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Abstract Recently, the influence of beauty YouTube on the cosmetics consumption patterns of the MZ
generation, the main consumer group for beauty cosmetics, has been increasing significantly. We
selected the three beauty YouTube influencers with the highest number of subscribers in Korea to
analyze how the content offered by Beauty YouTube influencers affects cosmetics purchase decisions
and identified five purchase decision factors. Through comparative analysis, the following results were
obtained: The beauty content produced by the three selected YouTuber influencers was loaded with
information, brands, images, and purchasing reviews, which are the factors for purchasing
decision-making. However, prices were specified only on SSIN's channels. An analysis of the type of
content showed that Pony produced flashy makeup videos, while Risabae produced videos of feminine
images or celebrity cover makeup, and Ssin produced videos with strong entertainment value. In
addition, the three YouTubers branded themselves and collaborated with domestic and foreign cosmetics
brands, and Pony in particular even launched her own brand. Therefore, it has been confirmed that the
content of beauty YouTubers has a significant influence on the purchasing decisions of viewers. This
shows that companies should consider actively using YouTube as a marketing tool in the future, as it

would make strategic sense given both the product image and the nature of the channel.
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Table 1. Decision making factors for buying cosmetic
products

Factors Contents

Information provided by YouTubers on

Information

effects and functions of cosmetic products
Price Additional utility value of the goods

purchased by consumers

Symbolic image for securing consumer’s
Brand Y s 8

trust and loyalty

Factors for getting trust and positive
Image 8 8 p

feeling from consumers

Consumers’ subjective conceptual ideas for
finalizing purchase decision and
continuing purchase

Purchase Review
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Table 2. Characteristics of research subjects

Name Content

Pony She gained more popularity for being singer
CL's makeup artist and is recognized for her
unique makeup and skills. She has launched her
own brand called Pony Effect and is an active
creator and entrepreneur. Subscriber count as

of Nov. 2020: 5.94 million

Risabae Having been a professional makeup artist and
working in a special effects makeup team, she
gained popularity for her celebrity cover
makeup. She has now started expanding her
scope of activities, collaborating with luxury
cosmetic brands and appearing on public
broadcasts. Subscriber count as of Nov. 2020:
2.26 million

SSin She has received considerable attention for her
strong personality, honesty, and outspokenness.
She mainly creates videos on makeup methods
and cosmetic reviews. Her diverse activities
include collaborating with Too Cool For School
and conducting beauty classes. Subscriber count
as of Nov. 2020: 1.48 million
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Fig. 1. Product information shown on the videos of
simulation make-up.

SHH, AHIEY 5k-E B2 HlolaY Sl WA
oM Al e FEE o FAFHoE AT £
gk oz} Ho]AYA] A= A TA 419
A3 Aoty Hojm @ 2] ARG HFstal 9l
= A& @RI & Ut E3] Risabaed 39 2
W o]Z] 2022'0l2ks ERIZE Bl HlolAY A9
£ APk Qlo] HR 9| dZo] ¢ 7&*?} ZH2E R
95k ot & 4= Quk ¥ Ssin®] A9oll&= Fig. 2
oAl B HEel Zo] Pony?} Risabaelt o] JEAF
S 5H07 g YL HEE A5 Bk A Al

oML e

=

ot

(B) Risabae

Io1E 43 71\ @308 L5 CHHH ROl B 1D

(C) Ssin

Fig. 2. Video on how to do the make-up
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Fig. 3. Product introductory video
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(B) Risabex Missha's Perfect Fit Radiance Foundation’

(C) SsinxToo Cool For School’'s ‘Glam Rock Beild Thin Makeup
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Fig. 5. Collaboration image
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