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Abstract This study presents an empirical analysis from applying a quantitative research method to
identify properties of brand rumors that affect acceptance attitudes and diffusion intentions on SNS. A
survey was conducted with consumers in their 20s and 30s who use the SNS, and the data were collected
by convenience sampling randomly assigning experimental stimuli. As a result of the study, the
properties of brand rumors on the SNS were classified into integrity, falsity, purity, reliability, liveliness,
and exaggeration, with reliability and liveliness affecting cognitive and emotional acceptance attitudes
positively. Falsity and exaggeration in brand rumors negatively affected cognitive acceptance attitudes,
while affecting emotional acceptance attitudes positively. In addition, the integrity and purity of brand
rumors affected emotional acceptance attitudes positively. The integrity, purity, reliability, and liveliness
of brand rumors, as well as cognitive and emotional acceptance attitudes, affected positively the
intention to diffuse rumors. These results contribute to a theoretical extension of research into
understanding the mechanisms by which brand rumors are accepted and spread on SNS. In practice, it
can be used as a basis for establishing effective brand rumor management and response strategies, and
is expected to solve industrial problems derived from rumors.

Keywords : Brand Rumor, Rumor Properties, Rumor Acceptance Attitude, Rumor Diffusion Intention,
Social Network Service

o] =72 20229k R S| o oJsto] o]fojxl A<l
*Corresponding Author : Jong-Ouk Kim(Joong-bu Univ.)

email: jokim9999@hanmail.net

Received June 13, 2023 Revised July 11, 2023
Accepted August 10, 2023 Published August 31, 2023

397



fill‘

Asl7|&8h8| =R A243 A8=, 2023

=

—

1. M
A4 YEYT AH|2(SNS: Social Network Service,
]0} SNS)= 2ERIAoIA 1A HEYIE JHAL 4

A AuzEA A4, APH, S84 o= A8 A

AojB7} AR R Foi7t FHYoH AntEE &
A& AdoH1,2]. SNS9| FHARE AR FH HAA]
9] gHitof| @2 7]oE ot 3lom, 519 AHIGA|EE
FoE AFolar 483 FE QIATRE Flo] F
Er= @4 Hola It}3]. olefgt FrH= At &
A7t Sl AEolA AlgolA Ao g HIElE HSE
A] ok AHoln, 2o MgAtol gt Algjel A% &
A, Fv 879 EA47 A4, BE SOl whet 383
T2 FAARI ou|E wolsod 4= 9lrh4,5]. 53] Y

AL D Aol B FHe 18 X5 =7
Eo] AAR WS AFIORE ofAR 7| Ed BHHEY
A o] FHAA FFE 2HETHel. 1HER
F0 9] ougt &/do] AH|AY] SEHE d SAoEE
EOIEAIE Ao A 445, %LEH_E a5}
SNSeJA 271 §lo] WA= HEi=o] Bet #
4J E(conspiracy rumon2t 24 FH(contamination
rumonE TEETH7]. F2A4 FHE= §F 7Idolv B
AEo] W3 FHE 7| E BHE o]m]X| o] 475t o
e 1, 24 T /i BRHEL] AE 52 AfH]
20 ARE0] 99, WHol, £44Z Ysl= FHoltH8]
F BHE UAles ¢ $qdAE S48t |2
4 9] olgtd, ‘MARY] WA sfEol= 1134017]' =
of Ytk = LA FH At & 4= SITHIl. olF
H|ZHE0] FIsHA ¥hgohe Frie AdE 3]@"—1?1
FFE A 5 e 2LH9A Fojoln, Fu9] AT}
Ag o] =&4E FHE FEoH s He 2 A9
7} EolA= AoE UERHTHIO0, 1] o] .3 &
U‘]“ AMRQIA], o dX] 9] X QjefRet Atglo] Bl Eo
1 A 5= 7] g2ol] FH9 83 FAte] JIF
£4E olgfiot= AL B9 97| A

1__

L o
=

‘o

-

bl

[l
2

¢

o

=1
g

A -85t
O™ 7511, SNSOA BHAE FH7} 85
AL SHAEEE 9 TR B £48 YE AFe
kA gA] otk 5t B 02 E= AR, &
& 2ug, A% 9 Ao 59 38A =
&/go] FAIEUL, B} WHH Rrs
, frobs %Oﬂ =] AT
9,12,13]. i 2ok A% wig HHE Yilks

2 o r

398

=
=

£ R Aol et euA 2o
zoh 20] A5 Y AnlEg A7
4 219] SNS 483} 240l
o e,

A}gﬂ
15FAARE, 24
He oA

FHoR
[14]5
ks

=]
i

T EAET BeE 0@ Fojof
| SNS HRE $0j9] 583} Shilo] L
32 oksiol SNSOIA SHitEl 2oz
£A10 Sd Were AGkstnA siet. oje}
W= 2019 S4o] 2] 8EE L it
A £ SR} ol
024 719 @ BASe] 29 58
3} SpAto] e 98 ARE ATHLA Bt A7 2
e 7120) Q7oA F85] XA ook B0 &
43 i % 35 o) e FYe, ugso
o el 2 ARUACIEE 9 8
w2 Al 710fg ol

