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A study on the startup’s exchange relationship influencing
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Abstract When a founder starts a business with his or her own ideas, he or she faces many unexpected
difficulties. Several people or agencies may come to the assistance of the founder and contribute to the
success of the start-up. From this perspective, the study empirically analyzed the impact of exchange
relationships with entrepreneurs' colleagues, start-up support agencies, and start-up mentors on the
entrepreneurs' satisfaction, engagement, and performance. The results of collecting data on the founders
of technology start-ups in Daegu and subsequent statistical analysis were: First, the exchange
relationship between start-up colleagues and start-up mentors has a positive impact on start-up
satisfaction. Second, the exchange relationship with an entrepreneurship mentor has a positive impact
on entrepreneurship immersion. Third, satisfaction with start-ups has a positive impact on start-up
immersion and start-up performance. However, the exchange relationship with start-up support
agencies was not statistically significant to the satisfaction and immersion of start-ups. This suggests that
the role of colleagues and mentors who offer advice to start a business is more important than
temporary and limited support. The role of the start-up support agencies is as important as that of

colleagues and mentors.

Keywords : Startup, Exchange Relationship, Satisfaction, Engagement, Start-Up Performance

ol =% Ex AAE 20199 Hidl= w&Ret dnA7AEY] S Wol #H AFAY(NRF-2019S1A5B5A07109641)
o] ﬁﬁ@t 20199% tf7HEEvietn W AR|R ol S5t A

*Corresponding Author : Yong-Pil Geum(Daegu Catholic Univ.)

email: geum@cu.ac.kr

Received September 1, 2021 Revised September 13, 2021

Accepted January 7, 2022 Published January 31, 2022

722



AR wEBAY NS 2] 23 G s IF

AR F4 A
A e B0 o)
At e & UL

h=:]
T XR=E qt

L

o)

M

= TASte] ol Adsks AE 7HR]7] YiZo|th
FoAE AP0l 7Hx]= ol=gt A olgfistal 7]
=G4 7I9e] FdS S457] A1 B Y of
7|1A] &ar Qi1

A9 PFoA A2 2L AR E F&Eoh= 9
TEoE, AA7IEolAl= A4l ofe|tolg AFRtE
ARt YL BT 5 e 7132 TS T 9
TH2-4]. 18U AHRL9] ofeltjolE HIFoR A3t
T FA7IFL d71Gelv F4-FA7I9T Bl o
JNH-ZHAAY ALY A AdEY] A= 5%
Aot} B2 FA71E0] YL Bof FH3 HEE o]
F1A oFAEE 201749 71 GAERHEAGETHEARE,
http://www.kostat.go.kr)ol4] E5o] A4 14
BEEL 65.3%, 59 BEEL 28.5%= YER Sl
55] FAx7] APERIdY A, iEiA, AS4M 5
O & QI8 F&9 AFolgt Ed= 39 d71A] Xt
HYS sk AAA7E AA9 41.5%00 ol& B2 *
G710l Aol AR AYsto] Aot Hle B
2 ojglFo] mEr. ot EAEE QAR AR=
F7199] =T 4FZ AUt s FA1 Asket
HAE T HE 24T A7 2 15, I AL
gt 7|& Gl Aufgt FGA9 A= A st
= 5 3 A5

Q7192 A9 B, AR P 5o=
I8l 9 AQl ofolt]ojE 7RI AYE AlRFSl2ol
T Bl ARISEE 3o I7HA] B A8 AE ¢t
I e} webs Z71900] oj#et Y& FESHL Al
oA FgHog Aste] AdFsh] YoM ohdgRt
Fef] Aol aHETH5]. HPAE 71Xl ofolHolE
7IRko 2 A2 FYS 5P| HsfiAe BlRUA BE9
A, Ard3tel]l B R3t A=Y v, ofe|HolE AlFE
I AAET 22 FF5HE AR AHAR9] HE, Al
AurSo] B, AAFTe] vh, AR S EERE wE
9] 7§H 5ol o|E77HA] W& FEEo| Z8s| i

ojtt. o]gA w2 FRES AU A Aohe

A

723

S AL EAE ek 37190
A T HYAY IO BRI
o s a7Ek olo] FR} AAANE B
RRAAEAAE, AL, AL,

52 B9 ol5g AYs| A =

==
2+

%

St AR D7 TS FA7149]
2 7¥sto] o]Eo] A
DAY ofEeS FEok 4 71908 Jst=
£ Yol AE FHO= FITH7-9].

