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Abstract Knitted materials are widely used in sportswear that emphasizes activity or functionality and
casual outerwear that emphasizes design. This study aims to understand the purchase behavior and
design preference concerning casual outerwear made of knitted materials. First, the purchase behavior
indicated that the purchase motive was comfortable wearing, the purchase information was from the
Internet, and the purchase place was a department store. The motivation for choosing a purchase place
was the variety of products and designs. The preferred purchase price was 100,000 won, and the
preferred purchase item was a cardigan. The design was the most important thing considered when
selecting a product, and wool was the preferred purchase material. The motivation for choosing the
brand was the level of sewing finish and product quality. The classic line design was the most important
factor in brand identity, and the most important dissatisfying factor was the product life. Second, the
importance by demographic characteristics showed a difference between groups in terms of brand and
price. These demographic groups varied in age, the trend in education, and brand and trend in
occupation. Third, The design preference included a cardigan, stockinet pattern, tunic length, box line,
single-breast, button closure, non-collar, seam pocket, and raglan sleeves.

Keywords : Casual Outer, Knit Material, Purchase Behavior, Design Preferences, Fashion Industry

*Corresponding Author : Jang-Hyeon Kim(Design Factory)

email: jamie8122@naver.com

Received January 20, 2022 Revised February 28, 2022
Accepted April 1, 2022 Published April 30, 2022

96



g A5 oFeEY ToRE % Al AEE

1. M2

ArAtBlols AElEe] Soln AstAe Afal A
2 520] PHoltt F A TEAY A, Axx
gAY H5st 5 a0 FYHon, ol A
o 9% avlg Slat 7|zolE G *9tt 5, A
of AUAEL ARAEL Folgel o] nFYT AR
B, B, 7154 5 187k B0 9 oR AR
of BiE 7L, TolstAst JFOR et
QIeH1). ol AulASo] ol Al thet 7Ieh 42t
ur} oppten, skl la gtk Sue uE

s At & 4 3len, ol SFAAE T e
o= AE9] AAZ UE A7t FEL vy 9tk UE

L Aol R, W, Y4, Sdolny, 3
24 9l B.exo] 95513, Heke 2Hggolt o]
Aol AuA7} wet 47 ThE 5 YIrhe Thpet 99
ShFotar QArH2,3]. 1980 dtH7IAIRE s UEL= AH
gofoll F2 =9l ot 1990%:1EH°1] HolewA &
g]Zo]1 AL8AQ 2HE = ]3].&: 7A3fo] 2|&=H

ik THARSUAE 24870] $E UEOVE 15

49l 242 252 W] AFSErtd]. @4 UE &7
Aol 154, Aol FEuE A2 gol

oy} ARl ZHo] AxHE AMFd

A= ZGA LEHIL = FAClH.

oo & d+= UE 247t 284 FY okeE
4835} OIS st 712 AR, UE 2471 J8H
HFd olpEE iRt Aol Qe oA AHAES
dos UE 247t 284 75 okt o s
4 Ozl Ak s sofstarst giet ole &Sk Y
E 245 283 AF AFY "Rl gt HFES
A 4 glon, YE 247 284 ofF AlEo a3t
2l wfj Aekg #5517] 9%t 71xAewE €82 &
Aokl oot ltkal ke

o}Se A

oy HE
= m

Hl-l:é-l

2. 94 9 2xt

p L

2.1 A7AEH|
ATE UE 24E B8 A% okpE el 7
g Ozl A5 o] I3t XA 8 A EA=
ot e
ARLEA 1. YE 2471 ALE AF
P52 mhelgict.

=
=
A
O O

o opoe] 7

97

BAEH B4 o=t YE 247}
H JiFY ofE Y TP =
AR H7} 485 7T o9E9 o
A5 o] tisf mhetgict
22 EHES

