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An Empirical Study on Theater Membership Programs
-free membership programs of public theaters and contributing factors to
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Abstract This paper presents an empirical analysis of how membership programs run by public theaters
affect audience satisfaction. For this research, we narrowed the scope of the study to fine arts
performances, and we used secondary data pertaining to one specific theater. Membership programs are
largely categorized into “paid” and “free” memberships. Accordingly, we classified theatergoers into three
groups - paid members, free members, and non-members - and examined the differences in their
satisfaction with the theater's performances. Variance analysis was employed as the approach to study
the differences among the groups. Our research revealed a meaningful variance between paid members
and non-members in their satisfaction with fine arts performances. While paid and free members
reported varying satisfaction levels, the difference between free members and non-members was
insignificant. Taken together, free members derived distinct levels of satisfaction from fine arts
performances, compared to paid members, but they leaned somewhat more toward the same satisfaction
level as non-members. The results have some practical implications in allowing indirect prognostication
about free membership schemes now being experimented with by arts centers. Further studies on theater
membership programs should widen the scope of the investigation to include more specific genres, such
as pop culture performances. Finally, this paper can help find ways to improve theater administration
and audience development.
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Table 1. List of theatre in Busan

List Membership type RMKS
Busan cultural center Pald/freg Public
membership
Busan cinema center Paid membership Public
Geumjeong cultural Paid membership Public
center
Yeongdo cultural and art Paid membership Public
center
Dream theatre Pald/free. Commerce
membership
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Table 2. List of membership in Busan cultural center

Paid membership Benefits Fee
8 invitation tickets / 6
VIP membership discount tickets for 100,000
performances / Provision of
performance information
4 invitation tickets /
Special bershi 4 discount tickets for 50,000
pecial Membership performances / Provision of ’
performance information
2 invitation tickets / 4
Normal membership discount tickets .fc?r 30,000
performances / Provision of
performance information
Free membership Provision of performance _
(Plus membership) information
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Table 3. Ratio of demographics

Gender Age

Division | Frequency | Ratio | Division |Frequency| Ratio

10 4 0.7

Male 224 38.4 20 134 23

30 139 23.8

40 161 27.6

Female 359 61.6 50 97 16.6

60 48 8.3

Total 583 100 Total 583 100
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Table 4. Prior Research on Satisfaction Factors 5-2 Directing (20 0.234
S-1 Theme 0.812 0.190
Satisfaction Factor Researcher S-5 Stage manners 0.748 0.307
Theme Kim, Lee(2006), Kim(2008) 56 Stage setting 0.712 0.365
Directing Ahn(2017), Kim(2019) 54 Casting Oy 0.356
S-8 Program book 0.226 0.838
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S-7 Pre-promotion 0.193 0.781
Casting Ahn(2017), Kim(2019) S-9 On-site response 0.361 0.699
Stage manners Garbarino & Johnson(1999) S-10 Admission Fee 0.504 0.570
Stage setting Parasuraman, Zeithaml & Berry(1985), Eigenvalue 4.044 2.640
Ahn(2017) Explained of variance 40.436 26.403
Pre-promotion Lee(1999), Lee(2012) Cumulative variance 40.436 66.839

Program book Seo, Kim(2009), Kang(2002)

On-site response Kim(2008), Park(2017)

Admission Fee Seo, Kim(2009), Ahn(2017)
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Table 6. Anova 1

Source Sum Sq| df |Mean Sq F Sig.
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Table 7. Multiple Comparisons 1

Table 8. Anova 2

Source Sum Sq| df |Mean Sq F Sig.
Between Groups | 5.244 2 2.622 | 4.842 | .008
Within Groups |314.117| 580 0.542

Total 319.361| 582
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