ZAAZE 49| ofe|t]olE AMAEIE FFAI717] 9
At AR ARA 223 Yi7kHEofF SollA AUk
Tgo] dgHoln, AR ofo[t]o}E ARIZIE o]o]
£ A3t TS T Zlo] a5t AR
AA718S T 9T T5Y = AL, HEY HY
A7 52 FARY Sk ok AR AA719E
o2 g AEo] IS W] AlFetEA ARt
Al o] 7197H8419] Z84401], A= olEl} AAE
ARl oAdu 810,111 ol B3t A7/} SHEZ
T2 ARAoR At JIE HoFoltt. 1t ¢
T= ZFEAY EAolv AAAE SR B 9%
of T3t A9 Ao Ectl AARE 4E F
g UE, FIAL7H 5 SR g8 58/ o
g A= B35 Aot A AR A%
205 EFAY, FPY Aol a7EE= A9 Yl
EQFoR 7lgoly A7 &2 wE F oefdt LS
& 5= 2, B Yot FFATE 2EE o 3lo] Hojs
7% ek wEbs & AFolAs AR Aol
B P Jgo] duht JRRS mA|H, gkt
FATAE ATE. FHE SlojAe AARA R
oA Zo] IA A=l FH-F4d LA (LMX
: Leader-Member Exchange) o|2& &-85to] 2z}
o} FITR, FIA-FIA L7, ARt HE 719
WAL el gt WS BY 181 AR o]of
AAE ASHOR 9si3itt. o] A o|EHor
WA T 0|2 AA7IHel A8k, AFHL
2 7o) gFot=t nAE Hske 72 A
9] 8797 JFHS Fosto] ol5Te] TAOA o
g S 7| &ofof shAof TRt AARLE AATSHGAT

o
=
Z]

1

o

22
Q]

ot

aL
[¢]
]_

2. 0|2H HiZE



AR &85 =2 A A2338 Al1E, 2022

Sl 71&ske] 4
Oﬂiﬁ Blau[12]9] Ats]w
MQ‘:’{ QAL 22| Eo}, uHA|
of 9 Ajo g gfx]o]
FopolH= F2 -4zt
A OMX)S} 24-897He] wetAE 9v|st
A21X(POS : Perceived Organizational

FTHOE SfEo] ton, upAFEofo) A
= LMXe} POSOl| ©ste] Z-7/dezt wedA
(CMX : Customer-Member Exchange) 522 &
=2z QUeH13].

LMX O] TR EFG A et 4L AR &
goll ZAso] HEgsHA "oH14l. &, goe 4
Ho|A &S Fofstal FAHUS] AT =9t 2t
of wet FEote, Y EF Y AR ojwe}
ALY Aol gt 9] ¥hSof wet P55 He

TR R)Zto] w2} o]59] JFo] DepAA Het A

—rr‘

L

Support)<

1

g 2z

sagel2120ME w2 59 ARlE BAE #1
Ve A5 JOP AEE v o g 4% g tigt ¢

=°] 37 diol et TS AR o9&
ofye} A oo #AHE 7HAH, Yozt At
wo] o9 f HiEsh|® gt

Liden et al.[14]9] <17l 9JotH &2 459 33
ARl LMX= RAF/JHY] 2 7o gt s B9 1

2 BAAS] 93FS vAA =tk ESF Bezuijen et
al.[15]9] AToJAE & S50 LMX7F 4R} 2419
AR S8 TP S8 8 B =82 s
Hrhs 2E A3 ﬁﬂi AASEIL et 2lEet -
g9o] QAR LMX 0] w245 344 Hes
o o] gAsta, 279 WF7T FobA ol gt

