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Abstract For the past 20 years, musicals have driven the Korean music industry to rapid growth, but
starting from the mid-2010s, the industry has faced a stagnant period. As a solution, the Musical industry
has been classified into various categories to raise long-term and systematic support. Thus, with the
revision of the Performance Act in 2022, the 'musical’ was specified as an independent genre, which led
to additional institutional support. This study examines the tasks that must be addressed for the
domestic-based Korean musical or "K-Musical" market to leap onto the world stage. The purpose of this
study is to present the necessity of enacting the Korea Musical Industry Promotion Act(tentatively named)
and propose its direction. This research was done using the literature survey and the internet survey
methods. The descriptive analysis method was used for the analysis of data. The results showed that even
though the industry has great growth potential, the current policies and support systems are limited.
Therefore, the establishment of dedicated departments, public institutions (fund-managed

quasi-governmental institutions), and finally the creation of a creative base for musicals is proposed.
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Table 1. Musical Market Size Thailand 2 0 0 2
Singapore 3 0 0 3
Sales on Market India 1 0 0 1
Spec. 1 k timat
nterpar estimates Hongkong 1 0 0 1
~2000 14 14 Indonesia 1 0 0 1
2006 50 110 USA 8 2 13 L)
2008 England 4 0 1 5
*the global financail crisis 1,00 150 Canada L 9 0 L
8 ! 1 crst Hungary 0 1 0 1
Lo 190 280 Spain 1 0 0 1
period of stagnation Sweden 1 0 0 1
2016 200 280 Italy 1 0 0 1
2018 230 350 Slovakia 0 1 0 1
2020 6 140 Poland 1 0 0 1
Total 115 73 21 209
2021 160 230 *Shin Chun-soo, Current Status of The Korean musical market
2022 400 420 and Tasks for Development, public hearing materials
*expected estimate (230, July) (230, Julw)
*1 billion W

**KOPIS Integrated Computer Network, Interpark's 'Musical’
genre ticket sales

Table 2. Current Status of Sales Size by Musical Type

(unit:thousand won)
— -

Foreign Musical
Spec. |Creative musical License Performances in
Korea
2016 45,501,000 116,683,000 11,059,000
(26%) (67%) 7%)
2017 60,883,000 73,186,000 34,077,000
(36%) (44%) (20%)
2018 73,810,000 108,738,000 36,966,000
(34%) (50%) (16%)
2019 65,779,000 85,250,000 28,194,000
(37%) (48%) (16%)
2020 26,760,000 35,762,000 12,290,000
(36%) (48%) (16%)

*KOPIS Integrated Computer Network, Interpark's 'Musical' genre
ticket sales
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Table 3. The number of countries and works of creative
musicals played overseas (1987~20224)

Spec. Tour License Cofp];zfiilction Subtotal
Japan 54 26 0 80
China 28 41 7 76
Taiwan 8 2 0 10

A& IR LA 2022 AN TAAE SFEA
H1[17]0] =9 &5 AR Z2U19=E Qlsl A
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Table 4. Performance and musical performance in
the first half of 2022

Number of Number of Ticket Sal
Spec. Performance | Ticket Sales 1 ?y) es
() ®%) ’
el 1 5663 5351313 |W231,564,300,368
(100%) (100%) (100%)
Industry
Musical 1,183 3,123,535 W182,604,195,899
21%) (58%) (79%)

*Report on the trend of the performance market in the first half
of 2022, Korea Arts Management Service
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Table 5. Comparison of Musical Laws

Culture and Arts BESICE S HCGRE

Spec. Promotion Act Promotion of Method of Performance Content Industry Promotion Act
Cultural Industry
Established in 1972 2002 Online Digital Content Industry
Enactment The National Assembly 1999 enactment 1961 Enacted Development Act
passes the amendment Revised 2010 Revised by the Content Industry
on August 25, 2022 Promotion Act
Creating a Regulations on matters for the foz]?rigtitt?nC;?leeacgl)ﬁlgj?tifguig t:j d
Foundation for |guarantee of artistic freedom and P . v
Support for the . strengthen competitiveness
; Development of the promotion of sound — . )
Purpose | promotion of culture . Priority application to the Basic Act on
Cultural Industry performance activities : i
and arts . . . the Promotion of Cultural Industries, and
and Strengthening| *Natural characteristics such as riority application of the Copyricht Act
Competitiveness disaster countermeasures, etc P ¥ app pyrig

when protecting copyrights

Develop mid- to long-term plans for the
promotion of the content industry (3 years)
Creating a Content Industry Foundation

Basic plan for the promotion of
performing arts, etc
Fostering/supporting performing

