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Abstract The emergence of Over-the-Top (OTT) services has had a widespread impact on the media
industry by providing users with new content experiences. Moving away from the traditional passive
viewing approach, users now experience viewing in an active environment, wherein they selectively
watch the content they want, when they want. This environment has promoted the personalization and
diversification of viewing habits, emphasizing the importance of finely segmenting and understanding
user characteristics. In this study, we analyzed personalized viewing habits and preferences in depth
using user data of the Netflix streaming service. The cluster-specific data-driven personas developed
through this research provide a foundation for companies to identify and understand customers and
improve interactions with them more accurately. The research results derived unique segments with their
own preferences and behavioral patterns based on user log data, enabling OTT platforms to understand
the diverse needs of users and gain detailed insights into user behavior patterns. This study presents a
more sophisticated and flexible approach than traditional user modeling. It is expected to lay the
groundwork for customized marketing strategies and significantly contribute to the development of
user-centric strategies for OTT platforms.
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Fig. 1. Average Revenue Per User in the Global OTT
Market
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2.4 Data—driven Persona

2 A9 OTT AREAL] Tt Zo] Ql= olsh
£ ZH5P] {5 Heold 7[¥ty #HEAuE Adshs
Aoltt. HEAUE E4 AEolY AHAE ARSI
AR A1 BT Rk BAER 7MY <l
Eolu A mEgR o|F Fof AREAY thgRt 8
ot P& P Het PotA olsfid 4= AtH23]. AF
A BAE B olEgt g2ay AL, OTT A8l
ABZAZE AR FEE Bt AlgstA AAska AT
T =R LolE Aot

HEAU= 719 290 qlof thidoA aafdog
&84 & U= FAT ZFott ol 7Yl AT
AH|AQF AREALS] B3 Abo]Y] AALE Eol= T 8

2o
R R

316

N

1

4
LN

m_?_l:
2%

ok
B9

ol
o

= ARSAPNAl HEE AHIAE
e 5 90aL, ARSARE A4l
A & doH24]. H2AuE 55
, AT, Z3o] tis) § glo] o
o, o]F HIF O R gt B vHAY

i>4_1

fin) ot
e o
flo °
MIO 2

0
nm

1o
4

I
i
i
jini
X

N

Rl rlo
1o of
ek

>
%
4 L
o Jm
TOOE

o S
ofr

bl

o

O

o

il
>,

At

=

4

i)
[e]

flo
K
&
ol
ook
o
=
R
o
K
H
&

o |
K
S
19

ofv
o,
H
e
ﬁ
<
T

fr e

k7
A

oft
o
X,
fi
:?é
~
i

Sy
H,
[ru

o
=)
)
8 g
o
iy
fru
o)

PRI

710@:}.

A, 9, AmEe], tXE A4 5 gl
IHIME H2ats BeFoRH AgA F49 ¢
A1 753 4 Itk o]F B3 AAgAHE0] AFolt
AEIAE A olalstn B8 4 LS AT ¥
24 A TANA HHstEl 4E A Auag
At 71golAE 24 AgEols avbhel o)

1

T

e 7RssA SHEH26).

w2t 48] Qo] Fas 18 AL W2at
WA AvAE 5| sty gtk ol 5
H AR 18 Tkt Bdel HEanks A4 A

gAfe] B TpS TA] ol 4 Utk ol
& gAE FuP] 98, £ AFelHE Holg i)
dzat 28 Pohe BT AFT 247 do|
& 7t fAE BEE AT
T R EESEEE e e L OE L
2g Haokla AgA ATk, P e, A7 5
2 54 5 A7) 27 dolelo] 7)uket YA Baoz
J=E) o]ySE A HL 7o) 1AL Ko} AT+
37 APEEHTL olssle o Fa% =82 Zrt. Holg
i EPSERC - E PN e

"2 B9l H=au Ay o

HLo 2

A AFAF A Al 1A gk AE|A 5 fokst
oA E-gE o] Hjzyio] & 7IXE AFD 5 Ut
a4l ol 75 HEat 44e faids Bt
o Z3 A%, HolH £, A5 25 2 24 A% 2
gsit}. dold s B Haays Adea, 7t
A B8] o2 AFstn FATOEA, HEartol
Aepgst RE3e A& o= FAsoF Bt



