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The Impact of Export Market Orientation on Market Performance:
The Mediating Effect of Network

Dong-Jin Park, Young-Wook Seo’

Department of Convergence Consulting, Graduate School, Daejeon University
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Abstract This study empirically analyzes the impact of small and medium-sized enterprise (SME) export
market orientation on market performance through networks, and derives theoretical and practical
implications as conclusions about the structural relationship between each variable. For a sample
collection, 400 SMEs with export performance were surveyed nationwide, and from among them, 159
companies with direct experience in export marketing were selected. Analysis was conducted using the
SMART PLS 4.0 statistical program, and research hypotheses were tested. The results are as follows. First,
three factors of export market orientation (information orientation, information circulation, and
customer response) were found to have a positive effect on the network. Second, network size was found
to have a positive effect on market performance, but network strength had a negative effect. These
results show that in order for SMEs to improve their overseas market performance, strengthening
export-market-oriented capabilities and forming a wide network of corporate exporters is helpful in
activating export performance. However, the higher the network depth and mutual intimacy between
exporters, the less the market performance will be affected. Therefore, SMEs can strengthen strategy
establishment, information power, and customer responses, and can improve market performance

through network activities among people involved in overseas markets.
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Fig. 1. Research Model

3.2 719 M

B AT 3, S0 Al EALS
Boto] 5% AT oHet JYTAT Y= A2
2SI Gk BAL 47199 22T
AsgoRN Fa7199) $2HNE F/HI7ID A
BT B AN ASHY T 5 Y= 7199 52
AAF At YESID FHY FRAES QAlste] 7
o 4TS AL & e 29T WAKC] g 29l
< H34 Bek olF 8] AR ARARH, Ane
B, 17Ege) 37) 2210 $EA4Y alo] U=
59 AT ade EAst] dArmEolA
g A77HES AEFIA Bk

3.2.1 +ENTX S HIEXAT F719 #A

AR AT a3t 2ol BAEES 75T Al
G Gergoz JHAFA VERT HEE
S olsfEA el B, ol T3 FAVIUL 4
e A AEE 5 9L

F27199] TAGH it FEAEAY, HEHL
58, FAVILAZo] viAE & TR 53,
A Te] vl AR ¥ L ojEuAE
EASIAT. $4719 AECIA d2 A olEt &
ol W=y A HEAD 715 9 =4 7]
A7t Al osf SAHAA I WA A4 A A
Fol 3 FFe LA et AL EAFATH20]
Fa7199] A/datel digt s ok ool
A7 EAREE Gt o™, o714 7149 FEA
AFYEMO)2 47199 HEHT AF IAAE
Al 2784R1 FFL viA= Al FEEIHIL.
ES, APFARFEMO)T HEHD s dutzow

[ Mediating variable ]

Business Employment
Period Scale

Control Variable

Ao FFE HlAl= 24AE AFHJT9, 101
T2y, o]2fet REe] SEAIYAF Y YEYA 4
A 24L& ZA AL S gk A-E 7hsd vzt
AR FE0] TR gokth mebA] A= W ARSA
ZHE o2& vl o Z 3t Alexandra Solano Acosta.
=2 ARA Y] AT o]Xo] e R Ko, thoFgh
29 ARl 9 Bl2YA YEQT AZd wet tEct
I SASEITH201. APGAIRF BElo] HIRUA JIE &
H, 53] AHFH ¢ H2YA YEQT Ado] &
g Ao AR HERT TA F5E
3 uAt}H21]. olHe AFATZIE B9
el FEAZAF/ o] HEYA A7 IF
A aAS AFoH] Aol vhet 22 A 7
g =&

T

1 FEAGAFEL e 2719 384 IF

& A0

T

3.2.2 #EMNZEASEL HEXHI =9 oA

Stal, HEHA] WHEdE ASsHATH22l.
@A mEG ] HEYIE HA Aol AAIE A
& g mAE FFE G At #E7IdY =
Aol =2 sjeAgOIA AlES L] AsiA=
HEAFG gl AL 9 ohe, @A mELLe]
HEAIE H% Befelal 25| A HEYD B
o] S844LS AARITH22). AR &)
Aol Aetrt= AR F/gRte] mizf el oot axt
£ UERdh @A HERS Are 1AAFYL A

410



F27199 & ANBARACl ATl vAE I YEAZY wiAa

O

BA&F o] A
E AFoA
= 949

5kt

ot

=N
T=
o A
=

ae vehgch23).
AAAGRo] MED el G
A1) 91 cheat gol ¢ 7H4

tlo o
i

H

R

T

20 FEAGAGES HE

oJtt.

S E AL T

o
=

1N
>i

3.2.3 HEYIL
HEAS A7} Qatell FoAm|et 3820 anE &
Ao, HEHD &8ol= a3 H2o 2
4oz Aol JFF2 vk HEYAE B3 7194
o] JES v A= v ETE W7 A 2] Zjo]ot JgF
9] z}olE &QIgt <= QIrH24].