Training of artists Promotion Policy by Content Industry
professional . ) Sector

Training and arrangement of . .
personnel, Standardize content and create a fair

support history for performing arts

support for i
pp Expansion of performance

facility creation,

competition environment

The Arts Promotion A . .
Protection of user rights

Fund facilities . )
Support support for . Content policies based on progress in
. Seoul Arts Center S Overseas expansion and . .
Policy taxation in the convergence between industries
Korean Culture and Arts . development of the performance . R, .
o cultural industry, . Securing and distributing financial
Center Association industry X .
support for resources for the promotion of the content
. Safety management of concert !
investment industry
. halls, etc R .
production . institutional improvement
. Integrated Performing Arts e
companies, etc Convergence, start-up revitalization,
Network o
o technology development, standardization,
the cultivation of stage arts . g R
. overseas expansion, tax support, financial
professionals
support
2009 Korea
Dedicated X Arts Management Support Centerin . .
“" |Korean Culture and Arts| Creative Content > . i Content Industry Promotion Committee
organizati . 2006) Article 4 Designation of a . -~
Council Agency . (under the Prime Minister of the State)
on . grid operator
established
Content Mutual Aid Association (2013) *
Culture and art Approved by the Minister of Culture, Sports
Fund promotion fund and Tourism: Loan of funds, guarantees, etc
(abolished in 2004) Basic Material: Members' contributions

and deductions Deposits or contributions

*Lee Jong-kyu(2022), Reference to the Debate Collection
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Table 6. Current status of musical support projects by sector

(Criteria : O9.20Q
Spec. Business name Organlzmigzelggiessuperwsmg Details of the project
Korean Academy of Arts and Korean Culture and Arts Council Training and workshop courses for creators (by field)
Creativity *Included in play
K-Musical Academy Mmiig)rOfKaTgso&rnggland Training courses in planning and management for
*2014~2019 ASSOCiation field workers and entry personnel
Rlzlsl:;i]cle S, Ol e i Copiac Education for local creators and performers; a
A DIMF Musical Academy Daegu International Musical p e
Promotion Festival workshop course
Eontent Cre;;g;;tzft Partnership Korea Arts Management Service Creator training
Strengtheg;gibti}fifiepsroducers Korea Arts Management Service| Enhancing capabilities for overseas distribution
K-Musical International Market |Korea Arts Management Service Showcase Support
Elsst;;bs;lr? K-Musical Road Show Korea Arts Management Service Showcase Support
K-Global Musica Platform Korea Arts Management Service Support Showcase/ Reading/ Tryout
Performing Arts Creation Room Support for pre-production activities / New work of
& (Musical) Korean Culture and Arts Council| the year / Long-term creation support for medium
and long-term
Artist Overseas Residence/ Support for International
Traditinal | International exchange (theatrical Korean Culture and Arts Council Exchange of Korean Art/ Support for Inter-Korean
Singing and musical Culture and Arts Exchange/ Support for the spread of
Production Arco International Art
Production and distribution - . NI -
. . . Support for production and distribution activation
cooperation business for Korea Arts Management Service for Traditional o
Traditional Korea Singing or Traditional Korea Singing
Fostering Upcoming Story Writers | Korea Creative Content Agency Glocal Musical Live
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Table 7. Comparison of Similar Promotion Act

Spec Film and Video Animation Industry
pec. Promotion Act Promotion Act
1999 Amendment of the
Film Promotion Act (Film
‘ ct (il 5015 | Mid- to
Promotion Committee) long-term plan to foster
Amendment of the Public g-term pran
X . the animation industry
Security Act (Film e s X
('15~'19) implement
Development Fund)
Propel * 2019 | Enactment and
Integrated Computer
I enforcement of the Act
Network Law Society of . .
. on the Promotion of the
Movie Theater i .
. Animation Industry
Film Development Fund
m . (21.06)
Expands Financial
Resources
* Fostering and
. supporting the
Promote the quality of I.Jp . g‘
. . animation industry
movies and videos and . .
; Creating a foundation
Propose promote the promotion ;
. for the development of
of the video culture and . o
. . the animation industry
video industry .
and strengthening
competitiveness
Establishment and * Establishment and
implementation of the implementation of the
basic film promotion basic plan for
plan and creation of a animation promotion
fair environment - Support for
the Film Council revitalization of the
Film Development Fund | animation industry
Management and - training of
Management professional
Management and personnel - Support for
Support operation of facilities international
Policy related to video cooperation and
production overseas expansion
Research, research, - Expansion of
education, and training animation industry
for the promotion of infrastructure, etc.
Korean films and the - Preparation of
promotion of the film industry-related
industry — Korean Film statistics, etc
Academy Establishment of the
Support for distribution |[Animation Promotion
and distribution of films |Committee
Dedicated . . Animation Promotion
o the Film Council i
organization Committee
Film Development Fund :
3% admission fee +
Fund

contribution to the
national treasury

*Lee Jong-kyu, Excerpt from discussion data
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