AHe ol Kbk U6, 83 eluis) 2y
sl A At o

17“01 AlEeld A
ohz} 2t
—3%7 S TR Aol
7|helAlE et 1A

724

Wk Agaclony wael Soet 34

ol PR, Il WHSe Ep} Ik B
LA AT HUILE ATLETE 42 3
A gomn ABE, Aeld dee 22 5 Ak 34
43 BARR] B 2AS Bol e B
SNAET 0] W] Tt ofSo] s Hof 2
FUHE WA AZeka olttolt MO Ba A%
4o 0|88 4 9l 920l AAUA Tk et 7

AL AH R FAFHY] Hri= 7180 BA
A BAdEH, 457t olstE ol TAY |
Al =1 Yot w2 HEHE-Z A45H THEo] AR
°ﬂ7ﬂ 1&EE 2AE 7|9 = 18]
TAFEY TR LES ARt 2ghe] AJol7t QL
]—': sh g, AlE], 9 E2 HEES FHoE
A=At Crosby et al.[19]12 T3 AFE #AE
Ao TAHQARE A5 o, Morgan and Hunt[17]

BEE Fo

= E¢o] #A9 H=E A5 gk gRlo= #
A9l Y42 45 B Isf ?L'—'TEIE} Ae 45
OﬂE} E3F De Canniere et al. [ZO]‘_ TAE é% =3

Ely ](ﬁ«] A= 1L 71}do] =75

@ﬂ‘oﬂﬁ TE57] fiiol £38% 4
s f5ote A2 ta Tt e
4 Utk olHE AN FE == e It
Kaplan and Norton[23]0] |52 AT} w72 4
s A nEsfof St Mg xRS FFAATEA
w5t o]2o|t}. AFEH Aol vehd= AE7T AA
BE vigog 3 Ay ARdolgk= HAIE FESH
sl 5T 4%, WREZEAA, 1A} 2
ANFA Adato] REFER] = LSRRt vl 7149 At



AR wEBAY NS 2] 23 G s IF

A Ae] FFE & & e HEEZ o] =9
As S

o|9} WS MGt FF7|H2 AR A4S 2
gt AAEE, FHIEY =2 5o AdS d9E
7= Zol getdol7] wiZel Yol med 5 &
2 AFEA A x| 7|Zst] FJPTE =olot=tll=
FE7F ohE &= Qltt. 55] A7 Y = 74 A
WA 2 7o g vRyAndol FY, AFL AH|
29 g s} AAGL] WFAS 52 At A
o|FojAof stHE REO] HL AFstE AR A
£ B3 Aot YA GHsHE e Ad™elAY
AE gRIstk= Zo] HFEZASith ol2fdh SHOA
Mahmood and Norshafizah[24]&= Z9] F$ Y
A7} Ao ARIEHE Bl Ftotarat gt viE 2/
Urkal Ql=7HE whasfor gttty g5kt

ok
ﬂl.?.l'.

w
re
4
H
ogt
b
re
4
0
I%

w
rQ
1
i
ogt
i
~
s

WAl Bt A7} o] B3 AF-ZofollA AR
AIE AT el st AUV 2okl et
WABA | At A= 719 o]FoIXA] AL k. o
A Aol A A vtet o] wehiAlE SE A
oUAE RIS, AS5Z 7hssH S, AlFeES
FA7Ie 2t Sl o] AFelMe AR dEel

Exchange Relationship

Colleagues

Support
Agencies

Mentors

Fig. 1. Research Model

Relationship Quality

Satisfaction

Engagement

A 87ElE 1IAE AR 5=, AAAL7|E,
WESN] WIHAAE FAHOE S

g AdES AlRshe AGAtlA Aol & Zolst
I 97|EFste] g ARdS et ke BERE
- Fa38k Aolh ARlolA FEE AR ofolro]
£ T 19I5k A ofeltjolE A7 IE 8-S o17]
T ot ofoltjolg AFI} AHIAR oh=t T
o] & & Stk T3 AARE AEI AH|IAE A A
Y02 AYA7I7E st A Ffiol=d e
ot FARF SA4A AFolr] ol# AFEEQ] SHo|
A Ego] H7|& gtk AR AFGE AlRFolHA &
HolA Hi %2 ojEeS W dX U FEe
AE 4BHOR oIt Ego] Hrh