YEYT 2A, YEYA A4, HEYT AEAo]
A8t Adatell () YIS vE Ao® TSI
o, FHA 2T SHA HetFo] 7147 AF
4 B HENT Q7 TAS A ol mirjegs €
Zol2tal 7Hgstal FFsAT. ASEA 2% Y EYA
2FGT0] 225 FAS it oMY, vEY=
24 o] Aol IA0] We4E A5} AT &
oAlE AoE YEhal ItH25].

E APoAe YEYIE Eg AA T

FEAZEnO] A

o]_]—_l_

OI]'B‘JLQ_ _?_

l

L a49e A3 Jol et 2ol AT e &
sstat,
H3: VEYZ 27E ARATe) 244 4% &
Aele.
He VEYZ ARs AT 344 9% &
Aol

Table 1. The Characteristics of a survey sample
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dHL 159 oAl 61.7%, 10 oJAF ~ 154 wjgt
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) Frequ-en | Ratio N Frequ-en | Ratio
Categories Range cies % Categories Range cies )

less than 1 years 0 0

International sales 19 12.0 Between 1_§ years 4 25

. : Between 3-5 years 5 3.1

Business office management 118 74.2 i
R . X Region Between 5-7 years 5 3.1
Field production technique 18 11.3

otc 4 25 Between 7-10 years 18 11.3

: Between 10 to 15 years 29 18.3

more than 15 years 98 61.7

less than 1 billion won 2 1.3 less than 5 people 9 5.7

Between 1 to 5 billion won 3 2.0 Between 5 to 10 people 12 7.5

Sales in 2022 Between 5 to 10 billion won 12 7.5 Employment Between 10 to 20 people 29 18.3
ales in Between 10 to 30 billion won 26 16.3 Scale Between 20 to 50 people 40 25.1
Between 30 to 50 billion won 26 16.3 Between 50 to 100 people 39 24.5

More than 50 billion won 90 56.6 More than 100 people 30 18.9
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E4ot9er, 1 A3k= Table 33 Zth.

Table 3914 WAL A1 Cronbach’s eftol
HE 0.701 08 SAEo] A4S gHsigih

AEed e AA, 891 HAPA= 0.6014401H =4,
YHEASE(AVE)ZE 0.501d011 7id A1=]%=(Construct
Reliability)o]at CR &k 0.7°014 $53loF IFErd e
7b ok Tesk 4= ik 2 AollA 891 B Ayt
Q18 FL 0.8°1d, HAEASZ(AVE)ZE 0.7°]
4, 718 A== (CR)7F B5F 0.8014 22 &= AF
BT E ot waslltt. WEEgEE 4
3 At 7 8159 vtz J9Rl AL #HEH o
2 G99l AFE ol o 27] 2o wEEdEE
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Table 2. The Characteristics of Measurement variables
Constructs items Characteristics of measurement Items
. IGO1 |information concerning trends export markets
Intelligence R . .
. IG02 |orientation to serving export customer needs
Generation . .
IG03 |effect of changes in our export environment
(22) . . A
1G04 |influence our overseas customers needs and preferences.
E t Market
xport Warke Intelligence IDO1 |Influence the way we serve our export customers
Orientation . o . .
Dissemination ID02 |Important information about our export customers
(1) . L o
(A3) ID03 |Information about our export competitors  activities
. ENFO1 |New market entry through external Tech cooperation
Responsiveness - A
() ENFO2 |Synergy creation through external Tech cooperation
ENFO3 |Substantial help through external Tech cooperation
NSO1 |[people who can help us do business.
Social Networks Network Size NSO2 |business-related information
(6:1) NSO3 |people around us who can help with business
NSO4 |connections to help us do business
NPO1 |Most of the people who can help us do business
Network St th
Social Networks ¢ wo(r P) )reng NPO2 |business with are people we interact with frequently
2 NPO3 |business with are people we feel comfortable, sensitive topics
Export Market Market MPO1 |We have high marketing performance
Pgrformance Performance MP02 |We have high sales growth
(p) MP03 [We have a high market share
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Table 3. Results of reliability and convergent validity

analysis
factor
Variables | items load t-value |Cron-e¢| CR AVE
value
IGO0 | 0.918 | 65.59
Intelligence | 1G02 | 0.916 61.403
Generation | IG03 | 0.887 36.168 0.888 | 0.927 | 0.814
1G04 | 0.887 | 45.542
el D01 | 0.920 | 66.931
D,“el,ggfe D02 | 0.891 | 38.837 | 0.840 | 0.889 | 0.817
ISSEINAON g3 | 0,901 | 51.923
Responsiven ENFOL| 0831 [ 22,537
pessl ENFO2| 0.923 | 72.131 | 0.853 | 0.856 | 0.774
ENFO3 | 0.883 | 37.063
11 | 0918 | 61.425
E’gf‘i’“tl‘frket 12 | 0924 | 67763 | 0.945 | 0.946 | 0.755
coaton | g3 | 0.893 | 53.422
NSOl | 0.864 | 35.319
Network | NS02 | 0.822 | 23.327
Size | Ns03 | 0932 | ol.oe4 | 089 | 08990763
NSO4 | 0.873 | 32.471
Network | NPOL | 0.762 | 14.244
Stewoih NPO2 | 0.882 | 39.173 | 0.817 | 0.829 | 0.735
Ten8th NP3 | 0.921 | 70.049
MPO1 | 0.907 | 62.393
poiet |02 | 0890 | 45370 | 0840 | 0.873 | 0755
CHOTMANCE | \ipo3 | 0.807 | 14.927
THeFFA(Discriminant Validity)Q] 3% Aks|kst

