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Abstract This study was conducted from November 11th to December 3rd, 2019, in Iksan, Jeollabuk-do,
and nearby universities to investigate the recognition and preference for either food made from local
specialties or processed foods among college students majoring in food in Jeollabuk-do. The research
and results were based on 317 questionnaires that were answered by these students. The
interrelationships were investigated by examining the student's general characteristics, eating habits, and
recognition and preference of foods made from local specialties or processed foods. The recognition of
foods or processed foods using local specialties was 3.01+0.73 for male students and 3.22+0.64 for
female students. This confirms that there was a significantly higher recognition by female students
compared to male students (p<0.01). The parameters with high significance in the preference for foods
made from local specialties or processed foods were 'quality satisfaction', 'convenience', and 'hygiene'.
These were related to the participants' eating habits and recognition of local specialties. The
significance of the correlation was thus confirmed. We intend to use these results as basic data for
food-related education and the development of local specialties or food menus taking into consideration

the preference parameters discussed above.
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Table 1. General and physical condition of subjects

5742 Table 13} o] F it

= =2 fE
Aees 3179ez Y =Rlolw deh 1357

(42.6%), o184y 1827(57.4%) 22 ol A H&
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A Ashol sig= k. Futishye] dutaigoez S
Aol W3t oo TE I YL 1979
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Variabl Gender. N(%) Total, N(%) 2
ariabie Male 135(42.6) Female 182(57.4) 317(100) (p-value)
Self boarding 42(31.1) 43(23.6) 85(26.8)
Dormitory 11( 8.2) 15( 8.2) 26( 8.2) 5.571
Residence type With family 81(60.0) 116(63.7) 197(62.1) (0‘234)
With relative - 2( 1.1) 2( 0.6) ’
Others 1( 0.7) 6(3.3) 7(2.2)
Very good 35(25.9) 21(11.5) 56(17.7)
Good 28(20.7) 41(22.5) 69(21.8) 11824
Health condition Normal 64(47.4) 105(57.7) 169(53.3) © '019)
Bad 8(5.9) 14( 7.7) 22( 6.9) )
Very bad - 1( 0.5) 1( 0.3)
p<0.05
Table 2. The meal habits of subjects.
Gender. N(%) )
Variable Male Female Tgtlz;l%l gé;%) ( \fcalue)
135(42.6) 182(57.4) i
Three times 23(17.0) 29(15.9) 52(16.4)
Meal(s) per day Two times 78(57.8) 93(51.1) 171(53.9) 3.731
One time 10( 7.4) 11( 6.0) 21( 6.6) 0.292)
Irregular 24(17.8) 49(26.9) 73(23.0)
Korean food 61(45.2) 112(61.5) 173(54.6)
Western food 40(29.6) 36(19.8) 76(24.0) e
Favorite food type Japanese food 13( 9.6) 23(12.6) 36(11.4) 1(382%
Chinese food 7(5.2) 1( 1.2) 8(2.5) '
Convenience store food 14(10.4) 10( 5.5) 24( 7.6)
Baekban 27(20.0) 33(18.1) 60(18.9)
Tangs 21(15.6) 26(14.3) 47(14.8)
Jigaes 65(48.1) 85(46.7) 150(47.3)
Korean fl‘l"’d mend Bibimbap 11(8.1) 29(15.9) 40(12.6) (823?)
usuaty ed Gijims 43.0) 5(2.7) 9 2.8) :
Jorims 4( 3.0 1( 0.5 5( 1.6)
Muchims 3( 2.2) 3( 1.6) 6( 1.9)

p<0.01
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Table 3. The snack eating habits of subjects

ZA A = z;\}z} Z 9re 223%(70.3%)E 71
LA ZAFEQT, Theo s "HaE g S 367(11.4%), 7}
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EHES 283 FBABNNE Go] it 827} Fa