OTT AHl& A 215 §3 AladHolA 2 dlojg 7|9t 24t Ado] #3E A A USHA AHAE F40E
2 A7 B2 OTT AHIAE ARSshe 11219 3 & dide® Y= A7 g2 &= AAA
& R QFARG] gt Z2 olsiE Higo® Ho] AR HERAb] SEE 2l AS 1k 154914 59
B 7S] MZA0E ARSIl 8 AUS AT Al Aols] AL F, KUl AH 21 dolelel 4
+ Aotk o|F s AA| ARAREY] AR BE ©l  HolHE BT ERRE F 322702 AFEI HEY
OIFE AT AT o BA 4 A A % A 4 G Dol Akl k. A 9
53 542 Agalo] AFgA0] i ol k=S ANV ol A, A%, AFAY, 1Y, 45 o] BYHO
1L git} dlolg 7|8t Hl2auks A RS E & B, AR 7|72 2AF 713 O R A1 7180 o
At P52 Hes| gofsls © 8% wyE &89 AU
G o0tk ol Bo e BAWL OTT A¥A ABA
7V ZF 17 50| gk dkey AT kel A9 Table 1. Characteristics of the sample
= Ul 552 & 5 Atk & A7 9] AUt £4 Fo— Frequency(®9)
< &3l OTT AH|A9 ’\Pﬂ t AR AL, 1A Male 141(43.79)
NELE ol HMHES AA|5tA} gt Gender Female 181(56.21)
Teens (10s) 26(8.07)
Twenties (20s) 102(31.68)
3. 93 M| |;|_<| ity Age Thirties (30s) 75(23.29)
Forties (40s) 67(20.81)
Fifty and above 52(16.15)
3.1 A D2MAf tHY Seoul 120(37.27)
E Ao E&L2 YIZZ A (Netflix) ARBAES] A% Region Gyeonggi Province 157(48.76)
e A5, o] AR ZH3} QQILEA S HH Incheon 45(13.98)
9} o1As}o] o]as= Aol o2 3 wltio] 7|3 & Within 30 days 88(27.33)
OTT A~ AF QAL 8 A4 AITHES] TF | vuage Period [—pin 60 das e
3 ATEo] B nbAY W PAL Ajdste] e Yitin 90 dare L5 Y
ol AF8A} AB0] 7|olBHe S Bxe Bt ol sl Over 90 days 46(14.29)
= A= = = Executive position 2(0.62)
IR ZRE AT AR A 271 HlolH Managerial position 5(1.55)
9‘]’ /g"]:": ] ]Hg %1%’5]'01 /\]——g-?(]— ;g]\:_]"% ——r’-*é’él'?&‘:]'. Technical/Funtional Position 7(2.17)
g yolr} zF Ao EAL 7¥to g g E24AUE A7t Technical Position 18(5.59)
skela Huﬂgp:_ _% E2xg Ao olE gAs] g Labor Position 8(2.48)
3 A FQl A mBAAS A6l (FE: Fig. 2). Administrative Position 90(27.95)
P EPNE ”7 S 7k 124 150 E4S Waksln Occupation Service Position 16(4.97)
Self-Employed 14(4.35)
ool Al Aeehe dl F& £l )l ole Us Professional Position 17(5.28)
2(Netflix) AHEARS] 5T Adzeo] Hieh 45211 Full-time Homemaker 41(12.73)
B2AE B3] 42 A7E aypdor YeYH, o]yst College/University Student 70(21.74)
A= Y= A(Netflix)] vHAE Ak D Au)A 74 Sales Position 13(4.04)
o] 293t B2 AT & 9k Unemplyed 9(2.80)
Other 12(3.73)
N g g e SHAt] A BEL W4 141943.8%)7 o4
D s | TEEEEET | jsrgeezoels eweEst 209 sl 263

three-month period

Fig. 2. Design Process
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o]itt. o] 8AFE9] AH|A o] 717 30Y o5k} 88
8(27.33%), 60 ol5}= 74%(22.98%), 90 olst=
11478(35.40%), 90¥ =IH= 465(14.29%)°]ct. o]
AE9 HAL Yol 29(0.62%), o] 57
(1.55%), 71530 7H(2.17%), 71&4°] 189(5.59%),

