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Abstract This study was conducted to analyze the impact of Hanaro Mart on the regional economy of
Jeju island and determine how it can coexist with the region and surrounding commercial districts.
Contribution to the local economy was analyzed using a regional input-output model, and usage
behavior and commercial district analysis were determined using surveys. Prior to analyzing the ripple
effect on the regional economy, the ripple path of its regional economic effects according to increases
to final demand was identified. To analyze Hanaro Mart commercial districts and perceptions, we
analyzed items planned for expansion, reasons for using Hanaro Mart, and usage frequency and
satisfaction. Regional input-output analysis showed the total production inducement and value-added
induction effect of Hanaro Mart over the last five years (2016-2020) were KRW 4,442.1 and KRW 1,920.5
billion, respectively, and that the employment-inducing effect was 57,019 people. Survey analysis
showed win-win measures with regional commercial districts should be devised around some branches.
In conclusion, Hanaro Mart was found to contribute greatly to the regional economy and to have limited
negative effects on local small businesses.
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Table 1. Annual Sales Trends of Agricultural, Livestock
and Fisheries Products (Unit: 100M/Won)

Livestock
59,955
66,123
69,802
77.677
100,297

373,854
74,771

Total
180,394
191,714
209,367
227,527
274,100
1,083,102
216,620

Fisheries
23,497
26,181
27,992
30,375
37,479
145,524
29,105

Fruit
34,719
37,681
42,363
45,587
51,421

211,771
42,354

Cereal
23,309
22,429
28,354
30,936
32,449
137.477
27,495

Year
2016
2017
2018
2019
2020
Total

Average)

[Vegetablel
37,092
37,392
38,959
40,991
50,393

204,827
40,965

Specialty
1,830
1,912
1,900
1,959
2,062
9,663
1,933
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Table 2. Annual Sales Trends of Industrial Products
(Unit: 100M/Won)

Year Industrial goods
Daily necessity Foodstuffs Total
2016 41,807 148,353 190,166
2017 41,801 156,209 198,006
2018 44,502 168,615 213,123
2019 44,822 180,480 225,300
2020 48,342 204,714 253,056
Total 221,274 858,371 1,079,651
Average 44,255 171,674 215,930
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Table 3. Annual Total Sales Trends of All items
(Unit: 100M/Won)

20204 59 B9t & ¥&HE A= A 1,130
g, B3] 3,272H0 2 F 4,402 02 YEritt 3t
UZatER|d 118218 9] FojAEL2 20164 212.6
oJ¢l, 20174 243.291¢Y 502 =3] Z75t9] 2020
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Table 5. Annual Job Creation Effect of Hanaro Mart
(Unit: 100M/Won)

All items Employment Labor costs

Year ;,LiVEStOCk and Industrial goods Total Year Temporary Temporary
fishery products Regular| Full | Part | Total |Regular| Full | Part| Total

2016 180,394 190,166 370,560 time | time time | time
2017 191,714 198.006 389.720 2016] 190 | 425 | 83 | 98 | 8.850 |12.212] 204 | 21,266

2018 209,367 213,123 422,490 -

2019 977527 225300 452877 2017| 208 | 445 | 143 | 796 | 10,035 |13,917| 374 | 24,326
2020 274.100 253.056 527.156 2018| 215 | 481 | 192 | 888 | 11,112]16,636 | 548 | 28,296
Total 1,083.102 1,079,651 2,162,753 2019| 238 | 539 | 196 | 973 [ 12,911 | 19,668 | 580 | 33,159
Average 216.620 215,930 432550 2020| 264 | 582 | 186 |1,032| 14,256 |22,270| 549 | 37,075
Total| 1,130 [2.472] 800 |4.402]57.165 | 84,703 2,255/ 144.122
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Table 4. Annual Sales Trends of Citrus and Vegetables
(Unit: 100M/Won)

2016 | 2017 | 2018 | 2019 | 2020 | Total |Average
3,565 |3.815| 4,944 |4.438|4.438| 21,201 | 4,240
Citrus

(rain shelter) 16 55 33 | 38 | 19 160 32

Citrusthouse) | 78 338 | 382 | 610 | 884 | 2,290 458
Citrustkunquad) | 20 | 28 | 19 | 31 | 28 | 126 | 25

Citrus(field)

Citrus(late) [1,156]1,2601,262|1,104|1,351| 6,133 | 1,227
Citrus(total) |4.835 |5,495]6,639|6.221|6,720{29,910| 5,982
Carrot 880 | 1,17 |1,009|1,115|1,810] 5,991 | 1,198

Carrot(mini) | 72 55 34 | 35 | 49 | 245 49

Carrot(total) | 952 |1,233|1,042(1,150{1,858| 6,235 | 1,247
Garlic 2,900 | 2,939 2,758 |2,709(3,031| 14,337 | 2,867
Radish 1,586 (1,396 | 1,545 |1,423[1,670| 7,619 | 1,524