Gender. N(%)
Variabl Total, N(%) 2
ariapie Male Female 317(100) (p-value)
135(42.6) 182(57.4)
One 85(63.0) 99(54.4) 184(58.0)
Two 33(24.4) 52(28.6) 85(26.8) 4626
Snack per day Three 12( 8.9) 17( 9.3) 29( 9.1) (0‘328)
Four 4(3.0 7(3.8) 11( 3.5 ’
Five or above 1( 0.7) 7( 3.8) 8( 2.5)
Breads 20(14.8) 34(18.7) 54(17.0)
Confectionery 34(25.2) 60(33.0) 94(29.7)
Ice creams 21(15.6) 20(11.0) 41(12.9)
B n . Milk and dairy food 9( 6.7) 17( 9.3) 26( 8.2) 11.644
avorite snack type Drinks 19(14.1) 26(14.3) 45(14.2) (0.113)
Rice cakes 1( 0.7) 3( 1.6) 4(1.3)
Chickens 29(21.5) 22(12.1) 51(16.1)
Fruits 2( 1.5) - 2( 0.6)
Calorie 4( 3.0) 8( 4.4 12( 3.8
Nutrient 6( 4.4) 2(1.1) 8( 2.5)
Easy 10( 7.4) 26(14.3) 36(11.4)
Snack selection Taste 88(65.2) 135(74.2) 223(70.3) 23.865"
considerations Price 22(16.3) 7( 3.8 29( 9.1) (0.001)
Package 2( 1.5) - 2( 0.6)
Popular 2( 1.5 3( 1.6) 5( 1.6)
Others 1( 0.7) 1( 0.5) 2( 0.6)
p €0.01
Table 4. The recognition of local special foods or food products in subjects
Gender. N(%)
Variabl Total, N(%) t-value
ariable Male Female 317(100) (p-value)
135(42.6) 182(57.4)
. o 0.543
Restaurant using local specialties 2.95+0.74 2.92+0.76 2.93+0.75 ©0.719
Local specialties menu 2.87+1.34 3.48+1.49 3.22+1.46 %03330)
Famous local specialties 3.01+£0.73 3.22+0.64 3.13+0.69 (%%5097)
Types of local special products produced 3.03£0.74 3.10+0.71 3.07+0.72 (82?23)
Processed products using local specialties 2.79£0.69 2.89+0.76 2.85+0.73 (832_’6))
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Table 5. The preference of local special foods or food products in subjects
Gender. N(%)
Variabl Total, N(%) t-value
ariable Male Female 317(100) (p-value)
135(42.6) 182(57.4)
0.392
Purchase preference 2.94+0.87 2.95+0.86 2.94%0.86 0.965)
0.053
isfacti + + +
Purchase satisfaction 3.11+0.82 3.20£0.75 3.16£0.78 0.335)
Repurchase intention 3.04+0.82 3.13+0.84 3.09+0.83 8;2%
B 1.333’
Quality satisfaction 3.36£0.70 3.17+0.74 3.25+0.73
(0.015)
Cost ratio 2.8140.84 2.79+0.86 2.80+0.85 (82322)
Recommendation intention 3.07+0.75 3.14+0.77 3.11£0.76 0.59
R T T (0.463)
Convenience 3.14+0.72 2.96£0.80 3.03£0.77 8%%;
Reliability 3.22+0.72 3.18+0.73 3.20£0.73 0.012
D B B (0.599)
0.275"
Hygiene 3.37+0.64 3.13£0.78 3.23£0.73 (0.003)

p<0.05, p<0.01
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Table 6. Correlation coefficients between the eating habits and recognition of local special foods or food
products in subjects

K food Processed Rest " Local
. Favorite food| O 2 190 Favorite [Snack selection|Type of localFamous locall food using .es auran‘ 9ca, .
Variable imenu usuall X . e  1ee . using special specialities
type snack type | considerations | specialities | specialties special
eat products menus
products
Favorite food 1
type
Korean food
menu usually 0.033 1
eat
Favorite snack 0.091 -0.021 1
type
Snack selectioni ;) 45 -0.014 0.106 1
considerations
Type of local | = o7 -0.012 0.055 -0.056 1
specialities
Famous local | 4 5 -0.060 0.022 -0.081 0.700" 1
specialties
Processed food
using local 0.004 -0.038 0.085 0.012 0.461 0.481 1
specialties
Restaurant . . )
using local 0.028 -0.006 0.028 -0.065 0.490 0.559 0.617 1
specialties
Local 5 5
specialities 0.047 -0.001 0.063 -0.005 0.163 0.182 0.095 0.056 1
menu

p<0.05, p<0.01
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Table 7. Correlation coefficients between the perception and preference of local special foods or food

products in subjects

Type of Famous Restaurant | Processed
X yp using food using | Purchase | Purchase Quality |Recommendation o
Variable local local R P NP . . Reliability
O R special local preference|satisfaction |satisfaction intention
specialities | specialities L
products |specialities
Type of local 1
specialities
Famo%ls -lcllcal 0.694 1
specialities
Restaurant using | - 555> | (617" 1
local specialities
Processed food
using local 0.479" 0.542" 0.671" 1
specialities
Purchase . - -
0.168 0.204 0.287 0.337 1
preference
Purchase 0.160" | 0238" | 0224" | 0203" | 0563" 1
satisfaction
Quality 01617 | 02137 | 03337 | 0334 | 05577 | 0570" 1
satisfaction
Recommendation | ) 0.130° | 0224" | 0303" | 0463" | 0502" | 0.601" 1
intention
Reliability 0.101 0.252" 0.246" 0.254" | 0306" | 0.463" 0.547" 0.499" 1

p<0.05, p€0.01

U FY W, B UE, FHAF L A
deld A= ool fold AuEATt e Aoz et
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Egate] A% R A9 FFol Yk A7 2t
2619 FARE A0, AGEAES o83 4] EE
BB QARG 7 BEole JuAe] folde
Sfelslo] AGEARS o} 83 S4 B 7HA1E 1
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E=
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99 S48 QAEE Y 3014073, ojsh
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