LR2o] 87(2.48%), AHF-Ao] 907(27.95%), AHIA
Zl0] 16%8(4.97%), AFFho] 14H(4.35%), HEZo] 17
3(5.28%), AAFH7t 418(12.73%), S50l 70
5(21.74%), HH=]o] 1378(4.04%), F-=o] 9WH(2.80%),

7Iehs 12(3.73%)% YeRAT

Yt 271 5L 19¢01%0, Ha AT 292
= 1570, & A A it 244702 LRt

32 £ 24wy

£ A7olM OTT AR e 2 24 2 2415
ARt F8 B FEE 2T SHY, AF AL A
H= 5 A2, AR 89, A AR, A 4AL ol&
717k A4, A9 A= 32 A]F A7 (Table 2)

o] AL @St A A7) A5
A Y=Y A(Netflix) AFERIY] 37197 21 )
olE}E 7|uto g 39t 271 glojge] £Q dEoz

N

‘Panelistld’, ‘OsName’, ‘DeviceType’, ‘MediaPlayer’,
‘Title’, ‘Series’, ‘EpisodeTitle’, ‘EpisodeNumber’,
‘Category’, ‘EventDate’, ‘EventTime’, ‘TotalView

Duration’ S°] &=ttt E3k A= glolge £ 19
7HA] ¥E(e.g. ‘Action & Adventure’,
‘Children & Family’, ‘Comedy’,

‘Anime &

Adult Animation’,

‘Crime & Thriller, ‘Documentary’, Drama &
Romance’, ‘Game Streaming & E-Sports’, ‘Game’,
‘Talk & Variety Shows’, ‘Horror, ‘Music,

‘N/A’, ‘News & Current

‘Religion’, ‘Science Fiction &

R

uol, A, A9, AY, &55

‘Musicals & Concerts’,
Affairs’,
Fantasy’,

AEA
Zo5hH, yol= §F 15~19A4], ¥120~24A4, 9t 25~29
Al 9 30~34A1, W 35~39A, "t 40~44A), Tt 44
AI~49A, TF 50~54A, Tt 54~59A412] ko g A 23t
oAtk EE ¢, ooz, A9 AE, 37, 94
oz RREIT 4Ye WA, A9, BelA, AR
xl 7]§x1 A«]u]A;ﬂ 7]‘—;(1 u}uﬂﬂ iﬂzl %01 =.
Y, AR, BT, WY, 1, Sleo]
NI % 15714 FBoR heol $sloAT, 2
52 1009+ S92 2009HY H|THEE 15009+ o4

‘Reality’,
‘Sports )0 &2
SHd AHL=

R | o
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7Ae] 137 Fhos FREY Te 2 24
FFs vAA ge AR wWHE  ‘OsName',
‘DeviceType’, ‘MediaPlayer 59 7|2 A|4 271 &
2} 22 glo|g 9] HIGAF D AR =27} AEAL OE]

I JAFEASHE Holg F &5 FES A4 AY
Ebela s

Table 2. Usage Pattern Measurement Variables

Key variable Items
Log Viewing Time Viewing Genre
Measurement Content
Date
Viewing Day | Viewing Time | Viewing Date | Usage Period
Slot
Gender Occupation Age Daily Viewing
Time

£ A7) 24 AR theat 2ok WA, A2 AS
Ao] 1% golelelq Aol WAt WSS A¥sky
251 WA AR o, oY WSS Yo
2 2ok Agstel 2 2 5 WS Azt

1, ol ulgow W2Aus EEsdt 24 BRe
A A, 718 olE 2ol # 7o) 2o gk
BHEE A7BIE 49 340l oot o 33

