Journal of the Korea Academia-Industrial https://doi.org/10.5762/KAIS.2023.24.7.224

cooperation Society ISSN 1975-4701 / eISSN 2288-4688
Vol. 24, No. 7 pp. 224-235, 2023

L REL B EE LRSS RE-20
WAAS e 1AL WL B
I| 15|, Etol3

olol
—_
Mg OlSCHe} FE B2 & 0] &=t

#

o 0

The Effect of Servicescape of Medical Esthetics on Relation
Continuance Intention and Customer Trust
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Department of Beauty therapy&Make up, College of Beauty Arts, Seokyeong University
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Abstract This study examined the effects of the servicescape of medical esthetics on the relationship
continuance intention and customer trust to provide basic data for the efficient operation and
establishment of marketing strategies for medical esthetics. For this, from March 20 to April 3, 2023, a
survey was conducted targeting Korean men and women in their 20s-50s from the whole nation, and
253 questionnaires were utilized for the analysis. Using the SPSS 25.0 Program for data analysis, this
study conducted frequency, reliability, and correlation analyses and performed regression analysis on the
causal relations between variables. In the results of this study, the servicescape of medical esthetic had
statistically significantly positive (+) effects on relationship continuance intention. Second, the
servicescape of medical esthetic had statistically significantly positive (+) effects on customer trust. Thus,
this study provides basic data for generating profits by perceiving the importance of medical esthetic

servicescape and planning the differentiated operation.
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4.1 ARERe YEte £

B Aol Fojst thARte] dRky £/ Table 13}
2 B4 AEe 94 6318(24.9%), 914 1909
(75.1%) 0.2 Ui, A& uE 1929(75.9%),
71& 6198(24.1%) & retytth A% 1 20t 12978
(51.0%), T 30t 96(37.9%), T 40t o4} 284
(11.1%) 22 Vehga, A4S sHY 7178(28.1%), AH-
4 6179(24.1%), HEH 587(22.9%), A9 399
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Table 1. General characteristics of research subjects

Classification Frequency(N) | Percentage(%)
Male 63 24.9
Gender
Female 190 75.1
Unmarried 192 75.9
Marital status

Married 61 24.1

20s 129 51.0

Age 30s 96 37.9

40s or up 28 11.1

Student 71 28.1

Office worker 61 24.1

Occupation Professional 58 22.9
Self-employed 39 15.4

Service worker 24 9.5
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2 times a
week 15 5.9
1 time a week 40 15.8
Frequency of .
using medical 2 Igg;et; a 20 7.9
aesthetic
1 time a
month & 512
Others 99 39.1
Less than 1
month 53 209
1 month-
6 months 4 162
6 months-
Period of using 1 year 29 11.5
medical
aesthetic 1 year- 68 26.9
3 years
3 years-
5 years 34 134
5 years or 28 111
more '
Total 253 100.0
42 BY=T| BN U MRT A
4.2.1 MH|AAZO|ZO) CHTH EtFY X MBI HE

AuAaAA 0| Lo gk B € AFE A dite
Table 28} Zt}. WA KMOZ| 0.937, Bartlett 7+
A AR AT} x2=7066.934(df=300, p=0.000)Z Q&
g 5t W9 Aol FEst AoR HWHET 8
QIEA Ayt 5709 gRlo] =EHUY, F HAF Ay
2 81.541%% UERdth =, 891 1(19.724%)2 FH
824", 291 2(19.089%)R= A4, 82 3(15.816%)=
7167, 821 414.055%)= A, 821 5(12.857%)=
‘HoJ o & grgsilnh. & 570 8219 A= 0.40
olFo g Ue /o] ASH AR wdsiglon,
AFE= 0.60 o2& Uehd AFA4do] e AR
W 4= qlrk

Table 2. Verification of validity & reliability of

servicescape
Element
Surrou
Item nding |Stabilit| Functi |Aesthe|Conve
eleme| vy |onality| tics |nience
nt
4. The Prightness of space 817 | 237 | 253 | 212 | 260
is suitable.
5. Th‘e interior humidity is 806 | 254 | 185 | 247 | 197
suitable.
3. It is quiet inside. .783 | .180 | .325 | .191 | .252
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. It smells good inside.

. The interior temperature]

. The air is pleasant

is suitable.

inside.

771

751

.696

224

.206

238

.337

.269

.306

.207

.281

294

251

.160

.202

21.

—

20.

16.

17.

19.

18.

The fire prevention
equipment has been well
established.

All sorts of management]
supplies have been well
organized.

It is safe because
dangerous equipment o
management supplies
are not handled.

It is safe because there ig
no equipment with
dangerous elements.

Is it safe because
emergency exits are welll
installed.