A L DY HE EEotgon, A%
SEE A 7 Ask= *é_fﬂ < g8t A7
L QIF B4 B4, UE 2418 883 715 o
HY| o] 5 £ € tAR] Ask E
o5 Fgsielet. vl 63%% APATL5-915
of 11EH v, o AR, o A, o %
AY wjg, A5 A 714, %LUH ofolgl] M¥} FQ%,
Ful 24, A% BHE A9 8, Hes ojoldlEl gl
8%, B9 99)), AR A5 ks AgATH(10-12]
< Faste] 98T otoldl, YE uﬂlﬂ, 4o], AR, o
9 e, ofd x|, ZE YA, Z2A YRR, 4 o
AQNog B o] HileleE HAEAE /35t

-

/\zH7]_ X—LQ_Q 7H_f_04 o]—
e o AEAES FAHLE
TR EH ARl Aeko] et HE2 APtk
& 150%-9] EAE vizste] 244 SEAE A9
gt 11675 SARAAER ARSIt Am B4
SPSS 19.05 AR&3lo], Wlkid, Haiat #E=HA}, i
EA BA

B 242 59 ATe Al

]

]

3. ¥R MH

HE &7 &85 959 7 5 & fARl As
T o Ay dFES o3 gt

Han[13]19] d7oA= YE Fuf A] 2% oq/g o /g

842, oL Aulde Fask] Yz

o=
AL, T s el # AR 04*358 ‘J’é

Sholuf Ayl WSS Tt o] 835130, UEYo9 A&
Aok 4o gt W ool Aol 5ol Hls

A YeRTh Hong et al.[6]2
o] JAHoZ YESo 71 &

A9, WEA, 28U EE 4%

20~300) 14 2%

Ayt Folt o
ojuate] 23} S04
B UEES 25 Aoz tehitt. £3, e ouw



fill‘

Web71&st el Al A23d A4E, 2022

9] AU o] golsith= SHA A AEs)
2 Yepyit} siA|gh, Alg & "ot
1Ay, #EY B3] oj#go] QoA ETEsH=
2 ZAE AT} Park and Lee[14]9] AolAE A
ot A% AU ) A4t ohd 2ol HIARE,
H9o] A% FH7t gl AL A AgdolA Adsst=
o& Yehgrh X3 A AiolA YESLE
Al AFolut TRRIE 7Y 83 84= sk A
o2 AL Kim and Suh[8]9] gFoAE ZA
of Hofgt B ES HtFI L5, &F 5T &
B9l gold 9 S AE 4 vk FHAA Y
Edolg Assiglon, 7S e F8A Adst=
Ao AL B3, J1E F A4S A4 F
TFetaAsts Aol 2255 UE 7t AdE UE
g 4 Qe S =R EEEE Z0E UsTh
Choi et al.l4l= AZF/Atnd, BERE A3, 73
/35 A8 JHES YEH /0|9 Fu oA
St Zpol7} et Aoz BEAEQEY, 533 94
2 HARIE Azt sler, AREI o gdas
oju|AE A%sh= FoZ YEtth Kim and Leel5]
9] AFoM e AHBESE FE ALH HAFLAE
HESolE zh8stalor, wetst 283t & {90
2 S 1A gethe SHo] YE ] Ao 37
ARl P VA= A 0E ALY E3L i 2H
Al AL, &, A4, TE o8] 23} <02 117
Sk ZAC0& Uehtt SHAE, Mg & Ato]= W5k &
E7, #2]9 ojgg 59 a4E0] B9 Z2H= 94
YERT

o] APAoxet Zo], YESol= Ag8olut A
B3| BAgle] AEste ofoldlo R ZEEI Y
ool 4= glor, YE oo et AFEAI 7=+
AL Wik whet 2 Aol Ao T o]
£ dAFod= HE 247 B89 AT ok EE T+
gk AR F o4 AHIRE e R QT BAIEH
Ql B0l wet ARl Ak 9 Ao P55 welefE
12} gt

u

98

wekom, 207H(20.7%), 407H(19.8%), 50tH ©1d(13.8%)<]
w02 Uepdt} g2 thiEoli69.8%), 11E(15.5%), th
Sl o4H(12.9%), HHEt AH1.7%)9] A= UER
o} A G2 AFER(42.2%)0] 7 wokoH, HEA-HE
71€2(31%), ABlA T2 (9.5%)9] E25 HErc
AP & T ¥ 5~10%11TH30.2%), 20~30%
o]eH(27.6%), 10~20%119H25%)2] &0 & LeRgt), 7]
FA= A&(36.2%)°] 7HF werom, 71EH31.0%), &
FA(12.9%), =ATA1(9.5%), AHAI(5.2%)9] A= Y
1257