2] 5184191 "AVE A ghol ¥ 1] AR
A &A= oo} Fthe 7|30 oA ste] WEERIAS
SEAAT. WEerGA 24Z43E Table 400 AAIS}
At

Table 4. Discriminant validity test®

Variables A4 62 61 Al I A3 A2
Responsiveness 0.880
(A4) ’
Network Strength
(62) 0.488|0.857

432 FM8ASHI}

2 A7) 7HE ASsH] fste] 451 flste
Smart PLS 4.0& AR&3}o] HEAEﬂFﬂQ 3 29
9] AREAE Fig. 28 AR, d77HE Ay=EH
B 7MHE A= Table 59 o] E4510] AAJsHiTt.

7Hd B4 A3k HioA H47HA|Y] & 7Hdo] 95%
AFL o]4e] o3t ¥ oE wyEo] A=t

7Hd H19| £2A8A3 41 YEYR 3719 A

oM A2AGE 0.547, T=8.408, 9452 p<0.001
2 YUeht SEARAFELE YEAT F7] |93t 9
FE vA= AR YEth 7HEH29] SEAPERIG
At YEQA F=olA FEASE 0.561, T=9.350,
oL p<0.0012 F 8202 Rt IS vA=
Ao= Uehgt

7Hd H39] YES A7]9t AHdate] A A 74
ZA4E= 0.588, T=4. SBOOE HEYZ Z7]+= A4
o] FFE F= AZ I T 5 Atk

7Hd H49Y YEQA Z=9 AR BEAST=
0.166, T=1.2092 7Fd H4E= 7|Z4=0] HEYA Z=
o AP Te] T a9l Aojolle R mAA] U= A
< 3lo] 3 2= I},

20229 % wiEN(Sales in 2022), AFY 717HBusiness
Period), X872 (Employment Scale)s SAWHTZE
S5t AT 4eete] JEFE Fig. 20041 st
Ark. BAMS F L8R ol ATl 3

o] gl= Ao= Uehth

W 2 SPES W5k A ABE RIS HE
A= 27] 29.9%, YEYD Z= 31.4%, AT 55.2%
2 BAEGY. AYER)Y AETErE 7191 10%
£ AolstgleuE AAg A= mysiqich

2 Aol Wi ER] YENIE Smart PLS 4.09]

EAEHY Aggste] TRdaTe] ot wifaT £4

Network Size

(61) 0.513|0.789 |0.874

Export Market

Orientation( A1 ) 0.89310.561 |0.547|0.818

Market
Performance

(p)

0.498|0.627|0.721 |0.549 | 0.869

Intelligence
Dissemination

(23)

0.79410.524 | 0.497 |0.924 | 0.477 | 0.904

Intelligence
Generation

(A2)

0.699(0.518|0.490|0.918|0.521 | 0.756 | 0.902

a : Values in the diagonal are coefficients of the square root of AVE.
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Network

Intelligence

Generation
0814 i

Network Size

Intelligence Export Market 0347

0.763

0.588

Dissemination Orientation
0.817

0.561

v

0.668

Network Strength

Responsiveness

0.735

0.774

Fig. 2. Path Coefficient

Table 5. Results of hypothesis testinga

_—
0415 —» Market Performance
—
. 0166
0.755
0,054 0.546 0.108

Business
Period

Employment
Scale

[ Control Variable ]

Hypotheses Path P-values T- values Results
coefficient
HI1 : Export Maket Orientation( A; ) — Network Size( 6; ) 0.547 0.000 8.408" Accepted
H2 : Export Maket Orientation( A1 ) — Network Strength( 2 ) 0.561 0.000 9350 Accepted
H3 : Network Size( §; ) — Market Performance( x ) 0.588 0.000 4.830" Accepted
H4 : Network Strength( 82 ) — Market Performance( z ) 0.166 0.113 1.209 Rejected
Network Size( 6; ) R? =0.299
Network Strength( 6, ) R =0.314
Market Performance( # ) R? =0.552
a: Parentheses are standard deviation. and One-tailed test
*p € 0.05. *p ( 0.01. **p ( 0.001.
Table 6. Results of mediation analysis by total direct effect
Variable direct effects P-values T- values Results
Export Maket Orientation( 4; ) = Market Performance( x ) 0.415 0.000 7.123" Significance
*p € 0.05. *p < 0.01. **p < 0.001.
Table 7. Results of mediation analysis by specific indirect effect
Variable Indirect effects | P-values T- values Results
Export Maket Orientation( A1 )—~ N?:j)ork Size( 6, )— Market Performance 0322 0.000 3.680™ Significance
BExport Maket Orientation( A1 )= Network Strength( 02 )— Market 0.093 0.123 1.160 Not valid
Performance( 1)

*p € 0.05. *p ¢ 0.01. **p < 0.001.
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