The material of floor is
safe.

.170

.230

.270

.150

175

.283

.801

.796

793

.783

.723

.639

.191

.259

.260

.257

164

.188

.210

.230

.143

132

264

.348

244

222

.246

138

153

10.

11.

. The

. The opening of doors

. The moving line has

The division of space
has been functionally
done.

arrangement/placement
of beds and wagons have|
been functionally done.

has been functionally
done.

been functionally done.

The position of space
has been functionally
done.

221

.305

.285

338

.325

310

216

.188

.220

359

793

777

744

722

.696

157

199

122

138

244

.064

.196

.300

.267

224

14.

15.

13.

12.

There are many beautiful
elements in interior
design.

The interior space is
beautifully decorated.

The interior design is
beautiful because the
space characteristics has|
been fully emphasized.
The facilities &

appearance are
beautiful.

.278

.266

.340

.269

283

273

241

325

.161

214

.250

.850

.817

.763

.690

121

247

.278

.303

23.

25.

24.

22.

Locationally, it is
convenient to find the
place.

There is a space for
waiting.

It is convenient to use
subsidiary facilities.

It is convenient to access|
the parking lot.

.283

.286

.269

.237

.261

.269

325

323

.210

.259

.204

.261

.185

282

281

797

731

716

.675

Eigen value

4.931

4.772

3.954

3.514

3.214

Variance explanation(%)

19.724

19.089

15.816

14.055

12.857

19.724|38.813|54.629|68.684|81.541

Cumulative explanation(%)

1958 | .936 | .931 | .950
KMO=.937, Bartlett's test x°=7066.934 (df=300, p=.000)

Reliability 914

4.2.2 AXSQTO| CHer B Y AR AHS

FAA G et e 2 A 35 e
Table 33} Zt} HA KMOZ©| 0.896, Bartlett 7+
A AA BF x*=1394.304(df=21, p=0.000)Z Q<&
Ag o3t wiZ=0] MAo| k53t Aoz wWeEglth Q
AEA AT 1709 8Qlo] EEEY, F B4 AWE

2 71.127%2 Yergth &, 89 1(71.127%)2 "4
A&olx' 2 Hsiirt. & 171 8919 AAAE 0.40

olgeR yeht Bigdo] A5E AR ddstalor,
AFEE 0.60 oo Yeht Aol Qe Aog
T & ol

Table 3. Verification of validity & reliability of
relationship continuance intention

Element
Item Relationship
continuanc
e intention
3. I want to continuously use this medical aesthetic
. .893
in the future.
6. Even if another medical aesthetic is
recommended to me, I will continuously use this .887
medical aesthetic I currently use.
5. 1 will recommend this medical aesthetic to
.857
others.
4. 1 will positively talk about this medical aesthetic. .855
7. 1 think it is beneficial for me to have a
long-term relationship with this medical .839
aesthetic.
2. When using a medical aesthetic, I will
. . . R . . 814
preferentially consider this medical aesthetic.
1. Even if the price is a bit expensive, I will use
. : . .750
this medical aesthetic I currently use.
Eigen value 4.979
Variance explanation(%) 71.127
Cumulative explanation(%) 71.127
Reliability .930

KMO=.896, Bartlett's test x°=1394.304 (df=21, p=.000)