Cabbage 700 | 701 | 753 | 670 |1,073]| 3,897 | 779
Onion 2,562 13,097 2,513 12,282(3,695] 14,149 | 2,830
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Increasing demand for Sales, Construction investment,
Sales promotion, Labor costs of Hanaro Mart

o

Direct ripple effect of the industry
(Increase in production, income and Job creation)

Indirect ripple effect by Industrial relations
(Inducement coefficient of production)

¥ o o |®

The first ripple effect
(Increase in production, income, demand, and Job creation)

®

Second ripple effect
(Increase in production, income, demand, and Job creation)

Total ripple effect (Nth)
(Increase in production, income, demand, and Job creation)

Fig. 1. The Path of Regional Economic Ripple Effect
following the Establishment and Operation of
Hanaro Mart
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Table 6. Annual Ripple Effect on the Local Economy
from the Increase in Sales of Hanaro Mart's
Agricultural, Livestock and Fisheries Products

v Production Value-added Employment
4 | (100M/Won) (100M/Won) (Person)
2016 320,266 155,224 4,881
2017 340,364 164,965 5,188
2018 371,704 180,155 5,665
2019 403,945 195,781 6,157
2020 486,630 235,856 7,417
Total | 1,922,909(384.582) | 931,981(186.396) | 29.308(5.862)
ARl AQABRFE olgslol shzile AE
4 BEE iR Fio] wE A9HA dFRLE 4
AU, B GEE, ALGLRAR ol
Basiglon 9o B4 slejw, shmaiEe] 4%
9 BLE WEdE AFAGAAATEF Y] Efl &
o] JEFE dfiof Hroh. AFAFAGATE oA 5
UmnlEe] 4% tEe SARE NEow 4uUE
&R sleiAE BRog HFdck 2016~20204

A 59 5 SHHRVIE FAF(AE
H Zho]l w2 A FAFA shFad} BAATe] gy,
Table 73} Zt}.

AT ETE 4,131.299020169)~5,525.294
(20209)F 2z 3,516.39U( @B 4,703.39 )l
BE/MASEETE  1,585.699(201619)~2,138.29
A(20209)%F 9,064.79A(BH 1,812.99Deoltt. F
A aTE= 4418%(20164) ~ 5,988%H(20204) 0.
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Table 7. Annual Ripple Effect on the Local Economy
from Hanaro Mart’s Industrial Products

Year Production Value-added Employment
(100M/Won) (100M/Won) (Person)
2016 413,127 158,569 4,418
2017 430,836 165,781 4,626
2018 463,890 178,617 4,986
2019 491,253 189,685 5,305
2020 552,524 213,821 5,988
Total | 2,351.630(470,326) | 906.472(181,295) | 25.323(5.065)
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Table 8. Annual Ripple Effect on the Local Economy
from Initial Investment of Hanaro Mart

Production Value-added Employment
(100M/Won) (100M/Won) (Person)
190,128 88,612 1,523
A9 YA GE ol galo] sLtzutE ol
2] A2E00] GE AAHA SHFEIS P
a3, WA, AARLETE o] 245}
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Table 10. Annual Ripple Effect on the Local Economy