AREALY] A1 S ASEE HE HEsHA ohet
01‘7] A AR, F3FH0F UEHA(Netflix) AHEA}
9] P5 Y&l B} oA olsfstal EAst= H F
23 gk gl

E JFoAE EventTime & ARE3to] ofd] A4S
S35tatt. Timediff ZHolA A7 = 992 W
Sloto] &5t o] 7IHte R AJH AIZFHE 0-34]
(Aop), 3-6AIAE), 6-9A1(C1), 9-12A1(A), 12-15
A(FA), 15-18A1(2%), 18-21A1(AHY), 21-24AI(°F
7 5 & 8 AR FESHH. E3E EventDate’
£ AREste] 2 4R 89S 16l ol ;H 84
3 AA /\]7]3—]' A1 %H—;—i ‘/F— At
Q)

s
715

A7 7185H upAet
2 A=A JE 2
Azt :‘:Eﬂi 4= ‘BventDate’, ‘Title'¥+
711 IDE 71EC8 FASIGIth AA HlolE Y FES
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=
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%0 3o
rlr §
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_>,i
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O] E] ]HIT_: 7Htﬂ IDBE:] }é":rx‘ E]]O]Ei—*] k]% XKQ (ﬂ Cluster 1
o Game,Talk Drama Crime Action Anime  Game, Talk
3 4 =2 go|g|e} AglEo] gt Yoz FE It A BT ma (RO e ooass ez aaar 2000
3
O =] T Game Talk Drama Drama Crime Crime Anime Anime
woll 3ot FSAM, A AF AId] 10,0002 miRE - foeee e omm o Ib o B
=] = 8 ) ! ) ) )
QA AREAHE EAIA AlJstgitt. ol B, & AT o | ome e pEECEacimay e R
}\]_Q_X]_Q;I = g o lﬁ_‘} A]}] A] 7].01] ]:q_ﬂ_ ]-_’ 357 807.66 72751 974.64 908.66 760.49 1101.00 992.42 1600
0= 0 1 B¢ rime nime. cience Fiction n on on ildren
© o= - T ﬁé LI et | e e G
K-means 24 B4L E5) DA3st 21S w23 & H 91814 945.:1 9062 101495 10074 110522 106446 1400
o g‘ g:ﬂe T!lkx SU:nc: ::Imn Ad-';nm Cn:irz Cn:irz u‘\nl:;: o ﬂEl::n'E
31211:} § T vu;gss:g ;;z; ﬁ:s:sls 1(::;5‘#4 1:43‘2(7 Mg;?.um A:ev;; 1200
‘g & Gomedy Crime Drama Drama Anime Anime. Crime
£ Thriller Romance Romance  Adult Animation Adult Animation Thriller
g’ 697.76 563.12 771.87 832.98 875.09 1011.65 988.60 - 1000
%1 Admﬂimam n?amm ni'm v“'"“'sﬁflf« 1(51'\"'\:( Ad \t:imeam
E ~1015.68 979.61 941.50 ](;yﬂ.ZB 11297 856.80 - 800
4- E?‘ EII'I‘ c muf:in'r:m
& il 114245 .
Monday ~ Tusday Wednesday Thursday  Fridy  Seturday  Sunday
4.1 A8 AIY HO[E0 ME ZE 2A Days
® ATONE AR Belx g o AT Qe
2 =y @y ey riler viler
2EZ olafsty] Yl 21 glolglE BASIo] AR A £ 08633 103366 TS wre 2000
2 -
5 Comedy omedy e
o Wt 349 BHOR Wtk 24 BRo Ane e
7t 23] 712kt BAL (Table 3), (Table HolH & o T -
jg 1038.24 1197.95 1040.03 871.46 1600
olgt £~ Q) 8 < rime rime ichen
U T MT:I- %8 Thriler Ther A c:;:wy
2 g il 112596 111156 13316 101230 1400
E
22
Table 3. Cluster results EE 1482.20 1300.98 1301.91 1200
(7]
&
Cluster 1 | Cluster 2 | Cluster 3 56040 | 135274 160705 148443 | 130209 1000
Average Number of 1.01 0.79 0.90 £
COntentS g 1599.74 131233 1290.96 1368.20 1421.38 ~800
Average Viewing Time 48.94 77.94 132.33 g Fomonce - (R "t ciratin  forence -
(Minutes)
Monday  Tuesday Thursday ~ Fridey  Saturday
Monday Average 1083 4513 7429 Days
Viewing Time
Tuesday Average 1056 4503 7472 i Cluster 3
VleW1ng Time E 1323.49 1552.78 1564.01 2000
Wednesday Average 1246 3559 8097 E D
Viewing Time E 1027.04 151586 148451 138828 138168 1800
Thursday Average 1299 3769 8018 5
e ) R 1369.60 40118 | 156823 149227 1600
Viewing Time 5 3
v g re
Friday Average Viewing 1820 4126 7547 g :“::2“_:6 1426.78 148653 156121 1400
Time EE
E E 1424.01 1572.70 1607.03 1529.49
Saturday Average 2106 3780 7038 ‘5 g - e s = |- 1200
Viewing Time s z -
Sunday Average Viewing 2210 3127 9847 :-
Time é’ o
Number of Cases 175 110 37 B
i - 600
Monday — Tuesday Wednesday Thursday — Friday  Seturday  Sunday
Table 4. Number of cases in each cluster Days
Cluster Fig. 3. Result of Heat Map of All Clusters (Top-left:
Viewing Data 1 D 3 Cluster 1, Top-right: Cluster 2, Bottom:
luster
Average Total Viewed 9.56 17.66 31.49 Cluster 3)
Contents
Daily Average Viewing 48.94 77.94 132.33 33t oA 17598 ARSAPE 24 190, 110%
Time (Minutes) =
< - e ot 5 o] & 29, 11 3780] &4 30 FEJH, £
verage Log . . . - ° ~
Measurement Date Fe B A AR 7|E0E ottt 23 12 B
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Yu 00