Table 1. Demographic characteristic

Classification N(%)
20s~29s 24(20.7)
30s~39s 53(45.7)
Age
40s~49s 23(19.8)
50s~59s 16(13.8)
High school graduate 18(15.5)
Academic attending university 2(1.7)
ability More than university graduate 81(69.8)
More than graduate school graduate | 15(12.9)
Housewife 9(7.8)
Student 2(1.7)
Clerical work 49(42.2)
Service work or sales work 11(9.5)
Occupation Manufacturing work or
technical work 20.7)
Professional work or
tech work 3661
Etc. 7(6)
Less than 5% 14(12.1)
The rate of Less than 5~10% 35(30.2)
clothing. Less than 10~20% 29(25)
ij‘:;i;e[ﬁg Less than 20~30% 32(27.6)
average Less than 30~40% 4(3.4)
More than 40% 2(1.7)
Seoul-si 42(36.2)
Incheon-si 6(5.2)
Bucheon-si 2(1.7)
Residence Dejeon-si 1(0.9)
Kwangju-si 15(12.9)
Nonsan-si 11(9.5)
Goyang-si 3(2.6)
Etc. 36(31)
Total 116(100)
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Table 2. Purchase reason of casual outer using knit

material
Classification N(%)
Comfortable to wear and work 50(43.1)
Excellent thermal insulation 24(20.7)
Considering the harmony with other clothes 15(12.9)
To express one's personality 9(7.8)
Impulse purchases due to promotions 7(6)
Considering the youthful image 6(5.2)
To follow new trends 4(3.4)
Easy to wash and care 1(0.9)
Total 116(100)

Table 3. Purchase information of casual outer using
knit material

Classification N%)

Internet 54(46.6)

Information in the store(display, sales clerk) 44(37.9)
Mass media(TV, magazine) 9(7.8)
Family, relative, friend, colleague, acquaintance 7(6)
Pamphlet/catalogue 2(1.7)

Total 116(100)
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Table 4. Purchase place of casual outer using knit

material

Classification N(%)

Department store 34(29.3)

Outlet 28(24.1)

Select shop & road shop 25(21.6)
flagship store 6(5.2)
Large-scale Discount Store 2(1.7)
Home-shopping 7(6)
Duty Free Shop 1(0.9)

Etc. 13(11.2)

Total 116(100)

Table 5. Selection reason for purchase place of
casual outer using knit material

Classification N(%)
Various products and designs 65(40.1)
Affordable price 35(21.6)
Convenient transportation 22(13.6)
Sympathetic store display 8(4.9)
Famousness of trademarks and shops 5(3.1)
Payment by installment or credit card is possible 3(1.9)
Good service of salesperson 3(1.9)
Good quality 21(13)
Total 162(100)
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Table 6. Preferred purchase price of casual outer
using knit material
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Classification N(%) AEsl= Ao 2 el ofE gl ool o] AgFo| vt
Around 100,000 KRW 49(42.2) ol% A o= A o
O]
Around 200,000 KRW 28024.1) dd drtet fe = gt
Less than 100,000 KRW 23(19.8)
Around 300,000 KRW 11(9.5) Table 9. Purchase material of casual outer using knit
Around 400,000 KRW 4(3.4) material
More than 500,000 KRW 1(0.9)
Total 116(100) Classification N(%)
Wo-ol 100% & b%ended fabric & 67(57.8)
special wool(cassimere, lama etc.)
Table 7. Purchase item of casual outer using knit Unimportance 22(19)
material Synthetic fiber 100% & blended fabric 12(10.3)
Cotton 100% & blended fabric 9(7.8)
Classification N(%) Rayon blended fabric 5(4.3)
Jacket 16(10.5) Silk 100% 1(0.9)
Coat 26(17) Total 116(100)
Jumper 15(9.8)
Cardigan 72(47.1)
Vest 12(7.8) 4.2.6 LIE AX7t ME% i O0IRE|Q] Ms EHHE
Etc. 12(7.8) MEH H{ZA 2! HEiE O[O|HIEIE| ZEQT
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Table 8. Select importance of casual outer using
knit material