) by Increase in Wage Consumption
AJATI7HET 12.3999) FHIAFEaT= 9¥(016E) ~ Expenditure of Hanaro Mart
wog = (59771 m)o &
16(2020 "') & 05 O( ]“ gt 13 0) L}E}‘,&E‘r v Production Value-added | Employment
ear (100M/Won) (100M/Won) (Person)
Table 9. Annual Ripple Effect on the Local Economy ole SLE70 0294 N
from Sales Promotion Expenditure of : :
Hanaro Mart 2017 37,430 17,946 549
2018 28,567 13,697 419
Yea Production Value-added Employment
" (100M/Won) | (100M/Won) (Person) 2019 33,477 16,051 491
2016 1,284 858 9 2020 37,430 17,946 549
2017 1.733 1,159 12
2018 1.968 1316 14 Total(Average) | 158,374(31,675) | 75,934(15,187) | 2,323(465)
2019 1,968 1,316 14
2020 2,273 1,520 16
Total(Average) | 9.226(1.845) | 6.169(1.234) 65(13)
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4, SILIZOIE AN 2 OJAl XA} BM Table 12. Current Status of Hanaro Mart in Jeju
MEXA THO Division Location Total
4.1 S| |- H'u' Jeju Branch 1
= = Nohyeong Branch 1
ZA L AFAY 5F sHH=ZHE o]§ 14500 Jeju-si dong Ara Branch 1
WMo Ako 130 =2 71 7+o E o] Ora Branch 1
o= EH o O]'M——Eq, az ]'7] 7+ 20214 109 19 Samhwa Branch 1
A5 FATE 101 M AREAR JPstg Hagwt Branch :
Aewol-eup Aewol Branch 1
o}, ARESUA}O] EAJL Table 1194 H: v}l Z-o Mini Bongseong Branch 1
_ . Hanlim-eup Hanlim Branch 1
U:] Table 12+ X-]]—Z,—Z]Q 5}%&”]’5 T‘ﬂ%]' 0]‘:]'. Hankyung- Gosan Branch 1
Myeon Hankyung Branch 1
Hamdeok Branch 1
Table 11. Survey Respondent Characteristics Jocheon Branch 1
Jocheon-eup Sinchon Branch 1
— - Hamdeok Central Branch 1
Division N % ocheon Nonghyup Local Food Direct Store| 1
Total 500 | 100 Gujwa Branch 1
Gujwa Nonghyup udo 1
Jeju-si dong 90 18 Gujwa-eup Gimnyeong Branch 1
Mart Jeju-si eup-myeon 187 | 37.4 Glmnyeogoﬁzgigygfaiinam Mini 1
location Seogwipo-si dong 95 19 Seogwipo Nonghyup Hanaro Mart Main 1
Seogwipo-si eup-myeon 128 | 25.6 Branch
Jeju Citrus Nonghyup Hanaro Mart 1
Man 205 41 Seogwipo Nonghyup Hanaro Mart 1
Gender W 205 59 Cheonjigani Branch
oman E4 > Seogwipo-si livestock industry cooperative 1
20's 37 7.4 New Town Branch
30 0 12 Seogwipo- | Seogwipo-si Livestock Cooperative Black 1
s si dong Korean Beef Premium Mart
A 40's 123 | 24.6 Hyodon Nonghyup Hanaro Mart 1
ge group N Seogwipo Nonghyup Hanaro Mart
50's 123 | 24.6 Topyeong Branch !
60's 94 18.8 Seogwipo Nonghyup Hanaro Mart 1
N Beophwan Branch
70’s over 63 12.6 Seogwipo Nonghyup Hanaro Mart Sanghyo 1
Jeju-si dong 102 | 20.4 Branch
Daejeong Nonghyup Hanaro Mart Main
Jeju-si western eup-myeon 119 | 23.8 Daejeong- Store 1
Jeju-si eastern eup-myeon 60 12 eup Daejeong Nonghyup Hanaro Mart Mureung 1
Residence - - Branch
Seogwipo-si dong 87 17.4 Andeok Nonghyup Hanaro Mart 1
Seogwipo-si western eup-myeon 59 11.8 Andeok- Andeok Nonghy};p HE;]HB.I‘O Mart sagye 1
ranc
Seogwipo-si eastern eup-myeon 73 14.6 myeon Andeok Nonghyup Hanaro Mart .
Agriculture, Fisheries and Livestock 12 | 224 changcheon Branch
Industry . Jungmun Jungmun Nonghyup Hanaro Mart Main 1
Self-employment 77 15.4 Branch
. Jeju Namwon Nonghyup Hanaro Mart 1
Clerical, Professional, and Public 81 16.2 Wimi Nonghyup Hanaro Mart 1
Officials . Wimi Nonghyup Hanaro Mart sinrye 1
b Sales service industr: 43 8.6 - Branch
Jo ! l‘ Y Namwon imi Nonghyup Hanaro Mart harye Branch| 1
Technical profession 34 6.8 €up Wimi Nonghyup Hanaro Mart harye 2-ri 1
" Branch
Housewife 105 L Namwon Nonghyup Hanaro Mart 1
Student 16 3.2 Shinheung 2-ri Branch
Pyoseon Nonghyup Hanaro Mart 1
Unemployed 32 6.4 Pyoseon Nonghyup Hanaro Mart Seongeup 1
Less than 2 million won 100 20 Pyoseon- Branch
Less than 2 to 3 million won 113 | 22.6 myeon Pyoseon Nonghy-up Hanaro Mart Jeju 1
Training Center
Household Less than 3 to 4 million won 142 | 28.4 Pyoseon Nonghyup Hanaro Mart Gasi 1
i Branch
income p il 5
Less than 4 to 5 million won 85 17 Seongsan Ilchulbong Nonghyup Hanaro 1
Less than 5 to 6 million won 44 8.8 Mart
More than 6 million won 16 32 Seongsan- Seongsan Ilchulbong Nonghyup Hanaro 1
eup Mart Seongsanpo Branch
Union Union member 227 | 45.4 Seogwipo Livestock Farm Livestock Plaza 1
member Non-union member 273 | 54.6 Scongsan Branch
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