Occupation College Student

Gender Male

Age 20s

Personality Likes to socialize with others and try new things

<Story>
Mr. Yu is a sophomore in college. (tmage: flaticon.com)
He divides his time between many things to keep his promise to himself to have a perfect college life.

On weekdays, he attends classes and participates in supporters and clubs, and on weekends, he works a part-time job.

He also sees his girlfriend in between, which leaves him very little time.

He subscribes to OTT to keep up with the latest trending dramas, but he rarely gets to watch them except when he's

traveling. Mr. Yu has a full day, so he doesn't spend a lot of time on OTT, but he tries to challenge himself with various

contents in his spare time.

<OTT service comparison strategy>

Customer Importance %3k
Usage Motivation Fun, Enjoyment, Refresh

Daily Viewing Time

Subscription

Goals and Needs Duration Active
- Want to spend free time watching worthwhile and entertaining content
- Want to try different genres
- Know what the content is about in a short amount of time
Preferred Genre Genre Diversity Number of Contents
- Comedy, Drama & Romance, Crime & Thriller
Strategies Usage patterns
- Increasing usage time with short-form or summary content
Fig. 4. Result of Heat Map of Cluster 1
Occupation Administrative Position
Gender Female
Age 30s
Personality Quiet and interested in self-improvement
<Story>
Miss. Lee currently works in a clerical position at a small business. (image: flaticon.com)

She was recently recognized for her performance and given a variety of projects, which gave her more time to interact
with people, she is an introvert and struggles to adjust.

She tends to recharge her energy by relaxing alone at home after work and on weekend evenings.

She recently subscribed to an OTT service and mainly watched content that was trending on social media.

As a result, she could easily communicate with her coworkers by talking about these contents.

<OTT service comparison strategy>

Customer Importance %% ¥
Usage Motivation Finding things to talk about, Stress relief
Goals and Needs
- Watch to find something to talk about with others
- Watch to relieve stress from work
- Prefer movies by popular or famous directors
Preferred Genre Genre Diversity Number of Contents
-Drama & Romance, Crime & Thriller, Comedy
Strategies
- Recommendation systems such as "What's trending now",
"Top 10 movies in Korea today", etc. can be used to generate interest

Daily Viewing Time

Subscription

. Active
Duration

Usage patterns

Fig. 5. Result of Heat Map of Cluster 2
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Park 00

Occupation Full-time Homemaker
Gender
Age

Female
40s

Personality Quiet and introverted, likes to imagine things

<Story>

Ms. Park's life after childbirth became the opposite of her life before childbirth.

