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A survey on Male and Female Perceptions for
Popularization of Medicinal Yakju
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Abstract The purpose of this study was to investigate the perceptions of men and women in order to
provide basic data for the popularization of medicinal Yakju. The research was conducted for two
months, from May to July 2020. In total, 179 males (40.1%) and 268 females (59.9%) were selected. A total
of 236 people were in their 50s, and 151 people were in their 60s. A total of 403 people were married,
and 68 men and 84 women said they were in good health. A total of 354 people answered that the
disease could be caused by eating habits. In the investigation of motives for purchasing medicinal Yakju,
both men and women said that they purchased it because they were concerned about their health or
it tasted good. The most important consideration when purchasing was taste/scent for both men and
women. In the proposal for the popularization of medicinal Yakju, both men and women had the highest
item of necessity for competitive differentiation (4.22). Our study suggests that in order to popularize
medicinal Yakju, it is necessary to continuously develop products that meet the consumers' tastes,

improve quality and advertise.
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Table 1. The general characteristics of the subjects

Division Male Female Total
N 179(40.1) 268(59.9) 447(100) *2 P
30's "126.7) 4(1.4) 16(3.5)
Age 40's 20(11.1) 24(8.9) 44(9.8) 39.107  0.000***
50's 64(35.7) 172(64.1) 236(52.7)
Over 60’s 83(46.5) 64(25.6) 151(34.0)
Marital Married 147(82.1) 256(95.5) 403(90.1) "
Status Single 32(17.8) 12(2.9) 44(8.9) 31.406  0.000
High school graduate 84(46.9) 168(62.5) 252(56.2)
) College graduate 12(6.7) 36(13.4) 48(10.7) ot
Education University graduate 40(22.3) 48(17.9) 88(19.6) 38.704  0.000
Graduate school or higher 43(24) 16(5.9) 59(13.1)
Christian 48(26.8) 84(31.3) 132(29.5)
. Catholic 23(12.8) 24(8.9) 47(10.5) - -
Religion Buddhism 36(20.1) 68(25.3) 104(23.2) 4586 0.205
Atheism 72(40.2) 92(34.3) 164(36.6)
Seoul Or Gyeonggi-do 68(37.9) 80(29.8) 148(33.1)
Chungcheong-do 16(8.9) 24(8.9) 40(8.9)
Hometown Gyeongsang-do 20(11.1) 40(14.9) 60(13.4) 6.106  0.296
Jeolla-do 24(13.4) 28(10.4) 52(11.6)
Other areas 51(28.4) 96(35.7) 147(32.8)
Housewife 0(0) 68(25.3) 68(15.2)
Office worker 24(13.4) 56(20.8) 80(17.8)
Civil servant/Teacher 11(6.1) 0(0) 11(2.4) ot
Job Profession 24(13.4) 60(22.3) 84(18.7) 100.188 0.000
Self-employment 68(37.9) 44(16.4) 112(25)
Etc 52(29) 40(14.9) 92(20.5)
100 or less 4(1.1) 24(4.4) 28(3.1)
Income 100-200 40(11.1) 112(20.8) 152(17)
(million won) 200-300 48(13.4) 76(14.1) 124(13.8) 53.344  0.000***
300-400 3509.7) 36(6.7) 71(7.9)
Over 400 52(14.5) 203.7) 72(8)
#5001, U N%)
Table 2. Health-related information of the survey subject
Division Male Female Total
x2 p
N 179 268 447
Bad "16(8.9) 40(14.9) 56(12.5)
Average 95(53.1) 144(53.7) 239(53.5) "
Health status Good §4(24.6) 68(25.4) 112(25.1) 9.740 0.021
Wery good 24(13.4) 16(6.0) 40(8.9)
Smoking (1 pack/day) 18(10) 20(7.4) 38(8.5)
. Smoking (13 cigarettes/day) 0(0) 1(0.3) 1(0.2)
Smoking Stopped 26(14.5) 43(16) ooas.4 1084 064
No Smoking 135(75.4) 204(76.1) 339(75.8)
More than 5 times/week 18(10) 35(13) 53(11.8)
. 3-4 times/week 39(21.7) 51(19) 90(20.1)
frizr;;iy 1-2 times/week 50(27.9) 81(30.2) 13129.3)  2.447 0.294
1-3 times a month 22(12.2) 36(13.4) 58(12.9)
Hardly ever 50(27.9) 65(24.2) 115(25.7)
The link Have 133(74.4) 221(82.3) 354(78.9)
between diet None 17(9.6) 22(8.3) 39(8.8) 6.041 0.037
and disease Not sure 29(16.1) 25(9.5) 54(12.3)
Light activity 54(30.1) 84(31.3) 138(30.8)
Daily activity Normal activity 49(27.3) 54(20.1) 103(23) 4271 0.234
intensity Heavy activity 67(37.4) 108(40.2) 17539.1) ’
Strenuous activity 9(5) 22(8.2) 31(6.9)

*p(05, "N(%)
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Table 3. Motives to purchase Medicinal Yakju according to gender

