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Abstract This study aims to examine the factors contributing to the success of BTS music band in the
global music market through Gaon Chart analysis. Meanwhile, the Korean cultural industry has been
continuously growing, centering on K-POP. So, with the growing popularity of K-POP, the map of the
music industry around the world is changing, and in particular, the kind of songs is changing from
lyrics-oriented songs to songs with performances and dances. BTS music band (BTS) is at the center of
such a change, and for the sustainable growth of K-POP, it is necessary to analyze the success factors
of BTS. However, full-scale research on BTS has not been conducted yet, and major factor analysis
performed so far on the music itself, which is the core of K-POP, is insufficient in the case of BTS.
Accordingly, we plan to proceed with this necessary research by dividing the analysis of the effects of
BTS entering the global market into internal and external analyses and studying the factors of the
corresponding change in the global music market at the same time. Through these analyses, we will
identify the cause of the success of BTS in the music market and derive the direction of K-POP
development in the long term. In particular, in this article, as the first step toward the analyses, we focus
on deriving internal environmental factors for the success of BTS through the current status of the South
Korean music market.
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Table 1. The Current Trends of Domestic Music Industry

[1]

Field Units Rate of Increase
Companies 37,501 units 2.0%
Practician 78,393 persons 1.2%

Sales 5,308,204 million won 6.7%

Added-Value 1,913,102 million won 5.8%

Export 442,566 thousand dollar 16.2%

Import 13,668 thousand dollar 2.0%
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Table 2. 2017 Gaon chart dance/idol genre song analysis [2]

Rest Rest
Division Singer Music Date of Length (Overall (Converted Average
Issue horus) each chorus
¢ by 16bar)
Dope 15.04.29 400" 19% 19%
FIRE 16.05.02 3'23" 29% 29%
1 BTS Blood Sweat&Tears 16.10.10. 337" 18% 18%
DNA 17.09.18 343" 15 30
Fake Love 18.05.28 402" 29 19
Cheer Up 16.04.25 3'28" 8% 8%
TT 16.10.24 333" 15% 15%
2 Twice knock knock 17.02.20 3'15° 6 6 Total
Signal 17.05.15 318" 5 5 lzeﬁt
Likey 17.10.30 327 7% 15 Total
Rookie 17.02.01. 3'17" 6 12 average
3 Red Velvet — 10.84
Red Flavor 17.07.09 311 5% 11 BTS
4 N Decalcomanie 16.11.07 3'36" 11 9% Average
amamoo
Yes I am 170622 | 331" 14% 14% e
ax
Playing with Fire 16.11.01 317° 8% 17% 34
5 BlackPink — Mi
As if it's your last 17.06.22 333 8% 8% (;n
MOVIE 17.03.06 3°43" 2% 5 i
6 BTOB - Mid
Missing you 17.10.16 356" - - 17.25
7 Winner Really Really 17.04.04 3'23" 3% 7
8 EXO Ko Ko Bop 17.07.18 3'10" 34% 34%
9 1.O.I Downpour 17.01.18 354" - -
10 Wanna One Beautiful 17.11.13 3'16" - -
11 A-pink Five 17.06.26 3'12" 5 7%
12 Block B Yesterday 18.05.29 2°48" 0 0
13 BigBang Fxxk it 16.12.13 351" 1% 3%
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Table 3. Means or services when listening to music, KOCCA, 2020 Music White Paper p.128 [3]

. ’ Stream Online Download i Physical . Digital
Division Samples ing Video Site TV Program| Service Radio Album Offline Album Etc
Total (3,000) 63.2 60.3 39.3 30.5 28.7 11.5 10.8 7.1 0.4
S Male (1,521) 61.1 59.0 36.4 31.1 31.0 12.4 9.8 7.8
x Female | (1,479) 65.3 617 422 29.9 26.2 10.6 11.8 6.4
10-14 (150) 71.3 68.0 38.7 31.3 14.7 7.3 10.0 3.3
15-19 (180) 71.1 75.0 40.6 35.0 11.1 6.1 8.3 16.7
20-24 (261) 77.0 72.4 40.6 32.2 16.1 10.3 16.9 12.3
Age 25-29 (390) 80.0 62.6 33.8 32.6 19.7 11.8 17.4 11.5
30-39 (712) 69.2 56.0 35.1 30.5 27.4 9.1 9.6 5.6
40-49 (732) 55.1 54.4 37.8 27.0 35.5 14.2 9.2 4.8
50-59 (575) 43.8 59.5 49.0 31.1 42.4 14.3 8.2 4.5
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Table 4. Analysis of preferred genres according to
the 2020 Digital Chart of Gaon Chart

Table 5. Analysis of preferred genres according to
the 2019 Digital Chart of Gaon Chart

Division Number Rate(%) Division Number Rate(%)
Ballard 35 29.7 Ballard 48 39.7
Dance 20 16.9 Dance 13 10.7

Rap/Hiphop 12 10.2 Rap/Hiphop 11 9.7
R&B/Soul 4 3.4 R&B/Soul 7 5.8
Rock/Metal 7 5.9 Rock/Metal 10 83
Folk/Blues 2 1.7 Folk/Blues 2 1.7
Indie 8 6.8 Indie 11 9.1
OST 14 11.9 OST 10 8.3
Adult Pop 2 1.7 Adult Pop 0 0
Pop 14 11.9 Pop 8 6.6
Etc 0 0 Etc 1 0.8

*Based on 2020 Digital Chart of Gaon Chart
*Show multiple for multiple genres
**Rounded to second decimal place (error range +0.1%)
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*Based on 2019 Digital Chart of Gaon Chart
*Show multiple for multiple genres
**Rounded to second decimal place (error range +0.1%)
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Table 6. Analysis of preferred genres according to
the 2018 Digital Chart of Gaon Chart

Division Number Rate(%)
Ballard 32 29.7
Dance 27 24.5
Rap/Hiphop 15 13.6
R&B/Soul 10 9.1
Rock/Metal 3 2.7
Folk/Blues 3 2.7
Indie 9 8.2
OST 4 3.6

Adult Pop 0 0

Pop 6 5.5
Etc 1 0.9

*Based on 2018 Digital Chart of Gaon Chart
**Show multiple for multiple genres
**Rounded to second decimal place (error range +0.1%)
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Table 7. Analysis of preferred genres according to
the 2017 Digital Chart of Gaon Chart

Division Number Rate(%)
Ballard 31 25.4
Dance 26 21.3
Rap/Hiphop 15 12.3
R&B/Soul 13 10.7
Rock/Metal 2 1.6
Folk/Blues 10 8.2
Indie 11 9.0
OST 10 8.2

Adult Pop 0 0

Pop 3 2.5
Etc 1 0.8

*Based on 2017 Digital Chart of Gaon Chart
*Show multiple for multiple genres
**Rounded to second decimal place (error range +0.1%)
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