Classification Average Standard deviation

Design 4.72 0.56
Material 4.48 0.69
Brand 2.83 0.97
Trend 3.40 0.91
Price 4.01 0.83
Quality 4.53 0.62
Purchase place 2.61 1.06
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Table 10. Selection reason for preferred brand of
casual outer using knit material

Classification N(%)
Sewing finish level and product quality 41(24.8)
Design 37(22.4)
Price & Sale condition 35(21.2)
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Trending products 29(17.6)

Brand awareness 14(8.5)

Brand promotion 7(4.2)

Integration point presence and affiliate discount 2(1.2)
Total 165(100)

Table 11. Brand identity importance of casual outer
using knit material
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Table 13. Purchase reason of casual outer using knit
material based on age

Classification N(%) o Age
Classic line design 58(50) Classification 20s 308 40s thrzrlanl-;Os %2

Originative technique 21(18.1) Comfortable o 13 2 9 5

Core line design 20(17.2) wear and work (54.2) | (41.5) | 39.1) | (37.5)
Price 11(9.5) Considering the 0 3 2 1

Model image 5(4.3) youthful image © | 7| 687 6.3)
- - Easy to wash 1 0 0 0

Brand nationality 12049) and care “2) ) © ©
Total 116(100 To express one's 0 4 2 3

personality 0) (7.5 | 87) | (18.8)
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Table 12. Dissatisfaction factor of casual outer using

Table 14. Purchase information of casual outer using
knit material based on age

Age
knit material Classification 20s 308 40s more x2
than 50s

Classification N(©%) Family,relative, , ) 1 3

Product life seems short(a lot of fluff) 61(52.6) friend,CfJHeague, “4.2) 3.8% 4.3% 18.8%

Inconvenient to wash and maintain 43(37.1) acquaintance
Stretches well and loses resilience 6(5.2) Pamphlet, 0 2 0 0
catalogue ) 3.8% ) ©0)
Etc. 5(4.3) 19 23 9 3
Lack of warmth compared to other materials 1(0.9) Internet (79.2) 43.4) | (39.1) (18.8) ZczifZ]sg*

Total 116(100) di 1 4 2 2
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Table 15. Purchase place of casual outer using knit
material based on age

Age
Classification 20s 308 40s thl;}?rseos 22
Department 3 23 1 7
store (12.5 | (43.9 (4.3) (43.8)
1 8 13 6
Qulet | 42 | asn | 665 | (7.9
Select shop 8 15 2 0
& road shop | (33.3) | (28.3) 8.7) 0)
flagship 0 2 4 0
store 0) (3.8) (17.4) 0)
tagesedle | 1o | o | 0 [73.075
Store (8.3) ©0) ©0) 0) df=21
Home 4 0 2 1
shopping (16.7) 0) 8.7 6.3)
Duty Free 0 0 0 1
Shop 0) 0) 0 6.3)
Eic. 6 5 1 1
(25) (9.4) (4.3) 6.3)
Total 24 >3 23 16
(1000 | (100) | (100) | (100)
*#p{0.001

Table 16. Preferred knit material of casual outer
using knit material based on age
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Table 17. Purchase information of casual outer using
knit material based on Occupation

Occupation
Profe
ServicManufactur| .
I . ) ssion
Classificati|Hous Cleric| e ing
Stud al x2
on e al | or or Etc.
- |ent . or
wife work | sales| technical
tech
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work

