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A Design of an Intelligent Specialized Customer Module based on
One to One Marketing
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Abstract Various studies to increase customer satisfaction of a web based system are performed actively. Also in
recent days an interest about the one-on-one marketing that supporting a customer viewpoint service was raised. The
study that supporting the one-on-one marketing is required in a web based system. In this study, We designed the
intelligent specialized customer module which supporting one-on-one marketing. The proposed system used a data
mining technique as a target selling, a cross selling, and upselling so that supporting one-on-one marketing. Also, In
experiment on prototype, we show a proposed system was usable in an actual Web base system applying the mining
result based on the specialized customer module.

Key Words : one-to-one marketting, cross selling, up selling, target selling
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