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Abstract This study examines research literature related to Meal-Kits published in domestic academic
journals to understand the current status of domestic Meal-Kit research and seek considerations or
research directions for future studies. Meal Kit research papers published in domestic journals from
January 2019 to November 2022 were obtained, and 72 papers were selected and analyzed by year and
research category. The number of theses published in domestic journals was 4 (5.6%) in 2019, 6 (8.3%)
in 2020, 38 (52.8%) in 2021, and 24 (33.3%) in 2022. In the Meal-Kit research category, consumer
satisfaction accounted for 58.3% (42 studies) of the total studies, sequentially followed by big data
analysis studies (12.5%, 9 studies), design studies (8.3%, 6 studies), and consumer awareness studies (6.9%,
5 studies). In addition, studies on consumption trends, qualitative studies, hygiene/safety studies, and
product/development strategies accounted for 2.8% (2 studies) each, whereas studies on nutrition and
manufacturing/processing of Meal-Kit products accounted for 1.4% (1 study) each. Our results confirmed
that research for the development of Meal-Kit products should be more actively conducted for domestic
Meal-Kits. Based on this study, the status of overseas Meal-Kit research will be reviewed in the future.
Furthermore, expansion of the domestic Meal-Kit market will be endeavored through a comparative
analysis of domestic and foreign Meal-Kit research.
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Table 1. Papers published in domestic academic journals by year

Pusgzlrled Journal Namel[Reference] Journal N(%). Total N(%)
The Journal of the Korea Contents Association [9) 1( 1.4%)

2019 Food Service Industry Journal [10] 1( 1.4%) 4
Culinary Science & Hospitality Research [18] 1( 1.4%) (5.6%)
J. East Asian Soc. Dier Life [19] 1( 1.4%)

Culinary Science & Hospitality Research [20,21] 2( 2.8%)

2020 J of Food Hygiene and Safety [22] 1( 1.4%) 6
Journal of Hospitality & Tourism Studies [23] 1( 1.4%) (8.3%)
The Journal of the Korea Contents Association [24,25] 2( 2.8%)

Culinary Science & Hospitality Research [26-33] 8(11.1%)
Journal of Foodservice Management Society of Korea [2,34-37] 5( 6.9%)
FoodService Industry Journal [38-41] 4( 5.6%)
The Journal of the Korea Contents Association [42-44] 3( 4.2%)
International Journal of Tourism Management and Sciences [45) 1( 1.4%)
International Journal of Tourism and Hospitality Research [1] 1( 1.4%)
J East Asian Soc Diet Life [46] 1( 1.4%)
J Nutr Health [47] 1( 1.4%)
Journal of Cultural Product & Design [48] 1( 1.4%)
Journal of Digital Contents Society [49] 1( 1.4%)

2021 Journal of Digital Convergence [50] 1( 1.4%) 38
Journal of Human Ecology [51] 1( 1.4%) (52.8%)
Journal of Home Economics Education Research [52] 1( 1.4%)

Journal of Korea Design Forum [53] 1( 1.4%)
Journal of Marine Tourism Research [54] 1( 1.4%)
Journal of Practical Research in Advertising and Public Relations [55] 1( 1.4%)
Journal of the Korean Society of Design Culture [56] 1( 1.4%)
The Journal of Humanities and Social Sciences 21 (3] 1( 1.4%)
The Journal of Korean Island [57) 1( 1.4%)
The Journal of Social Science [58] 1( 1.4%)
The Korean Society of Science & Art [59] 1( 1.4%)
Tourism & Leisure Research [60] 1( 1.4%)
The Journal of the Korea Contents Association [13,61,62] 3( 4.2%)
Tourism & Leisure Research [63,64] 2( 2.8%)
A Journal of Brand Design Association of Korea [65] 1( 1.4%)
China Knowledge Network [66] 1( 1.4%)
Innovation Enterprise Research [11] 1( 1.4%)
International Journal of Tourism and Hospitality [67] 1( 1.4%)
J East Asian Soc Diet Life [68] 1( 1.4%)
J. Korean Soc. Food Cult. [63] 1( 1.4%)
J Korean Soc Food Sci Nutr [70] 1( 1.4%)
Journal of Convergence for Information Technology [71] 1( 1.4%) 4

2022 Journal of Digital Convergence [72] 1( 1.4%) (332 3%)

. 0,
Journal of Foodservice Management Society of Korea [0] 1( 1.4%)
Journal of Hospitality and Tourism [4] 1( 1.4%)
Journal of Hospitality & Tourism Studies [8] 1( 1.4%)
Journal of Hotel & Resort [7] 1( 1.4%)
Journal of Product Research (73] 1( 1.4%)
Journal of tourism enhancement [74] 1( 1.4%)
Korea J. Food Sci. Technol [75] 1( 1.4%)
Korean Journal of Consumer and Advertising Psychology [76] 1( 1.4%)
Korean Journal of Food Marketing Economics [12] 1( 1.4%)
Korea Logistics Review [14] 1( 1.4%)

Total (2019~2022) 72(100%)
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Table 2. Meal Kit research trends published in domestic academic journals