Family,
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ce
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catalogue |(11.1)| (0) | @) | (0) 0) 0 | O 40.480"
Internet 2 22 2 ! 20 > df=24
(22.2)[(100)|(44.9)18.2),  (50)  |(35.6)|(71.49)| =~
Mass 1 0 1 4 0 3 0
media |(11.1)] (0) | (2) |36.4) .0 8.3)| ©
I“f;”ﬁio“ 410|222 1 13| 2
(44.49)| (0) |44.9)|(18.2) (0)  |(36.1)((28.6)
store
9 2 49 11 2 36 7
Total

(100)(100)(100) | (100)|  (100) | (100)|(100)

*p<0.05

434 LE ATY7t MRE 2 0}QE(o| ol EAK
SN0l 2 Z25 Xlo0|2A

YE 447 A88 7152 of2E 9 2l

b B |
v Aol W FAEO] W HHS o) B BHS S
Classification 208 308 40s thr;;)rseos x2 3t A3KTable 18), dFoAl= BT} 7HA A At
Cotton 100% 3 4 2 0 7+ Aol ‘%EH& o, gEoA= |3, AgoAes B
& blended fabric | (12.5) | (7.5 (8.7) (©) Ao 9804 Aot 7F Jo|S KT},
Wool 100% &
. 10 30 15 12
;li“‘iec‘f favl;;fl @17 | 660 | 652 | @75
pecia i T Table 18. Analysis on the importance differences of
Sllljk 100f/:) 00) 00) 143 | 00 casual outer using knit material based on
Symloztol/c &1 e 5 6 1 0 [24.944 demographic characteristic
Co | Qo8 | 113 | 43 © |d=15
blended fabric Do Y—
esign aterial
Rayon blended 0 2 0 3 Classification N &
fabric () (.9 © | (88 A|SD| F | A | SD|F
Unimportance 6 11 4 1 20~29 | 24 |4.63]0.71 441 | 0.65
P @5 | 208 | 174 | ©3) nge | 3039 [53la7rlosd] o Tads] 060 | o0
Total 24 53 23 16 40~49 23 14.87|0.34 | 469 | 055 |’
(1000 | (100) | (100) | (100) 50~59 | 16 |4.50|0.63 4.43 | 0.89
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A7 A48 AFY o}9El TilgE Lt AsE

High
school | 18 |4.44|0.70 4.22 | 1.00
graduate
attending | 5 5 55/ 0,00 4.00 | 0.00
university
Academic[More than
ability | university | 81 |4.75[0.55 2048 4.50 | 0.61 1.909
graduate
More than
graduate | 151 661 0.35 473 | 059
school
graduate
Housewife| 9 [4.66|0.50 4.66 | 1.00
Student | 2 [5.00/0.00 4.00 | 0.00
Clerical
49 14.81|0.4 4. .
Occupati| work 94811048 1.050 36 | 066 1.343
on SSW 11 |4.54/0.68 | 4.45 | 0.68
MTW 2 |4.00]1.41 4.00 | 1.41
PTW 36 |4.69|0.57 4.69 | 0.57
Etc. 7 14.7110.75 4.28 | 0.75
I Brand Trend
Classification N N D T 2 Tso T
20~29 | 24 |2.41b|1.017 3.1210.99
30~39 |53 |2.77b]0.91 .1 3:49]0.82
Ase [Tioo4o |23 [3.26a] 00197 [352 0,04 "%
50~59 | 16 |3.06a|0.99 3.37[1.02
High
school | 18| 2.88 | 1.02 3.44a| 0.98
graduate
attending | 1) 54 170 1.50b] 0.70
university
Academic|More than "
ability |university | 81 | 2.77 | 0.93 2415 3.41a[ 0.83 3189
graduate
More than
graduate | 15| 356 | o3 3.53a] 1.06
school
graduate
Housewife| 9 |3.33a|1.41 3.33a| 1.22
Student | 2 |1.50c|0.70 1.50b| 0.70
| Clerieal | 49 b 83ab| 0.82 3.36a] 0.85
Occupati| work 2.470* 2.593"
on SSW 11 |3.36a|0.92 |~ 3.45a] 0.52 |
MTW 2 | 1.50 |0.70 2.50b| 0.70
PTW | 36 [2.69ab| 1.03 3.66a/ 0.89
Etc. 7 i£A85ab 0.37 3.14a] 0.89
o Price Quality
Classification N ) T n D T
20~29 24|3.62b]0.82 4.41 | 0.58
30~39 53|3.982/0.84 | 450 | 0.63
Ase [owso | 234.394]0.65]> 7 473 | 0.54 |2
50~59 16|4.122a/0.88 4.43 | 0.72
High school gl (17 1) g3 450 | 051
graduate
attending |, | ) 541670 400 | 0.00
university
Academic More than
abilit university | 81| 4.00 |0.85|2.446 | 4.51 | 0.67 |.735
v graduate
More than
graduate | 15l 4 13 10,63 4.6667) 0.48
school
graduate
.| Housewife | 9| 4.44 |0.88 4.77 | 0.44
O t
P Student | 2]0.70[4.00] 1.969[ 0.00 936
Clerical [ 49[4.0210.82 4.46 1 0.61
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work

