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An Analysis on the Structural Relationships between the Housing
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Abstract The purpose of this study was to verify the relationship between the housing quality of the
private apartment, housing satisfaction, brand loyalty, and intent of recommendation and analyze the
mediating effect of housing satisfaction and brand loyalty in the relationships between variables. A total
of 380 residents of private apartments in the Seoul and Gyeonggi regions of Korea were surveyed, and
the data from the survey were analyzed using AMOS 23.0 and SPSS 23.0 statistics software. The housing
quality of the private apartments had a positive impact on housing satisfaction, brand loyalty, and intent
of the recommendation. The housing satisfaction of private apartments had a positive impact on brand
loyalty and intent of the recommendation. The brand loyalty of private apartments had a positive impact
on the intent of the recommendation. In the relationship between the housing quality of private
apartments, brand loyalty, and intent of the recommendation, housing satisfaction had a mediating

effect. This study verified the improvement.
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o+ 2. 9J0] AEAE(CRIZH HEEAREAISAVE) AlE)
T grol 247 71241 0.7°914, 0.5014 22 Yt |
Table 1. Demographic Characteristics E 23r o] I3t WHUAHRAL SQlelct B
m— T 9 A7RY A%e A¥ Agwe AwE dn o
Male 149 392 =855.689, df=436, GFI=0.861, AGFI=0.832,
S -
< Female 31 608 RMR=0.032, IFI=0.900, RMSEA=0.054 59| Zgw
205 N 187 7} gzl Rusch TelT (Table 269 20] 8
30s 6 171 RIRSHHA) F 0.517°1A4 0.84002 bt 7+ 8
e [ BT 61 Qo) pe Seiehee AEec
50s 75 19.7
60s 32 8.4
Table 2. Confirmatory factor analysis study model
Status in head of household 187 49.2 results
family member of household 193 50.8
1-less than 2 years 22 5.8 ST Contce
. p
Period of 2-less than 4 years 152 40.0 Path 8 S.E. |t-value reliabil AVE
residence 4-less than 10 years 196 51.6 ity
more than 10 years 10 26 Locational‘ —-‘ LF1 542 Fix - .885 | .661
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AEE(6=.294, p<.00D)T FATEFE(s=.216, pX.01) th (Table 5)& 7Hd 791 WIXtomtE 4 £43}
2 et wklote £/ B % FHOw0] 44 BAS FAE ¥ S00w0 BAA FANSY o)
Mol S AL YRS AUBU(E241, A 71 89 WIZlolE FAMST 29| T
pCODTE PAAEEH(4=.208, p{.05)Z HESLTE AelA BE J/4&ee] ijans dwyy] fste] £
viZlolutES] FAWIEL HIYT "‘/ﬁE(ﬁ’: 163, EAEDY valog JAngo] A-ay} eyt 9

K05 FHYE(4.528, p<.00D)0] AHE FFe FEHO FodE A3t 7HE 7-190 TRIolmE
HX= Ao Uehgon, tiztolntEl] BAE 344 9 A4 F43 HAS FAHZL TA NN FATES
L 23950 JHAQ IS u|x Ao Yehytl  mj/jdske g Aoth ' BEMog |X|EQT, A
(4=.203, p<.01). 7-2%1 WZIolmES] A4 E-I}F FHEo] A oA
-Zrﬂ‘ﬂi.‘ﬁo: j7feEE & Aoltt' & AR = 7+
Table 4. Validation results of the hypothesis ‘TZtoloE Y] ARSI} F2 0|0 TAA B
%E FREE WAGEE & Aotk & AA =AU
Hypothesis ST 8| SE. C.R.W P ul7lolmtE o] 27 ZA7} BT 24T THA oA
Locational Fa((:tc))r - .355 | .181 3.567“ .000 zAnEL o] fast B4 ANE pxHos Any
Construction(Q — 192 | .102 |2.538 |.011 ° = HET AT X
Operation Management(Q) —~| Residential | 404 | .106 |3.1577|.002 4 TX]J‘%E]_E 43 I}H‘_ﬁ mate] WARNA FAT
jy——— e R R PR £59] 7RaIE {ootA] k2 ACE Yehgth 1
Safety 9] JA2A, FFEHEZLL 2HE ST} AP A}
Managemen@ | 7 A PRRIVDT ) golstal amp)05), AT S (05)
Locational Factor | — .105 | .167 | 1.066 |.287 ° = oloo o]—
Construction(Q) | —| 294 | .091 [3.614”7.000 UeteBs FARSETE et des =
Operation Management@Q) —| 195 | .120 | 1.524 |.128 4 A9t S AAEAT rAgeEAL BilE &

