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Effect of Kidult Awareness on Hero Figure Purchase Intention:
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Abstract The term "Kidadults" is used to describe adults with childlike tastes. The kidult market is
showing a growth commensurate with the growth in the kidult population. This study investigated the
factors that influence the purchase intention of hero figures among people who think of themselves as
kidults. Specifically, this study focused on evaluating whether the use of the super deformation design,
which exaggerates the head-to-body ratio of figures to emphasize design characteristics, has a positive
impact on purchase intentions. Based on the data from 325 online survey subjects, this study found that
people who think of themselves as kidults have a significantly higher purchase intention for hero figures,
especially when they like the figure's super deformation design. This escalating effect was not seen in
the case of hero figure designs based on real ratios. These results show that the cheerful and cute
characteristics of super deformation designs stimulate the intention to purchase hero figures among

kidults. These findings may also be applied to various other products.
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(a) SD

(b) Real

Fig. 1. Images
(SD: https://www.toymaru.com/ Real:
https://m.blog.naver.com/PostList.naver?blogld=jinheeil)
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Table 1. Descriptive Statistics

N Minimum | Maximum | Average S.D.
Purchase | - 575 1 5 216 | 1145
Intention
Gender 325 0 1 .49 501
Married 325 0 1 .67 470
Age 325 29 77 43.94 9.818
Likeness 325 1 5 3.26 1.042
Kidult 325 0 1 .30 461
Table 2. Kidult Descriptive Statistics
N Minimum | Maximum | Average S.D.
Gender 99 0 1 .61 491
Married 99 0 1 64 483
Age 929 29 77 42.46 9.693
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Table 3. Correlations

Table 4. All Design Types

1. 2. 3. 4. 5. 6.
1. 1
2. .350™* 1
3. .078 .011 1
4. .057 .037 | .386*" 1
5. 414 | .067 -.031 | -.102 1
6. 336" | 155" | -.053 | -.100 | .281** 1

*P€0.05, *P<0.01
1. Purchase Intention 2. Gender 3. Marriage
4. Age 5. Likeness 6. Kidult
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MO M1 M2

-.151 -.061 220

Constant (317) (:309) (:331)
732+ .667** .675™*

Gender (.108) (.107) (.106)
‘ 155 165 174
Married (.125) (122) (121)
.007 .009 .008

Age (.006) (.006) (.006)

. 4do~ 381 | 302+
Likeness (.052) (.053) (.063)

] .508™* -.411
Kidult (121) (.421)

.261*
Kidult x Likeness (.115)

N 325 325 325
F-Value 32.069** 30.535™ 26.643**
Adj-R? 277 313 322

*P<0.05, **P<0.01
Table 5. Comparison Between SD and Real
M3-1(SD) M3-2(Real)
015 365
Constant (.453) (.492)
718 624
Gender (.139) 165
' 219 150
Married (.159) (.189)
013 002

Age (.008) (.009)

' 252 363"
Likeness (.082) (.099)

' -.708 -.166

Kidult (623) (.599)
362* 174
Kidult x Likeness (165) (.168)

N 164 161
F-Value 17.325™ 10.571™
Adj-R? 375 264

*P<0.05, **P<0.01
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