Motivation for purchasing Male Female
N 197 268 ' .
Taste Y3.60£0.95 3.54£1.09 0.599 0.549
Convenient 2.88+0.99 3.06+1.06 -1.766 0.078
Preference 3.55+1.02 3.45+0.99 1.079 0.281
Health 3.64+0.97 3.63+1.15 0.148 0.882
Recommendations 2.87+0.96 2.79+1.04 0.784 0.434
Seller's recommendation 2.58+0.88 2.53%£1.03 0.594 0.553
Advertisement 2.84+0.91 2.60£1.04 2.470 0.014*
Impulse 2.85+1.09 2.44+1.03 4.103 0.000™**
Brand favoritism 3.40£0.88 2.94+1.05 4.743 0.000™**

*pC.05, **p<.001, "Mean+SD 5 2D, 44@HD, 3FE S, 28@FA Yop, 13RS 2184 grh

Table 4. Considerations when purchasing Medicinal Yakju according to gender
Considerations when purchasing Male Female . 5
N 197 268
Price "3.44+0.68 3.48+0.92 -0.449 0.653
Function and efficacy 3.60+0.95 3.93+1.01 -3.423 0.001**
Shape or color 3.06+1.04 3.37+0.99 -3.186 0.002**
Packaging condition 3.17+0.99 3.48+1.05 -3.048 0.002**
Shelf life 3.54+1.07 3.82+1.13 -2.657 0.008™*
Brand 3.32+0.81 3.43£0.95 -1.255 0.210
Convenience 3.08£0.91 3.42+1.01 -3.550 0.000™**
Taste/smell 3.91+1.03 4.03+1.03 -1.191 0.234
Health condition improvement 3.70£0.95 4.00+1.05 -3.019 0.003**

#p(.01 **p¢.001, "Mean+SD  SH(US- TH, 48@FD, 3FE S|P, 28@FA Yop), 14(HS 284 gop
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Table 5. Comparison of perceptions of Medicinal Yakju according to gender

Comparison of perceptions Male Female

t D
N 197 268
I am familiar with medicinal drugs. Y3.03+1.02 2.46+1.07 5.606 0.000%***
I Took at the ingredients and ingredients on the back label before purchasing. 3.17+1.16 3.01+1.19 1.337 0.182
1 am familiar with Nuruk and Koji well. 3.15+1.21 2.76£1.15 3.379 0.001**
I have some knowledge about rice, koji, and water simmering. 2.92+1.33 2.31+£1.27 4.859 0.000%**
I am familiar with medicinal drugs. 3.26%+1.18 3.00+1.26 2.209 0.028*
If medicinal liquor is sold at a drinking party, I must buy it. 2.50+£1.02 2.09+1.14 3.846 0.000%***
I think medicinal drugs are more effective for the human body than 3.4640.93 33141.12 1.477 0.140
other alcohols.
Recommend medicinal drugs to those around you. 2.66+1.03 2.36+1.15 2.810 0.005**
I want to publicize the excellence of medicinal drugs. 3.28+1.00 3.01+1.12 2.539 0.011*
I believe that medicinal drugs will continue to evolve in the future. 3.73+1.10 3.46+1.04 2.555 0.011*

*pC05, #*pC.01 **pC.001 "Mean£SD SHE IHTH, 4L, 3H(RBoIh, 2H(AFA Y. 1H(HE 184 %eh
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Table 6. Reasons for low awareness compared to

==

[1919) ATAHE OFFE 45 vhilA] ehe ol g Hhat
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Table 72> o] w2 oFF9] ti5sls gt At
FApAFolt), oFo] thiEshE gt AARGAlA A
9] A AAA ApEAdo] Wasith4.22)5 7HE At
POz {oor I thgo FY 1FBH4.04), thget
AEANL(3.91), W7]1A g HARI(3.89) =0& et
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Western mainstream according to gender

Reasons for low awareness Male Female
N 197 268 ' P
Taste less 3.01+0.94 2.96+0.87 0.578 0.563
Not easily accessible 3.47+0.90 3.57+0.83 -1.106 0.269
Expensive 3.08+0.99 3.39+0.75 -3.747 0.0007**
Lack of awareness 3.81£0.90 3.76+0.91 0.555 0.579
Lack of variety 3.27+0.99 3.66+0.70 -4.753 0.000***
Smell bad 2.73+1.06 2.88+0.87 -1.674 0.095
Too cheap 2.37+£0.82 2.58+0.81 -2.626 0.009**
#pC01 **p(.001 "Mean£SD 5E(ERE IFLh, 46(AFD, 38EEFOID, 28@EA g, 18HS 184 gh)

Table 7. Comparison of proposals for popularization in Medicinal Yakju according to gender
Proposals for popularization Male Female
N 197 268 ' ?
Various product development 3 91+0.69 3.79+0.78 1.650 0.100
Affordable price 3.35+£0.97 3.49+0.83 -1.629 0.104
Proper education on yakju 3.64+0.92 3.78+0.84 -1.576 0.116
Promotion/Marketing Reinforcement 3.80+1.05 3.96+0.78 -1.800 0.073
Distribution network expansion 3.88+0.95 3.93+0.76 -0.526 0.599
Reduced Liquor Tax 3.42+1.04 3.73+0.82 -3.596 0.000™**
Advanced package design 3.89+0.92 3.73+0.87 1.811 0.071
Quality enhancement 4.04+0.84 3.91+0.84 1.580 0.115
Competitive Differentiation Needed 4.22+0.79 4.04+0.82 2.291 0.022*

*pC05, (001, "Mean+SD SHENS IFTH, 4HOFTH, MBI, 28(I¥A @b, 1HES 134 gth
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