SSW 11/ 4.18 ]0.87 4.45 ] 0.82
MTW 214.00 [0.00 4.50 | 0.70
PTW 36| 3.86 |0.79 4.63 | 0.59
Etc. 714.2810.75 4.28 | 0.75

*p<.05, *p{.01, a, b is scheffé verification result(a)b).
A(Average)/SD(standard deviation)/SSW(Service or sales
work)/MTW(Manufacturing or technical work)/PTW(Professional
or tech work)

4.4 LE A7t MEE T OFREQ| CIXIRI
k=i
4.4.1 LE AXf7} MRE FH= OtRE{2| A5 OL0[El
3 I
UE &7t 849 7H5Y oFE9] A5 ofolgo
it WlE B A3 Table 19), 7FA45.7%)S 7H%
o] A3sla e, FE(26.7%), AMH(14.7%)<]
&0 2 YERgth A% YE sjElo gigh vie B4 Ay}
(Table 20)= HgorA(24.1%)2 7F Eo] AFstw
Ao, WATL(30.2%), AETO]T TH(11.2%)9]
<03 YEhth

Table 19. Preference item of casual outer using knit

material

Classification N%)
Cardigan 53(45.7)
Coat 31(26.7)
Jacket 17(14.7)
Jumper 10(8.6)

Vest 5(4.3)
Total 116(100)

Table 20. Preference Knit pattern of casual outer
using knit material

Classification N(%)
Stockine 50(43.1)
Cross pattern 35(30.2)
Stripe pattern 13(11.2)
Perforated lace pattern 5(4.3)
Jacquard pattern 5(4.3)
Lamb's head pattern 8(6.9)
Total 116(100)

4.4.2 UE 2X7t HEE FHFE OrRE S| M= Z0|
% MS MR

HE 247F 284 A5 oke-Ee] s dojof ®l

T &4 A3HTable 21), FY 4°1(33.6%)7F 714 wo]

Ao glglon, F5 Aol(29.3%), B2°1(20.7%)=

O UERdth Ao AR gt RE 24 Ax

il

i
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ARS8 5= 5] A123d A4=, 2022

(Table 22)&= HA 2RI(38.8%)°] 7P Wol A5
Aol o, AEHO|E 2RI(34.5%), I HU(12.9%)<=

Table 24. Preferred adjust device

using knit material

of casual outer

o= L]'E]'}d":]' Classification N(%)
Button 65(56)
Zipper 22(19)
Table 21. Preferred length of casual outer using knit String or ribbon 13(11.2)
material Snap button 10(8.6)
Hook 6(5.2)
Classification N(%) Total 116(100)
Tunic length 39(33.6)
Knee length 34(29.3)
Hip length 2420.7) 4.4.4 LE AM7F XMEE i OFRES Mo Zef
Maxi length 11(9.5) I:lxl'l.!, E%‘\I Elxl'l_ E‘:I —+—DH Elxl-ﬂ
e o2 UE 247t 488 A5 olgEel AT Zet ga
Total 116(100) ?_]Oﬂ EH‘CT’} lﬂE ‘é‘/“:v‘ ﬁJ—KTable 25), ;’21—3}7}' gi’E‘ E]Z]'