ESH AP AAE ofo[t]olE AFat AHIAR T
Eofdi=tl A7 Atk FAX D71 FA=F7L ofo]
tolg A& AulAg I 5 YT 7]EHA A
A3} A Arstol] Qs kst XY ek FY
Z19] oto|tjolg A AAAAS F3l EIaFE A
AEE AABAZ, AS5AY, Y E B2, =4
FA, AHQAFRE] o] 2717HA] thFet FEfe A e
ol AAAE ok 9EE itk AdApT e
Sk Al7]0] FAEgh AR A9 A9 4P F29
A& SFEokL ZoMgdt 4= e AVIZE 2 4= ok

A7t 719E A 9e Aol Aok sheEte A
Sta1A} sh= Hofol g HH, A9l Axp, AL
7F< otoltjoig] AlQls} v, A+, VIEYH 59 AKX
7F B58 5 Qe AAWES} ol E5S kokE

ol o

-

Performance

Performance




el

R

2 A234 A=, 2022

ol o

S HEZH A718%01A A
011*1 FA7182 = A *}%H

. FRE B™ol
d ol=A1d

L oan °‘t 32 @ATE Aol
H, QR] FAREL ASAAE AT 5 9
ﬂOl ek, weba] oA Abuls JAER, FYAY
BUEGe] HEAO] ot BT o)
SR B 2 9l 202 9ol U YA
3ABE) B2 BYA 59, FAuET P2
BRI 0] HYHAE ST 5 Ut
o] AT ool 7|43 hE-S roR Feixete]
LRAE P 29 B2, FANW|E, AE
2 T3 o53te] mABAZL BlolAe] LEED
‘é‘, i}lﬁul—éjq- ;‘(J—OJE.?Joﬂ ]‘— Oﬂﬁ(}: _‘j_a]_l k'ijq-QJr
o WA SR Ak P4 TITA, WS

1

9] 10l 43I0 BAE Fig, 13} 2ol AFRA
2 el olo] w1t 7HeS ANster
7M1 BAe] BRTAE HYuEe] FHH 9
2 % Zolt.
M L1 3AA-BYFEY DAL BIUE
o 39H I Z ol
M 12 FAA-RYADBe BABAL FY
wio] 3449l ee E Zolch
714 1.3 HA-HES] THVAL o] F

449 9 = A

o|ct.

7Hd 2. A w2 del 384 ¥
Fe & 2ol
7Ha 2.1 AdA-dE =] nddAE FUEY
o :LZWOJ 3Fe € Aotk
7Ha 2.2 AJA-EAA 78] i iAE A
=0l 544 = € Aol
7Hd 2.3 ZAA-AES] w3 AE FAEY 3
AR FFE € Aol
7Ha 3. AR Aol 3]l I €
Zloltt.
7He 4. A= Aol 3R] 9FE & Aol
7Hd 5. BREU2 A4l 3HAR] 9T & Aol

3.2 7YY
o] Aol At AR 7H4

0.
=21

%74] Z o] upH

%

726

ol

off AFAQl o g HAIery. WA AT
ESlo] o] AoA gAstaRt sk A5
S ERlstnt. AT PolA AQtet #i49] £
i AP ATNA A=/d Blg/do]
THE AR o) Aetes
o] Ao AHgE STt B
W3BALE Liden et al.[14]9] d7=

3T
B

A og

pul

2

9]
4

AH 23t
32 A
APAT
£ 85I,
AATEL Crosby et al.[19], AAZ &9
Morgan and Hunt[17]9] 975 E-8st3tt. 18
o] A9 FT&HWSLE AME AT Mahmood
and Norshafizah[24]2} Hooley et al.[25]9] AF-o)|A]
AE EHETE LEoIlh
AEAHE &8sto] JAmE FYstlor,
SAETO Hsf 5ok =t #oW 7H 19

A L

3 4
%

L op o oft

rﬂ

ol

L

-

2

R orlo e o

rr

B

2] oF

i

Table 1. Measurement

Variable Measurement
ex] Start up colleagues makes a significant
Coll contribution to business.
OLeasues 1.2 Start up colleagues' efforts are of great help
Exchange R

. " | to business.

