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Abstract This study examined the impact of the service quality factors upon watching the loyalty of the
watchers of street dance performances and what kind of mediating effect the perceived values of the
watchers manifested in the relationship between the quality of street dance performances and watching
loyalty. The study subjects were 411 persons who had watched a street dance performance at least once
over the past two years, and the result of the survey was statistically analyzed using SPSS 26.0 and AMOS
26.0. The findings from the analysis were as follows. First, of the service quality factors of a street dance
performance, process quality, environmental quality, and outcome quality had a significant positive
impact on the perceived values, such as social and emotional values. Second, only the environmental
quality and outcome quality had a significant and positive impact on watching loyalty. Third, the
perceived values of street dance performances, i.e., the social and emotional values, had a significant
and positive impact on watching loyalty. Fourth, the perceived values in the relationship between the
service quality and watching loyalty to street dance performances had a significant mediating effect. This
study implies that the development strategies for street dance performances can be examined, and
continued efforts would build a foundation for street dance performances as a genre of performing arts.
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1: Interaction quality, 2: Physical environmental quality, 3: Physical ionz
Outcome quality. environment| E“if;tlfe“‘ﬂ 221 | .08 [3.3127| .000
4: Social value, 5: Emotional value, 6: Watching loyalty al quality
Outcome | _, 206 | 083 |2.6417| .008
quality
Interaction
A = —
4.3 718As sudlity 062 | .060 [0.995 | .320
= =] = = - Physical i
2 AFRFE AFSH] 8 TR 23S AY environment | — Wliti;‘;“g 198 | 065 [2.940" | .003
sigich. WA T2 BYo] et AvEy AP dlauly o
Outcome
S 24 A3t off9] Table 37 Zom, x2, GFL quality | 338 | 091|439 | 000
AGFI, CFI, IFI, RMR, RMSEA, X2/df %_—_9] @—@_57]_ Sgcial-valule — Watching .257 .062 [3.995 .000
N3}zl Btk 7] o gy motlonal | | joyalty 206 | .064 [3.54277| .000
o] Bote Ae® UERHTHS0L. value
4 p(.001, **pC.01, *p<.05

Table 3. Study model fit

x2(p) df GFI AGFI CFI IF1 RMR [RMSEA
O9LT721 | hos | g76 | 847 | 924 | 924 | 036 | 059
(=0.000) | 28 | - . . } . .
w2 Q70 PSS Sia PR o
HEZFSHASE Table 4014 AHE Ay}, AES WA T
Aol MuA 4 F, IFEZ(8=.250, p{.001), ¥F
E4(B=.487, p<.001), AFEH(B=.357, p{.001) &

5 AZtE 7Y AFEE 7ER] o] AR 9IS YA
= Z0E Ueylth B3 AES] WA A9 AulA F
A & BFEH(B=271, p001), FHEH(B=.221,
(.001), ZIEZ(4=.206, p{.01)2 &5
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Table 5. Analysis result of indirect effect of
perceived value through bootstrapping

. Indirect
Independent|Dependent Direct effect effect Total
variable variable | Path Path Path
P P P
factor factor factor
Interaction 062 | .320 108" | .021 [.170 | .338
quality
Physical X
environment| VP8 | 108" | 003 |.171 | .002 |.369 | .00
. loyalty
al quality
Outcome 338™| .000 |.131 7| .004 |.469""|.000
quality

**p<.001, **pC.01, *p{.05

E dFois 2EH WA FA9 AHA Bd3 &
FSAAE 719 TANA Azt ZHX el B3t Wi R IE
B} ZpAs] AHE7] 5] Baron¥ Kenny(1986)9]
Sobel-test& A&sIH1[51], I ZI= Table 63 2
ot £441, 4" 7H] F ABE ZER e gk il
a3 AuA 4 5 IPFEA(Z-value=2.728, p{.01),
DHEA(Z-value=3.432, p<.001), BIEH(Z-value=
2.955, p.0DT FHFAHE 7+ A A BAZCE &
OJsHAl vettth. AZH 744 F A 7EXof gk Hf
Mad= Aula 22 =& BHEZZ(Z-value=2.645,
p01), ZFEA(Z-value=2.438, p<.05), ZIEZA
(Z-value=2.210, p<.05)7 THFAFE 7+ FAA &
AXor {Fo5tA ekttt

Table 6. Analysis result of mediating effect of
perceived value through Sobel-test

Independent Dependent Sobel-test
. Parameter R
variable variable | Z-value P
Interac'tion 2.728 006
quality
Physical Social value Watching
environmental loyalty 3.432 .000
quality
Outcome quality, 2.955 .003
Intera(“:tlon 2.645 .008
quality
Physical Emotional | Watching
environmental value loyalty 2.438 .015
quality
Outcome quality| 2.210 .034
5. A2
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d % U g

411 o= SPSS 26.0, AMOS 26.0 &

F= %—%}L} o #@“1101 iy
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T HOAAE d HfA Mo gt g 0] S5 E
2ESZ WA ZAS TS Aol dial] A4l A
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