Table 22. Preferred silhouette of casual outer using
knit material

1(38.8%)°1 7P #Al Uebdom, H U= Z22H30.9%),
& Z2H(11.2%)=22 Yehgdth A 270 fAlo] of
g RI% B4 Z3KTable 26), A ZA(33.6%)9] A5 =

7} 7P A vebg e, B3 2A(33.8%), d& A

Classification N(%) _
e = (12.9%)9) 0.2 ke, niAjeto s 45 2u) g7}
Straight line 40(34.5) Qlo] Wi E4 A3} (Table 26)“:‘ HZH &892
Cocoon line 15(12.9) (33.6%)2] TRl AT E7} 7FE =A vehgton, Al
A line 1066 £|8(30.2%), B9 £2H(19.0%)9] =02 teRdc),
X line 6(5.2)
Total 116(100)
Table 25. Preferred collar design of casual outer
using knit material
4.4.3 LIE AX7} M2 75 OFRES] M3 0fg
SIEH QI (dOl XHR Classification N(%)
H X O™ ZR| Non-collar 45(38.8)
UE A7 B85 73d o}2E9 A5 o1 FE| Tailored collar 37(31.9)
- Shawl collar 13(11.2)
of thgt Rl 4 HAIKTable 23), LED(36.2%)= 7t Lapel collar 11(9.5)
Z o] A58, A2 EHAER0.0%), HEEIHA Stand collar 8(6.9)
Cascad 11 2(1.7)
E(l 2%’)”] Aoi ]’]—FJ—LPE]— A‘]—S)— 01‘:” Z]-Z]"] H]E asc;-oetajo = 116(100)
£4 A3KTable 24)+= HF(56.0%)5 M Bol A5
=] 03—7 2] 1 0 _U_o E_ 2%)2 _‘/_,\_o =
° u-J_ 117(29.0%), (112999 R Table 26. Preferred pocket design of casual outer
ERgtTh using knit material
Classification N(%)
Table 23. Preferred adjust form of casual outer Seam pocket 39(33.6)
using knit material Patch pocket 38(32.8)
Lip pocket 15(12.9)
Classification N(%) Flap pocket 13(11.2)
Open type 42(36.2) Patch pocket with flap 8(6.9)
Single breast 36(31) Welt pocket 3(2.6)
Double breast 13(11.2) Total 116(100)
Two Button 12(10.3)
Four Button 9(7.8)
One Button 46.4) Table 27. Preferred sleeve design of casual outer
Total 116(100)

using knit material

Classification

N(%)

Raglan sleeve

39(33.6)




UE 247t 489 A5

obpEle FRE U el AsE

Set-in sleeve 35(30.2)
Dolman sleeve 22(19)
Kimono sleeve 20(17.2)

Total 116(100)

o dollA AWE HE &A7f7t 485 FY of-E <
gzl ASeE ST TN ARl Ja=
TxslslH Fig. 13 2t

Fig. 1. Design preference of casual outer using knit

material
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3}, dgo] w2 7o WgoR A AuY BE 28]
Hogat BFHE 7MY 2 ol SusdTh Aol
e o) grol A9, 207, 300 AEUE 0|85
of B2 AR A= v 4od), 500 olke g U
gasdont wujgde] AFse AuE Bl 7o)
4RE Y55 Zog BAEY. Ao U 7o)
2001 B g @ BATES F& ol §ake
or, 30t Wb, 40t oh2dl, S0t ol4he wst
0] 99 Rol qieol ket Azshs Tl ATt A
o7k gl Aol mE MT 440 A% A A
BE g 100% 2 &%, S0 et A5wsh A v
Eht @Awzke) Aol7t giglom, AQle] e T r
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