(Continued on the next page)

Category Research contents Author([Reference] Puslelzl:ed Sub N(%) ’111?(;31
M. H. Park, et al [9]
Y.Y. Yang, et al. [19] 2019 2
T. H. Choi, et al [20] . 2020 2
Purchase or repurchase intention of H. C. Chung, C. W. Kim (24]
selection attributes on the Meal kit products| G- J Ha]? S. y. Choi [?] |
K. H. Shin, Y. J. Lee [31 -
J. Y. Lee, et al. [34] 2021 >
D. B. Kim[36], S. A.. Kim [37]
H. S. Bae, H. Y. Goh [63]
J. H. Kim, S. H. Choi [76] 2022 2
J. W. Song [23] 2020 1
S.S. Kim, S. J. Lee [30]
D. B. Kim [32]
Consumers’ satisfaction by the selection K. Y. Lee. K. T. Park [41]
attributes on the Meal-Kit D. 8. Lim, C. W. Kim [42] 2021 7
J. H. Hwang, et al. [43]
K. H. Shin, B. S. Kim [57]
Y. C. Lee [60]
Consumer J. Y. Koh, et al. [5] 2022 1 42
satisfaction H. A. Kim, et al. [26] (58.3%)
J. H. Jung [27], H. ]J. Jang [33]
D. B. Kim [35]
E. Y. Lee, et al. [47] 2021 7
Consumers’ purchase intention and S. H. Chun, H. M. Lee [51]
satisfaction by gender or generation on the J. Y. Ryu, et al. [55]
Meal-Kit products M. Y. Lee, H. R. Lee [8]
S. H. Yoon [60]
Y. B. Jeong [61] 2022 5
E. S. Kim, et al. [67]
D. K. Ahn, S. 1. Kim [72]
S. Joung [29]
W. K. Oh, S. J. Hwang [39]
S. J. Hwang [45], Y. ]J. Lee [46] 2021 3
Consumers’ satisfaction by lifestyle groups | K. J. Lee, S. Y. Lee [52]
on the Meal-Kit products S. J. Lee [53], Y. H. Choi [54]
S. J. Park, J. H Hwang [58]
S. J. Lee, J. Y. Park [7]
S. C. Lee, D. B. Kim [64] 2022 2
N. Y. Yi, J. H. Choi [10] 2019 1
. - G. T. Lee [1], J. H. Koh [38] 2021 1
Consumer perception, characteristics,
brand, menu and trend of on the Meal-Kit H. G. Song (6]
Big data products or HMR research trend J. 1 Bang. et al. [12] 2022 4 9
analysis H. S. Choi, K. P. Yeon [13] (12.5%)
H. C. Yang, H, Y. Cho [14]
Trend change using trademark information
before and after COVID-19 M. S. Na, I. C. Park [71] 2022 1
Consumer sentiment analysis S. Y. Baik, Y. D. Jung [11] 2022 1
Design of Meal Kit products by the selection S. Y. Park, S. I. Kim [50] 2021 2
attributes G. J. Han [56]
Design Package design or direction on the Meal Kif H. Wang, C. S. Hong [59] 2021 1 6
products H. J. Lee [65] 2022 1 (8.3%)
Service design .for the cooking or App using N. Y. Kim 48], E. Y. Park [49] 2021 1
on the Meal-Kit
Verification of consumer's response on the
selection attributes of Meal Kit products W. K. Oh, J. Y Hong (18] 2019 1
Consumers' perception of Meal-Kit: afterf J. Y. Moon, et al. [21] 2020 1
the spread of Corona virus infectious
Consumer disease-19 G. T. Lee [1] 2021 1 5
perception S - e (6.9%)
ubjective perception of single-person .
households on Meal Kit Products C. W. Kim, K. Y. Lee [25] 2020 1
Consun}grs' perception of the vegetarian| Y. N. Lee, et al. [44] 2021 1
Meal-Kit:
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Table 2. Meal Kit research trends published in domestic academic journals(To be Continued)

Category Research contents Author[Referencel] Pul;giled Sub N(%) [Total N(%)
Consumption trends of HMR market COVID 19 | Y. J. Lee, et al [2] 2021 1
Consumption - - - 2
trend Trend of research in food and culture until K. J. Lee. et al [69] 2022 1 (2.8%)
recently
Qualitative research food consumption pattern V.S Lee. S. H Ryu [62] 2022 1
oual 4, [after covID-19 PO RG> LA 2
uality study
- e K ; (2.8%)
Storytelling on the Meal-Kits using tourism Y. R Jung, J. S. Lee [74] 2022 1 o
products
Microbial contamination Levels in Shabu-Shabu
Hygiene Meal-Kit distributed in markets. E. B Jeon, et al [22] 2020 ! 2
] . o . (2.8%)
& Safety Microbial co.ntaml'natlon in Meal Kit products S. H. Lee, et al [75] 2022 1 o,
purchased via online shopping.
Characteristics analysis of Meal-Kit products )
Product for Product development H. R. Eom, et al. [28] 2021 1 5
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