IE JE

=
T

_Q_
=
3] T Al

T

pal

q

CREINE

i

27t

ux

c

I

al
=

2.1 S77td
2.1.1 SNS EUE 2| &A1t 2 $RET
BAE 2ois 7]Q0] ol AR dEshALt

243 Helet tigol Ae FHolA, AR Aol
Ae A o9k ARRglol I AAto = Ajuje}

A, 3142 s AeHIs) BAEAA 29 9]
FE37] e o] et L4 QAT 58
Y=g whotsjof sfnl, AE Pl Frik BAE A=
s %—7] whgo] A Aet he ML A Aol F

o va=

=
=

r ol
moox,

s axg, oé%u e
o o5 A=Y, A%, A5Y
0] g 7w foldt 4

7 BAEC] ot AvlA BlEo] IR FE= Ao=
UrEbTH1G6). 44 wlto] olgAke] £ Sgeimo]
chest Jeaslo] Agatn], ol 440 gt g14e
H=e Pl glol AxE Rty ¥ 4 9
[17].

Hrl 28 dA47t0] AFs2ka-0 2 olg] wAjsll o
® ool [k, otolrjo] 5 FoleiALt Aojahs
A9] ojzA QA FAH L P5H Zwloz 1}
ERAeH18]. B354 Hews AZF Bl o <Jof| A

oo 1 =

rl

=

|

i
fr rlo fit

l

$
N

rr

o

<t
AL



SNS B 269 &4 20 S8ds 0 iole] B AT

SRR glow], A Z2 A HiER FEehe
Z0] ARFHOITH19]. A Hks 54 Fuio] ot
s& ARl ALy el datelx, AMH HEe £ A
Sl gt /I4e 7o she Y AJEE Qmett
(20]. o3t 1A H, FAH =g BT shs A2
T Aol ik AwkAQl A4E whepsh=t 8olst
o olef & Q7= FH SEHES IAH, A H
EE okl SNS BHE 219 o] 2o o8
ol fofdt JFe A Aoz sPgste] thge] M
A5l

L
.

=

o

7Hd 1. SNS H#lE Zro] £42 2 S8 Lo
ot FFE v Aot

1-1. SNS BEfiE 2u9] &2 QIA4 S of
Fo3t G v Aot

SNS H#:E Tm9] &2 Az Sgero]
ot FFE vE Aot

1-2.

2.1.2 SNS HIC Z0{o| &M} 2 SHAto|E
20] SHloEE 2018 Bl Agetud she o

T2A FH7F AutEls ARUAIA Bgos Ay
= 7idolt}10]. Fr9] FAtolli= AFAHo|AY HEHA
l W& A=4do] FQasta, HAAY] Fg} A4
4L g4k 9 A5 ARYA A B2 59E Z=tt
[21,22]. SNSE & FH Z4F AtoAs FHE QI
A= 5719k A4, 3 58 1Ed A0l
FuE AT A i 7FsAdo] ot skt
[23-251.

olg7+2015)= FH7t Ad &4,
4, ZujAo] o Ao g &Itk st 5], ©]
F 22019 FH9 Aol 83
IFE vXE v, FELS BHQ o
SEETH26]. YF AolA FejHol ALY
7F ikl o] JRRE FA o271, FH7t op]
L go7e 3 oo e njAE Aoz
R cH12]. olE AFolAe Fuirt SatEled] glo] 2
H7F Ad &4do] APEAR] FFES HAS ¥ 5 Ut
maha] B ¢l SNS BHE 2 9] &4Jo] 2| gt
o] Rofgt S wF A= 7o v 7t

g Hgenh

=

3t

4 PAOSETEESEESDERERREY
ROl e v Zolek

2.1.3 M =2} ol
SNS9| £ gt gl o] F84E x5t
A, Fo 829 Hres FHE sty st
B2 Fdots 8R10E oEFTH27]. APAFol st
W, F1 FEHEE o A9 FHHR] JFaRIo|
Fu o] gt ot FHE /oA ke 7t
A4S EolE AoE UETH23,28]. ATE, 25F
(2017)Z /1A 847 =2 FdHtt 7Y 50] 2
Aol 2 gatojert JjH o =rhal SFITH29].
Prollochs et al.(2021)2 2821 21 EhilofA 744
=7t Sa3%F 9 ot stglem(30], WS, X
+7(2017)2 SNSOIA f-&5l= FHol thgt st o
£ AT v A FHE AueH He Al =
o SFTH25]. ESE, 28Rl FH $8o] ZArx 9]
7383t JFaclojzta 4% AH26]] SASHHE F
W 8l Ao fo3t IS v AR
A& 4= At ol & A= FHY AAH, HAH
8ot £ Ao ko| tisto] thge] 7HEE A7
skt

3

o
fE

E

of K

74 3. SNS HHE 29| S8t Fo 3l
o] fogt Y vl Aot

3-1. SNS HI= 9] QA4 +=8H =

Ao olgt ke A AHolct,

. SNS EiE 2m9] JAH 8=

Ao folst RS w)E Holh.