Relationship - -

[14] ex3 Start up colleagues' efforts are effective.
ex4 Start up colleagues play a leading role and
share responsibility.
ex5 Start up-support agencies play a crucial role
in the success of supporting business.

Support -
. ex6 Start up-support agencies are of help to the
Agencies R .
success of supporting business.
Exchange C 7 g art up- " i I effectivel
Relationship| &7 Start up-support agencies work effectively

[14] with supporting business.
ex8 Trust in start up-support agencies can lead
to the success of supporting business.
ex9 1 need mentors for business.

Mentors | ex10 The relationship with mentors is of great
Exchange |help to business.
Relationship| ex]11 Mentors meet my needs in business.
(14] ex12 Mentors propose the desirable direction of

my business.

rql I think it is good to start this business.
rq2 This business gives me pleasure.

rq3 I take delight in this business.

Satisfaction

(ol rq4 I am proud of myself for starting this
business.
rq5 I am committed to the success of this
business.
Emotional |r96 I put my career on the line in this business.
Engagement | rq7 I think a lot about how I make this business
[17] a success.
rq8 I get more interested in my business in the
process of business.
sucl My business is successful at the present
stage.
Performance| suc2 This business obtains desirable results at the
[24,25] present level.

suc3 This business obtains desirable results as
planned.
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Table 2. Demographic characteristics of the data

Frequency Ratio
Female 92 44.66
Sex Male 114 55.34
Sum 206 100.00
Grade(2yr) 27 13.11
Grade(4yr) 107 51.94
Grade
Graduate school 52 25.24
Sum 206 100.00
20 less 29 14.08
30 less 61 29.61
Age 40 less 63 30.58
50 above 53 25.73
Sum 206 100.00
3year less 131 63.59
Syear less 48 23.30
History
Tyear less 27 13.11
Sum 206 100.00
Manufacture 72 34.95
Service 80 38.83
Industry ICT 47 22.82
Others 7 3.40
Sum 206 100.00
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Table 3. Confirmation factor analysis

Measurement Estimate | t-value CR AVE
Colleagues exl 0.894 -
Exchange ex2 0.937 20.884 | 0.933 | 0.823
Relationship ex3 | 0.889 | 18819
Support Agencies ex5 0.883 -
Exchange ex6 0.941 19.807 | 0.919 | 0.790
Relationship ex8 | 0840 | 16223
ex9 0.800 -
g/fcnﬁ;’;;e ex10 | 0918 | 15989 | oo | (oo
Relationship exll | 0934 | 16391 | ~ ’
ex12 | 0.894 15.349
ql | 0.906 -
o rq2 | 0959 | 25212
Satisfaction 3 0.949 4 404 0.961 | 0.860
rq4 0.894 20.477
rq5 0.912 -
Engagement ra6 0.856 18372 0.940 | 0.797
rq7 | 0881 | 19.677
rq8 0.921 22.194
Performance sucl 0.922 _ 0.910 | 0.835
suc2 0.906 14.444
Table 4. The result of discriminant Validity
1) ) (3) 4) ) ©6)
o | o9/
@ | 0528 | 0889
(3 | 0578 | 0.738 | 0.888
@ | 0688 | 0614 | 0699 | 0.927
G) | 0661 | 0623 | 0.714 | 0.888 | 0.895
© | 0509 | 0319 | 0352 | 0.603 | 0586 | 0.914

* VAVE

(1) Colleagues Exchange Relationship, (2) Support Agencies
Exchange Relationship, (3) Mentors Exchange Relationship, (4)
Satisfaction, (5) Engagement, (6) Performance
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Table 5. Hypotheses test result

Path I]is;_e t-value

colleagues —  Satisfaction 0.390 6.435"
:‘gffg:s Satisfaction | 0.121 | 1.603

E)};Ce}f;?ige mentors  — Satisfaction | 0.467 4.4417
onship colleagues — Engagement 0.054 1.101
agsgr?ges Engagement 0.038 0.676

mentors — Engagement | 0.171 2.118

Satisfaction — Engagement | 0.678 10.395"
Satisfaction — Performance | 0.493 2.6317
Engagement — Performance 0.288 1.439

* p<.05, ** p<.01
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