0.858,
AGFI=0.830, IFI=0.927, TLI=0.917, CFI=0.926,

RMSEA=0.052 5-0& UEhY, A2Fo] Atk 2|5

7 gzl RSk

Table 4. Research model fit

X2 df | RMR | GFI | AGFI | IFI | TLI | CFI [RMSEA
1112.623
(9=0.000) 529 | .033 | .858 | .830 | .927 | .917 | .926 | .052
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A A9 LHI7E7 229 v|Ae IFE
AmEE, 7153 713(8=0.387, =4.872, p<.001), &
34 71A(8=0.304, =4.425, p<.001), A4 7B
=0.222, =3.019, X.01), A& 7111(8=0.189, =2.304,
p<.05), &3 7}X(8=0.154, =1.973, p{.05)7} 2%
E290] FHo= FI7t YT VA= AR YE
o} mEkA] 7R 12 AAEE QI
FAE BEA9] AR Ao E et Ao wo
H X FFE ATEY, 7154 7HX(8=.196, =2.811,
pL.01), ZAA 7ER(B=.145, =2.377, p{.05), 34
7}A(8=.465, =6.594, p<.001), AF3]Z 71A](8=.251,
=3.367, p(.00D)7t AFAFemo] HHoz Fojst g
T VAL, A8A 7HA(R=.166, =2.738, p{.01), A
22 7}X(8=.308, =4.648, p<.001), A&F 7HA(8
=.289, 1=3.846, p{.001)7} FAYwo] HZog Go
g FFE vA = AoE YERgTh wEba 7R 2 A
=] gl

A

TR

I E227 FAE AT +A9%
o IFe AnHd, S22 ATH ol 3
Aog GoJst IS u|21(8=.194, =3.062, p{.01),
TRAYEE FH o7 FO7t FFS v|X= A=
ERGTH(B=.438, =6.256, p<.001). WakA] 7+ 33} 4

3

=
L
.

A DY) 27N AR AugelE 7
Holwo] Aol E299 wlants uns] 99
nErEdy Yilow Armge) Jham, Hgal
0 Sato] Go14E A% e Table ol A3
Aok 425, 42 BP9 2071 5 S9H 7
Ag A A1%A - AR - FRA - AEH ARl
S8 PRI Uete AL FAT & gtk
R4 B 20740 5 BRA A0k Al

T9] IAAE FYartet 2299 (A, Fast
L% foeby] gk AoE yerta, 1 99 7154 -
A - ARA - ARl 7hx et el me] A A
£ Agazel 2299 ey 9 S B &
Of5tAl YrERTHp<.05).

FAA BEA9] A7 F A8 A - AR - A
2 7Hx et FHO ] TANAE Haet E29-9]
el Faipt BE fofet Aoz YeRdtH(K.05). F
A AFAO Lu7HA] F 7153 7HxIe AR
AN AP aTE F95HA] EA T, 2299 7H
a3t 9 FEI7L folstA Uedth(p<.01). E3F ©Y
2 7px|9F FH ] FANAE AHayel 1H et
7b oA a1, FaIE folsHA Yelute A &
A5HATHpC.001).
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Table 6. Indirect effect analysis of flow