(Image: flaticon.com)

Unlike before childbirth, when she was able to engage in active activities, after childbirth, she had less leisure time, so

she turned to OTT to fulfill her needs.

Ms. Park's daily routine consists of watching anime on OTT while raising her children in the morning, and after she

finishes raising them at night.

he watches at least one of his favorite drama genres before heading to bed exhausted.
By starting and ending her day with OTT, Ms. Park has regained her pre-parenting energy.

<OTT service comparison strategy>

Customer Importance %%

Usage Motivation Parenting, Refresh, Escapism
Goals and Needs

- Make the most of parenting and free time

- Recommend content in favorite genres

- Prefer series that can be enjoyed for a long time
Preferred Genre

-Drama & Romance, Anime & Adult Animation
Strategies

Daily Viewing Time

Subscription

Duration Active

Genre Diversity Number of Contents

Usage patterns

- Personalized recommendation algorithms can increase exposure to content
tailored to individual tastes, resulting in higher retention on the service

Fig. 6. Result of Heat Map of Cluster 3
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£ OTT ARdol 38U e Ast 719 Algsict.
A AntEx Sz Az AlE 2 oHA"S 9% dE
2 oA A ME & 9loH, olo tig] w|tio] 7]
A2 FAT ZEl= {3l digf dlojgE Vstez
7okl AlgAF Mool gh= Zel= glo| B E 3
s13t &= A Hrt

B A7) AR A0S EH 7H] A7 Sl
AR, A7 £=d 99 dlofgo gg=]o] glof A
2] HEHo] WA 4= itk ol HA| AR TP
< 9ds] Wrely] B3 7HsAdS RS Ytk A,
dlojels E4 7]7tollt =gt=o] Qlo] ARl e
A7 Hsht EAEE W0 E molsiA] Eohe o
A7} Qlet. ole} Bl Eo], dlolg il HE KBS, AH|zt
P59 5HQ B4, guEE WY S & Ao F
walof| glo mEsjol & Fa%t 84Stk AIHE
H oAY AgS A YAl olgt Algk AR
< FEsh= Ao] "WREol), o] AlEs) wdo] g3t
3t AAGE BASH= o] 710 Aot Egt Edlx
o} upAEg 9] ARlsh= AbslF oz HATt = A W
A& Fote, Hot 28201 AR FAFH fA
g 370] 7] 4 ot vpAgo R B 7= OTT
AulA AAE dFoz o4 ki, WEYA(Netflix)
AL HlolHE 7uto g 3 AR ATE A4S 7R
et ol Fe Aol LA HA AR} o]
£ 7oAl oY, BAlol 4 Aula AZAe] Ho]
Efo] =3te B0z Q15 MA OTT Au|Ad ohist &
ws} 7HsAgelle S Qlch

tEo] 2 ATE 5ol TFF AFE St HFS A%t
ok, Ald wHske dAE 80A ) A 7E
grtehe d ARE AAERl ARE 7HtHE HollA
9|91E Ert. FESF 7]&o] WHgtol weh g5 AFo)A
£ OTT F2lA 7MY d4(VR) B 4 dA4ARH
22 Q2L 7189 53 g7 & ok olet V&

o] ARgAF oot ool olE FFe vA=A olsst

323

e

Mol ot &

Zo] A M5l Ao FHAE FEF

7= Holsh= OTT

ﬂlIO rO]I
N

EN
of o e TS AASH AL BEE AP B

AT T S ABS FHATIE 2L Hol, 4

ol

% 7Rsoha AAY Ut AFS F7SE OTT At
-

Fofsie BE ARG 3952 9L

Aoz 7lgiE.