Maintaining ManagementQ) —Brand Loyalty .112 | .106 | 1.030 |.303 Awel A-a7F 595t (p05), ZHEaI7T 395t
Safety - 216 | .040 |2.7327| .006 A(p05) Yehgorng FAwELrl RRa)i gyt

Management(Q) ole o 2 ool
Residential - 163 | 076 |2.217'|.027 =& & & Al

i TRTIEGIET TIztolatES] 7 E43} 2 wo] Tl 27

ocational actor - . . . .

Construction(Q) | —| 241|102 3.1137.002 E&—i‘—iﬂ ujj& ;]j@' jjjA——rLj;;;E /:ji_i
Operation Management(Q) — 077 | 133 | .612 |.541 — Tl e TS
Maintziring ManagermentQ) —»%ﬁfm 038 .117 | 360 |.719 = Fog ATt S-S FRlsknh dXxd, &
Safety Management(Q) — 208 | .051 |2.352°(.019 JHE| =R SAHEEZLS =Ho o] WA oA 7~17§
Residential Satisfaction| —| 528 | .090 [6.142"].000 Bt S961A] gk A(p).05)0& UERFT, HE

Brand Loyalty —| 203 | .055 |2.685"|.007 fubgs %ﬂﬁ}ﬂ](p(OS) YUehgong ZAmErs} 94
*p<.001, **pC01, *pC.05 uilaas) 9le-e sHolstqih ot AMZEA ) ok

hesidontial Qualty 42 FH=e] AN AYFaTTL FSHA
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Fig. 2. Research Model Results
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Table 5. Indirect effect analysis of Residential U, FANEL Hile SAHAEE HE jfiste] 39
Satisfaction and Brand Loyalty Lo 93k u]X] T Qri= AL Fholsleit
Ind d Direct Indirect [Total effect : . . .
n erljten 3| ara |dependant effect effect Table 6. Sobel-test result of Residential Satisfaction
Variable | ™meter| Variable | path b |path| , [Path| | and Brand Loyalty
factor factor] factor]
LF 105 | 287 [.144 | .010].2497[.000 Independant| oo, | dependant Sobel-test
cQ 204 | 018|100 071 | 394 |.000 Variable Variable | 7-value P
OMQ RS BL 1195|128 |.1507|.002 |.3457|.000 LF 2.212 .027
MMQ 112 1303 | .104 | .068 |216 057 CcQ 1.882 .060
SMQ 216" |.006 | .121"|.038 | 337" | .000 oMQ RS BL 2.269 023
LF A113%A243 218‘:‘ .000 ,331: .000 VMO 781 07
CcQ 241 |.002{.149 |.012[.390 |.000
OMQ RS Rl |.077 |541 |.263".005 | 3407 .000 SMQ 2,010 044
MMQ 038 719 [.151|.019|189 |171 LF 3.092 -002
SMQ 208|022 |.1907| .000 |.398" | .000 CcQ 2.340 019
RS BL Rl |5287 1000 189" |000 |717™ |000 OMQ RS RI 3.254 .001
**pC.001, **p<.01, *p<.05 MMQ 2.155 .031
LF(Locational Factor), CQ(Construction Quality), OMQ(Operation
Management Quality), MMQ(Maintaining Management Quality), SMQ 2.602 -009
SMQ(Safety Management Quality), RS(Residential Satisfaction), RS BL RI 2.332 .019

BL(Brand Loyalty), RI(Recommendation Intention)
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LF(Locational Factor), CQ(Construction Quality), OMQ(Operation
Management Quality), MMQ(Maintaining Management Quality),
SMQ(Safety Management Quality), RS(Residential Satisfaction),
BL(Brand Loyalty), RI(Recommendation Intention)
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