L eiz]o] Direct Indirect .
Jei = oAt Indeptende Parame Depetnda offect offect Total effect
n n!
Variable ter Variable :ath P fath P :ath P
Table 5. Validation results of the hypothesis actor actor actor
- Functional 196 |.005 [.075 |.004 [271 | .000
Hypothesis STA| SE. | CR | P Emotional Intention|.145 | .017 |.059"| .003 | 204" | .000
Functional value] — 387 | 073 |4.872"] .000 Situational | Flow to 465 ].000 |.043".006 | 5087 .000
Emotional value| — 304 | .063 [4.425"| .000 Social visit  2517].000 |.037°| .041 [ 2887 .000
Situational valuel ~| o 222 | .073 [3.0197| .003 Exploratory] .057 | .405 | .030 | .117 | .087 | .864
Social value | — 189 | .081 |2.304 | .021 Functional .066 | .336 |.170"].003 236" | .000
Exploratory | __ 154 | 078 | 1973 | 048 Emotional Word of 26671006 [.1337] 005 [2997] .000
value _ Situational| Flow 130877 .000 [.0987] .008 1.406™] .000
Functional value| — 196 | .070 |2.811°| .005 ~ Social mOUt 19891000 083|013 [3727].000
Emotional value| —~ 145 | .061 |2.377 | 017 Explorator 0351599 | 068 144110371 .000
Situational value| — 465 | .077 16.594 | .000 otk e i«
I i 'pC.001, **pC.01, *p<.05
Social value | — | oo 17251 | 090 [3.367 | 000
Exf}:fjéory 057 | 074 | 0.834 | .405
Flow ~ 194 | .069 |3.0627| .002 A2 FEAY AH7ERe Ao E FHo:
Functional value| — .066 .076 | 0.962 | .336 _O,] 3"‘:_}-7;"01]/\1 E,Zo\_zj' og J'?r;q?é j‘v‘__]_-% %E_?_Q/] uH7H_‘§_Jj]_
Emotional value| — 166 | .067 [2.738"| .006 _ .
Situational value| — Word of 308 | .079 |4.6487| .000 £ YolE”] #lsto] Barondt KennY(1986)7]' Akt
socia vaue | = S |29 100 [35667100 [G5)9 Sobel-test® AAlsigion, ¥AdsE thg
Xploratory - c -
o 035 | 081 | 0526 | 599 Taple 73} 2. FAE B Auzbxer Aol
How |~ 6 [ oi o267 000 o) AN 299 thEIH 20171 F 715

**p<.001, **pC.01, *p{.05
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7HA(2=2.599, p<.01), #HA 7HA(Z=2.518, p<.05),
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#F E20(tow) R AWHE, A= R FTF

J8A 7HA(Z=2.156, p<.05), AHE1A 71X1(2=1.976,
pCO5)OIA ot MiZiadrt e AeE YEREth
FAZE B 2n7pA9F 0] BA AR A
U=}t FUsHA 2HPHA F 7153 7123853,
p<.001), 7784 7kX](Z=3.603, p<.001), 34 74
(2=2.727, p<.01), AHEA 74A](Z=2.387, p<.05)°14
et et s ACE e

4 23 S5k, 7R ﬂ%”“fﬂ /\Hlﬂil G
715d - AARA - AFA - A TR = L= oj7j
Sto] Aol =t 7o) =of {Pﬁﬁﬂi 080(}5 12|
= A0E SRIFI. 11 5 AH - A - ARA 7t
Ae AuEemet e AR FFe AL
Jerg, FAE BHA AH7HA] F AEA AAA -
AR - ABA 7HR e AEolE 9 0w 0] A

oA E25= FEu7le] IS o w3 7R #
A £87H] F 7153 7= AdE ol AH
FFZ mAARE ?L%MEOW A¥How Fogt 9F
< UAA Fomz, E 7153 7Hx e Al
o] BAAM= 7 ‘:’ﬂH7H°ﬂ°P§ 513 7153 7hx|e 7
A= TALIAE YA ARS S o= Bl

ot webA 744 sk REmom AeEE gl

Table 7. Sobel-test result of flow

Independent Parameter Dependant Sobel-test
Variable Variable 7Z-value P
Functional 2.599 .009
Emotional Intention 2518’ .012
Situational Flow to 2.156 .031

Social visit 1.976 048
Exploratory 1.661 .096
Functional 3.853" .000
Emotional 3.603 .000
Situational Flow Word of 2727 .006

mouth -

Social 2.387 .017
Exploratory 1.884 .060

*#p{.001, *p<.01, *p<.05
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B QATE BAE DA 26k, B2, AU

o, FAYEY| RS BAstn RAE iAol

A9 ARFOE D FHZY] BANY B2e
o IS BAlsle] BAE Bl v At 49
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