(1]

[4]

5]

References

Y. H. Ryu, "A study on the strategic evolution of
animation content based on OTT platform’, The Korean
Journal of Animation, Vol.19, No.3, pp.9-25, 2023.
DOL: https://doi.org/10.51467/ASK0.2023.09.19.3.9

H. H. Kim, "How to secure K-OTT competitiveness:
focusing on U.S. OTT policy’, Journal of Business
Convergence, Vol.8, No.1, pp.161-168, 2023.

DOI: https://doi.org/10.31152/]B.2023.02.8.1.161

Y. C. Choi, Y. H. Ji, "A plan to activate screen tourism
according to the growth of OTT platform", Journal of
Tourism Enhancement, pp.21-38, 2023.

DOI: https://dx.doi.org/10.35498/kotes.2023.se1.21

M. Z. Song, "A case study on partnership types
between network operators &amp; Netflix: based on
corporate investment model’, International journal of
internet, broadcasting and communication: IJIBC,
Vol.12, No.1, pp.14-26, 2020.

DOI: https://doi.org/10.7236/1JIBC.2020.12.1.14

Y. J. Cho, S. S. Lee, S. Y. Kim, H. J. Jo, “Analysis of
the relationship between the frequency of use of OTT
services and life satisfaction for workers in the MZ
generation”, Journal of Advanced Technology
Convergence, Vol.2, No.1, pp.33-40, 2023.

DOL: https://doi.org/10.23152/JATC.2023.02.01.033

J. K. SHIN, J. H. Kim, S. H. RHEE "The effect of OTT
service platform characteristics on psychological
benefits and OTT brand loyalty -focusing on the




ks e

=8 A253 A3E, 2024

(71

(8

[0l

(10]

(11]

(12]

(13]

[14]

(15]

(16]

(171

family type-", Journal of Digital Convergence, Vol.19,
No.10, pp.175-188, 2021.
DOI: https://doi.org/10.14400/JDC.2021.19.10.175

J. H. Yoon, H. K. Kim, "The effect of OTT service
platform characteristics on intention to continue a
subscription through use satisfaction: focusing on the
moderating role of perceived diagnosticity’, Journal of
Business Research, Vol.37, pp.25-40, 2022.

DOI: https://doi.org/10.22903/ijbr.2022.37..25

S. Y. Jung, K. J. Lee, "The effect of OTT service
characteristics on attitudes and visit intention of
travel content users’, FoodService Industry Journal,
Vol.19, No.1, pp.55-67, 2023.

DOI: https://doi.org/10.22509/kfsa.2023.19.1.004

B. M. Huang, J. H. Jung, "A study on the brand identity
elements of OTT platform - focusing on global OTT
platform’, The Journal of the Korea Contents
Association, Vol.23, No.10, pp.73-87, 2023.

DOL: https://doi.org/10.5392/JKCA.2023.23.10.073

K. T. Kim, J. W. Park, N. Y. Hong, H. J. Lim, "Design
to relieve the sense of disconnection from asynchronous
drama watching experience in OTT platforms’,
Proceedings of HCI Korea 2023, The HCI Society of Korea,
Gangwon State, Republic of Korea, pp.1087-1092, 2023.

K. Zhang, S. W. Lee, "An examination of the user intention
of OTT service by pay TV platform-in-platform
Method", The Journal of the Korea Contents
Association, Vol.23, No.1, pp.93-104, 2023.

DOI: https://doi.org/10.5392/JKCA.2023.23.01.093

C. Barker, M. Wiatrowski, “The age of Netflix: critical
essays on streaming media, digital delivery and
instant access’, McFarland & Company, 2017, p.98.

M. Farooq, V. Raju, "Impact of over-the-top (OTT)
services on the telecom companies in the era of
transformative marketing.", Global Journal of Flexible
Systems Management, Vol.20, No.2, pp,177-188, 2019.
DOI: https://doi.org/10.1007/s40171-019-00209-6

J. Sujata, S. Sohag, D. Tanu, D. Chintan, P. Shubham,
G. Sumit, “Impact of over the top (OTT) services on
telecom service providers”, Indian Journal of Science
and Technology, Vol.8, No.S4, pp.1-16, 2015.