23 88 2 4 74

2 A7 A5 B4 6 SNS Bt 29 &4,
o S8HE 9 Ao s SAUSE olglch. AR
P2 APATE Fxst] £ A9 40 924 &
%, Bgotglon, 7t 92 53 YAE Hx(1=H5 1
2] ot 5=mj$ IgthE =33t



el

R

2] A244 A8E, 2023

Table 1. Respondent characteristics

HEE ARl deiFal Ao, 9 AREelA dEla

— Ach, SNSZ W 421 Aol spgos FAs
Classification Frequency|Percentage
Male 156 48.8
Gender . . .
Female 164 51.3 Table 2. Composition of the questionnaire
20~2 Id 162 0.6
Age dyears o > ariabl b-variabl Number of Measuring
30~39 years old 158 49.4 Variable Sub-variable questions scale
Under high school Integrity 4 5-point Likert
. 30 9.3
graduation - .
Level of Falsity 4 5-point Likert
€ Attending university 65 20.3
education| Rumor Purity 3 5-point Likert
University graduation 204 63.8 .
properties Reliability 3 5-point Likert
Graduate school or higher 21 0.6
Liveliness 3 5-point Likert
Seoul 95 29.7 n
E ti 5-point Likert
. Gyeonggi-do o 273 xaggeration 3 point Likerf
esidenc: Cogniti . .
iy Metropolitan City 66 20.6 Rumor ;tgi?;é\: 4 5-point Likert
Provincial city 71 22.2 acceptance -
— attitude Emotional 4 5-point Likert
Less than 3 million won 83 26.0 attitude
More than 3 million won~less than| 3 0.6 Rumor diffusion intention 4 5-point Likert
Average 5 million won 2 30.
monthly -
income |[More than 5 million won~less than 71 222
7 million won 2.4 XI.E #‘XI:! Ig_{l _E_A_-|II:CI>|-I:‘LI
More than 7 million won 68 21.2 AlS]
& [=1
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Table 3. Factor and reliability analysis results of variable

Variable Sub-variable Eigen cumylative Cronbach's
value | variance 3
Integrity 2.929 16.274 .866
Falsity 2.787 31.758 844
Rumor Purity 2.253 44.273 .833
properties Reliability 2.034 55.574 .802
Liveliness 1.933 66.310 .769
Exaggeration 1.605 75.229 .706
Cognitive
acceptance 2.876 35.949 .869
Rumor X
attitude
acceptance -
attitude Emotional
acceptance 2.735 71.385 .859
attitude
Rumor diffusion intention 2.971 74.284 .883
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Table 4. Correlation analysis results of variable

Variable 1 2 3 4 5 6 7 8 9

1.Integrity 1
2.Falsity 16497 1
3.Purity 1448714057 1

4.Reliability 3517]3087]538"| 1
5.Liveliness 366 1297 1-365 1617 1
6.Exaggeration[-4481-334 1 2817]-.079524™ 1
7.Cognitive
acceptance |469 1421716597465 1317 2377 1
attitude
8.Emotional
acceptance 2291225416 714327-.016|.03515317] 1
attitude

9.Rumor _ i _ _ _ i
diffusion 376 1321 1452 |385 |.120}.122]563 |624 1

intention
*p.05, **p<.01, **p<.001
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Table 5. Regression analysis result of hypothesis 1

Dependent Independent 2
variable variable A ! F R
Integrity 252 | 5.873"
Falsity -207 |-4.821"
Cognitive Purity 208 | 4.860"
acceptance —138.524 | .425
attitude Reliability 454 110.581
Liveliness 238 | 5.5557
Exaggeration | -.113 | -2.642"
Integrity .052 | 1.004
Falsity 133 | 2.576
Emotional Purity .074 | 1.439
acceptance —1 10.698 | .170
attitude Reliability | .208 | 4.039
Liveliness 295 | 5.723"
Exaggeration | .120 | 2.326'

*p<.05, **p{.01, **p<.001
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Table 6. Regression analysis result of hypothesis 2

Dependent Independent

variable variable A ' F R
Integrity 237 | 49117
Falsity .006 | 0.124
Rumor Purity 176 | 3.6357
diffusion — 19.179 | .269
intention Reliability 322 | 6.654
Liveliness 278 | 5747
Exaggeration | -.032 | -0.656
w45 001
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Table 7. Regression analysis result of hypothesis 3
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