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Abstract This study focuses on enhancing service quality and improving organizational sustainability in
response to the increasing demand for healthcare and social welfare services among the elderly. It
verifies causal relationships for key factors influencing innovative behavior and market performance in
the healthcare and social welfare services industries. Data for 272 healthcare and social welfare service
enterprises were analyzed from the 2022 Entrepreneurship Panel Survey conducted by the Korea
Entrepreneurship Foundation. The SPSS PROCESS macro was used for analysis, confirming the mediating
effects; their significance was validated using bootstrapping. The analysis shows that innovative behavior
significantly influences proposed actions, that proposed actions significantly affect business
performance, and business performance significantly impacts market performance. The direct effect of
the proposed actions on market performance was insignificant, but the proposed actions and business
performance sequentially mediate the relationship between innovative behavior and market
performance, exerting a significant influence. Although the mediating effect of business performance on
the relationship between innovative behavior and market performance was significant, the mediating
effect of the proposed actions was not, highlighting the importance of business performance. Based on
these results, practical strategies for enhancing innovative behavior and improving business performance
in the healthcare and social welfare service industries are proposed.
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Fig. 1. Research Model
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Table 1. Organization Characteristics (N=272)
Characteristics Categories n %

1~5 years 34 12.5
6~10 years 85 313
11~15 years 65 23.9

Years of 16~20 years 36 | 13.2

operation
21~30 years 36 13.2
31 years or more 16 5.9
Mean 13.71(SD 8.126)

Location é\g:;ﬁ?%tggn/;;a Incheon) 119 1 438
Outside the Metropolitan Area| 153 | 56.3

Types of Sole Proprietorship 255 | 93.8

organization Corporate business 17 6.3
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1~19 63 | 232
20~49 22 8.1
Number of 50~99 53 19.5
employees 100~149 74 | 27.2
150~300 or less 60 22.1
Mean 97.94(SD 76.640)
Introduction stage - -
Growth stage 13 4.8
Industry life Shakeout stage 80 29.4
cycle
Maturity 177 | 65.1
Decline Stages 2 0.7
3.2 72 whel TS
2 A9 F8 W9 7I&SA= Table 29+ 2t

Table 2. Variable Descriptive

| Mean ‘ SD ‘ Min | Max
Healthcare and Social Welfare Service Industries (n=272)
Innovation Behavior(IB) 4.90 917 1.11 6.67
Suggestion Behavior(SB) 3.46 1.062 1.00 6.00
Business Performance (BP)| 3.98 1.133 1.00 6.67
Market Performance(MP) 4.20 | 1.221 1.00 6.75
All Other Industries (n=2,818)
Innovation Behavior(IB) 475 974 1.00 7.00
Suggestion Behavior(SB) 4.02 1.293 1.00 7.00
Business Performance(BP) 4.28 1.073 1.00 7.00
Market Performance(MP) 475 974 1.00 7.00

FAFPEL 774 9ol 4.908(SD .917)2 7FE =5t
o, AFAT 4.207(SD 1.221), AF447} 3.987(SD
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g & QLS HAEHCoef.=.7074, p<.001).

Table 3. Verification of dual mediation effect

(N=272)
Dependent | Independent "
Variable Variable coeff | SE d f
MISB) | X(B) | .7074 | .0ss8| 126741 | 1606329
8.9532
M2(BP) X(IB) .4593 | .0513 ook 328.1205
MIGB) | .5995 | .0443 | 133309
YOMP) XB) | .4296|.0725| 9201
MI1(SB) -.0789]| .0712 -1.1080 143;*4*945
M2@P) | 6204 | 0756 | S2031
(05 *p(01, *p(00I

Table 4. Total effect of innovation behavior on

market performance (N=272)
Effect SE t
Total effect ook
(Direct effect+Indirect effect) 9218 | 0585 | 157631
Direct effect 14296 | .0725 5.9261***
*p(.05, *p(01, **p001
B 9 AR AE LY BAgE0] AkET A
JBTE AA ATl mX= S, AYday, 3t
Aaxw 9710 tigt B4 Ail= Table 49 2t} 4%
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=) Z@&ﬂr@r HaERe] g2 ulsts SaY} HF

Sofat Aoz tepge
aasel o4 A5 ¢

3 5,0008]9] FEAE

A AXSH AI= Table 59 Zth REAEHS B3}
WAEY A5 FEAEY AFFHE Yehlie 2

gl 0ol ZRHwo] 9UA) b A9 BAHOR ol
FPdaTte ek Boh RS $Re AR 2,3
o mASe] FES onlshn, 95% Aol ¥

EAEF 4lgzto] [3785, 615812 0 EFSIL 9l
A kot BAHOR foJgt Ao eyt

250

Table 5. Verification of significance of indirect

effect (N=272)
‘ Confidence interval(95%)
Effect| Boot SE
BootLLCI BootULCI
Total indirect | 4557|0508 3785 6158
effects
Each | Pathl [-.0558] 0489 -.1521 0415
indirect | Path2 | .2849 .0485 .1960 .3903
effect |pah3 | .2631] 0391 1921 3452
Pathl [B—~SB—MP
Path2 IB—BP—MP
Path3 IB—SB—~BP—MP

Note. Bootstrap samples=5,000

%AlXJ*éﬂ)% 95% Al
7bo] [-.1521, .6158]2 02
P g3t Eﬂlﬂ_i folskA] °}°‘E}
AR AR T E 95% *ﬁl
% AZT71o] 11960, 390312 0% E}
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Fig. 2. Path coefficient results according to the
research model
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