4.2.3 IAM=|0f CHet Bt I MEE AT
IR g Bgd E Az HAS: Bie
Table 49} Zt}. WA KMOZte] 0.917, Bartlett 7+



Fate7|Eatel=g Al A24W A7E, 2023

A AA A3 x*=1826.637(df=21, p=0.000)Z {J& Table 5. Correlation analysis
4 9% Wso] H4e] FuT Ao WY &
Q] A7t 1] aQlo] EBHT, F wAF 4 Sericescape Relaion)
2 78.521%% YERGTH = 991 1(78.521%)< ‘1A Classification|g,, --ounl ) - continualomer
, _ N i ding Functio|Aesthe|Stabilit| Conve| pnce |trust
A=l 2 FEsieich & 1) 8918 AR 0.40 o4 98 [k | tes |y iencefarension
o2 ent el WS Ao wustgon, 4 ———
urrounding
el 0.60 oMFog Ueht Ag4o] it Ao w clement | !
il ‘/l\" %]\q' Functionality|.719*** 1
Aesthetics |.680**|.587**| 1
Table 4. Verification of validity & reliability of Stability |.620%*|.653** [ 662+ 1
customer trust
Convenience|.679**|.658"*|.669™*|.687** 1
M Relationship
Item Customer continuance | .632** | .658*** | 658"*.649***|.663*** 1
trust intention
1. T think the medical aesthetic I currently use is Cust
putting the best effort in customers’ position. 909 utsnclnsr?er .680™* | .646*** |.649™*|.641*.663**| | 7T74** | 1
6. I trust the service provided by the medical
aesthetic I currently use. 904 ***p(.001
3. I think the medical aesthetic I currently use is
working hard for customers’ convenience & .903
benefits. 4.4 HCIZNAEES] MHIAAAHO|ZT} HAX|E
2. I think the medical aesthetic I currently use has| 899 9_|E0.” DlilE gét
a sincere attitude toward customers. ’ e
4. 1 think the medical aesthetic I currently use treats| 896 Uﬂ\:] Z:-ioﬂ_/_\_EﬂE—‘]-O/] *‘] H]_/_\_/_\_ﬂ]o]"_‘i_ﬂ‘ 31{_1'7:"1]’{’1\‘9’]50“
omens o _— HIAE GEe A3 deldl tEsi AR ANg
7. 1 think the medical aesthetic I currently use wil _
not give any inconveniences to customers. 848 gﬂ'{‘ Table 6:‘1]' Z‘—_}E}‘ E&oﬂ oﬁ]—/ﬂ *étg, 7&@_‘_0:11?_’ %
5. I think the medical aesthetic I currently use has 841 g, A, ftAHo|AHE o|8&ulE HUAoAHE o]
the highest level of experience and skill. %7]{]__ % 67H %_“{'_]_’Zﬂ' ’E‘A o %Z_”%_)FE 5—?&3}9151,
Eigen value 5.496 B -
Vo — AR F A&F W7 ofd A, 22 R, A2
ariance explanation(%) 78.521
[} . o) =1=] ‘Q_; oj
Cumulative explanation(%) 78.521 o] A J(dummy variable) 0.2 #gs}o] ARGS9}
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KMO=.917, Bartlett's test x?=1826.637 (df=21, p=.000)
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Table 6. Effects of servicescape of medical aesthetic on relationship continuance intention

Model 1 Model T Collinearity statistics
Classification Tolerance
B t p B t P limit VIF

(Constant) 14.579 .000 2.840 .005

Gender(d=Female) 137 2.106 .036 231 5.268" .000 718 1.393
Marital status(d=Unmarried) -.056 -.821 412 -.044 -.948 344 .648 1.543
Age .186 2302 .022 055 1.030 304 479 2.090
Occupation(d1=Office worker) 480 6.215" .000 238 4.486" .000 489 2.043
Occupation(d2=Professional) 123 1.497 136 .010 .190 .850 459 2.180
Occupation(d3=Self-employed) 257 3.339" .001 155 2.994" .003 516 1.936
Occupation(d4=Service worker) .206 3.096" .002 .096 2175 .031 701 1.426
Frequency of using medical aesthetic 159 2.693" .008 .097 2.477 .014 .893 1.120
Period of using medical aesthetic -.114 -1.715 .088 -.080 -1.836 .068 721 1.387
Surrounding element .082 1.276 203 334 2.992
Functionality 194 3.170" .002 1369 2.710
Aesthetics 219 37167 .000 397 2518
Stability .186 3.094" .002 1382 2.615
Convenience .182 2.945" .004 .360 2.778

F-value 7.105" 324837
R? 227 .673
AR - 446

"pC.05, "p<.01, “p<.001
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Table 7. Effects of servicescape of medical aesthetic on customer trust

Model 1 Model II Collinearity statistics
Classification 2 . 5 4 . 5 Tofrﬁ?ce VIF

(Constant) 14.234 .000 1.919 .056

Gender(d=Female) 073 1.076 283 185 4.103" .000 718 1.393
Marital status(d=Unmarried) -.020 -.283 777 021 449 654 .648 1.543
Age 245 2.9217 .004 1120 2.184" .030 479 2.090
Occupation(d1=Office worker) 332 4.147™ .000 .100 1.837 .067 489 2.043
Occupation(d2=Professional) 200 2.346 .020 .107 1.896 .059 459 2.180
Occupation(d3=Self-employed) 205 2558 011 109 2.049' 042 516 1.936
Occupation(d4=Service worker) 228 3.302" .001 121 2.666" .008 701 1.426
Frequency of using medical aesthetic| .188 3.074" .002 134 3.323" .001 .893 1.120
Period of using medical aesthetic -.204 -2.956" .003 -.172 -3.838™ .000 721 1.387
Surrounding element 274 4.157" .000 334 2.992
Functionality 126 2,013 045 369 2.710
Aesthetics 139 2.290" .023 397 2.518
Stability 193 3.129° .002 382 2.615
Convenience 165 2.596' .010 .360 2.778

F-value 4.818" 29.976"
R? .166 .655
A R? - .489

p¢.05, "p<.01, pc.001
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