DOI: https://doi.org/10.17485/iist/2015/v8iS4/62238

H. K. Choi, “Round 1 outlook for an all-or-nothing
OTT market", KISA Report, Vol.12, No.3, pp.1-8, 2021.

H. G. Lee, C. K Yeo, S. H. Kang, "ldentifying the
mechanism of formation of continuous usage intention in
domestic OTT services', Journal of Korea Service
Management Society, Vol.22, No.4, pp.145-169, 2021.
DOI: https://doi.org/10.15706/iksms.2021.22.4.007

C. M. Lim, Y. M. Jang, H. S. Kim, S. H. K, S. H. Lee,
et al, "Study on analyzing the pattern of content
consumption through local OTT service based on the
spatiotemporal context’, Journal of Digital Contents
Society, Vol.24, No.2, pp.273-291, 2023.

DOI: https://doi.org/10.9728/dcs.2023.24.2.273

324

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

S. H. Jung, J. Y. Park, "A study of the factors influencing
usage intentions toward SVOD OTT services among
non-users: mediating effect of innovation resistance’,
International Telecommunications Policy Review,
Vol.29, No.2, pp.145-176, 2022.

DOL: https://doi.org/10.37793/ITPR.29.2.5

S. M. Lee, "The impacts of the usage of PayTV and
SVOD/AVOD on smart TV usage’, The Journal of the
Korea  Contents  Association,  Vol.23, No.6,
pp.128-135, 2023.

DO https://doi.org/10.5392/JKCA.2023.23.06.128

P. Kotler, "Reconceptualizing marketing: an interview
with Philip Kotler.", European Management Journal,
,Vol.12, No.4, pp.353-361,1994.

DOL: https://doi.org/10.1016/0263-2373(94)90021-3

H. W. Jang, S. B. Lee, 'Restaurant customers
segmentation based on serving robots attributes
evaluation’, Korean Journal of Hospitality & Tourism,
Vol.30, No.1, pp.49-63, 2021.

DOI: https://doi.org/10.24992/K]HT.2021.1.30.01.49

D. H. Kim, K. K. Ahn, "A Study on the customer
segmentation using machine learning", The Society of
Convergence Knowledge Transactions, Vol.6, No.2,
pp.115-120, 2018.

W. Olsen, "Triangulation in social research: Qualitative
and quantitative methods can really be mixed"
Developments in sociology, Vol.20, No.1, pp.103-118,
2004.

S. G. Ha, D. H. Park, "Data-driven persona analysis for
understanding web novel users: Focusing on quantitative
behavioral pattern data’, Knowledge Management
Research, Vol.23, No.3, pp.259-284, 2022.

DOL: https://doi.org/10.15813/kmr.2022.23.3.013

M. H. Ye, E. H. Yim, "Persona marketing of fashion
designers’, Journal of the Korean Society of Clothing
and Textiles, Vol.39, No.3, pp.446-456, 2015.

DOI : https://doi.org/10.5850/JKSCT.2015.39.3.446

Y. L. Kim, Y. S. Song, J. R. Kim, H. B. Kim, "A study
on the development of the customer persona model
of insurance service', 2017 SDC Spring Conference,
Korea Service Design Council, Daejeon, Republic of
Korea, Vol.2017, No.3, pp.69-73, 2017.




OTT AHIA AME 205 §3 AlEHold ¢ Holg 7]ut

=

=

1}

o &

&(Do-Hyung Park) (M3

+ 20089 29 : KAIST #9353} 5t
+ 20084 2¢¥ ~ 20124 49 : LG
Az A AT

201249 59 ~ 20134 2¢ : %
| e R AT HYATLY
20139 3E ~ @A =irista
QA BSE/H| ZYAITHE
ot 1

ﬁz

_I

£ Z 5|(Ju-Hee Yu) [=31¥]

+ 20204 3¥€ ~ @A : FHggn
A9 RshE shiyy

_o'g
08

(Ha-Young Yoo) (=38

+ 20209 3% ~ @4 : FdEty

AR REE shH Ty

AHR, vzUA ofdeEs, CRM

325



