Journal of the Korea Academia-Industrial https://doi.org/10.5762/KAIS.2022.23.6.170
cooperation Society ISSN 1975-4701 / eISSN 2288-4688
Vol. 23, No. 6 pp. 170-177, 2022

Z 349 BAH 3

Al
fol
i)
4z
s
ol
1A
re,
r <
4o
>
o
ofx
o>,
[o
i

An Input-Output Analysis for Economic Effects of Military Food
Service
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Abstract Due to national attention in military foodservice, the Ministry of National Defense has proposed
policies, such as raising the budget and changing procurement methods. Since it is a public area that
involves a significant budget, it is indispensable to analyze the economic effects of government policies.
This study contributes to policy development and research related to military foodservice through
input-output analysis. The military foodservice budget was 1.6214 trillion won in 2021, the production
inducement effect was 3.616 trillion won, and the value-added inducement effect was 1.268 trillion won.
The labor inducement effect has the employment inducement effect of 5,967 people and the work
inducement effect of 18,319 people. In addition, military foodservice is a crucial industry with a
sensitivity coefficient of 1.204 and an influence coefficient of 1.349. The message is as follows:

1. Military foodservice is contributing to the development of the national economy.

2. The essential purpose of military meals is to provide quality meal services to soldiers.

3. It is necessary to supplement the procurement method rather than simply convert it to competitive procurement.

4. Tt is necessary to establish and supplement the policy of military foodservice through data analysis.
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Table 2. The Input-Output Table for Military Food

Service

OE]— '/l\‘ A)\EHS Code Industry Categories
01 Military Food Service
Table 1. Reorganization of the Input-Output Table 02 Mining Products
03 Other Food and Beverage Products
Large Medium Small Military Food 04 Textiles and Leather Products
Categories Categories Categories Service
05 Wood, Paper, Printing
FGrzinCand FGrzgnCand 06 Products of Coal and Oil
ood Crops ood Crops
07 Chemical Products
Crops Veie;‘ab,lfs Veie;ab'ltes 08 Non-Metallic Mineral Products
and fruits. and fruits.
09 Primary Metallic Products
Other Crops. Other Crops. 10 Metal Processed Products
é\griculturea . . Dairying Dairying 11 Computers, Electronics, and Optics
orestry an ivestoc
Fisheries Products Other stock Other stock 12 Electrical Equipments
Products breeding breeding 13 Machineries and Equipments
Forest Forest Forest 14 Transportation Equipments
Products Products Products 15 Other Manufacturing Products
Marine Marine Marine 16 Manufacturing, Toll Processing, and
Products Products Products Repairing Industrial Equipments
Service Service Service 17 Power, Gas, and Steam
Meat and Dairy | Meat and Dai 18 Water Supply, Waste Disposal and Recycle Services
eat and Dairy | Meat and Dairy
Products Products 19 Construction
Processed Processed 20 Wholesale, Retail and Brokerage Services
Marine products|Marine products 21 Transportation Services
Grain and Grain and 22 Restaurant and Accommodation Services
Mill Mill 3 Information Communication and
Saccharid Saccharid Broadcasting Services
accharide accharide
G . and Starch and Starch 24 Financial and Insurance Services
roceries
R . Ri N 25 Real Estate Services
ice cake, ice cake,
Food and Snacks and Snacks and 26 Professional, Scientific and Technical Services
Beverage Noodles Noodles 27 Business Support Services
Products Seasoning and | Seasoning and 28 [Public Administration, National Defense and Social Security
Maintaining Maintaining 29 Education Services
Other Groceries | Other Groceries 30 Health and Social Welfare Services
Fodders Exclusion 31 Arts, Sports and Leisure Services
Alcoholi 32 Other Services
coholic .
Beverages Exclusion 33 ETC.
Beverages
Nonalcoholic Nonalcoholic
Beverages Beverages
3.3 24
Tabacco Tabacco Exclusion
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Table 3. Inducement Coefficient of Korea Industries

Categories Contents
Military Food Service 2.230
Production Agriculture, Forestry 1770
Inducement and Fisheries Products
Coefficient Food and Beverage Products 2.182
Average Value of all Categories 1.854
Military Food Service 0.782
Value-added Agric'ultur'e, Forestry 0.903
Inducement and Fisheries Products
Coefficient Food and Beverage Products 0.558
Average Value of all Categories 0.763
Military Food Service 3.68
Employment Agriculture, Forestry 44
Inducement and Fisheries Products
Coefficient Food and Beverage Products 6.0
Average Value of all Categories 7.4
Military Food Service 11.28
Work Agriculture, Forestry 26.1
Inducement and Fisheries Products
Coefficient Food and Beverage Products 13.1
Average Value of all Categories 10.1
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Table 4. Economic Effects of Military Food Service

Categories Effectiveness
Production Inducement Effects W 3,616 billion
Value-added Inducement Effects W 1,268 billion

5,967 peoples
18,319 peoples

Employment Inducement Effects

Work Inducement Effects
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Table 5. Sensitivity and Impact Coefficient of Korea

Industries
Categories Contents
Military Food Service 1.204
o Agriculture, Forestry
Sensitivity and Fisheries Products 0.955
Coefficient
Food and Beverage Products 1.177
Average Value of all Categories 1.00
Military Food Service 1.349
Agriculture, Forestry 1.018
Impact and Fisheries Products ’
Coefficient
Food and Beverage Products 1.186
Average Value of all Categories 1.00
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